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It  can  be  called  people-to-people  reportinji. 

It  is  the  development  of  new  impact  for  world  news. 

It  is  part  of  the  famed  Chicago  Daily  News  Foreijin  Service. 
LmIsI  month  the  Daily  News  paid  roiind-trip  passage  to 
Australia  for  Stanley  Yaiikiis,  the  Michigan  farmer  who  was 
determined  to  move  out  of  the  country  as  a  protest  against 
government  handouts  and  controls. 

John  Justin  Smith,  first  assistant  city  editor,  went  along 
to  tell  Americans  what  another  average  American  saw  abroad. 

Recognizing  the  high  voltage  of  international  developments, 
the  Chicago  Daily  News  made  Yankus  a  transformer  to  bring 
the  story  down  to  the  current  of  human  appeal. 

(conversations  between 
Yankus  and  his  down-under 
counterparts  brought  reader 
response  seldom  stirre*!  by  over¬ 
seas  reporting.  It  was  more  read¬ 
able  ami  provocative  than  the 
sports  page  or  crime  reports.  It 
was  the  talk  of  the  nation. 

Now,  Basil  L.  Walters, 

Daily  News  editor,  has  assigned 
Milt  Fremlenheim,  veteran  Daily 

News  correspon<lent,  to  travel  _  _ 

the  Middle  East  with  36  citizens.  YANKUS  IN  AUSTRALIA 

^  hen  a  doctor  in  the  group  talks  to  a  physician  in  Israel. 
Daily  News  readers  will  share  in  the  discussion.  An  Arab  house¬ 
wife  ami  an  .Ymerican  mother  will  exchange  views  on  family 
problems,  and  Main  Street  readers  will  he  interested  in  what 
they  say. 

Out  of  this  and  similar  projects  will  come  continually 
significant  foreign  news,  made  more  ami  more  interesting. 


CHICAGO  DAILY  NEWS 


Making  Significant  News  Interesting 

MARSHALL  FIELD  JR..  PUBLISHER 


Typical  installation 
of  WOOD  Metropoli¬ 
tan  color-adaptable 
Press  Units  with  3-2 
ratio  folders,  Eye- 
Level,  Push-Button 
Ink  Control. 


•  4-Color  Unit 

•  Color  Cylinders . . .  Color  Couples 
for  ROP  and  Spot  Color 

•  Flexibility  for  ROP  Color  positioning 

•  Portable  Ink  Fountains 

•  Eye-Level  Push-Button  Ink  Controls 

•  Press  Units  geared  to  produce  up  to 
60,000  papers  per  hour 

•  Folders  designed  to  handle  128  page  products 

Send  for  illustrated  literature  describing  WOOD  Press 
Units,  Color  Units,  Reels,  Tensions,  Autopasters. 


Latest  model  Eye  Level,  Push-Button  Ink 
Control.  Operator  increases  or  decreases  ink 
flow  by  pushing  green  (plus  -f)  or  red 
(minus  -)  button  to  obtain,  automatically, 
precise  amount  of  ink  required. 


PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 
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The  Sun  shines  on 
worldwide  coverage! 
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Wherever  the  news  is  made— 
outer  space  excepted— the 
Sunpapers  are  there.  With 
bureaus  in  Bonn,  Moscow, 
Rome,  London— plus  special 
correspondents  at  other  stra¬ 
tegic  locations— we’re  quickly 
on  top  of  every  significant  de¬ 
velopment.  Back  home,  these 
bylined  stories  and  analyses 
produce  a  large  and  loyal  cir¬ 
culation-result  in  the  kind 
of  advertising  leadership  you 
are  looking  for.  All  because 
the  Sunpapers  practice  the 
first  rule  of  good  journalism— 
he  where  the  news  is  and  get  it. 


\The  New  Republic\ 
\On  The  Rhine 
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The  Baltimore  Sunpapers 

ABC  3/31/59:  {fo audit)  Combined  Morning  and  Evening  41 3,299 -Sunday  319,972 

National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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St.J^cteraburj  3intps 

^  FLORIDA’S  BEST  NEWSPAPER  ^ 


A  tax 
that  tells 
a  story  •  • 


Florida  has  a  sales  tax  on  virtually  every¬ 
thing  except  food  and  drugs. 

Thfc  receipts  of  this  tax  are  reported 
county  by  county. 

They  point  a  convincing  finger  at  the 
counties  where  sales  taxes  originate. 


Pinellas  County  (St.  Petersburg) 
in  1958  collected  $10,685,169.39 

Hillsborough  County  (Tampa) 
in  1958  collected  $10,381,839.95 


Far  sighted  advertisers  have  learned  not 
to  neglect  the  larger  Pinellas  market  — 
only  saturated  by  the  . . . 


Figurat  from  offica  of  Roy 
E.  Graen,  Stota  of  Florida 
Comptrollar. 


Wira  •  writa  -  phona  or  baHar  ttill 
visit  us  for  datoilad  morkat  data. 
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EDITOR  &  PUBLISHER  CALENDAR 

MAY  I 

17 — DPI  Newspaper  Editors  of  Te«es,  Press  Club.  Dallas. 

17 — New  Mexico  AP  Managing  Editors,  Hilton  Hotel,  Albuquerque. 

17-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Pio  ; 

Roosevelt,  Pittsburgh,  Pa.  f 

17-19 — Advertising  Managers  Bureau,  New  York  State  Dailies,  CorniB^,  ' 

17- 20 — National  Newspaper  Promotion  Association.  Deauville  Hotel,  Mism  | 

Beach,  Ra.  I 

18 —  New  England  AP  News  Executives  Association,  Parker  House.  Bostoi.  I 

18- 19 — API  seminar,  management  and  costs.  Columbia  University.  I 

19 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaia,  Boston.  | 

19- 20 — Iowa  AP  Managing  Editors,  Black  Hawk  Hotel,  Davenport. 

20- 23 — Accredited  Home  Newspapers  of  America,  Hotel  Coronado,  Si. 
Louis,  Mo. 

22 — Canadian  Press  Central  Circuit,  Windsor,  Ont. 

22-23 — Wisconsin  AP  Association,  Eau  Claire  Hotel.  Eau  Claire. 

22- 24— Press  Photographers  Short  Course,  University  of  Illinois.  Allerl;: 
House,  Monticello. 

23- 24 — Iowa  Newspaper  Mechanical  Conference,  Des  Moines. 

23-24— AP  South  Dakota  newspaper  meeting,  Aberdeen. 

23- 24— South  Carolina  AP  News  Council,  Columbia  Hotel,  Colurnbla. 

24 —  Arkansas  AP  Association,  Majestic  Hotel,  Hot  Springs,  Ark. 

26-28 — International  Press  Institute,  Hilton  Hotel,  Berlin. 

29-30 — Arkansas  Press  Association,  Eureka  Springs. 

29-30 — Utah-ldaho  AP,  Hotel  Rogerson  and  Turf  Club,  Twin  Falls,  Idrj 

29- 31 — Alaska  AP  Members  Association,  Ketchikan. 

30 —  Canadian  Press  French-Language  Regional.  Moncton.  N.  B. 

30-31 — North  Carolina  AP  News  Council,  Sedgefield  Inn,  Greensboro. 

JUNE 

4-6 — West  Virginia  Press  Association,  Wheeling,  W.  Va. 

4-6— Mississippi  Press  Association,  Biloxi.  Miss. 

6—  Canadian  Press  East  Regional,  Saint  John,  N.B. 

7- 10 — Advertising  Federation  of  America.  Leamington  Hotel,  Mlnneapoiii. 

7- 13 — Outdoor  Writers  Association,  Hot  Springs,  Ark. 

8- 10 — Commonwealth  Press  Union,  London. 

8-19 — API  seminar  Women’s  Pago  Editors,  Columbia  University. 

11-13 — Tennessee  Press  Association,  Hotel  Clarldge,  Memphis. 

1 1-13 — Georgia  Press  Association,  Wilmington  Island.  Savannah. 

1 1-13 — Alabama  Press  Association,  Dauphin  Island,  Ala. 

11-13 — Newspaper  Personnel  Relations  Association,  Savoy-Hilton.  NewYod. 

1 1-13— Indiana  Highway  Traffic  Safety  Seminar,  Marott  Hotel.  Indianapolii. 

1 1- 25— International  Society  of  Aviation  Writers.  Paris. 

14- 16 — New  England  Newspaper  Advertising  Executives  Association 
Chatham,  Mass. 

15- 18 — International  Circulation  Managers  Association,  Jung  Hotel,  N#» 
Orleans. 

17- 20— National  Editorial  Association,  Broadmoor  Hotel,  Colorado  Sprin^i 

18 —  UPl  Northern  California  Editors.  Palo  Alto. 

18 —  California  AP  News  Executives  Council,  Stanford  University. 

19- 20 — New  Mexico  Press  Association,  El  Rancho  Hotel,  Gallup. 

19- 20 — California  Newspaper  Publishers  Association,  Stanford  University 

20- 21 — Michigan  AP  Editorial  Association,  Hidden  Valley. 

20- 21 — Virginia  Press  Association,  news  seminar,  Charlottesville. 

21- 23 — New  York  State  Society  of  Newspaper  Editors,  Canandaigua. 

21-24 — ANPA  Mechanical  Conference,  Morrison,  Chicago. 

21-25 — Association  of  Newspaper  Classified  Advertising  Managers,  Skara- 
ton,  Dallas,  Tex. 

21- 26 — American  Newspaper  Guild,  Hotel  Astor,  New  York. 

22- 24 — Newspaper  Advertising  Executives  Association,  Homestead,  Hot 
Springs,  Va. 

24- 25 — ANPA  Photocomposition  Seminar,  Hotel  Plankinton,  Milwaukee. 

25- 28 — Pennsylvania  Newspaper  Publishers  Association,  Virginia  Beac'". 

26- 27 — Texas  Press  Association.  Brownwood,  Tex. 

JULY 

10-13 — South  Carolina  Press  Association,  cruise  from  Miami  to  Nassau. 

AUGUST 

10-15 — International  Photo  Engravers  Union  of  North  America,  Ambassao; 
Hotel,  Los  Angeles. 

12- 14 — National  Federation  of  Press  Women,  Multnomah  Hotel,  Portland 
Ore. 

12-15— AP  Managing  Editors  Association,  Olympic  Hotel.  SeatHe.  Was- 
post-convention  trip  to  Alaska. 

15-21— International  Typographical  Union,  Philadelphia. 

25-29 — Association  for  Education  in  Journalism,  University  of  Oreg='' 
Eugene. 
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er  and  Seller  meet 


In  one  of  America’s  richest  markets  —  Hartford,  Conn.,  and  29 
surrounding  towns — buyer  and  seller  meet  through  the  advertis¬ 
ing  columns  of  The  Hartford  Times. 

The  Times  is  a  family  newspaper  with  the  largest  circulation 
of  any  daily  newspaper  in  Connecticut.  It  delivers  saturation 
coverage  of  Greater  Hartford  and  is  welcomed  into  80%  of  the 
homes  in  Hartford  and  29  surrounding  towns.  Buyer  and  seller 
alike  depend  on  The  Hartford  Times  for  satisfaction  and  results. 


Member;  The  GenneH  Greep 


represented  by 

Gannett  advertising  sales,  inc 


New  York  •  Syracuse  •  Detroit  •  Chicago  •  Hartford  •  San  Francisco 


C.L 


★  ★  ★ 
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1959  PULITZER  PRIZE  *  * 

WINNER  *  *  *  *  \  ; 

Assignment:  Mankind 

Reporters  are  the  uncrowned  royalty  of  the  Fourth  Estate. 

That  is  a  sonorous  and  self-esteem-stimulating  sentence  from 
“Assignment:  Mankind,”  documentary  film  offered  by  the 
Christian  Science  Monitor  in  observance  of  its  50th  anniversar)', 
which  I  screened  for  my  journalism  class  and  those  of  Dr.  North 
Callahan  (author  of  “Henry  Knox:  General  Washington’s  (ien- 
eral”)  and  Vance  Packard  (author  of  “The  Status  Seekers”)  at 
New  York  University.  The  three  classes  found  it  a  fascinating 
and  instructive  portrayal  of  a  day’s  activities  in  news-gathering 
around  the  world  and  in  publishing  that  day’s  news  in  a  great 
newspaper  office. 

NEWS,  NEWS,  NEWS 

“'roday  it  rained,’'  the  paper  said 
“And  today  a  plumber  lost  his  head 
And  flushed  his  children  down  the  drain 
Cut  up  in  lumps  wrapped  in  cellopliane.” 

j  “The  mayor,”  the  editor  opined, 

I  “Hus  blown  his  top  and  lost  his  mind ; 

I  “He's  going  to  gild  the  city  hall 

And  keep  a  rhinoceros  on  the  mall.” 

I  .And  Arson  Liz,  at  last  reports, 

.After  burning  the  orph'nage  and  similar  torts 
Has  made  the  police  chiePs  honor  roll 

^  ^  nr-  ^  medal  and  a  long  parole. 

I  ■  ^1  I  W/  I  -v-'h  I  I  Aon  may  think  we're  mad,  and  we  are,  I  guess: 

■  ^  [  M  I  I  I  ▼  B  Jill  But  our  city's  normal  for  one  of  its  size 

r  -And  this  is  the  grist  of  the  daily  press 

That  won  us  our  seventeenth  Pulitzer  Prize. 

...  for  "long,  courageous  and  -  -Robert  Hazlett 

pfFprrlvp  pdirorifll  Ipadprshin”  Providence  (R.  I.)  Journal-Bulletin 


Ralph  McGill 

.  .  .  for  "long,  courageous  and 
effective  editorial  leadership” 

\afulaims, '  Jic^ill!  ■ 

We’re  proud  to  have  been  instrumental  in  making  your  ! 
award-v  inning  editorials  available  to  rhe  nation  through 
these  representative  newspapers: 

Atlanta  Constitution  *  Anderson  Independent-Tribnne  &  Mail 
Charleston  Gazette  •  Boise  Statesman  -  Boston  Globe  -  Chicago  American 
Buffalo  News  =  Detroit  News  =  Beaumont  Enterprise  &  Journal 
Fresno  Bee  -  Miami  News  =  Greensboro  Record  -  Dayton  News 
Indianapolis  News  =  Springfield  News  -  Kansas  City  Star  -  Bay  City  Times 
Milwaukee  Journal  =  Grand  Rapids  Press  =  Modesto  Bee 
Jackson  Citizen-Patriot  -  Nashville  Tennessean  =  Kalamazoo  Gazette 
Orange  News  -  Lincoln  Journal  -  Philadelphia  Bulletin 
Lynchburg  News  &  Advance  »  Portland  Oregonian  «  Muskegon  Chronicle 
Raleigh  News  &  Observer  -  Norfolk  Virginian-Pilot 
Roanoke  Rapids  Herald  -  Tacoma  News-Tribune  -  Sacramento  Bee 
Winston-Salem  Journal  &  Sentinel  -  Sioux  Falls  Argus-Leader 
Washington  Star  =  San  Diego  Tribune 

it  ir  it 

'’I’our  readers,  too,  will  appreciate  the  full  power  of  print 
evident  in  McGill’s  significant  columns  which  he  writes  as 
Editor  of  the  Atlanta  Constitution. 

WIRE  COLLECT  for  quote,  availability 
lohtt  N.  WJjeeler,  President 

Consolidated  News  Features 

229  WEST  43RD  STREET  NEW  YORK  36,  N.  Y. 


Hotc  to  Become  a  Reporter 

When  a  grammar  school  girl  graduate  inquired  how  to  become  a  r^ 
porter,  Sydney  J.  Harris,  Chicago  Daily  News  columnist  and  former 
reporter,  answered: 

How  does  one  become  a  reporter?  You  must  have  the  pride  of 
It’s  an  act  of  Cod,  or  the  Devil---  good  workmanship,  but  not  the 
depending  on  how  you  look  at  it.  vanity  of  permanence— for  to- 

You  have  to  be  blessed  with  a  day's  great  story  goes  to  wrap 
love  of  reading,  and  cursed  with  an  tomorrow's  fish, 
insatiable  sense  of  curiosity.  You  must  be  willing  to  see  your 

You  have  to  want  to  know  a  great  hopeful  masterpieces  revised  or  re 

deal  about  people  —  but  first  you  voked,  added  to  or  amputated  anil 

have  to  know  a  good  deal  about  sometimes  addled  in  print. 

yourself.  .  u  ui  .  i.  You  will  try  to  aim  for  objectivity. 

You  must  be  able  to  ^ak  up  b, 

facts  like  a  sponge,  and  squirt  nevertheless  trying 

them  out  a  hose. 

You  rnust  be  in  love  with  words,  prejudices  and  pa^ions  from 

,  not  for  their  own  sake  but  for  the 

j  beauty  and  precision  they  can  con-  r  ,,  i  v  *kgt 

I  vey  to  other  minds.  As  your  only  Most  of  all,  you  must  believe 

I  tools,  they  must  be  kept  clean  and  although  much  of  your  work  mA 
shining  and  sharp.  ^  transitory  and  unimportant  (as  w 

I  You  must  be  afraid  of  no  one  much  work  is) ,  there  is  a  solid  wk 
I  (except  your  own  editor) ;  always  worth  in  reciting  the  wo 
I  ready  to  question  authority,  to  check  events,  large  and  small,  to  the  p 
statistics,  to  balance  opposing  views, 
i  to  probe  for  the  heart  and  soul,  and  If  you  can  keep  the^ 

I  not  just  the  skeleton,  of  a  story.  in  mind,  and  in  addition  •** 

You  must  acquire  some  grasp  of  endowed  with  a  good  digestive 
the  large  framework  of  world  affairs,  system,  a  retentive  memory  w® 
so  that  your  stories  will  make  a  a  light  touch  at  the  typewriter. 
I  meaningful  pattern  for  readers;  you  then  you  have  all  the  requisite* 
I  must  always  know  twice  as  much  for  becoming  a  good  reporter. 

I  about  a  subject  as  you  are  able  to  And  there  is  nothing  left 
.  use.  one  trivial  task — getting  the  job. 

EDITOR  SC  PUBLISHER  for  May  16,  1959 
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BIG  TOWN,” 

lEW  JERSEY-  ONE 


OF  AMERICA’S  GREAT 
OPPORTUNITIES  FOR 
INCREASED  SALES! 


“BIG  TOWN"  is  what  we  call  the  six  counties  that  make  up 
the  heart  of  the  greatest  concentration  of  growth  and  expan¬ 
sion  in  New  Jersey!  In  just  24%  of  the  state’s  area  are 
2,400,000  people  with  the  second  highest  expendable 
income  per  household  in  the  nation.  The  Star-Ledger  has 
enjoyed  an  unbroken  record  of  circulation  gains  in  this  big 
market  every  year  since  the  late  40’s: 


TOTAL  DAILY  CIRCULATION 
%  GAIN  OR  LOSS 
1948  1958 


. . - 

- . (Ill  II . V>.WW^IAILIIS 


.  -  -  +  20% 
- +  13% 


m  N.  Y.  . . 


Get  the  whole  story,  it  can  mean 
more  sales  at  less  cost  for  you! 


EWARK  STAR-LEDGER 

REPRESENTED  NATIONALLY  BY  MOLONEY.  REGAN  AND  SCHMITT 


Largest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey! 
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The  TV  Audience  Myth 

¥  t  is  amazing  how  box  car  figures  seem  to  be  synonymous  with  tele- 
vision.  The  broadcasters  throw  words  like  “millions”  around  like 
confetti,  particularly  when  it  applies  to  an  audience. 

We  are  now  told  that  75,000,000  people  watched  the  “Oscar”  awards 
program  several  weeks  ago  and  this  constituted  80%  of  the  TV  audi¬ 
ence  that  night.  In  other  words,  it  is  contended  that  the  T\^  audience 
on  one  evening  was  around  100,000,000  people. 

It  reminds  us  of  something  Eric  Sevareid  of  CBS  wrote  which  we 
quoted  Aug.  13,  1955.  He  was  talking  about  claims  of  a  rating  service 
that  40,000,000  people  watched  a  certain  program. 

“Let’s  see,”  Mr.  Sevareid  wrote.  “Total  population  is  165,000,000, 
of  all  ages.  Take  away  the  43,000,000  kids  under  12  who’ll  be  in  bed. 
The  AAA  estimates  maybe  16,000,000  people  in  cars  at  that  hour.  The 
FCC  figures  16,000,000  people  have  no  television  sets  or  stations  to 
listen  to.  There’s  about  a  million  on  trains,  planes,  and  buses. 

“How  many  million  people  are  in  hotels,  hospitals,  theaters,  movie 
houses,  restaurants,  ball  parks,”  etc. 

There  is  more  to  his  comment  but  it  shouhl  be  clear  that  the  TV 
guestimatcs  are  wildly  exaggerated  as  usual. 


That  Word  ^Strikebreaker^ 

I '  he  word  “strikebreaking”  or  “strikebreaker”  is  a  dirty  woid  which 
is  used  rather  loosely  at  times  by  union  leaders  in  at  attempt  to 
accuse  employers  of  some  wrong  doing. 

If  you  wipe  the  smear  off  the  word  it  means  only  a  person  who  takes 
the  place  of  someone  else  who  is  on  strike,  or  the  efforts  of  an  employer 
to  continue  in  business  in  spite  of  a  strike. 

The  implication  behind  the  sjx^cial  investigation  of  strikebreaking 
in  New  York  State  seems  to  be  that  some  newspaper  publishers  en¬ 
gaged  in  some  nefarious  activity  or  were  guilty  of  some  horrendous 
crime  in  hiring  workers  to  get  out  the  papers  when  members  of  the 
organized  craft  unions  refused  to  do  so.  The  implication  seems  to  be 
also  that  a  publisher,  or  an  employer  of  any  kind,  should  take  a  strike 
lying  down  and  not  do  anything  to  keep  his  business  oj>erating  or  his 
equipment  in  production.  To  do  anything  to  combat  the  union  strike 
action  seems  to  be  wrong. 

We  don’t  know  of  any  law,  legal  or  moral,  that  says  management 
must  not  fight  for  its  economic  survival  when  a  union  or  group  of 
unions  uses  the  strike  weapon  as  an  economic  sledge  hammer. 

The  Emmy  Awards 

"j^ow  that  the  Emmy  awards  of  the  l  elevision  Academy  of  Arts  and 
^  Sciences  are  behind  us  and  the  newspaper  TV  columnists  can 
return  to  reviewing  current  (or  re-run)  programs  rather  than  dwelling 
on  what  was  run  (or  re-run)  a  year  ago  we  w'ant  to  commend  those 
reviewers  who  resisted  the  temptations  of  the  watches. 

You  will  recall  that  an  advertising  agency  sent  watches  to  TV 
columnists  in  return  for  their  advance  comments  about  the  awards 
program  which  was  to  be  sponsored  by  the  agency’s  clients.  It  will  be 
denied,  of  course,  that  this  was  a  brash  attempt  to  garner  some  free 
advance  publicity  for  the  show  because  the  columnists  were  not  asked 
to  write  anything  about  it  for  publication.  But  it  did  suggest  columnar 
material,  didn’t  it?  And  additional  watches  were  offered  for  “readers’ 
views.” 

Our  congratulations  to  those  columnists  who  declined  or  returned 
the  payment  for  their  opinions. 
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Police  Betti :  i 

A  56-year-old  pedestrian,  struck  by  an  I 
auto  W^nesday  night,  was  charged  with 
drunkennes  and  minor  injuries  in  Bap¬ 
tist  Hospital. — Evansville  (Ind.)  Cour-  ' 

• 

The  police  chief  promptly  escorted  the 
stranger  to  jail  on  a  handhandling  ' 
charge. — Lancaster  (Pa.)  Netv  Era. 

• 

He  done  gone  for  a  dustpan  in  a  r<x)m 
adjoining  the  office  when  the  bandit 
shoved  a  .12-gauge  double-barrel  shotgun 
in  his  back  and  said:  “Hey  buddy.  I’m 
not  fooling.  March.” — Buffalo  (N.  Y.) 
Evening  Sews. 

• 

The  operator  of  the  other  car,  charged 
with  drunken  driving,  crashed  into  Miss 
Blank’s  rear  end  which  was  sticking  out 
into  the  road.  —  Wildwood-hg-tke-Sea 
(N.  J.)  Leader.  . 


URT(M)N  IDEA  OF  THE  WEEK 


EYES  ON  THE  SUMMIT  | 

Valfman,  Hartford  Times 

Editor  &  publisher  for  May  i6. 


letters 

STREAM  OF  ENQUIRIES 

Since  you  ran  Robert  B.  McIntyre’s 
story  on  how  newspapers  fit  in  with  Na¬ 
tional  Downtown  Week,  (E&P,  April  11, 
page  26)  we  have  received  a  steady  stream 
of  inquiries.  Papers  literally  everywhere 
have  written  in  for  information  on  how 
they  could  take  advantage  of  the  event 
next  fall. 

I  thought  you  would  like  to  know  that 
the  article  evoked  this  strong  response 
from  your  readers. 

Laurence  .\lexa.\der 

(ieneral  Manager 
Downtown  Idea  Exchange 
New  York,  N.  Y. 

*  *  * 

(  ALL  FOR  HELP 

In  this  week’s  Ei&P  I  read  about  the 
crying  need  for  journalists.  Judging  from 
articles  in  E&P,  there  are  three  jobs  for 
every  applicant. 

Then  I  turned  to  the  classified  ads.  1 
counted  15  openings  and  45  persons  seek¬ 
ing  work.  All  but  two  or  three  applicants 
were  experienced. 

A  look  at  the  salaries  indicated  that 
these  experienced  workers  could  expect 
about  $100  a  week,  although  most  of  the 
prospective  employers  did  not  mention 
salaries. 

I  looked  at  the  “situations  wanted.”  The 
applicants  listed  such  qualifications  and 
expectations  as  16  years  and  $120-1125 
and  nine  years  and  $100. 

Are  these  examples  of  the  salaries  paid 
to  experienced  men  and  women?  Does 
such  information  as  this  indicate  a  need 
for  journalists?  Are  such  salaries  encour¬ 
aging  to  future  journalists?  Where  are  all 
of  the  jobs  which  are  supposed  to  be 
available?  What  should  I  tell  my  stu¬ 
dents? 

Journalism  Instructor,  George  L.  Abbot 
Hartnell  College, 

Salinas,  Calif. 

*  *  * 

PmSICAL  EDUCATION 

I  suppose  congratulations  are  due  a 
newspaper  that  can  generate  the  kind  of 
response  that  the  Mattoon  Journal-Gazette 
got  from  its  editorial  condemning  com¬ 
pulsory  physical  education  in  Illinois. 
(E&P,  April  11,  page  62).  Maybe  Pravda 
will  even  give  the  paper  some  kind  of  an 
award  for  its  part  in  undermining  the 
work  of  the  President’s  Ciouncil  on  Youth 
Fitness. 

(Compulsory  physical  education  is  far 
from  being  “silly”,  it  is  something  that 
.American  youth  needs  more  today  than 
ever  before,  and  will  need  more  tomorrow 
than  it  does  today.  A  number  of  studies 
(the  Kraus-Weber  study  which  shocked 
Eisenhower  into  appointing  his  (Council  on 
Youth  Fitness  was  the  most  prominent) 
have  shown  how  unfit  American  youth 
really  are  in  comparison  with  their  fathers 
and  in  comparison  with  children  in  other 
countries.  The  Journal-Gazette  could  not 
have  been  unaware  of  these. 

The  allegation  that  compulsory  physical 
education  for  girls  is  particularly  stupid 
is  the  silliest  part  of  the  editorial  because 
it  contains  its  own  refutation.  The  editorial 
1959 


slated.  “Few  parents  are  rearing  their 
daughters  to  be  lady  wrestlers,  or  muscle 
gals  with  bumps  on  the  back  of  their  legs 
and  other  places  where  girls  shouldn’t 
have  bumps.”  True,  of  course,  but  the 
writer  went  on  to  state.  “Back  in  our 
days  girls  managed  to  develop  without 
compulsory  education,  and  they  developed 
pretty  well.”  Reasonably  true  also,  but, 
whether  the  writer  knowfv  it  or  not.  times 
have  changed  since  his  day.  The  changes 
are  too  numerous  to  list,  but  most  lean 
toward  an  easier,  more  sedentary  life. 

Maybe  my  tastes  differ  from  those  of 
the  editorial  staff  of  the  JG,  but  1  much 
prefer  to  see  a  sleek,  well-formed  body 
than  a  sagging  belly,  flabby  fat  and  pendu- 
losis.  Even  if  physical  education  didn’t 
improve  health,  which  it  does.  1  belive  it 
could  be  justified  on  aesthetic  grounds 
alone. 

1  hope  that  any  other  paper  that  might 
consider  following  the  example  of  the  JG 
will  pause  and  give  serious  thought  to 
the  harm  that  would  come  if  physical  edu¬ 
cation  were  eliminated  from  the  schools. 
.\  newspaper  could  do  much  more  good 
for  its  community  if  it  would  investigate 
the  adequacy  of  physical  education  pro¬ 
grams.  and.  if  the  programs  fail  to  meas¬ 
ure  up,  then  go  to  town. 

Peter  I..  Wf.imer 
Public  Information  Secretary. 

Young  Men’s  Christian  Association. 
Philadelphia,  Pa. 

*  *  * 

DEDICATED  TO  MEDIUM 

I  woald  like  to  express  the  appreciation 
of  the  entire  Snow  (irop  Concentrate  Divi¬ 
sion  for  your  recent  award  by  E  &  P  for 
effective  newspaper  advertising.  We  are 
dedicated  to  this  medium,  as  it  is  so  well 
suited  to  the  type  of  development  pro¬ 
gram  we  have  conceived  and  are  cur¬ 
rently  executing  for  the  Snow  Crop  label. 

Edward  H.  Coai.e 

Director  of  Sales, 

Snow  Crop  Division, 

Minute  Maid  (Corporation, 

Orlando,  Florida. 

*  »  * 

DOLLARS  FOR  RESEARCH 

It  is  quite  true  that  research  and  de¬ 
velopment  expenditures  in  the  newspaper 
industry  cannot  justifiably  approach  those 
of  many  other  industries  which  arc  con¬ 
centrating  on  new  products  and  new 
sources  of  income.  Our  immediate  prob¬ 
lem  is  increased  efficiency  in  operation  by 
new  equipment  and  new  methods.  With 
the  present  ratio  of  net  profit  to  gross  in¬ 
come.  I  doubt  that  many  newspapers 
would  prefer  a  ten  dollar  increase  in  sales 
to  a  dollar  decrease  in  the  cost  of  opera¬ 
tion. 

If  the  current  research  expenditure  is 
less  than  one-hundredth  of  one  percent 
of  gross  revenue,  then  a  still  modest  goal 
of  one-tenth  of  one  percent  should  result 
in  substantial  technical  advances.  In  our 
own  case,  the  amount  involved  would  be 
approximately  equivalent  to  the  average 
annual  wage  of  one  employee. 

Frederick  Walter 

General  Manager, 

News-Journal  Company. 

Wilmington.  Delaware 
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“Reading  The  New  York  Times  is  something 
a  newspaperman  does  as  instinctively  as 
a  preacher  reads  his  Bible.  The  New  York  Times 
provides  me  with  a  dependable  daily  check  point 
on  current  history  and  an  accurate  forecast 
of  man’s  course  into  the  future.” 

G.  W.  Churchill,  Managing  PJditor,  The  Nashville  Tennessean 


THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Every  Saturday  Since  1884 


>t  the  Deauville  Hotel,  Miami 
Betch,  May  17-20. 

Eight  ne^’spapers  took  honors 
m  more  than  one  classification, 
*ith  four  prizes  each  going  to 
B*rr>'  Urdang,  Philadelphia 
Sidletin;  Leonard  Bach,  Phila- 
^phia  Inquirer;  and  Rudy 
I  H*rcus,  Rivereide  (Cal.)  Press- 
^nterprixe. 

“Td  hate  to  be  an  advertiser 
Philadelphia,  constantly  bom- 
**ded  with  such  top-grade  pro¬ 
motion,  attempting  to  influence 
my  media  decisions,”  commented 
of  the  judges  in  noting  the 
“^ight  prizes  split  by  the  Bulle- 
‘X  and  Inquirer. 

Two  awards  each  were  won 
the  Wnahinqton  Pont  and 
linen  IhraUl,  Denver  Post, 
i^isvilh  Courier-Journal,  Il'a;/- 
^ffan  (Ill.)  \eiv8-Siin  and  Port- 
“"•d  Oreponian. 

editor  ac  PUBLISHER  i 


Did  you  ever  try  to  open  650  cartons  and  crates?  Here  are  Richard  D.  Smith 
and  Les  Barnhill  of  the  NNPA  Convention  committee  literally  up  to  their 
necks  in  E  &  P  promotion  contest  entries. 
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Promotion 

{Cot>lin>ie<l  frnw  jnujc  !>) 


Certificates  of  Merit  to: 

Waukegan  NewH-Snu,  for  its  •*  *** 

“Outer  Belt”  presentation  on  _  ■'Wifc 

on  market  coverage.  W  / 

Charleston  (W.  Va.)  Gazette  ^  V  '' 

&  Daily  Mail,  for  a  comprehen-  ^  ?,  / 

sive  presentation  on  the  Charles-  :  ^ '^■V 

ton  market.  ' 

Retail  Advcrti'fivg  Prowoiion  <  ^  ^ 

(over  50,000)  ^  f  *.4^ 

FIRST  PRIZE— to  the  Wash-  ^ 

ington  Post  and  Times-Herald,  ,f  *  T  • 

for  its  campaign  of  full-page 

newspaper  ads  in  black  and  one  .  ^ 

color,  designed  to  sell  the  re-  ^  '*  ^ 

tailer  on  rap  color,  and  show  ^ 

him  how  to  use  it. 

Certificates  of  Merit  to:  V  -  .• 

Philadelphia  BnUetin,  for  a  v 

complete  retail  promotion  pro-  _  “/T  «7  ^  > 

gram,  including  monthly  calen-  ^ 

dar,  presentations  and  direct 

mail  campaign  utilizing  animal  "BECAUSE  THIS  AD  RAN  YESTERDAY 
cai'toons,  anfl  the  theme,  “Mem-  won  first  prize  for  Classified  promotiot 
her  of  the  Family.”  for  the  Los  Angeles  Times.  Washington 

Philadelphia  Inquirer,  for  a  Herald  (upper  left)  and  PhiiladelphU 
series  of  direct  mail  pieces  in  paigns  won  certificates  of  M 

full  newspaper  page  size,  with  ADDITIO 

dramatic  photographic  treat¬ 
ment  sugar-coating  the  statisti-  house  ads,  promoting  all  classi¬ 
cal  content  of  the  copy.  fications  of  want  ad.s. 

Retail  Advertising  Promotion  Certificates  of  Merit  to: 

(under  50,000)  Yuma  (Ariz.)  Sun,  for  a  cam- 

FIRST  PRIZE — to  the  Apple-  paign  of  hou.se  ads  titled,  “A 
ton  (Wis.)  Post-Crescent,  for  a  dollar  goes  a  long  way — 3  lines, 
complete  promotion  campaign  3  days,  one  dollar, 
educating  retailers  in  the  use  of  Riverside  (Calif.)  Press-En- 
ROP  color,  and  the  Post-Cres-  ferprise,  for  a  campaign  of 
cent  staff  in  color  selling.  newspaper  ads  personalizing  the 

Certificates  of  Merit  to:  classifieil  a<lvertising  salesmen 

Venango-Oil  City  Newspapers  and  phone  room  staff. 

(Franklin,  Pa.),  for  a  series  of 

newspaper  advertisements  on  1 

“Full  Power  Selling’  and  te.sti- 
monials  from  retailers. 

Riverside  Press-Enterprise, 
for  a  campaign  of  new.spaper 
ads  about  their  retail  staff  head- 

lined,  “We’ve  got  advertising  «  V 

ideas  for  you.”  a  ^'^,0  .. 

Classified  Promotion  (over  50,- 

FIRST  PRIZE— to  the  Los  ,  k 
Angeles  (Calif.)  Times,  for  an  J 

outstanding  campaign  of  full-  V  -A-., 

page  n^spaper  advertisements  J 

^ashinfftm  Post  and  d 
Herald,  for  a  classified  promo- 
campaign  based  on  use 
testimonials. 

Classified 

•  to  the  Rloo»n-  puBLIC  RELATIONS  FIRST  PRIZE  < 

ington  (Ill.)  Pantograph,  for  a  Nations  Contest  (below),  with  certifi. 
clean,  consistent  campaign  of  Journal  and  Times  and  Chicago  D< 


PITCH  TO  RETAILERS  to  use  color  won  first  prie 
(under  50,000  circulation)  for  the  Appleton  [Wis| 
Post-Crescent.  House  ad  campaigns  (upper  left)  woa 
certificates  of  Merit  for  Venango  (Pa.)  Newspaf^ 
and  (upper  right)  Riverside  (Calif.)  Press-EnterpnM. 


Cirrulntion  Promotion  (over  and  entertainment  feiitures  of 
0,000)  the  Sunday  newspaper. 

FIRST  PRIZE — to  the  Louis-  Denver  (Colo.)  Post,  for  in 
ille  (Ky.)  Courier-Journal  and  outstanding  carrier  promotion. 
’'imes,  for  a  complete  circula-  “250,000  doors.” 


Tribune,  for  a  booklet,  “Ont 
Thousand  P«jople  Working  for 
You.” 

Circulation  Promotion  (undo 
50,000) 

FIRST  PRIZE— to  the  Coifo 
Mesa  (Calif.)  Globe-Herald  i 
Pilot, 


_  _  remarkable,  weii- 

written  hou.se  ad  series  in  a  lo« 
key. 

Certificates  of  Merit  to: 

Riverside  (Calif.)  Press-En¬ 
terprise,  for  its  “Golden  Pegleg 
treasure  prospector  campaign. 

Hollywood  (Calif.)  Citim- 
News,  for  a  complete  promotion 
program  directed  to  both  the 
carrier  organization  and  the 
newspaper  reader’s. 

Public  Relations  ( over  50,000) 

FIRST  PRIZE— to  the  Denver 
(Colo.)  Post,  for  “United  Na¬ 
tions  Contest,”  in  which  the  Post 
sponsored  a  letter-writing  con^ 


DIREC 

9(>ing  . 

tives. 

preside 

Lynch, 

rieepre 

Allan 


EDI 


PROMOTION 

JUDGES 


NATIONAL  advertising  presentations  are  viewed  by 
Miami  agencymen  Elroy  Scrivener,  Marschalli  &  Pratt 
Div.,  McCann-Erickson,  Inc.;  Karl  Bishopric,  Bishopric/- 
Green/Fielden  Advertising;  and  Tally  Embry,  Tally 
Embry,  Inc. 


MINIATURE  ROCKETS  on  the  priie-winning  Marshall 
(Tai.)  News-Messenger  public  relations  entry  get  a  smile 
horn  the  judges.  Left  to  right:  Woody  Kepner,  Margaret 
Nedeau,  and  Sam  M.  McColloch. 


RESEARCH — Earl  Van  Sciver,  First 
Research  Corporation  and  Phillip 
DeBerard,  Southern  Bell  Telephone 
Co.,  give  the  nod  to  the  New  York 
Journal-American's  research  entry. 


DIRECT  MAIL  Promotion  gets  a  good 
9^ng  over  by  Florida  agency  execu¬ 
tives,  Left  to  right:  David  Hume, 
president,  Hume,  Smith,  Mickelberry, 
Lynch,  Advertising,  Inc.;  John  A.  Day, 
vicepresident.  Grant  Advertising:  and 
Allan  Gottschaldt,  president,  Gott- 
schaldt  &  Associates. 


EXPERTS  Howard  Parish,  president  of 
Howard  Parish  Associates;  Mack 
Christian,  CAM,  Tampa  Tribune  & 
Times;  and  Jack  Dixon,  CAM,  Fort 
Lauderdale  News,  examine  entries  in 
the  classified  category. 


CIRCULATION  entry  attracts  a  com¬ 
ment  from  Jack  Green  (right),  crea¬ 
tive  director,  Bishopric/Green/Fielden 
Advertising,  while  Miami  circulation 
managers  Huie  Stinson,  News  (loft), 
and  William  White,  Herald,  look  on. 


Pact  Near  Nameplate  Changes  with  Day  of  Week 


In  Newhouse 
Negotiations 

Newhouse  management  and 
the  St.  Louis  Newrspaper  Guild 
•were  reported  near  agi'eement 
this  week  on  a  contract  that 
would  enable  the  St.  Louin 
Globe-Democrat  to  get  back  into 
business.  It  has  been  closed 
down  since  Feb.  24. 

Announcement  last  weekend 
that  settlement  had  been  reached 
on  the  crucial  issues  of  guaran¬ 
teed  pensions,  sought  by  the 
union,  and  relaxation  of  a  job 
security  clause,  insisted  upon 
by  the  publisher,  proved  to  be 
premature.  Further  negotiations 
were  required  on  technical  points 
that  arose. 

Progress  ■was  made  after  guild 
spokesmen  indicated  they  would 
accept  a  revised  security  clause 
giving  management  the  full  au¬ 
thority  to  determine  the  size  of 
the  staff  that  would  be  required 
after  the  Globe-Democrat  goes 
back  into  production  under  a 
printing  contract  arrangement 
with  the  St.  Louis  Post-Dis¬ 
patch. 

The  old  contract  requii  ed  that 
employees  whose  jobs  were  elim¬ 
inated  had  to  be  transferred  to 
other  work.  Under  the  new’  ar¬ 
rangement  the  guild  could  re¬ 
sort  to  arbitration  on  griev¬ 
ances  involving  speedup  and 
undue  pileup  of  w’ork  resulting 
from  job  eliminations. 

A  clause  giving  guild  mem¬ 
bers  the  same  pension  benefits 
as  are  enjoyed  by  Post-Dispatch 
staffers,  but  not  funded,  ran 
into  a  snag  temporarily,  while 
attorneys  tried  to  spell  out  the 
negotiators’  tentative  agreement 
on  a  guild  requirement  for  se¬ 
curity  equal  to  $25  million  net 
worth  of  Newhouse  property. 

The  Globe-Democrat’s  pub¬ 
lisher,  Richard  H.  Amberg,  met 
with  the  11  mechanical  unions 
which  w’ould  no  longer  be  under 
contract  to  work  out  arrange¬ 
ments  on  accrued  vacation  and 
sickness  benefits  and  severance 
pay.  The  Globe-Democrat  sold 
its  plant  and  equipment  to  the 
Post-Dispatch  and  many  of  the 
craftsmen  will  be  employed  by 
the  latter. 

In  recent  weeks  several  com¬ 
munity  and  union  groups  offered 
mediation  services  with  the  hope 
that  the  city’s  morning  paper 
could  lesume  publication  soon. 
One  of  those  offering  to  assist 
the  guild  was  Harold  Gibbons, 
righthand  man  to  James  Hoffa, 
Teamster  Union  president. 
Aichbishop  Joseph  E.  Ritter 
brought  about  a  meeting  that 
resulted  in  further  talks. 


Winston-Salem,  N.  C. 
The  Tivin  City  Sentinel,  after¬ 
noon  new’spaper  of  the  Piedmont 
Publishing  Co.,  has  adopted  a 
new  front-page  nameplate. 

Fonnerly  the  Sentinel  used 
its  regular  name  “Twin  City 
Sentinel.” 

It  has  adopted  a  foi-mat  which 
gives  the  day  of  the  w’eek  in  the 
same  size  type  as  the  name  of 
the  paper. 

The  format  now  reads: 

Monday  Evening  Twin  City 
Sentinel  w’ith  the  names  Monday 
and  Sentinel  in  the  largest  type. 
The  format  is  changed,  of 
course,  for  each  day  of  the 
week. 

The  newspaper  used  the  new 
nameplate  for  two  w’eeks  before 
it  ran  an  announcement  which 
said : 

“Our  new  masthead  is  a  fre.sh 
idea  not  yet  copied  by  any  other 
newspaper.  Readers  can  now  see 
they  are  getting  today’s  news 
today.” 

Managing  Editor  Nady  Cates 
said  response  from  readers  has 
l)een  scattered  but  that  the  ma¬ 
jority  of  it  has  been  favorable. 

He  cited  a  letter  from 
Winston-Salem  advertising  ex- 

April  Linage  Rise 
Seen  in  First  Reports 

Although  the  complete  month¬ 
ly  reports  from  Media  Records, 
Advertising  Linage  Seiwice  and 
individual  publishers  are  not  all 
in,  scattered  returns  to  E&P 
indicate  total  advertising  linage 
in  April  1959  was  far  ahead  of 
that  in  April  1958. 

A  check  of  reports  from  101 
newspapers  in  the  U.S.  and  Can¬ 
ada  showed  healthy  increases 
for  81. 

W.  C.  Kurz,  advertising  man¬ 
ager,  reported  the  Chicago  Trib¬ 
une  published  5,086,263  agate 
lines  of  advertising  in  April,  an 
increase  of  959,838  lines  over 
April  1958.  The  New  York  Times 
had  a  17%  gain  for  an  April 
linage  of  5,205,507. 

Total  ROP  color  linage  for 
March  was  up  13.6%,  over  that 
in  March  1958,  according  to  the 
Hoe  Report  on  ROP  Color,  pre¬ 
pared  by  Media  Records  from 
measurements  of  more  than  400 
newspapers  in  130  cities. 

The  Milw’aukee  (Wis.)  Jour¬ 
nal  reported  ROP  color  linage 
up  40%  for  April  to  a  new  high 
of  more  than  326,000  lines,  with 
color  premium  charges  exceed¬ 
ing  $50,000,  another  record. 

The  Journal’s  total  ad  volume, 
over  5  million  lines  in  April,  in¬ 
cluded  800,000  lines  at  general 
rate,  a  42%  gain  over  April 
1958. 


MONDAY  f  tviN  cl'nf  Sentinel  j 

TuESDAYjCS Sentinel  safe' 

Wednesday  C5  Sentinel  j 

t 

Thursday  CcS  Sentinel 
Friday_C5  Sentinel  mm 
Saturday  CcS  Sentinel 


ecutive  Curtis  E.  Long  which 
said: 

“The  new  masthead  for  the 
Sentinel  has  made  a  very  favor¬ 
able  impression  with  me.  News¬ 
paper  mastheads  being  so  gfuilty 
of  confoi’mity  and  stuffiness,  it 
is  worth  noting  when  one  comes 
up  with  a  fresh  idea  that  creates 
a  more  lively  appearance,  allows 
a  change  every  day  and  at  the 
same  time  sei’ves  some  useful 


purpose. 

“In  my  opinion  the  new  mast¬ 
head  and  the  elimination  of 
column  rules  have  added  a  touch 
of  infoi’mality  to  the  Sentinel. 
Then,  too,  the  very  fact  that  you 
are  not  opposed  to  change  is 
commendable  in  itself.” 

The  Sentinel  eliminated  all 
column  rules  last  November  and 
has  redesigned  its  fomat  to 
allow  more  white  space. 


ANPA  Research 
Chief  Selected 

Appointment  of  Charles  H. 
Tingley,  38,  as  managing  direc¬ 
tor  of  the  ANPA  Research  In¬ 
stitute,  Inc.,  will  be  announced 
soon.  His  selection  was  con¬ 
firmed  by  James  S.  Copley, 
Institute  president. 

More  than  a  score  of  candi¬ 
dates  were  screened  for  the  job 
by  the  management  consultant 
firm  of  Booz,  Allen  &  Hamilton. 
Mr.  Tingley  has  been  employed 
in  the  firm’s  New  York  office 
since  1956  as  a  consultant  on 
executive  recruitment  and  man¬ 
ager  of  personnel  administration 
for  the  eastern  region. 

Mr.  Tingley  will  replace  Cyi-us 
MacKinnon,  who  is  leaving  the 
Research  Institute  because  of  a 
personal  preference  to  remain 
in  Chicago.  The  Institute  offices 
are  being  moved  to  New  York 
and  eventually  the  Institute  will 
absorb  the  mechanical  depart¬ 
ment  of  ANPA.  In  April  the 
ANPA  membership  voted  an  an¬ 
nual  budget  of  approximately 
$350,000  for  research. 

Mr.  Tingley,  a  business  ad¬ 
ministration  major  from  Rhode 
Island  State  College  in  1942, 
sei-ved  as  a  bomber  pilot  i  n 
World  War  II.  Since  1945  he 
has  worked  as  time  study  and 
management  engineer  for  Inter¬ 
national  Braid  Co.,  Providence. 

EDITOR  8C  I 


Larry  Latigue 
Of  E&P  Is  Dead 

Death  claimed  one  of  E&P’s 
oldest  and  best  known  employees 
this  week. 

August  L.  (Larry)  Latigue 
was  stricken  with  a  heart  attack 
while  attending  a  church  social 
Sunday  in  Harlem  and  died  on 
the  way  to  the  hospital.  He  was 
just  past  65  years  of  age. 

Aide  to  Publisher 

Larry  Latigue  was  chief  of 
the  stock  and  service  department 
of  E&P  since  January,  1926.  He 
was  also  a  personal  aide  to 
James  Wright  Brown,  Chairman 
of  the  Board. 

Bom  in  New  Orleans,  Larr>' 
came  to  New  York  as  a  young 
man  and  worked  as  an  elevator 
operator.  He  was  assistant 
starter  in  the  Times  Building 
when  Mr.  Brown  hired  him  to 
work  for  E&P,  shortly  after  it 
moved  into  its  present  offices  in 
the  building. 

Mr.  Latigue  is  suiwived  by  In* 
wife,  Annette  I.  Latigue,  * 
daughter,  Mrs.  Alvira  Love.  He 
was  active  in  Masonic  affairSi 
the  Elks,  Mother  AME  Zion 
Church  in  Harlem  and  the 
Honorary  Members  Club  of  the 
Hotel  Bellman’s  Association,  o' 
which  he  was  treasurer. 
»UBLISHER  for  May  16,  19» 
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Report  on  Reporters: 


Fortunate  Fox  Roves 
World  for  UPI  News 

By  Philip  N.  Schuyler 


Foi-tunate  is  Jack  V.  Fox,  40. 

Ever  since  he  can  remember, 
Mr.  Fox  has  always  wanted  to 
be  a  newspapei-man.  He  prefers 
reporting  and  writing.  His  as¬ 
signment  as  roving  reporter  for 
United  Press  International  has 
carried  him  40,000  miles  in  quest 
of  news  in  the  last  15  months. 

Just  back  from  the  Connie 
Nicholas  murder  trial  in  Indian¬ 
apolis,  Mr.  Fox  was  caught  in 
unaccustomed  quiet  at  his  desk 
in  UPI’s  New  York  office.  In  a 
nearby  locker  rested  a  small  bag 
he  keeps  constantly  packed  and 
his  poi-table  ready  for  another 
trip  wherever  big  .stories  are 
breaking. 

Within  waving  distance  .sat 
Harry  Ferguson,  executive  edi¬ 
tor.  At  any  moment  he  might 
beckon  Jack  to  his  desk  and 
tell  him  to  grab  that  bag  and 
typewriter  and  get  going  “some¬ 
where.” 

“I  never  know  where  it  will 
be  until  the  story  starts  crack¬ 
ing,”  Ml’.  Fox  said. 

Freshness  .Stimulates 

Arriving  fresh  on  a  scene  of 
some  big  yarn  has  its  advantages 
and  drawbacks,  Mr.  Fox  said. 
But  he  believes  the  fre.shness 
which  stimulates  curiosity  and 
the  desire  to  ask  questions  is  a 
great  help.  So  he  pushes  his  six 
foot,  195-pound  frame  to  the 
forefront,  and  lets  his  tongue  go 
freely. 

“Jack  has  a  good  deal  of  en¬ 
ergy  to  start  with,”  is  how  Mr. 
Ferguson  assessed  his  man. 
“Then  he  has  a  great  curiosity 
about  people  and  what  makes 
them  act  the  way  they  do.  He 
knows  how  to  discard  trivial  and 
go  right  to  the  center  of  a  story. 
Finally,  he  is  a  most  lucid 
writer.” 

Frequently  Mr.  Fox  makes 
the  .suggestion  of  a  story  he 
would  like  to  cover  himself.  On 
occasion  it  may  simply  mean 
a  New  York  subway  or  taxi 
dde.  Recent  New  York  stories 
ke  has  reported  included  the 
Wall  Street  mystery  man  Alex¬ 
ander  Guterma.  Every  once  in  a 
^bile  he  collaborates  with  prom¬ 
inent  people  in  the  news  and 
tneir  names  replace  his  by-line. 
Such  was  the  case  of  a  long 
mature  signed  by  Justice  Ii’ving 
“«n  Cooper  of  New  York’s  Court 

Editor  &  publisher 


of  Special  Sessions  entitled  “The 
Road  Back  to  Juvenile  Decency.” 

Looking  further  back  New 
York  has  also  been  the  date-line 
for  Fox  by-lines  on  the  experi¬ 
ences  of  the  S.  S.  Andrea  Doria 
sui’vivors,  the  commuter  train 
that  plunged  into  Newark  Bay 
and  a  series  on  the  New  York 
Stock  Exchange  that  Mr.  Fergu¬ 
son  looking  over  the  newspaper 
exchanges  received  by  UPI 
noted  “got  a  good  ride.”  Some 
years  back  he  covered  the  trial 
of  the  top  11  American  Com¬ 
munists  in  New  York  and  the 
.second  trial  of  Alger  Hiss. 

Political  Stories 

“I  suppose  I  will  be  assigned 
some  political  stories  during  the 
re.st  of  this  year  and  next,”  Mr. 
Fox  said.  One  of  the  recent  polit¬ 
ical  series  he  authored  concerned 
the  “battle  of  millionaires”  for 
the  New  York  Governorship.  He 
trailed  both  Nelson  Rockefeller 
and  Averell  Harriman  last  No¬ 
vember. 

No  matter  how  many  reporters 
are  assigned  to  the  same  story, 
Mr.  Fox  can  and  usually  does 
come  up  with  some  detailed  in¬ 
side  facts  that  makes  his  piece 
different  than  those  turned  in 
by  the  others.  He  went  deeply 
into  figures  on  Rockefeller’s  in¬ 
come,  for  instance,  and  came  up 
with  a  remarkably  readable 
stoi-y.  It  began  with  this  typical 
Fox  UPI  lead: 

“Them  as  has  gits,  the  old 
saying  goes.  But  for  Nelson 
Rockefeller  it  hardly  seems 
worth  while.” 

Rockefeller  .\necdole 

Then  it  wound  up  with  an 
anecdote  Mr.  Fox  picked  up  to 
illustrate  the  point  that  for  all 
his  wealth  Gov.  Rockefeller  is  a 
close  man  with  a  buck.  It  con¬ 
ceded  a  visit  the  rich  cam- 
paiprner  made  to  a  Jewish  delica- 
tes.sen.  Rockefeller  pointed  to  a 
huge  .salami  hanging  above  the 
counter  and  asked  how  much. 

“The  proprietor  said  the  regu¬ 
lar  price  was  $5,  but  for  Mr. 
Rockefeller  he  would  let  it  go  at 
wholesale  for  $.3,”  the  Fox  story 
continued.  “The  sale  was  con¬ 
cluded  and  as  Rockefeller  left 
the  shop,  a  woman  said  loudly 
to  the  owner: 

“To  a  Rockefeller  you  give  a 
f»r  May  16,  1959 


discount,  to  me  never.” 

Mr.  Fox  picked  up  another 
anecdote  that  was  later  used  by 
the  Democratic  politicians 
against  the  Republicans.  It 
happened  in  Puerto  Rican  Har¬ 
lem.  Enthusiastic  backers  picked 
up  the  candidate,  hoisted  him  to 
their  shoulders,  and  carried  him 
through  the  streets.  After  they 
let  him  down,  Mr.  Fox  heard 
Rockefeller  wisecrack:  “They 
liked  me!  I’ve  still  got  my 
wallet.” 

Mr.  Fox’s  story  plainly  .stated 
it  was  a  wisecrack,  but  Demo¬ 
cratic  leader  Carmine  de  Sapio 
used  it  in  a  speech  to  show  that 
Rockefeller  didn’t  trust  the 
Puei-to  Ricans. 

Mr.  Fox  said  he  hoped  his 
coming  assignments  would  in¬ 
volve  the  chatter  of  politics 
rather  than  the  clatter  of  ma¬ 
chine  guns  in  a  shooting  war. 
The  closest  he  has  yet  come  to 
gun  fire  was  when  the  U.  S. 
Marines  and  soldiers  landed  in 
Lebanon  last  July. 

“We  thought  we  might  be 
going  to  cover  the  start  of  a 
bi-ush  war,”  Mr.  Fox  recalled,” 
although  it  turned  out  there 
were  no  combat  American  or 
Lebanese  casualties.  Shooting 
was  going  on,  but  they  didn’t 
appear  to  be  trying  very  hard 
to  hit  anyone.” 

I.anded  with  Marines 

Mr.  Fox  with  35  other  cor¬ 
respondents  and  photographers 


arrived  in  Beirut  two  days  after 
the  Marines.  The  trip  from 
Washington,  D.  C.,  aboard  a 
Navy  DC-4  took  39  hours.  There 
were  stops  in  Newfoundland,  the 
Azores,  Casablanca,  Naples  and 
Crete,  including  a  near  cra.sh  at 
Angontia. 

“When  we  landed  at  the  air¬ 
port  at  night,  Beirut  was  an 
isolated  city,”  he  recalled.  “We 
were  transported  by  armed  mili¬ 
tary  convoy  to  the  Hotel  St. 
Geoi’ge.  There  were  snipers  all 
along  the  road.” 

For  a  month  Mr.  Fox  was  in 
Beirot.  The  main  UPI  leads 
were  being  written  by  Larry 
Collins  who  at  one  time  headed 
a  staff  of  12  newsmen  and 
photographers  for  UPI  on  the 
story.  That  meant  Mr.  Fox  had 
to  dig  hard  and  run  far  afield 
for  his  “color-exclusives.”  He 
crossed  the  lines  to  interview 
rebels;  stayed  up  nights  with 
the  Marine  pickets;  went  up  into 
the  mountains  to  interview  rebel 
chiefs  in  their  retreats  guarded 
by  armed  raffish  soldiers. 

CopiouK  Notes 

When  writing  color  features, 
Mr.  Fox  takes  copious  notes.  On 
return  to  his  base,  wherever  it 
may  be,  the  first  thing  he  doe.s 
is  to  transcribe  the  longhand 
notes  on  his  typewriter  exactly 
as  he  has  put  them  down.  Then 
he  studies  them  to  find  the  most 

(Continued  on  page  74) 
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Letters  from  Congressmen 
Supplement  Press  Coverag 

Washington  Material  Is  Used  Sen.  Jamc.s  E.  Murray,  5 

^  tana  Democrat,  said  his  c 

In  Many  Dailies  and  Weeklies 

two  states  without  any  Ca 

Bv  Janies  J.  Butler  correspondents.” 


CONGRtSSMAN 

fiON  «W1N 


|>*p«r«.  Radio  tr  TV 
rhur»d»y.  ,.j,ril  H,  1959 


W«porl 


fmm  WA«HtN«»OM 


REPORTS /ro« 
WASHINGTON 


IflyrMi  t 


l»a  Pooh*. 


7&a4^otfto*t  ‘RtpA'U 


Wasliinsto" 


,4  t«iU«4: 


tr  »••«% 


Dairies’  Pll 
Man  Assails 
‘Cute’  Story 


Tulsa  World  Pledged 
To  Lorton’s  Polieies 


Okla. 

one  of  the  most  widely  respected 

publishing  families  in  the  South-  ‘ 

west  will  figure  heavily  in  shap- 
ing  the  future  policies  of  the 

Tulsa  World.  mk-  I 

Byron  V.  Boone,  named  pub-  '  ‘  -A 

Usher  last  week,  succeeds  Mrs.  ^ 

Maud  Lorton  Myers  wrho  became  •  ;  ,  ■  >  ,  ar 

publisher  following  the  death  of  P 

her  husband  Eugene  Lorton  in  ^  '  M 

1949.  (E&P,  May  9,  page  14.)  JE 

Mr.  Lorton  was  known  as  a 
fearless  publisher  who  never 
walked  away  from  an  argument 
and  Mr.  Boone,  who  knew  Lor- 
ton  both  as  a  close  friend  and 
as  World  attorney, 

“We  continue  to  follow 

the  aggressive  policies  of  Eu- 
gene  Lorton.  The  public  will  ®y^°" 

know  where  the  World  stands.”  i  u- 

,  ,  1917,  Mr.  Boone  began  his  asso- 

Laying  at  rest  the  usual  ini-  with  the  World  as  Mr. 

mors  that  crop  up  when  a  Lorton’s  attorney.  Since  1949, 
change  is  made  in  newspaper  publisher  has  been  ac- 

management,  Mr.  Boone  said,  lively  engaged  in  the  paper  both 
The  W’orld  is^  not  for  sale  attorney  and  as  executive 

and  it  s  not  going  to  be  sold.  vicepresident  of  the  World  Pub- 

No  Sale  of  Stock  lishing  Co. 

Mr.  Boone  is  a  director  of  the 
He  pointed  out  that  Mr.  I>or-  National  Bank  of  Tulsa  and  of 
ton  left  World  stock  to  his  fam-  the  Standard  Life  and  Accident 
ily,  Boone  and  18  long-time  em-  Insurance  Co.,  Oklahoma  City, 
ployees.  The  stock  has  not  He  also  is  a  trustee  of  the  Alex- 
changed  hands  and  the  owners  ander  Memorial  Trust,  a  fund 
do  not  own  stock  in  any  other  established  to  provide  medical 
newspaper.  Neither  do  stock-  and  hospital  facilities  for 
holders  of  any  other  newspaper  schools  and  organizations  in  the 
own  World  stock.  Tulsa  area. 

In  the  face  of  rising  costs  that  The  publisher  is  a  member  of 
have  threatened  the  existence  of  Southern  Hills  and  Tulsa  Coun-  and  girls  could  receive 
newspapers  t  h  r  o  u  g  h  o  u  t  the  try  Clubs  and  of  the  Tulsa  Club,  training  at  home.  Mr.  1 
country,  Mr.  Boone  said  he  is  jje  and  Mrs.  Boone  have  one  shared  her  interest  in  th 

optimistic  about  the  World’s  fu-  rfauo-hter  Brenda  who  is  a  stu-  late  in  his  life  she  was  £ 

ture.  He  acknowledges  that  jent  at  the  University  of  Okla-  take  the  lead  in  orga 

something  must  be  done  about  homa.  Tulsa  Opera,  Inc. 


Milwai'kek,  Wis. 
Complaining  about  what  he 
chose  to  call  the  “cute”  approach 
to  reporting,  Frank  R.  Js’eu,  di¬ 
rector  of  public  relation.s  of  the 
American  Dairy  Association, 
asked  newspapers  to  avoid  irre¬ 
sponsible  reporting  and  mislead¬ 
ing  headlines. 

“Must  we  anticipate  that  noth¬ 
ing  can  be  done,  that  this  ‘cute’ 
school  of  reporting  news  will 
continue  to  grow  and  prosper?” 
asked  Mr.  Neu  at  the  Wiscon¬ 
sin  Press  Association  meeting. 

“There  has  been  a  flood  of  ir¬ 
responsible  reporting  in  all  the 
printed  media  on  the  subject  of 
fats  and  heart  disease.  This  can 
only  confuse  and  hurt  the  pub¬ 
lic,”  he  asserted. 

“Some  of  you  may  have  seen 
a  stoiy  that  really  made  big 
headlines  from  coast  to  coast. 

_  _  It  was  another  of  tho.se  ‘cute’ 

the  University  of  items.  It  suggested  that  whiskey 
memory.  was  better  than  milk  for  older 

e  married  Barton  people.  The  doctor  to  whom  the 
oilman  and  civic  statement  was  attributed  was 


Maud  Lorton  Myers 
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Advertising  News 

SECTION 

EDITED  BY  ROBERT  B.  MclNTYRE 


SEABROOK  FARMS  PLANTS 


in  Dailies 


By  Robert  B.  McIntyre 


Effective  Medium  cago,  Los  Angeles  and  San 

“We  have  found  newspapers  Francisco,  with  other  markets 
to  be  a  very  effective  medium  for  to  follow  as  soon  as  the  product 
our  frozen  foods  line,  and  plan  available, 
to  continue  using  them  exten-  Corporate  Image 

sively  m  the  future  to  introduce 

new  products  and  new  lines,  as  The  problem  of  developing  and 
well  as  to  support  our  estab-  protecting  a  corporate  image, 
lished  products  and  brands.”  about  which  much  has  been  said 
Mr.  Bishop  noted  that  Sea-  of  late  (E&P,  March  14,  ’69), 
brook’s  newspaper  advertising  has  some  interesting  variations 
is  “very  popular”  with  the  trade  when  the  corporation  is  a  third- 
which  ties-in  with  Seabrook’s  and  fourth-generation  family  op- 
national  linage  through  co-op  eration. 

advertising.  He  said  that  news-  “Somehow,”  Mr.  Bishop  said, 
papers  on  the  Seabrook  sched-  “there  is  a  belief  that  in  these 

-  - i  “very  helpful,  family  organizations  change  and 

growth  are  resisted;  that  old 
“Just  the  promise  of  strong  ways  are  considered  best  and 
newspaper  merchandising  sup-  that  the  accumulated  good  will 
port,  along  with  our  own  heavy  is  mountainous  in  proportion 
schedule  of  large-space  inser-  and  intensity.” 
tions,  has  helped  us  gain  distri-  Seabrook’s  marketing  mentor 
bution  in  a  given  market  for  went  on  to  explain  that  the  Sea- 
our  food  lines.  brooks,  third  family  farmers, 

“About  the  only  improvement  started  out  with  one  very  sim- 
I’d  like  to  see  newspapers  make  pie  idea.  John  M.  Seabrook,  the 
in  their  services  to  us,”  Mr.  firm’s  youthful  Phi  Beta  Kappa 
Bishop  added,  “would  be  for  Princeton-graduate  president,  is 
them  to  come  up  with  more  proud  of  the  fact  that  “we  are 
studies  of  product  distribution  farmers.” 

within  their  markets.”  “We  believe  in  quick  freezing 

tiw  I  D  1 »  because  that  is  the  best  way  we 

Miracle  Pack  ^  vegetables 

Good  example  of  how  Sea-  from  the  farm  to  the  consumer 
brook  goes  about  using  newspa-  in  the  freshest  way,”  Mr.  Sea- 
per  advertising  to  introduce  new  brook  said.  “It  gives  us  a  12- 
products  came  to  light  last  De-  month-a-year  market.  If  an- 
cember  when  it  launched  its  other  way  came  along  to  im- 
“Miracle  Pack”  line,  in  which  prove  either,  I’d  give  up  quick 
i  fresh  vegfetables  are  freezing  in  a  minute.” 
cooked  in  appropriate  sauce  and 

seasoning,  and  are  then  packed  Grandfather’s  Wagon 

in  a  mylar  pouch  which  is  ^  ,  j  .  • 

dropped  in  boiling  water  for  14  ^ 

minutes.  “Miracle  Pack”  is  said  *5®  niam  concern  of 

the  hands  of  the  Seabrooks.  As  the  family  s 


NEWSPAPER  page  ads  for  past 
two  years  featured  children 
until  .  .  . 


?36,136,000,  a  gain  of  15%  over  i’___ 

the  previous  year.  Seabrook’s  ui^  have  been 
advertising  budget  (via  Smith/  too.” 

Greenland  Co.,  New  York),  es¬ 
tablished  from  a  percentage  of 
sales,  is  currently  running  $1,- 
720,000,  of  which  newspapers 
receive  57%,  or  $980,400.  Next 
major  chunk,  25%,  goes  to  tele¬ 
vision  and  amounts  to  $430,000. 

Radio  gets  10%,  or  $172,000; 
magazines,  6%,  or  $103,200.  The 
remaining  2%,  or  $34,400,  goes 
into  trade  advertising. 

Co-op  Program 

Seabrook,  which  sells  its 
frozen  food  products  nationally 
through  food  brokers,  maintains 
a  cooperative  advertising  pro¬ 
gram  under  which  it  allows  6c 
per  dozen  units  purchased  and 
pays  off  on  proof  of  performance 
of  contract  by  its  distributor 
and  food  chain  customers. 

Mr.  Bishop  said  this  week  garden 
that  Seabrook’s  use  of  newspa¬ 
per  space  has  increased  in  re¬ 
cent  years  because  of  increased 
product  distribution  which  in 
turn  has  resulted  in  increased 
advertising  appropriations.  to  place  in 

He  added  that  food  brokers  hostess  a  “fool-proof,  can’t-miss- 
like  newspaper  advertising  by  vegetable  on  a  gourmet  level.” 
Seabrook  “because  they  can  mer-  Since  introduction  of  “Miracle 
chandise  this  kind  of  advertis-  Pack”  last  December,  Seabrook’s 
>ng  better,”  and  “because  news-  vegetable  processing  operation 
Wpers  themselves  help  to  mer-  has  gone  from  a  36-hour  week 
chandise  Seabrook’s  consumer  for  one  shift  to  a  three-shift 
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{Continued  from  page  17) 


market  in  Baltimore  and  Phila¬ 
delphia  in  iced  freight  cars. 
World  War  I  forced  the  com¬ 
pany  into  a  vast  canning  opera¬ 
tion.  In  the  late  30’s,  studies 
and  experiments  by  the  late 
Clarence  Birdseye  and  C.  F.  Sea- 
brook  led  to  development  of 
quick  frozen  vegetables. 

Within  the  last  few  months, 
another  fundamental  change  in 
the  company,  its  operation  and 
its  pi-oducts  has  taken  place  — 
“Miracle  Pack.” 

Every  Ad  Musi  Sell 

Mr.  Bishop  emphasized  this 
week  that  the  challenge  of  pre¬ 
senting  a  family  and  a  product 
image  has  been  only  a  part  of 
the  marketing  problem  of  the 
Seabrook  organization. 

“Mr.  Seabrook’s  theory  has 
been  that  every  advertisement 


Adman  Asks  Better  Ads  Built  on  Fact 


Toledo 

Today’s  advertising  men  must 
leam  to  build  their  campaigns 
upon  the  sound  basis  of  re¬ 
searched  fact,  not  upon  the  shift¬ 
ing  sands  of  dream,  fantasy  and 
preconceived  notions,  W.  D. 
Moore,  Dodge  director  of  adver¬ 
tising  and  sales  promotion,  De¬ 
troit,  said  at  the  Toledo  Adver¬ 
tising  Club  last  week. 

“Pressures  of  competition  have 
become  so  intense,  and  the  stakes 
so  high,  that  the  rules  of  adver¬ 
tising  have  changed  drastically,” 
Mr.  Moore  said.  “For  many,  it’s 
now  Strike  One  and  you’re  out. 
Very  few  have  anything  left  to 
swing  a  second  time,  let  alone 
a  third.  By  that  time,  their  com¬ 
petitors  have  w'alked  off  with  the 
market  and  ended  the  game.” 

Mr.  Moore  said  that  as  an 


agency  man  for  15  years,  and 
as  advertising  director  for 
Dodge  for  five,  he  had  observed 
that  advertising  men  in  general 
are  not  making  full  use  of  re¬ 
search  in  their  creative  approach 
to  today’s  sales  problems. 

“The  advertising  business  en¬ 
joys  many  privileges,  and  it  is 
time  that  we  also  assume  more 
responsibilities,”  he  said.  “We 
must  use  the  responsible  facts 
of  research  to  determine  our 
overall  advertising  strategy. 
And  then  we  must  use  the  re- 
•search  data  to  create  specific 
copy  platforms  —  specific  ad¬ 
vertising  campaigns  —  and  spe¬ 
cific  advertising  goals.  This  re¬ 
search  will  also  provide  us  with 
good,  solid  reasons  to  support 
new  selling  ideas  —  or  to  re¬ 
affirm  our  current  and  past  em¬ 


phasis  and  direction.  Research 
cannot  do  the  complete  job;  but 
—  we  can  do  our  job  better 
through  better  use  of  research." 

“While  advertising  is  an  im¬ 
portant  and  creative  art,”  Mr. 
Moore  asserted,  “it  can  be  even 
more  successful  if  we  make  a 
fuller  use  of  research  data  to 
direct  our  energies  into  the 
areas  where  our  customers 
exist. 

“We  cannot  afford  to  follow 
the  mesmerized  pleadings  of  the 
creative  man  who  stands  with 
both  feet  planted  firmly  in  mid¬ 
air.  At  the  same  time,  we  should 
concentrate  our  efforts  on  mov¬ 
ing  goods  —  not  winning  adver¬ 
tising  awards.  Let’s  concentrate 
on  getting  sales  results,  and  for¬ 
get  about  slapping  ourselves  on 
the  back.” 


and  every  promotional  effort 
should  sell  frozen  vegetables  for 
the  industry  as  well  as  the  Sea- 
brook  line,”  Mr.  Bishop  ex¬ 
plained. 

“Statistics  continue  to  show 
that  only  32%  of  the  nation’s 
shoppers  use  frozen  vegetables 
regularly.  The  Seabrooks  took 
a  full-page  ad  in  the  New  York 
Times  several  years  ago  to  pre¬ 
sent  a  report  from  the  Univer¬ 
sity  of  Wisconsin  on  the  nutri¬ 
tional,  mineral  and  vitamin  con¬ 
tent  of  frozen  vegetables  in  com¬ 
parison  wdth  canned  and  fresh 
vegetables,”  Mr.  Bishop  said. 

He  added  that  the  Times  ad 
was  headlined,  “Quarter  Million 
Dollar  Study  Proves  High  Nu¬ 
tritional  Value  of  Frozen  Foods.” 
N.  W.  Ayer  and  Son  was  Sea- 
brook’s  agency  in  those  days. 

Educational  Effort 

Mr.  Bishop  noted  that  for 
consumers  not  yet  sold  on  frozen 
vegetables,  the  challenge  of  in¬ 
troducing  so  revolutionary  a 
concept  as  prepared  vegetables 
(“Miracle  Pack”),  packed  in 
sauces  and  requiring  only  a  few 
minutes  of  boiling  before  serv¬ 
ing,  required  an  educational  ef¬ 
fort. 

“For  the  past  two  years,”  he 
said,  “the  Seabrook  theme  has 
featured  children  —  “We  Grow 
Them  So  Much  Better”  —  and 
appropriate  illustrations  showed 
children  in  engaging,  actionful 
poses  (see  cut).  It  was  an  im¬ 
aginative  representation  of  the 
fact  that  the  Seabrook  family 
is  a  family  of  farmers.  This 
campaign,  and  the  others  that 
have  followed,  was  created  by 
Smith/Greenland  Co.” 

Mr.  Bishop  continued:  “The 
introduction  of  the  new  Seabrook 
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prepared  vegetables  called  for 
a  variation  on  this  earlier  theme 
and  a  new  full-page  ad  head¬ 
lined,  “Lift  the  Lid  and  Get  a 
Sniff  of  the  Future”  (see  cut) 
was  published  in  the  New  York 
dailies.  This  ad  could  be  called 
‘the  process  ad.’  It  was  followed 
by  other  large-space  insertions 
keyed  to  the  more  emotional 
theme,  “Food  Miracle  —  Frees 
Wife  —  Delights  Husband.” 

Demonstrations 

Paralleling  the  extensive  use 
of  newspaper  advertising  for  the 
joint  projects  of  explaining  a 
new  process  and  selling  a  prod¬ 
uct  and  a  family  image,  an  in¬ 
formation  program  by  the  Sea- 
brooks  was  designed.  In  an  ef¬ 
fort  to  secure  a  quick,  wide 
understanding  of  the  “Miracle 
Pack”  process,  food  editors  of 
the  major  New  York  and  West¬ 
chester  County  newspapers  were 
invited  to  a  demonstration 
luncheon  at  which  the  “Miracle 
Pack”  vegetables  were  served. 

“On  the  day  that  the  ‘Mira¬ 
cle  Pack’  announcement  ad  ap¬ 
peared,”  Mr.  Bishop  said, 
“stories  about  the  luncheon  ap¬ 
peared  on  the  food  pages  of  the 
New  York  Times,  New  York 
Herald  Tribune,  and  the  New 
York  Journal- American.  The 
New  York  Post  ran  its  review 
of  the  luncheon  a  few  days  later. 

“Because  the  New  York  news¬ 
paper  strike  of  last  December 
was  just  beginning,”  Mr.  Bishop 
continued,  “messengers  delivered 
reprints  of  the  news  accounts 
and  the  ads  to  supermarket  and 
chain  store  heads  by  hand.  As 
a  result,  almost  complete  distri¬ 
bution  of  the  ‘Miracle  Pack’  line 
was  achieved  in  a  few  days.” 


Mr.  Bishop  firmly  believes 
that  his  company  has  made  no¬ 
table  advances  in  a  number  of 
related  fields  in  identifying  Sea¬ 
brook  products  w'ith  the  expand¬ 
ing  market  for  frozen  foods,  and 
readily  admits  that  newspaper 
advertising  and  a  continuing 
public  relations  information  pro¬ 
gram  (via  The  Lynn  Farnol 
Group,  New  York)  have  helped 
to  obtain  a  wider  acceptance 
for  frozen  vegetables. 

“A  third  generation  family, 
with  an  old  tradition  in  farm¬ 
ing,  has  been  in  the  forefront 
of  agricultural,  processing  and 
marketing  advances,  pioneering 
major  technical  advances,”  he 
said.  “This  is  true  in  point  of 
fact,  and  the  public  knows  it. 
And,”  he  concluded,  “that’s  the 
Seabrook  family  and  product 
image  as  it  stands  today.” 

Seabrook  History 

The  beginnings  of  Seabrook 
Farms  Co.  go  back  to  the  1880’s 
when  Grandfather  Seabrook 
farmed  57  acres  eight  miles 
north  of  Bridgeton,  N.  J.,  and 
sold  the  produce  from  an  open 
horse-drawn  wagon.  By  the  time 
World  War  I  arrived  the  farm 
had  grown  to  3,800  acres,  and 
in  1923  it  had  grown  to  5,800 
acres.  That’s  when  Charles  F. 
Seabrook,  A.  P.’s  son,  mechan¬ 
ized  the  operation. 

Seabrook  was  the  principal 
source  of  Birdseye  vegetables 
from  1930  to  1942,  handling 
growing  and  process  problems 
while  Birdseye  handled  sales. 

Seabrook  Farms  is  still  a 
family  operation.  Charles  F.  is 
chairman  of  the  board  and  John 
M.,  youngest  of  his  three  sons, 
is  president.  Oldest  son,  Bel- 


ford,  and  second  son,  Courtney, 
are  both  directly  involved  in 
management. 

Pattern  of  Expansion 

In  a  continued  pattern  of  ex¬ 
pansion,  Seabrook  in  1957  ac¬ 
quired  Snow  Crop  Brand  frozen 
fruits  and  vegetables.  Early  in 
1958,  Seabrook  and  Minute  Maid 
Corp.  concluded  an  agreement 
for  Seabrook  to  operate  the 
frozen  pea  plant  in  Lewiston, 
Idaho,  under  both  the  Snov 
Crop  and  Seabrook  labels,  as 
well  as  Seabrook’s  substantia! 
private  label  and  institutional 
business.  The  complete  line  of 
Snow  Crop  frozen  fruits  and 
vegetables  is  now  processed  and 
sold  by  Seabrook  throughout  the 
U.  S.  and  Canada. 

In  September,  1958,  Seabrook 
solidified  its  position  in  the  south 
by  acquiring  the  Bateman 
Frozen  Foods  plant  in  Macon, 
Ga. 

The  original  farm  of  57  acres 
is  still  the  heart  of  Seabrook, 
but  now  it  is  a  45-mile  trip  from 
one  end  of  the  domain  to  the 
other.  Farming  has  been 
changed  from  an  occupation  to 
a  business  that  produces  90  mil¬ 
lion  pounds  of  fruits  and  vege 
tables  each  year  —  roughly  Wk 
of  America’s  entire  output  of 
frozen  vegetables. 

• 

Williams  in  PR 

Portland,  Me- 

Roger  C.  Williams,  former 
publisher  of  Guy  Gannett  news¬ 
papers  in  Maine,  has  announce 
formation  of  Maine’s  first  public 
relations  firm.  Creative  Associ¬ 
ates.  A  1936  Dartmouth 
uate,  Mr.  Williams  is  a  son  of 
author  Ben  Ames  Williams. 


1958  TOP  TEN  BRANDS  Consumer  Inventory 


now  available  upon  request 

THERE  IS  ONLY  ONE  WAY  TO  REACH  THE 

AKRON  BEACON  JOURNAL 

AREA  OF  INFLUENCE 

it  One  SiHhn  350  Million  OoHar  Market 

Akron,  the  biggest  ONE  Newspaper  Market  in  the 

nation,  is  also  Ohio’s  most  concentrated  area 

of  great  industrial  names.  For  only  40c  per  line, 

daily  or  Sunday,  you  can  do  a  complete  job  of  j 

selling  the  area.  There  is  no  substitute.  j 

ROP  Spot  or  full  color  available  COUNTY  r”  "1 

in  all  issues.  /  , - 1  j 


CUYAHOGA  COUNTY 


:  PORTAGE  . 

I  COUNTY 
SUMMIT  COUNTY 


“J  _ 

•  MEDINA  COUNTY 


AKRON  BEACON  JOURNAL 
AREA  OF  INFLUENCE 


Population  . 719,435 

Families  . 213,048 

Total  Biiving 

Power  '... . $1,349,384,000. 

Total  Retail 

Sales  . $  958,138,000. 

Food  Sales . $  238,114,000. 

Gen.  Mdse. 

Sales  . $  132,837,000. 

Fr-H-R  Sales  ....  $  44,996,000. 

.4utomotive 

Sales  . $  20.5,680,000. 

Drug  Sales . $  29,035,000. 

Source  1958  Sales  Management 
Survey  of  Buying  Power 


NEWSPAPER  COVERAGE 

DAILY  Cire.  ®/o  Co 

Akron  Beacon 

Journal  . 159,532  74.9' 

I'leveland 

Plain  Dealer  . .  21,596  10.0' 

(Meveland  Press  .  7,525  3.5' 

Cleveland  News.  2,081  0.9' 

SUNDAY 
Akron  Beacon 

Journal  . 160,139  75.0' 

( Jeveland 

Plain  Dealer  ..  21,179  9.0 

Source  March  31,  1958 
A.  B.  Co  Audit  Statements 


AKRON 

BEACON  JOURNAL 


’'Ohio's  Most  Complete  Newspaper" 


The  Other  Media 

TV  HOMES — Starting  next  fall,  American  Research  Bureau,  New 
York,  says  it  will  supply  total  homes  figures  for  every  TV  station 
in  the  U.S.  Newspaper  circulation  in  the  home  both  daily  and 
weekly  will  be  reported. 

*  *  * 

MAKING  H.AY — Television  Bureau  of  Advertising,  taking  figures 
on  newspaper  expenditures  by  advertisers  in  1958  (E&P,  May  2, 
page  56),  crows  that  TV  gross  time  sales,  spot  and  network,  to  the 
top  100  newspaper  advertisers  increased  by  15.9%  in  1958  “while 
the  same  group  cut  newspaper  expenditures  by  4.5%.” 

*  *  * 

‘MAGAZONE’ — Look  magazine’s  “Magazone”  plan  said  to  enable 
advertisers  to  place  ads  in  magazine  in  any  one  of  seven  marketing 
zones  or  in  any  combination  of  the  zones.  Look  says  the  plan,  which 
goes  into  effect  with  Sept.  15  issue,  permits  advertisers  to  beam 
messages  more  directly  to  audiences  they  are  attempting  to  reach. 
Also  makes  it  possible  to  introduce  new  product  on  market-by¬ 
market  basis.  Minimum  circulation  in  any  zone  is  400.000  copies. 
Cost-per-thousand  for  black  and  white  page  is  $6.11  for  first  400,000 
of  circulation  and  $4.45  for  each  additional  thousand.  This  com¬ 
pares  with  cost-per-thousand  of  $4.14  for  Look’s  full  run. 

«  w-  « 

ELECTRIFYING — A  30-page  million-dollar  ad  in  Sept.  14  issue 
of  Life  will  be  sponsored  by  Live  Better  Electrically  Project.  Life 
is  “giving”  the  electric  industry’s  Medallion  Home  section  vigorous 
support;  1)  Full-page  ad  in  New  York  Times,  Chicago  Tribune,  W all 
Street  Journal;  2)  Entire  issue  of  Life’s  Model  Home  Merchandiser 
to  12.600  dealers  and  builders:  3)  Full-page  builder  ad  in  July 
House  &  Home;  4)  Calls  by  Life  personnel  on  key  groups;  5) 
Twenty-five  foot  accordion-fold  display  of  Life  section  for  local  use; 
and  6)  Six-page  dealer  ad  in  late  July  in  Home  Furnishings  Daily. 
Fourteen  national  manufacturers  will  participate  in  the  promotion. 

*  »  # 

DE.\LER  .41DS — “TV’s  use  in  retailing  on  the  local  level  continues 
to  grow  in  importance,”  says  Norman  E.  Cash,  president  of  Tele¬ 
vision  Bureau  of  Advertising,  announcing  that  more  than  two  out 
of  three  manufacturers  offering  TV  co-op  materials  make  available 
TV  commercials  to  dealers.  Some  298  companies  offer  co-op  T\’ 
allowances  to  dealers. 

*  ♦ 

DRUG  STORE  SEMINAR— J/cCn/Z’s  Drug  Store  Seminar  for 
retailers  and  ad  agencies  in  toiletries  and  cosmetics  explored  ways 
for  a  “closer  cause-and-eflect  ratio  between  advertising  and  buying. 
One  wav  was  more  attention  to  co-op  advertising. 

*  *  * 

HOME  MODERNIZATION — Second  project  in  nationwide  home 
modernization  program  sponsored  by  Life  magazine  will  be  launched 
June  12  in  Mount  Clemens.  Mich.,  by  Mount  Clemens  Lumber  Co. 
Local  firm  purchased  and  remodeled  dilapidated  house  for  use  as 
showcase.  Only  national  brand  products  advertised  in  Life  are 
specified  for  remodernization  job.  Local  lumber  firm  took  ads  in 
local  newspapers  announcing  it  had  purchased  a  “white  elephant 
!  and  outlined  plans  for  renovation  in  conjunction  with  Life.  First 
home  modernization  program  was  launched  April  10  in  Fairfield. 

!  Conn.,  and  drew  4,000  people  the  first  weekend.  A  third  project  is 
being  planned  for  Annapolis,  Md. 

,  *  *  * 

‘MONITOR  IN  MANHATT.AN’ — Through  use  of  videotape  equip¬ 
ment,  Television  Advertising  Representatives  will  offer  New  York 
)  I  advertisers  and  agencies  unique  “Monitor  in  Manhattan”  service 
enabling  them  to  preview  TV  advertising  in  actual  programming 
’  I  context  in  which  it  will  be  presented.  Service  goes  into  full  scale 
I  operation  July  1. 

'  *  #  * 

‘THE  BIG  YEAR’ — Impact  of  Saturday  Evening  Post  and  pullin? 
power  of  its  pages  are  dramatized  in  “The  Big  Year,”  a  special 
traveling  stage  show  which  will  play  to  audiences  of  leading  in¬ 
dustrial  and  advertising  executives  across  the  nation  during  the  next 
few  months.  With  format  built  around  various  happenings  at  the 
Post  during  last  12  months,  show  portrays  the  editorial  mind  »• 
I  work;  shows  how  reader  studies,  backed  by  editorial  judgment,  are 
*  used  to  select  material  for  best  total  effect,  not  just  best  individual 
readership. 


John  S.  Knight,  Publisher.  Represeneted  by  Story,  Brooks  &  Finley  1  iiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniuiiiiiiiiiiiiiiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiinniiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii"^ 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


The  Evening  and  Sunday  Bulletin,  Philadelphia 

Advertising  Offices:  Philadelphia  •  New  York  •  Chicat# 
Representatives:  Sawytr  Fer/uson  Walker  Company  in  Detroit  •  Atlanta  •  Los  Antelet 
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MEDIAFFAIRS 


How  ANA’S  Vol.  Vn 
Evaluates  Ad  Media 

By  Philip  N.  Schuyler 


The  Association  of  National  develop  so  rapidly.  Now  that  the 
Advertisers  has  completed  its  working  tools,  the  principles 
$200,000,  three-year  advertising  have  been  established,  our  job  is 
management  study  with  publica-  to  see  that  they  are  applied,” 
tion  of  Vol.  VII — “Evaluating  he  said. 

Advertising  Effectiveness.”  The  book  was  compiled  by 

One  section  of  the  417-page  Russell  H.  Colley,  management 
book,  which  sells  for  $125,  is  de-  consultant,  who  in  his  introduc- 
voted  to  media  evaluation  and  tion  cites  “significant  opportu- 
concentrates  on  research  meth-  nities”  for  more  productive  ad- 
ods  developed  and  used  by  ad-  vertising  through  better  media 
vertisers  to  test  advertising  re-  evaluation.  To  name  a  few: 

^""Newspapers  do  not  receive  as  ‘Significant  Opportunities’ 
big  a  play  as  other  media  be-  i)  Making  available  the 
cause,  as  Paul  B.  West,  ANA  broad  range  of  information 
president,  put  it,  “newspapers  needed  for  intelligent  media  se- 
have  not  undertaken  as  much  lection.  Rate  and  data  sheets 
new  research  as  have  maga-  are  no  longer  enough;  2)  Sub- 
zines,  radio  and  TV.”  stantiating  media  recommenda- 

1  I-  »  .  D  •  •  tions  with  best  available  factual 

Job  Just  Beginning  evidence;  3)  Moving  in  on  the 

“Our  job  is  not  finished.  It  is  unknown.  Isolating  areas  of  ig- 
just  beginning,”  Mr.  West  em-  norance  about  media  and  tum¬ 
phasized.  “What  we  have  done  ing  research-media  specialist 

must  now  be  kept  up  to  date.  Of  loose  on  devising  measures  and 

all  the  books  in  the  series,  this  tests  that  will  dispel  much  of 
one  will  be  in  most  need  of  re-  the  ignorance;  4)  Utilizing  the 
vision.  New  research  methods  tons  of  information  already 


END  OF  THE  BEGINNING— Paul  B.  West  (left),  ANA  president,  shown 
with  Henry  M.  Schachte  (center),  executive  vicepresident.  Lever  Brothers 
Co.  and  ANA  chairman,  and  Gray  Playter,  manager  advertising  re¬ 
search,  Armstrong  Coric  Co.,  and  chairman  of  the  ANA  advertising 
research  committee,  on  completion  of  ANA's  three-year  study  of  adver¬ 
tising  management.  Mr.  Playter  holds  Vol.  VII,  "Evaluating  Advertising 
Effectiveness."  Mr.  West  emphasized  that  job  is  not  finished.  "It  is  jurt 
beginning." 


Everywhere^ 

men  at  every  executive  level 
in  sales,  marketing  and  adver¬ 
tising  read  The  Wall  Street  Journal 


THE  WAU  STREET  JOimi 


published  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 


During  the  first  quarter  of  1959 


The  Washington  Post  gained 


over  1,375,000  lines  of  advertising 


to  make  it  the  largest  first  quarter 


in  its  history 


Media  Records 


For  Moro  Than  20  Yoar*  Wothington’t  R.O.P.  Color  Nowtpopor 

Roprosonted  By:  Sawyer,  Ferguson,  Walker  Co.— New  York,  Chicago,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  Los  Angeles;  Joshua  B.  Powers, 
Ltd.— London,  England;  Senor  G.  Enriquez  Simoni— Mexico  City,  Mexico;  Allin  Associates— Toronto  ond  Montreal,  Canada;  The  Hal  Winter  Co.,  Florido 
Hotel  ond  Resort  adv.  rep.— Miami  Beoch,  Florida;  Tom  McGill,  New  England  Hotel  and  Resort  odv.  rep.  — West  Roxbury,  Massachusetts;  Lou  Robbins> 
New  York  and  New  Jersey  Hotel  and  Resort  odv.  rep.— 1265  Broadway,  N.Y.,  N.Y,;  Puck,  The  Comic  Weekly. 
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he  Is  doing  what  he  is  doing. 
Then  you  can  ask  yourself  if 
your  objectives  are  the  same, 
or  different,  or  just  what  you 
want  to  do  about  it.  Generally 
speaking,  he  is  trj'ing  to  find 
out  about  you,  too.” 

Sales  Promotion  Plan:  “Cer¬ 
tain  media  are  accepted  by  the 
trade  more  than  others,  although 
the  trade  doesn’t  always  know 
what  it  is  talking  about.  The 
trade  has  definite  opinions,  how¬ 
ever,  and  believes  more  in  cer¬ 
tain  magazines,  for  example, 
than  it  does  in  others.  This  is 
partly  because  the  particular 
magazines  had  the  foresight  to 
merchandise  themselves  to  the 
trade,  and  point  out  to  the  trade 


what  a  wonderful  job  they  do — 
whether  they  do  it  or  not.  .  .  . 

“Since  media  is  just  one  ele¬ 
ment  in  the  marketing  mix,  ad¬ 
vertising  management  must  con¬ 
sider  the  other  elements  when 
selecting  media,  and  give  fair 
weight  to  them.  ...  If  we  are 
to  cover  the  nation  as  a  whole, 
we  might,  for  a  given  budget, 
find  some  of  the  local  media 
rather  expensive  because  we 
would  have  to  buy  too  much  of 
it  in  too  many  places.” 

Art  and  Copy  Story  Treat¬ 
ment:  “Some  copy,  some  art 
treatment  lend  themselves  bet¬ 
ter  to  certain  media  than  to 
others.  .  .  .  Some  stories  are 
somewhat  delicate  and  don’t 
lend  themselves  too  well  to 
broadcasting;  others  may  need 
the  warmth  and  depth  and  tone 
that  magazine  color  and  good 
reproduction  can  give  them. 


Newspapers  have  good  repro¬ 
duction,  too,  but  it  cannot  be 
of  the  same  quality  on  newspa¬ 
per  stock  as  on  the  glossy  paper 
of  the  magazines.  .  .  . 

“Some  sales  stories  require 
study  and  analysis.  Some  have 
coupon  offers.  Stories  of  this 
kind  are  print-oriented. . . .  Some 
stories  are  very  casual  and  don’t 
require  much  ‘telling  time’  or 
analysis.  ...  To  tell  such  a 
story,  it  is  not  necessary  to  use 
big  space  or  have  long  copy. 
It  is  then  preferable  to  tell  a 
shorter  story  but  to  tell  it  more 
often.” 

Budget:  “The  limiting  factor 
is  alw'ays  the  budget.  No  matter 
how  big  the  budget,  one  never 
has  enough  money  to  do  all  the 
things  he’d  like  to  do.  This  is 
because  all  media  are  good,  all 
can  serve  a  u.seful  purpose  for 
a  given  product.” 


Continuity:  “How  much  con¬ 
tinuity  is  needed?  There  is  no 
single  answer  —  it’s  like  asking 
how  long  a  man’s  legs  should 
be.  Lincoln  said,  ‘Long  enough 
to  reach  the  ground.’  Hence,  as 
much  continuity  is  needed  as  is  [ 
required  to  do  the  job.”  I 

Coverage:  “‘Coverage’  is 
sometimes  known  as  ‘reach’  of 
adv’ertising  effort.  In  four  weeks’ 
time,  an  evening  half-hour  show 
might  reach  into  40%  to  60% 
of  U.  S.  homes.  A  daytime,  five- 
times-a-week  program  might 
reach  over  a  four-week  period 
(20  broadcasts)  more  nearly  to 
30%  of  all  homes.  Life  maga¬ 
zine,  one  issue  a  week,  for  four 
weeks,  would  put  at  least  one 
copy  into  the  hands  of  40%  or 
more  of  all  homes  in  all  homes 
in  the  country.  .  .  . 

“In  the  introductory  phase, 
the  advertiser  might  be  more 
likely  to  use  media  which  give 
very  broad  reach,  because  that 
is  his  objective.  A  flock  of  spot 
announcements,  or  an  ad  in  all 
magazines  or  newspapers,  for 
example,  could  have  the  effect 
of  developing  a  broad  reach  for 
the  advertising  message.  The 
use  of  stations,  spots,  maga¬ 
zines,  newspapers,  etc.,  might  be 
more  lavish  during  this  intro¬ 
ductory  period.  Later,  during  the 
‘sustaining’  phase,  an  advertiser 
might  be  much  more  selective  in 
the  choice  of  vehicles  and  sched- 
i  ules.” 

Frequency:  “Intertwined  with 
i  coverage  is  the  frequency  with 
i  which  we  reach  any  given  in¬ 
dividual,  or  household,  during 
I  some  specified  time.  We  dis- 
I  tinguish  here  between  the  fre- 
i  quency  with  which  we  buy  ad- 
'  vertising  and  the  frequency  with 
which  we  reach  a  respondent 

“Usually,  the  problem  is  best 
approached  by  working  within 
certain  budget  confines,  working 
out  the  amount  of  coverage  and 
frequency  that  can  be  purchased 
with  different  media  plans,  and 
different  pay-out  objectives  — 

I  thus  arriving  at  what  judgment 
decides  is  an  optimum  balance 
between  the  reach  and  frequency 
than  can  be  purchased  with  vari¬ 
ous  media  combinations  within 
the  agreed  upon  budget  and  pay¬ 
out  framework.” 

Impact:  “Coverage  will  give 
the  net  number  of  homes  reached 
(counting  any  home  reached 
only  once  no  matter  how  many 
times  it  was  reached),  and  the 
frequency  will  tell  the  number 
of  times  each  home  is  reached 
at  least  once  during  the  same 
period.  We  come  now  to  a  meas¬ 
ure  that  puts  the  two  together, 
to  provide  a  number  which  migW 
be  called  gross  weight  of  i®‘ 
pressions.  'This  is  a  kind  of  ‘ad¬ 
vertising  ferocity’  measure, 
opposed  to  velocity  which  fre- 
(Continued  on  page  26) 
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‘Prophetic  journalism  ’ 
wins  the  Pulitzer  Prize 
for  international  reporting 


Tlie  prize  winning  storj*  started  on  a  park  bench 
in  Havana  Christmas  week  1957.  A  Cuban’s  angry 
outl)urst  about  the  excesses  of  the  Batista  regime 
suggested  to  Joe  Martin,  News  reporter,  that 
there  was  a  more  important  story  in  Cuba  than 
tlie  gambling  syndicates  he  was  covering. 

Back  in  New  York,  he  began  to  make  contact 
with  revolutionary  sympathizers,  won  the 
confidence  of  Dr.  Manuel  Urrutia,  now  provisional 
president  of  Cuba.  With  Phil  Santora,  another 
News  staffer,  he  spent  weeks  in  Miami  interviewing 
Cuban  refugees  and  families  of  victinjs. 

In  five  anxious  days  in  Havana,  under  constant 
police  surveillance,  they  secured  hundreds  of 
photographs  of  attacks  and  outrages. 

Then  on  Ai>ril  7  of  last  year  their  ten-part  story 
of  “Inside  Cuba’s  Total  War”  l>egan — a  documented, 
dispassionate  report  of  state  terrorism,  torture, 
murder,  corruption,  censorship  and  graft  in  a 
police  state  less  than  a  hundred  miles  away. 

Their  concluding  article  was  headed  “Summary: 
Castro?  Mayl)e;  Batista?  No”— eight  months 
before  Batista  fell.  The  Pulitzer  Prize  Committee 
called  the  series  “prophetic  journalism.”  And 
the  award  was  the  only  Pulitzer  Prize  won  by  a 
New  York  newspaper  in  1958. 

Joe  martin  and  Phil  Santora  are  veteran 
Newsmen.  Their  modus  operandi,  in  Cuba,  or  in 
City  Hall,  is  the  same— thorough  fact  finding, 
adequate  confirmation,  impartial  appraisal  and 
reporting.  Their  work  is  typical  of  the  kind  of  news 
service  that  readers  expect  from  The  News— and 
that  has  won  the  largest  newspaper  audience  in 
this  country  for  the  last  thirty-five  years. 


THE 


NEWS, 


New  York's  Picture  Newspaper 


More  than  twice  the  circulation,  daily  and  Sunday,  of  any  newspaper  in  America. 

News  Building.  220  East  42nd  St.,  New  York  17— Tribune  Tower,  Tribune  S<iuare.  Chie.ago  11—155  Montgomer>'  St..  San  Franeisco  4 
—3460  WiUhire  Boulevard,  Los  Angeles  5— Penobscot  Building,  Detroit  26—27  Cockspur  St„  London  S.W.  1,  England 
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“It  is  no  simple  course,”  he 
writes,  “but  it  is  the  one  most 
likely  to  succeed  for  the  media 
man  who  adds  his  skills  to  those 
of  other  contributors  to  the  solu- 


Space  Buyer,  ,,F.Y, I. 


quency  represents.  If,  for  ex-  ^ion  of  marketing  problems.” 
ample,  30%  of  homes  are  When  E&P  suggested  that  the 
reached  in  a  period  of  four  media  evaluation  section  was 
weeks  by  our  advertising  each  weighted  in  favor  of  TV  and 
home  reached  at  all  teing  other  media  as  opposed  to  news- 
reached  an  average  of  10  times,  papers,  attention  was  called  to 
then  the  total  advertising  fero-  another  part  of  the  book,  “Eval- 
city  is  300  ‘gross  rating  points.’  uating  Messages.”  There  James 
It  represents  three  times  the  Merriman,  manager  of  mar- 
total  number  of  families  in  the  keting  research,  Campbell  Soup 

1.  •,  Company,  presents  a  case  study 

It  IS  the  number  most  easily  detailing  how  his  firm  “set  up 
computed  from  most  of  the  rat-  newspaper  campaigns  to  test 
mg  information,  because,  in  TV,  market  cities  to  find  out  which 
for  example,  one  simply  has  to  Ayg  copy  themes  was  most 
Md  up  the  total  number  of  rat-  effective  in  terms  of  measurable 
ing  points  without  considering  local  sales 
the  duplication.  This  is  usually 
considered  less  meaningful  than 
its  reach-frequency  compon¬ 
ents.” 

Synthesis  of  Factors 


increases.”  HUKIZUJNIAL  Hl-rl — lyew  lork  Vost  has  succeeded  in  whip- 

“The  findings  were  then  ap-  ping  the  press  problem  of  running  a  High  Fidelity  Jell-0  preprmt 

plied  to  advertising  in  other  ad  in  full  color,  placed  by  Young  &  Rubicam.  The  cutofi  for  i 

media  as  well,”  the  introduc-  double-page  center  spread  in  the  tabloid  was  on  the  side  edges, 

tion  to  this  article  concluded.  giving  a  horizontal  flow  to  the  copy,  instead  of  the  vertical  run  in 

Other  critics  of  the  book  standard-size  papers, 
pointed  out  that  if  it  was  to  *  *  » 

Dr.  Deckinger  concludes  that  show  national  advertisers  how  CAMPY’S  BIG  DAY — That  Yankee-Dodger  game  in  Los  Angeles 
it  is  “in  the  synthesis  of  these  to  evaluate  advertising  effective-  Coliseum  which  drew  the  biggest  crowd  in  baseball  history — oser 

factors  that  mature  media  judg-  ness  it  should  include  some  spe-  93,000 — to  honor  and  benefit  Roy  Campanella  and  sandlot  basebaD 

ment  blossoms,  media  strategy  cific  cash-register  studies  made  was  sponsored  by  the  Los  Angeles  (Calif.)  Examiner. 
for  a  given  product  is  evolved,  by  department  stores  on  ads  *  *  * 

and  attendant  media  tactics  are  placed  in  their  local  newspapers.  FOR  FARMERS — Omaha  (Neb.)  W orld-Herald  is  sponsoring 
developed.”  It  does  not.  its  Soil  Conservation  Recognition  Program  for  the  15th  year  in 

Nebraska  and  Iowa.  More  than  $63,000  has  been  paid  out  in  prizes. 

SAYING  IT  WITH  FLOWERS— To  merchandise  the  Saturdof 
Evening  Post’s  Mother’s  Day  ad,  containing  an  illustration  of  i 
rose,  the  New  York  Herald  Tribune  and  Chicago  Tribune  sent  600 

real  red  roses  to  agency  executives. 

«  •  • 

READERSHIP  REPORT — Highlights  of  survey  on  the  Mankato 
(Minn.)  Free  Press  (20,000  circ.) :  each  copy  read  by  an  average 
of  2.5  persons;  2  of  4  readers  viewed  TV  one  hour  or  less  per  day; 
more  than  half  respondents  said  the  newspaper  gave  the  most 
truthful  advertising. 

*  *  « 

WEALTH  FACTOR — San  Jose  (Calif.)  Mercury-News  consumer 
analysis  report  showed  one  family  in  11  earning  more  than  $10,000 
yearly  and  nearly  one-fourth  of  families  in  $7-10,000  bracket.  Nearly 
one-third  of  families  have  more  than  one  car.  There  were  fewer 
cats  than  a  year  ago  but  more  cat  food  was  sold.  Dogs  also  are  on 
a  higher-income  food  budget. 

*  «  « 

ECONOMICAL — Meriden  (Conn.)  Record-Journal  says  it  would 
cost  $1,120  to  send  an  advertising  message  via  first-class  letter  to 


Weekly  Battles  C  of  C  Shopper 


CoNSHOHOCKEN,  Pa.  standing  seiwice  in  recent  years. 
Criticism  of  the  Chamber  of  Although  the  throwaway  has 
Commerce  for  starting  a  bi-  not  cost  the  Recorder  either  cir- 
weekly  thi’owaway  newspaper  culation  or  advertising,  accord- 
in  competition  to  the  established  ing  to  Mr.  McCuen,  the  Cham- 
paid  weekly,  the  Conshohocken  ber  of  Commerce,  in  going  out- 
Recorder,  has  appeared  in  the  of -town  to  have  the  paper 
editorial  columns  of  the  Re-  printed  by  non-union  labor  by 

a  fii-m  that  pays  the  borough  no 
Harry  McCuen,  editor  and  tax  money,  is  adopting  an  atti- 
publisher  of  the  90-year-old  Re-  tude  of  “Don’t  do  as  I  do,  do  as 
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SAN  DIEGO  CALIFORNIA 


GREAT  AND  GROWING  MARKET! 


San  Diego  ranks  among  the  nation’s  top  20  counties  in  value  of  agricultural 
production.  Total  for  1958  reached  $100,455,000.00,  according  to  the  County 
Department  of  Agriculture. 

And  agriculture  is  just  one  of  many  economic  factors  which  make  San  Diego  the 
third  largest  market  in  the  11  western  states,  and  the  fastest  growing  major 
metropolitan  area  in  the  nation. 

To  reach  and  sell  this  great  market  —  at  lowest  cost  per  sale  —  advertise  in 
The  San  Diego  Union  and  Evening  Tribune.  Combined  daily  circulation  exceeds 
200,000.  And  surveys  conducted  by  Facts  Consolidated  show  a  readership  of 
84.4%,  unduplicated. 


fljK  San  Pie00  Union 


Evening  Tribune 


‘The  Ring  ^  of  Truth' 


i 


15  "Hometown”  Newspapers  covering  San  Diego,  California  —  Northern  Illinois  — 
Springfield,  Illinois  — and  Greater  Los  Angeles ...  Served  by  the  COPLEY  Washington 
Bureau  and  the  COPLEY  News  Service. 


REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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U.S.  Steel  Opens  Push  on  Soft  Drinks  in  Cans 


Newspaper  advertising  will 
play  a  major  role  this  summer 
in  United  States  Steel  Corp.’s 
second  annual  campaign  (via 
BBDO,  Pittsburgh)  for  soft 
drinks  in  throw-away  cans  in 
leading  soft  drink  markets. 

U.  S.  Steel’s  newspaper  sei*v- 
ice  for  soft  drinks  in  cans  has 
already  been  mailed  to  adver¬ 
tising  managers  of  major  dailies, 
plus  2,500  top  weeklies,  and 
marks  an  attempt  to  put  ad  ele¬ 
ments  into  a  form  usable  by  all 
newspapers. 

The  soft  drink  new’spaper 
service,  prepared  by  Metro 
Newspaper  Seiwice,  New  York, 
consists  of  four  tabloid-size 
pages  of  “attention  compellers’’ 
—  photographs,  artwork  and 
headlines  for  use  in  newspaper 
ads  placed  by  soft  drink  pix)- 
ducers  and  retailers.  Newspa¬ 
pers  may  obtain  “attention  com- 


peller”  mats  by  writing  to  Rob¬ 
ert  C.  Myers,  director  of  market 
development,  U.  S.  Steel  Corp., 
Pittsburgh  30,  Pa. 

U.  S.  Steel  will  run  eight 
1,500-line,  two-color  ads  from 
May  15  through  Labor  Day  in 
newspapers  in  seven  soft  drink 
markets  (Albuquerque,  N.  M., 
Boston,  Chicago,  Houston,  Los 
Angeles,  Milwaukee,  and  San 
Francisco). 

In  addition,  U.  S.  Steel  will 
place  four  half-page  black  and 
white  ads  between  May  15  and 
Aug.  15  in  10  other  soft  drink 
markets  (Augusta,  Ga.,  Baton 
Rouge,  La.,  Birmingham,  Ala., 
Charlotte,  N.  C.,  Columbia,  S.  C., 
Miami,  Fla.,  Nashville,  Tenn., 
Pensacola,  Fla.,  Washington, 
D.  C.,  and  Denver,  Colo.). 

Outdoor,  magazine,  radio-TV, 
and  trade  publication  advertis¬ 
ing  will  round-out  the  campaign. 


Highballs  in  Cleveland 

Cleveland  has  been  selected 
as  the  site  of  the  biggest  adver¬ 
tising  campaign  for  a  highball 
ever  undertaken  in  Ohio.  The 
theme  will  be,  “Cleveland  Genius 
Discovers  Rum  and  7  Up.’’ 

“The  drive  is  set  for  the  en¬ 
tire  month  of  May,”  said  J. 
Diaz  Hernandez,  director  of 
Rums  of  Puerto  Rico,  New  York, 
“and  will  employ  techniques 
never  before  used  in  that  area 
for  liquor  advertising.”  For  in¬ 
stance,  he  said  that  a  Rum  and 
7  Up  airplane  banner  will  be 
flown  over  the  city  at  regular 
intei-vals. 

Newspaper  advertising,  a  rec¬ 
ord-breaker  for  distilled  spirits 
in  Cleveland,  will  appear  in  the 
Cleveland  Plain  Dealer,  Cleve¬ 
land  Press  and  Cleveland  Neu's 
on  an  average  of  five  times  a 


week.  Ads  will  be  in  various 
sizes.  Reprints  will  go  to  every 
drinking  spot  in  Cleveland. 

*  *  *  I 

ROP  Color  Schedule 

Four-color  ads  in  Sunday  sup-  I 
plements  and  two-color  ROP  ads  i 
in  newspapers  have  been  sched¬ 
uled  by  the  Refrigerated  Foods 
Division  of  General  Mills,  Min¬ 
neapolis,  for  its  newest  product, 
Betty  Crocker  Refrigerated 
Quick  Bread  Sticks. 

*  *  * 

Paper  Male  Schedule 
Full-color  Sunday  comic  sec¬ 
tions  in  major  newspapers 
across  the  country,  cooperative 
newspaper  advertising,  plus  3.^ 
network  radio-TV  shows  will 
comprise  what  .James  Barton, 
ad  manager.  Paper  Mate  Co- 
Chicago,  calls  “heaviest  adver¬ 
tising  schedule  in  the  pen  in¬ 
dustry.” 


Ad  Recipe  Helps  Baker’s  ‘Dough’  Rise  Distiller’s  Ad 


Albany,  N.  Y.  ly  schedule  of  ads  featuring 
Freihofer’s  Bakery  here  has  baked  goods  specials  which  are 
developed  a  “recipe”  for  news-  delivered  to  the  home  on  the 
paper  advertising  that  has  paid  following  six  days.  The  schedule 
sales  dividends  over  a  period  is  set  up  in  the  form  of  a  check- 
of  years.  list  with  10  different  baked 

The  recipe  consists  of  a  week-  goods  suggestions  included  for 

A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 

•  REPORTS  AND  RECOMMENDATIONS 

.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON,  MASSACHUSETTS  •  CHARL.OTTE.  NORTH  CAROLINA 


each  day  of  the  week. 

There  is  a  box  in  front  of  each 
item  so  customers  may  check  off 
the  baked  goods  they  wish  to 
order  each  day. 

Freihofer’s  has  been  using  this 
check  list  type  of  newspaper  ad¬ 
vertising  for  many  years.  It 
finds  that  customers  watch  for 
the  w'eekly  ads,  clip  them  and 
mark  off  items  for  the  week 
ahead. 

Freihofer’s  uses  a  daily  tele¬ 
vision  program  to  help  promote 
the  check  list  newspaper  ads. 

• 

Newspaper  Ads  Hail 
Armour* s  Chicken 

Chicago 

Armour  and  Company’s  ex¬ 
panded  Pan  O’  Gold  line  of 
chicken  will  be  advertised  with 
1,000-line  newspaper  ads  during 
the  week  of  June  8  in  New  York, 
Chicago,  Philadelphia,  Provi¬ 
dence  and  Sacramento  markets 
(via  N.  W.  Ayer). 

A  series  of  weekly  follow-up 
ads  is  planned. 

The  introductory  promotion 
offers  a  50-cent  refund  for  mail¬ 
ing  in  a  label. 

• 

‘Space  Buyer  of  Year’ 

Alvin  R.  Kracht,  assistant  me¬ 
dia  director  of  J.  M.  Mathes, 
Inc.,  and  at  one  time  in  the 
sales  department  of  Moloney 
Regan  and  Schmitt,  newspaper 
representatives,  has  been  named 
“Space  Buyer  of  The  Year”  by 
the  New  York  chapter  of  the 
National  Industrial  Advertisers 
Association. 


Salutes  Daily 

National  Distillers  Products 
Co.  this  week  used  an  800-line 
ad  to  pay  tribute  to  the  Louis- 
ville  (Ky.)  Times,  “a  great 
neighbor,”  on  the  occasion  of 
the  daily’s  75th  Anniversary 
(May  12). 

National  extended  “sincere 
congratulations”  to  the  Times, 
“a  newspaper  of  firm  integrity, 
fearless  in  its  stand  for  truth 
and  justice,  complete  in  news 
coverage,  alert  in  service  to  its 
readers  and  advertisers,  the 
Louisville  Times  is  a  tower  of 
strength  in  its  community,” 

The  ad  noted  that  National 
Distillers’  history  in  “Louisville 
goes  back  to  1820,  when  one  of 
our  present  brands  was  first 
distilled  here.  Now  five  of  them 
bear  the  Louisville  label.” 

The  ad  concluded:  “So  with 
139  years  behind  us,  we  look 
forward  to  1984,  when  we  can 
say  ‘Congratulations,  Louisville 
Times,  on  your  Hundredth  birth¬ 
day!”’ 


Ad  Staff  Studies  Area 

Following  series  of  guid^ 
tours  for  eastern  merchandis¬ 
ing  executives  through  the  Long 
Beach,  Calif.,  trading  area,  the 
Independent  Pres  s-T  elegra^ 
chartered  a  bus  and  sent  ite 
own  display  advertising  st^ 
back  to  “school”  —  an  intensive 
study  of  new  local  industry, 
shopping  centers,  harbor  dev^ 
opment,  housing  tracts  and  sub¬ 
divisions  and  Long  Beach  State 
College  additions. 


EDITOR  sc  PUBLISHER  for  May  16,  1959 


28 


Ralph  McGill 

Pulitzer  Prize  winner 
for  editorial  writing  in  1958 


Pulitzer  Prize  Committee  citation:  “To  Ralph  McGill 
for  distinguished  editorial  writing  in  a  United  States  newspaper; 
the  test  of  excellence  being  clearness  of  style,  moral  purpose, 
sound  reasoning  and  power  to  influence  public  opinion  in  what  the 
writer  conceives  to  be  the  right  direction,  due  account  being 
taken  of  the  whole  volume  of  the  editorial  writer’s  work  during 
the  year  ...  as  exemplified  in  his  editorial  ‘A  Church,  A  School' 
and  for  his  long,  courageous  and  effective  editorial  Icadetship,” 


We  like  what  Eugene  Patterson,  ex¬ 
ecutive  editor  of  Atlanta  Newspapers, 
Inc.,  said  earlier: 

RALPH  McGiLL  completed  his  30th  year 
with  The  Atlanta  Constitution  this  past 
week  and  the  dust  hasn’t  settled  yet. 

There  may  have  been  more  widely 
loved  men  in  Georgia,  and  it  is  possible 
there  may  have  been  somewhere  a  more 
generally  cussed  one,  but  seldom  any¬ 
where  has  the  Lord  wrapped  a  tougher 
hide  apound  a  gentler  heart. 

This  quality  of  gentleness  never  will 
be  apparent  to  anyone  who  has  caught 
the  full  curl  of  his  cat-o’-nine-tails  around 
the  ribs.  The  reader  catches  a  glimpse  of 
|t  sometimes  when  McGill  stops  knock¬ 
ing  blue  fire  off  the  typewriter  keyboard 
with  his  flint  ideas  and  hunts  the  keys  like 
a  console  for  a  simple  chord. 


If  you  have  never  met  Pappy  you  wduld 
be  surprised.  The  first  thing  that  strikes 
you  is  that  he  does  not  have  horns.  He 
is  a  butthead.  He  does  not  have  a  forked 
tail.  He  has  more  the  beam  of  a  barge. 

He  has  none  of  the  cold-eyed  arro¬ 
gance  you  might  associate  with  author¬ 
ity.  He  could  use  a  little.  He  is  so  full 
of  the  wonder  of  perpetual  youth  that 
he’s  Pappy  confessor  to  the  human  race, 
and  that  gets  wearing. 

How  can  a  man  be  full  of  wonder 
after  30  years?  Maybe  it’s  his  reading 
habits.  He  tears  knowledge  from  books 
like  Henry  VIII  stripping  a  hambone. 

More  than  likely  it’s  his  curiously 

THE  ATLANTA 


trusting  approach  to  people.  If  he  caught 
you  trying  to  pick  his  hip  pocket  he 
would  apologize  for  having  it  buttoned. 
This  exasperates  the  efficient  and  recruits 
legions  of  friends. 

He  is  full  of  words.  They  come  up 
fresh  like  clear  drops  from  a  spring  and 
get  flung  on  paper  wiih  a  grace  that 
brings  fan  mail  from  such  other  journey¬ 
men  as  Carl  Sandburg  and  Ertiest  Hem¬ 
ingway.  Before  you  tear  the  shirt  off  the 
editor  you  really  ought  to  meet  the  man. 
He'll  give  you  his  own  shirt. 

Thirty  years  he’s  toted  bales  for  Henry 
Grady’s  grand  old  lady  and  the  dust 
hasn’t  settled  yet.  It  isn’t  about  to.  either. 

CONSTITUTION 


For  91  Years  the  South's  Standard  Newspaper 
REPRESENTED  BY  KEUY-SMITH  COMPANY 


COX  NEWSPAPERS— The  Atlanta  Constitution.  The  Atlanta  Journal,  Dayton  Daily  News.  Dayton  Journal  Herald,  Miami  News,  Springfield  Daily  News  &  The  Sun 
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Color  Avenues  Now  Wide  Open 


By  Campbell  Wateon 

Fullerton,  Calif. 

New  throughways  to  speed 
newspapers  into  the  era  of  vast¬ 
ly  increased  full-color  reproduc¬ 
tion  are  now  wide  open,  reports 
John  V.  Landau,  vicepresident, 
Sta-Hi  Color  Service. 

These  are  found  in  a  series  of 
avenues  which  cut  costs  and  in¬ 
sure  both  quality  and  quantity, 
he  declared  in  reporting  moves 
in  both  advertising  and  editorial 
color  fields. 

Availabilities  in  the  food  and 
fashion  field  are  now  being  for¬ 
warded  on  a  sustaining  basis 
for  use  in  the  470  newspapers 
offering  full-color  reproduction. 

3  Lanes  Opened 

Three  major  transit  lanes 
have  been  opened  for  color  and 
a  mounting  interest  in  the  new 
avenues  “will  bring  newspaper 
full  color  in  quantity  sooner 
than  you  think,”  Mr.  Landau 
assures. 

The  basic  framework  for  these 
easier  routes  to  full  color  began 
with  the  Safeway  Stores  organi¬ 
sation’s  development  of  its  own 
color  copy  for  use  at  the  dis¬ 
cretion  of  its  zone  managers 
throughout  North  America. 

Three-color  art  is  produced  by 
Safeway  for  its  own  stores. 
Each  zone  is  able  to  run  its  own 
black  copy.  This  enables  the  full 
use  of  color  for  display  and  the 
use  of  text  material  adapted  to 
local  market  conditions  and 
prices. 

This  versatility  in  combining 
color  with  black  is  provided  by 
the  three-color  process  engrav¬ 
ing  techniques  developed  by  Sta- 
Hi  here.  The  elimination  of  black 
from  the  process  enables  Safe- 


AUSTRALIA'S 

Expanding  Wealfh 
Offers  Opporfunities 

Investigate  the  developments 
that  are  taking  place  —  In. 
creaaed  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
suceeeees  of  over  800  U.  S. 
companiee  that  are  operating 
and  have  8800,000,000  invested 
la  Aoetralla. 

To  keep  la  toach  with  msrksting, 
advorMileg,  psbUshlsg  sad  graphic 
art*  la  Anlralia  read 


mSPAP[RH[WS 


^  PaMidbaf  /ersalgkliy 

Annual  Subaeription  to  U.  S.  |8 


way  to  have  color  art  or  photog¬ 
raphy  reproduced  with  standard 
ANPA-AA.AA  yellow,  red  and 
blue  at  a  substantial  economy  in 
engraving  costs  and  without  loss 
of  quality,  Mr.  Landau  claims. 

More  important,  he  reports, 
is  the  freeing  of  the  major  por¬ 
tion  of  each  page  for  locally- 
controlled  black  copy.  This  free¬ 
dom  applies  to  advertisement 
text  as  well  as  all  other  black. 

In  a  new  food  field  move, 
three-color  copy  prepared  for 
Ralphs  Grocery  Co.  of  Southern 
California  is  now  being  made 
available  to  newspapers  through¬ 
out  the  country. 


new  flip  of  the  calendar. 

Mailings  throughout  the  na- 


Califomia  Fashion  Creators. 
Three  full-color  photos  selected 


tion  will  be  made  as  quickly  as  from  photogrraphs  by  John  Eng- 
tear  sheets,  become  available,  stead,  fashion  photographer,  are 


Mr.  Landau  said. 

These  will  be  direct  to  news¬ 
papers  in  those  markets  with¬ 
out  newspaper  color  competition. 


offered. 

California  Fashion  Creators 
and  Sta-Hi  are  now  cooperating 
in  a  vacation  fashion  offer  of 


Steak  in  3  Colors 

The  first  example  of  this  of¬ 
fering  was  a  steak  illustration 
in  three  colors  which  was  pre¬ 
pared  for  Ralphs,  an  organiza¬ 
tion  with  39  supermarkets  in 
Los  Angeles  and  Orange  coun¬ 
ties. 

The  cost  of  art  and  color  mats 
prepared  for  Ralphs  cost  close 
to  $2,000,  Mr.  Landau  said.  The 
copy  appeared  in  each  of  the 
four  metropolitan  Los  Angeles 
newspapers. 

Sta-Hi  is  offering  direct-cast¬ 
ing  ROP  color  mats  of  this  steak 
page  to  newspapers  and  chain 
store  organizations  throughout 
the  U.S.  and  Canada  at  a  cost 
of  $85  per  set. 

Similar  offerings  of  a  timely 
nature  are  planned  monthly 
through  Sta-Hi’s  recently 
launched  national  color  mat 
service.  These  will  be  based  on 
Ralph’s  monthly  color  pages 
planned  to  set  the  supermarket’s 
selling  theme  for  each  new 
month. 

“More  Meat  for  Your  Money 
-  Month”  was  the  theme  of  the 
first  offering.  Seasonal  develop¬ 
ments  are  proposed  with  each 

^  NEED  READERS  WITH 
!  ABOVE  AVERAOE 
I  BUYING  POWER? 


In  the  multi-paper  markets,  the  three  sets  of  full-color  mats  on 
releases  will  be  sent  to  the  lead-  vacation  fashions.  The  clothing 
ing  food  chains.  The  first  to  re-  group  is  meeting  the  costs  of 
ply  w'ill  get  the  availability.  models  and  photos  by  John  Eng-  i 
“The  new  mat  service  will  en-  stead,  fashion  photographer,  I 
able  local  and  regional  chains  to  and  the  color  mats  are  being  * 
capitalize  on  the  pulling  power  offered  by  Sta-Hi  for  $70. 
of  full  newspaper  color  without  Inquiries  have  been  directed 
the  production  costs  of  the  origi-  to  newspapers  in  seventy  cities 
nal  art  and  engravings,  which  having  retail  outlets  for  the 
would  be  prohibitive  to  all  but  products  shown  in  the  illustra- 


a  few,”  Mr.  Landau  said. 

Production  Costs 

Full  color  production  costs 
have  ranged  from  about  $2000  to 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLEVELA-lSriD 

NEWS 


tions.  These  are  in  29  states  and 
the  District  of  Columbia. 

Selections  For  Editors 
Editorial  color  selections  are 


$4000.  This  is  from  two  and  a  being  developed  for  submission 
half  to  five  times  the  average  to  the  specific  editors  in  the  field 
space  cost,  Mr.  Landau  said  in  involved.  Food  copy  availabili- 
quoting  Bureau  of  Advertising,  ties  go  to  food  editors,  styles  to 


ANPA,  data. 


fashion  editors.  Some  basic  edi- 


These  Bureau  reports  show  torial-type  copy  has  been  sold 
the  average  full  page  cost  in  to  advertisers, 
black  and  white  for  the  470  Pre-selection  of  the  location 
dailies  offering  full  color  is  $618.  on  the  page  in  which  color  is 


black  and  white  for  the  470  Pre-selection  of  the  location 
dailies  offering  full  color  is  $618.  on  the  page  in  which  color  is 
This  is  against  an  average  cost  to  be  used  is  an  essential  in  Sta- 
of  $855  for  a  full-color  page  or  Hi  service.  Three  separate  full- 
an  average  premium  of  38.3  per  page  color  mats  are  prepared, 
cent  for  full  color,  he  reported.  These  mats  are  made  in  ac- 
In  another  new  development,  ^j^h  the  exact  page-size 

Sta-Hi  plans  to  create  full  color  column-width  specifications 

pages  on  a  wide  variety  of  the  individual  newspaper, 
themes  and  subjects,  Mr.  Lan-  The  color  mats  are  ready  for 
dau  said.  This  will  be  offered  ^jj^ect  casting  of  press  color 
chain  merchandising  organiza-  pj^tes 
tions  in  direct-casting  color  mat  „  ‘ 

form  at  low  cost.  Preparation  of  the  plate  car- 


Dummies  Needed 
For  this  reason  Sta-Hi  re- 


sywifg  Assffsvw  I 


Represented  by  Kelly-Smith  Co. 


VIV/AIO  All  VlllC:\..k>-\^<»>3l/lllK  V-V/lk^X  lllAV  ^  ..  M  a\  T  1....  ..m*  I 

form  at  low  cost.  Preparation  of  the  plate  car¬ 

rying  black  IS  in  the  hands  oi 
Varied-Tlieme  Page«  the  newspaper  and  is  independ- 

•  j  ent  of  the  color  art.  This  pro- 

The  varied-theme  pages  are  yj^gg  assured  color  registration 

being  developed  in  affiliation  regardless  of  r  e  v  i  s  i  o  n  s  and 
with  Whittaker  &  Wilson,  a  changes  in  the  black-registry 
Long  Beach,  Calif.,  agency,  pia^g^  jjr.  Landau  points  out. 
These  wdll  be  sponsored  pages 

permitting  these  chains  to  offer  Dummies  Needed 

;  color  mats  without  charge.  . ,  .  a.  _  tt;  «>- 

Another  broadened  highway  this  reason  Sta-H.  re 

I  to  color  is  developing  through  ®  re  ^ 

I  the  use  of  top  art  provided  by  Paper  dummi^  in  advance  to 
associations  a  n  d  industries  show  the  position  in  which  the 

These  are  for  editorial  use  but  , 

are  adaptable  to  advertising  “These  enable  direct  cas  ii^ 
copy,  advertising  uses  or  to  spe-  ROP  color  mats  pre-position 
cial  sections.  to  your  own  page  layout.  Tou 

,  Inquiries  indicate  such  food  retain  full  control  over  the  a 
I  and  fashion  industry  offerings  portiori  of  your  page,  Mr. 

1  will  spread  rapidly  into  other  dau  said. 

1  fields,  Mr.  Landau  reports.  This  The  upcoming  color  surge  will 
will  result  in  color  mat  supplies  sweep  retail  and  general  adver- 
for  homebuilding  and  household  tising  pages  as  well  as  editoriw, 
furnishings  editions,  for  ex-  Mr.  I.andau  predicts.  It  also  wiU 
I  ample.  mean  competition  in  the  supply 

field,  he  admits. 

Full-Color  Photos  real 

The  present  project  now  de-  color  and  lots  of  color — “more 
veloped  by  Sta-Hi  is  for  the  than  we’ve  dreamed  about 
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1959  :  NATIONAL  REPORTING 


HOWARD  VAN  SMITH  of  THE  MIAMI  NEWS  awarded  The  Pulitzer  Prize  in  Journalism  for  “Na- 
tional  Reporting,  1958'’  —  for  his  series  of  articles  on  the  deplorable  conditions  in  a  Florida  Migrant 
Labor  Camp. 


PUBLIC  SERVICE 


THE  MIAMI  NEWS  awarded  The  Pulitzer  Gold  Medal  in  Journalism  “for  the  most  disinterested  and 
meritorious  public  service  rendered  by  an  American  newspaper  during  the  year  1938—”. 


PLUS  .  .  .  FIVE  1959  FIRST-PLACE  FLORIDA  AP  AWARDS 
TWO  “NEWS  PICTURES  OF  THE  YEAR”  AWARDS 


o  prixe-tcinning  newspaper  sells  goods  for  Us  advertisers  .  .  . 

A  policy  of  constantly  improving  The  Miami  fVetcs  ‘‘product”  has 
paid  oft  in  notional  recognition  on  the  excellency  of  its 
editorial  content.  It  follows  that  the  respect  which  increasing 
numbers  of  subscribers  have  for  The  I%EWS  is  reflected  in  the 
volume  in  which  they  buy  lHEWS-advertised  goods  and  services. 

You  can't  cover  the  fabulous  Miami  Market  without  The  Miami  Yews 


THE  BEST  NEWSPAPER  UNDER  THE  SUN 


editor 
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Ad  Selling  Tailored  by  Local  Needs  work 


Los  Angeles  grams  adopted  to  advertising 
Programs  specially  tailored  to  sales  training  here  in  the  past, 
individual  markets  are  adding  Its  mechanics  are  simple 
thrust  to  the  newspaper  Indus-  though  specially  designed.  Its 
try’s  Total  Selling  drive  through  benefits  include  a  special  bonus 
special  training  plans  developed  factor  that  powers  the  entire 
by  newspapers  throughout  the  program. 

land.  A  slide  presentation  study  of 

At  the  Los  Angeles  Times,  the  local  market  is  shown  to  suc- 
this  selling  plan  is  “doubly-  cessive  small  groups.  Local 


stimulates  cooperative  planning.  Hollywood  Beach,  Fla. 

The  customai'y  session  runs  up-  The  Washington  (D.  C.)  Post 
ward  to  two  hours,  although  the  &  Times  Herald,  and  the  Ambler 
slide  presentation  requires  only  (Pa.)  Gazette,  were  among  43  ■ 
30  minutes.  national  and  international 

From  these  discussions  emerge  organizations  presented  with 
local  applications  to  solve  sepa-  awards  at  the  Silver  Anvil 
rate  problems  and  also  to  point  Awards  Dinner  of  the  American 
up  the  special  benefits  obtaina-  Public  Relations  Association, 
ble  because  of  local  factors.  climaxing  APRA’s  15th  nation- 


tailored,’’  according  to  Emile  A. 
Hartford,  advertising  director. 

“The  ‘How  to  Sell’  program 
we  have  developed  here  is  made 
to  fit  our  owTi  market  and  our 
own  sales  staff,’’  Mr.  Hartford 
said. 

“It  can  be  used  by  newspapers 
anywhere,  but  it  is  particularly 
adapted  to  our  own  needs,”  Mr. 
Hartford  explained. 

Used  in  .411  Divisions 

Applications  are  to  all  divi¬ 
sions  of  the  Times  advertising 
department — general,  retail  and 
zone.  A  special  program  which 
emphasizes  further  the  value  of 
cooperation  between  medium 
and  advertiser  has  been  devel¬ 
oped  for  classified,  headed  by 
Frank  W.  Lester. 

The  Times  “how  to”  plan  it¬ 
self  is  a  step-up  from  “Opera¬ 
tion  Step-Up”  and  other  pro¬ 


needs  and  opportunities  are  ex¬ 
plained  by  a  skilled  narrator, 
the  sound  recordings  being  the 
work  of  a  professional  fi’om  the 
KTTV  affiliate. 

.4  Joint  Production 

The  script  was  produced 
through  the  joint  efforts  of 
Times’  advertising  and  public 
service  departments.  The  pro¬ 
ducers  were  Glen  Peters,  zone 
supervisor;  Fenton  Palmer,  zone 
field  supervisor  and  Don  Taylor 
of  public  service. 

The  special  values  in  each 
presentation  arise  from  the  dis¬ 
cussions  which  are  promoted  by 
each  presentation,  Mr.  Hartford 
reported.  These  vary  with  each 
group  and  with  changing  prob¬ 
lems. 

The  net  result  is  that  each 
group-study  of  a  division  of 
newspaper  advertising  activity 


Six- Week  .Schedule 

The  Times’  seven  zone  adver¬ 
tising  staffs  participated  in  the 
zone  retail  advertising  program. 
The  sequence  of  panels  on  na¬ 
tional  advertising  was  scheduled 
over  a  six-week  period. 

The  “How-to-Sell”  and  prede¬ 
cessor  training  activities  com¬ 
bine  to  help  keep  the  Times  first 
among  the  nation’s  newspapers 
in  advertising  linage. 

That  position  is  harder  to 
maintain  each  year  as  more  com¬ 
petitors  “are  now  shooting  at 
us,”  Mr.  Hartford  observed. 

No  section  of  classified  adver¬ 
tising  is  overlooked  in  this  quest 
for  linage.  Classified  uses  illus- 
strated  booklets  as  well  as  slide 
presentations  in  maintaining  its 
selling  pace. 

Oassified  Booklets 


al  conference. 

Silver  Anvils,  the  “Oscars” 
of  the  PR  field,  went  to  21  f 
organizations,  and  Certificates  ! 
of  Achievement  were  given  to  22  f 
others  for  outstanding  PR  pro¬ 
grams  carried  out  during  1958. 

The  Post  &  Times  Herald  was 
awarded  a  certificate  in  the 
communications  classification. 
The  Ambler  Gazette  received  a 
Silver  Anvil  for  international 
relations  within  the  U.  S. 

H.  Walton  Cloke,  coordinator, 
public  relations,  Kaiser  Indus¬ 
tries  Corp.,  Washington,  D.  C., 
was  elected  national  president 
of  APRA,  succeeding  James  L 
Macwithey,  assistant  vicepresi¬ 
dent  and  director  of  public  rela¬ 
tions,  Bristol-Myers  Co.  A  for¬ 
mer  New  York  Times  corre¬ 
spondent,  Mr.  Cloke  has  been 
with  Kaiser  for  10  years. 


new  plants 


modernization 


ENGINEERS 

New  York  17  N  Y 
41  Ea  t  42nd  Slr,-('t 


ARCHITECTS 

Spartonburg  S  C 

Montgomoiy  Bldg 
B-ofWn  AM 


Boston  1  6.  Mass 

T16  £>’  ioii  St.,  .  f 


The  booklets  are  addressed  to 
different  classifications  with  the  Affiliates  With 
senes  leadoff  report,  “Copy  wr  i  i  xvr- j  ¥  r 
Technique  in  Classified  Adver-  World-Wide  Info 
tising,”  serving  as  a  general  The  management  consulting 
guide.  finn  of  Rogers,  Slade  &  Hill,  has 


newspaper 

plants 


The  Times  feels  these  aids  are  formed  an  affiliation  with  World 
a  big  help  in  increasing  busi-  Wide  Information  Services,  Inc., 
ness,  explained  Jack  Underwood  New  York,  news-gathering  or- 
of  the  classified  department.  A  ganization  specializing  in  busi- 
special  20-unit  slide  series  de-  ness  information  and  market 
veloped  for  small  groups  has  research. 


been  in  use  a  year. 


World  Wide  began  operation 


Viewers  have  topped  the  1,000-  last  June  when  it  signed  up 
mark,  Mr.  Underwood  advised,  correspondents  of  the  Intema- 
•  tional  News  Service  (E&P,  July 

Rpvpa  Nanip«  KavP  network  of 

;  iseyea  i^lames  Kaye  5  qqq  reporters,  photographers 

!  Herbert  W.  Beyea,  president,  and  researchers  covers  every 
Hearst  Advertising  Service  Inc.,  market  in  the  U.S.A.  and  Can- 
has  announced  appointment  of  ada  as  well  as  key  markets  in 
Samuel  Kaye  as  Florida  man-  94  other  countries.  Rogers,  Slade 
ager  of  the  Travel  &  Resorts  &  Hill  is  advisor  to  top  manage- 
Department.  Mr.  Kaye  joined  ment  of  industrial,  commercial 
the  New  Yoi'k  Travel  &  Re-  and  financial  corporations, 
i  sorts  Department  staff  in  1947.  ^he  affiliation  was  announced 
S  f  m  transferred  to  the  jointly  by  Arthur  J.  Slade,  man- 

continues  as  manager  of  the 


coiimiues  as  manager  oi  me  „  ,  ,  ..i,  tt  t.v.u.11 

Hearst  Advertising  Service  Inc.  *  j  ;+« 


office  at  Miami. 


80  Pages,  10  Sections 

The  Franklin  (La.)  Banner- 
Tribune  published  on  April  28 


founder  of  World  Wide  and  its 
president,  who  becomes  a  special 
partner  of  Rogers,  Slade  &  Hill 
while  Slade  becomes  board  chair¬ 
man  of  World  Wide. 

William  E.  (Pete)  Matthews, 


z  /ti/Kffc  puuiiaiitru  uii  '  j  T>  Ki 

a  Historical  and  Progress  Edi-  vicepresident.  Young  and  KUDi- 
tion  that  ran  80  pages  in  10  cam  and  director  of  its  media 
sections.  Single  copy  price  was  relations  and  planning  depart- 
50c.  Editorial  spot  color  was  ment,  has  been  appointed  to  the 
used  on  three  section  pages.  Board  of  Directors. 
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Our  hats  are  off 

to  our  PULITZER 


prize-winning  partners 


Editor,  Atlanta.  Constitution, 
whose  editorial  conscience 

sets  a  standard  for  the  nation. 


m 


^  (  \M{ 


Miami  News  writer. 


whose  enterprising  reporting 

casts  a  light  into  society’s  dark,  corners. 


The  Dayton  Dally  News 

The  Dayton  Journal  Herald 

The  Springfield  Daily  News 
The  Springfield  Sun 
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States  Urged 
To  Decontrol 
Liquor  Ads 


^Silver  Bonus^  Plan  ■■■■■liiaiiro 

Marks  1,000th  Week  Use  of  ‘Hookers’ 

Ontario-Upland,  Calif.  Continues  To  Grow 
One  of  the  longest  continuous  use  of  “hookers”  by  local 

cooperative  advertising  features  dealers  to  national  advertising 
in  the  history  of  newspapers  re-  appearing  in  Canadian  dailies 
cently  reached  the  1,000-week  continues  to  grow,  according  to 
mark  in  the  Daily  Report  here,  the  Canadian  Daily  Newspaper 
Originated  and  copyrighted  by  Publishers  Association,  Toronto. 
J.  A.  Downey  in  1940,  the  Silver  in  1958,  150,815  hookers  were 
Bonus  has  survived  war,  depres-  used  compared  to  140,607  in 
sion,  merchandise  and  newsprint  1957^  a  gain  of  7.26%.  Hooker 
shortages  and  other  business  linage  totaled  3,937,723,  np 
handicaps  to  establish  the  1,000-  14.9%  over  the  3,425,023  lines 
week  mark.  published  in  1957. 

Each  week  the  Daily  Report  a  “hooker”  is  the  word  coined 
awards  $5.00  to  the  person  best-  by  the  CDNPA  for  the  small 
completing  in  25  words  or  less  “visiting  card”  dealer  identifica- 
the  sentence,  “I’m  glad  I  live  in  tion  which  is  “hooked  on”  to  a 
the  United  States  because  .  .  .”  manufacturer’s  ad. 

A  “Silver  Bonus  Man”  calls  at 


waste  of  time,  of  talent  and  of  which  includes  a  sketch  of  the  anosa.^  Durino-  the  same  neriod  Mr. 

money  It  cannot  be  iustified  on  “columnist."  He  has  built  a  William  J.  Rienzi  has  opened  During  the  same  perioa,  mr 

the  ground  that  it  protect^ the  reputation  as  an  expert  in  the  his  own  newspaper  representa- 

titiKH/.  >»  field  tive  company  here.  He  will  serve  ship  (oy  persons  1^  years  01 

pubhc  mterest  Suburban  and  over)  on  au  average  da,  . 

*  ad  campaign  (via  Power  Adver-  Newspapers,  Inc.  and  as  the  expected  to  increase  from  a 

ril*  .rt  A  '  %  A  i^isi"^  Associates,  Palm  Beach)  western  representative  for  Ralph  100,000,000  to  116,000,- 

Ellington  Appointed  ^^ich  calls  for  a  regular  sched-  Mulligan  Co.  000. 

Ellington  &  Co.,  New  York  ad  ule  of  display  ads.  Mr.  Rienzi  was  an  account  Speaking  on  the  subj^ 

agency,  has  been  appointed  to  .  exwutive  for  Outdoor  Adver-  “Newspaper  Advertising  m  the 

handle  the  co-op  advertising  pro-  Rising,  Inc.,  I»s  Angeles,  and  Dynamic  60  s  Mr.  Fa  as<» 

gram  for  Williamsburg  Repro-  n  i _ ,  v  r-  before  that  national  advertising  said  the  newspaper  industry  a 

ductions,  effective,  July  1.  The  *'®**®“  L.anipee  l^es  manager  of  the  San  Francisco  preparing  for  the  next  decade 

account  represents  16  manufac-  To  Detroit  Times  Chronicle.  by  solidifying^  the  united 

turers  licensed  by  Williamsburg  Dptroit  •  under 

Restoration,  Inc.,  to  produce  re-  Appointment  of  Robert  H.  p.  i  ^  ^  program, 

productions  of  furnishings  found  Lampee  as  advertising  director  Paper  Picks  Pickens  , 

exhibition  buildings  of  Detroit  Times  was  an-  The  Walnut  Creek  (Calif.) 

Colonial  Williamsburg.  nounced  last  week  by  Phil  de  Contra  Costa  Times  and  Green  HAS  Lists  Aides 

p-  I  Beaubien,  publisher.  Mr.  Lam-  Sheet  has  appointed  Don  R.  FRANCISCO 

Dick  Nichols  has  been  named 
account  supervisor  and  Don 
Shauer  account  executive  of  the 
grocery  products  division  of 
Hearst  Advertising  Service  here. 
Paul  (kiutlee  has  joined  that 
division  from  the  San  ^roa- 
Examiner  and  Mark  Hurd 


Available  to  fit  your  requirements 


MAT  ROLLERS 


CISCO  _  ^ 

has  been  added  to  the  HAS  home 
furnishing  and  appliance  di¬ 
vision. 


Expanding  Qiieago  pablle  relatione 
coneulling  firm  eoeks  nowe  writer  or 
copy  editor  who  deelree  to  derelop 
a  career  in  induetrial  public  relatione. 
Require  akilled  writer  with  mature 
judgment  who  has  broad  media  ex¬ 
perience  and  facility  in  handling  6- 
nancial  news.  Will  work  with  an  ex¬ 
ecutive  of  our  creative  group  and  will 
participate  in  etaff  development  pro¬ 
gram  to  insure  steady  growth  and 
advancement.  Submit  resume,  salary 
requirement.  Box  2100,  Editor  & 
Publisher. 


t 


In  Los  Angeles,  women  who  know 


And  retail  grocery  ads  are  a  sure  gauge  of  a  news¬ 
paper’s  effectiveness.  Women  shop  them  . . .  act  on 
them  now.  This  morning’s  ad  moves  merchandise, 
rings  cash  registers,  this  morning. 

If  you’re  a  media  man  who  knows  his  groceries, 
chances  are  your  schedule  already  starts  on  First 
Street  in  Los  Angeles.  That’s  where  The  Times  lives. 


You  can’t  fool  a  woman  about  food,  or  food  buys, 
or  the  best  plac'e  to  find  ’em. 

Must  be  why  The  Los  Angeles  Times  is  currently 
carrying  more  than  90%  more  retail  grocery  linage 
than  the  second  ranking  metropolitan  newspaper . . . 
or,  to  put  it  another  way,  more  than  the  third  and 
fourth  newspapers  combined. 


First  in  the  nation’s  No.  2  market  Los  Angeles  Times 

Represented  by  Cresmer  and  Woodward,  New  York, 
Chicago,  Detroit,  Atlanta  and  San  Francisco 


1 
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RACKETEER  THREAT  TO  PRESS 


McClellan  Asks  Law  To  End  Shakedowns 


Washington 
Legislation  to  protect  news¬ 
paper  publishers  against  shake- 
downs  by  hoodlum-controlled 
transport  unions  will  be  submit¬ 
ted  to  Congress  by  Senator  John 
McClellan. 

The  chairman  of  the  manage¬ 
ment-labor  rackets  probe  com¬ 
mittee  will  move  independently 
of  the  Kennedy  Bill,  now  on  the 
House  side  of  the  Capitol,  by 
proposing  antitrust  law  amend¬ 
ments  to  end  the  abuses. 

The  Senator  praised  the  New 
York  Times  and  Neo  Gravure 
Printing  Company  for  their  help 
in  spotlighting  the  “pay  off  or 
stop  publishing”  alternatives 
faced  in  the  New  York  City 
area  over  a  period  of  years. 
(E&P,  May  9,  page  9.) 

Gross  Dismissed 

Officials  of  Neo  Gravure  testi¬ 
fied  they  paid  Harold  Gross  and 
his  relatives  almost  $260,000 
over  a  period  of  14  years  to 
avoid  labor  ti'ouble  and  insure 
delivery  of  the  American  Week¬ 
ly  and  other  supplements  from 
their  Weehawken,  N.  J.  plant  to 
New  York  City  newspapers. 
Gross,  president  of  a  Miami 
Beach  trackers  union,  was  car¬ 
ried  on  the  Neo  payroll  as  a 
shipping  room  foreman  at  a  sal¬ 
ary,  received  $460  a  month  addi¬ 
tionally  as  a  bonus,  and  $4,000 
annually  to  keep  the  tracks  roll¬ 
ing. 

Payments  made  to  move  the 
American  Weekly  during  a 
strike  accounted  for  total  pay¬ 
ments  of  $307,136  to  Gross  and 
Coraelius  Noonan  of  the  long¬ 
shoremen’s  union,  the  witnesses 
said. 

(Officials  of  Neo  Gravure,  a 
subsidiary  of  Cuneo  Press,  said 
this  week  they  had  removed 


gram.  The  ca.ses  of  four  rela¬ 
tives  of  Gross,  three  of  whom 
have  been  full-time  legitimate 
employees,  will  be  scrutinized 
further,  the  company  said.) 

(Committee  members  who  in¬ 
quired  whether  Gross  and  Noo¬ 
nan  reported  receipt  of  payoff 
money  in  their  income  tax  re¬ 
turns  were  met  with  “Fifth 
Amendment”  evasions.  Chair¬ 
man  McClellan  assured  Senator 
Kai’l  Mundt,  who  questioned  the 
men,  that  a  transcript  of  the 
testimony  on  payoffs  will  be  de¬ 
livered  to  tax  authorities. 

In  three  days  of  public  hear¬ 
ing,  17  of  19  present  present  and 
former  officials  of  the  New  York 
Newspaper  and  Mail  Deliverers 
Union,  invoked  the  constitu¬ 
tional  right  not  to  testify. 

Blames  Employers 

After  testifying  before  the 
committee,  Joseph  Baer,  newly 
elected  president  of  the  deliv¬ 
erers’  union,  blamed  employers 
for  “whatever  questionable  ac¬ 
tivities”  may  have  been  engaged 
in  by  members  of  his  union.  He 
denied  receiving  any  payoffs 
from  newspaper  distributors. 

(Mr.  Baer  was  incorrectly 
identified  as  one  of  the  “silent 
seven”  in  a  picture  caption  in 
E&P  last  week.) 

Mr.  Baer’s  statement  said,  in 
part,  “Whatever  questionable 
activities  or  practices  have  been 
engaged  in  by  a  few  .  .  .  mem¬ 
bers,  if  any,  have  been  inspired 
by  and  for  the  benefit  of  our 
profit-seeking  employers,  not 
our  membership,  and  is  not  rep¬ 
resentative  of  our  membership.” 

Senator  McClellan  summed 
his  reactions  to  the  testimony  by 
saying: 

“The  hearing  into  the  news¬ 
paper  and  magazine  industry  in 
New  York  has  revealed  the 


Gross  from  the  payroll,  sending  alaiming  degree  to  which  rack- 
him  dismissal  notice  by  tele-  eteers  have  entrenched  them¬ 


selves  in  the  economic  structure 
of  the  nation’s  largest  city. 

“Probably  no  hearing  held  by 
this  committee  has  been  as  sig¬ 
nificant  in  pointing  out  the  pres¬ 
ent  racketeer  threat  to  our  free 
economic  system.  It  is  an  ap¬ 
palling  thing  when  racketeers 
can  successfully  exact  tribute 
from  newspapers  like  the  New 
York  Times,  the  New  York 
Jouraal-American  and  the  New 
York  Mirror  and  a  major  pub¬ 
lishing  firm  like  the  Neo  Gra¬ 
vure  Printing  Company, 

“In  a  countiy  where  freedom 
of  the  press  is  a  cornerstone  of 
our  basic  liberties,  we  find  rack¬ 
eteers  able  to  do  what  no  Gov¬ 
ernment  authority  would  con¬ 
ceive  of  doing.  We  find  racket¬ 
eers  able  to  shut  off  the  supply 
of  news  to  the  public  and  we 
find  these  nationally  known  pub¬ 
lications  compelled  to  make  pay¬ 
ment?  to  assure  the  delivery  of 
their  newspapers. 

“The  revelations  in  this  hear¬ 
ing  clearly  indicate  that  the 
time  has  come  for  Congress  to 
seriously  consider  the  enactment 
of  special  antitrust  legislation 
in  the  transportation  field. 

Hid  Behind  Tiflh' 

“It  is  obvious  to  the  whole 
countiy  that  the  labor  unions 
themselves  cannot  handle  the 
critical  problem  of  racketeering. 
In  this  hearing,  seventeen  of 
nineteen  officials  of  the  New 
York  Newspapers  and  Mail  De¬ 
liverers’  Union  took  refuge  be¬ 
hind  the  Fifth  Amendment. 

“This  union  is  independent  of 
the  A.  F.  L.-C.  I.  0.,  which 
therefore  has  no  control  over 
them.  The  same  can  be  true  of 
the  principals  involved  in  the 
shakedown  of  the  New  York 
newspapers,  Hai'old  Gross  and 
Connie  Noonan,  who  respective¬ 
ly  are  officials  of  the  Interaa- 
tional  Brotherhood  of  Teamsters 
and  the  International  Long- 
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York  pleading  the  Fifth  Amend¬ 
ment,  conceraing  bribery  and 
extortion.  It  would  appear  to  the 
committee  that  the  newspapers 
and  magazines  in  the  New  York 
area  should  take  some  steps  to 
eliminate  having  to  do  business 
with  persons  of  this  ilk. 

“It  would  also  appear  that  the 
Congress  or  state  ^dies  should 
provide  some  redress  where 
gangsters  operating  under  the 
guise  of  union  officers  can, 
through  the  simple  expedient  of 
halting  deliveries,  put  a  small 
firm  out  of  business  or  extort 
tribute  from  a  larger  company. 

“The  committee  is  particularly 
gratified  by  the  attitude  of  the 
New  York  Times  and  the  Neo 
Gravure  Printing  Company  in 
their  testimony  before  the  com¬ 
mittee.  The  representatives  of 
these  two  companies  have  indi¬ 
cated  that  they  underetand  the 
gravity  of  the  problem  and,  by 
forthrightly  telling  the  circum¬ 
stances  under  which  they  were 
shaken  down,  have  displayed  a 
sense  of  public  duty  and  re¬ 
sponsibility  which  is,  unfortu¬ 
nately,  not  always  as  evident  in 
other  segments  of  the  business 
community.” 

Amory  H.  Bradford,  vicepresi¬ 
dent  and  business  manager  of 
the  Times,  made  this  statement 
to  the  committee: 

“I  find  it  hard  today  to  judge 
an  action  that  was  taken  in 
1948.  Certainly  it  is  clear  that 
the  union  official  dealing  with 
Neo-Gravure  said  that  he  could 
obtain  delivery  of  these  sections 
if  these  payments  were  made. 
We  were  not  ourselves  involved 
in  any  labor  dispute.  VVe  were 
anxious  to  deliver  a  complete 
Sunday  paper  to  our  readers, 
which  is  always  a  newspaper’s 
first  interest.  Advertisers  were 
depending  on  these  sections  for 
fall  business. 

“I  can  say  that  in  the  light 
of  the  circumstances  that  have 


shoiemen’s  Association,  both  of  developed  since  then,  particular- 


w'hich  are  operating  outside  the 
A.F.L.-C.I.O.  The  present  alli¬ 
ance  of  top  officials  of  the  Team¬ 
sters  Union  with  the  underw'orld 
has  gained  the  proportions 
w’here  the  amassing  of  any  fur¬ 
ther  power  by  that  union  with 
equally  corrupt  unions  like  the 
I.  L.  A.  or  left-wing-led  unions 
like  the  International  Long¬ 
shoremen’s  and  Warehousemen’s 
Union  on  the  West  Coast  would 
be  calamitous  for  the  nation. 

“During  this  case  we  also  had 
the  unfortunate  spectacle  of  rep¬ 
resentatives  of  twelve  wholesal¬ 
ing  companies  of  the  newspaper 
and  magazine  industry  in  Nerv 


ly  many  of  the  facts  brought  out 
by  this  committee,  and  in  earlier 
investigations  of  similar  situa¬ 
tions  in  New  York,  the  Times 
would  not  today  under  any  cir¬ 
cumstances  agree  to  reimburse 
any  of  its  suppliers  for  pay¬ 
ments  to  union  officials. 
would  put  the  public  interest 
against  corraption  in  labor-man¬ 
agement  relations  above  private 
interests  in  having  any  such 
sections  delivered. 

“I  would  think,  looking  back 
to  19  ;8,  all  we  can  say  is  that 
we  hope  we  have  learned  .some¬ 
thing  from  our  own  experience 
and  that  of  others.” 
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CLASSIFIED  CLINIC 


It’s  Not  So  Easy 
To  Place  A  Want  Ad 


By  Daniel  L.  Lionel 

('.AM,  New  Yitrk  Herald  Tribune 


While  most  of  the  information  any  paper,  and  this  was  fi’om  a  towns  of  all  sizes  all  over  the 
l»assed  along  in  this  department  very  small  daily  in  our  own  U.  S.  that  could  be  secured  very 
relates  to  ideas  and  suggestions  state,  but  the  many  instances  of  easily  IF  the  newspapers  would 
for  celling  classified  and  more  discourteous  treatment  and  ex-  show  any  signs  of  appreciation.” 
classified,  this  week  we  focus  at-  pressions  were  quite  numerous.  In  replying  to  Mr.  Cropley, 
tention  on  the  problems  of  the  “The  carelessness  in  process-  Gerry  Griffin  indicated  that  he, 
individual  or  company  that  ing  orders  was  hardly  under-  too,  had  run  into  the  same  prob- 
wants  to  buy  classified.  standable.  We  always  asked  that  lems  in  his  business,  much  of 

We  quote  from  a  letter  written  we  be  billed  for  the  advertising  which  is  concerned  with  placing 
liy  a  classified  manager  who  and  that  the  advertiser  be  fum-  national  classified.  He  points  out 
sends  classified  ads  to  news-  ished  tear  sheets.  Half  the  time  that  his  company  has  difficulty 
papers  all  over  the  country  on  the  advertiser  would  be  billed  in  making  a  profit  on  some  of 
behalf  of  his  local  advertisers,  direct  (thus  we  would  not  re-  the  business  it  places  “especially 
The  letter  was  written  to  Gerald  ceive  any  remuneration  for  our  if  it  is  necessary  to  write  several 
G.  Griffin,  general  manager  of  effoi'ts)  and  the  tear  sheets  times  for  a  tear  sheet.” 

B.  K.  Davis  &  Bro.,  Philadel-  would  be  mailed  to  us.”  He  feel<s  however  that  the 

phia,  who  is  making  a  nation-  Discrepancies  cunJnt  ANCAM  siudy  may 

wide  survey  on  behalf  of  ^  to^^rd 

A NC AM,  of  newspaper  practices  xhe  incredible  discrepancy  in  greater  conformity.  "...  but 


NEW  CAM — Stanley  E.  FIntness, 
formerly  wiith  Toronto  and  St 
Paul  dailies,  is  now  on  the  eiecu- 
tive  staff  of  the  Providence  (R.l.j 
Journal-Bulletin  as  Classified  Ad¬ 
vertising  Manager. 
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PUBLISHER  AITACKS  LECiALlTY 

Strikebreaker  Quiz 
Moves  to  Lockport 

The  special  committee  to  in-  and  another,  Theodore  Ozer,  a 
vestigate  impoidation  of  strike-  printer  brought  from  Connecti- 
breakers  into  New  York  State  cut.  They  declined  to  do  so. 
will  continue  its  inquiry  with  a  Mr.  Hanson  declared  he  could 
public  hearing  May  21  in  Buf-  not  agree  the  hearings  were 
falo.  A  strike  of  stereotypers  at  being  held  “in  the  interest  of  a 
the  Lockport  (N.  Y.)  Lhiion-Suv  full  and  fair  inquiry,”  as  stated 
&  Journal  will  be  the  basis  for  in  the  letter  of  invitation,  and 
examination.  he  contended  the  committee  had 

Elisha  Hanson,  counsel  for  no  statutory  basis  of  existence, 
Westchester  County  Publishers,  because  the  Byrnes  Act  (cover- 
Inc.,  declined  last  week  to  ac-  ing  importation  of  strikebi’eakers 
cept  the  committee’s  invitation  who  participate  in  violent  ac- 
to  produce  four  witnesses.  They  tions)  pre-empted  the  field  for 
were  William  L.  Fanning,  execu-  the  Federal  goveniment. 
tive  vicepresident  of  the  group;  The  ITU  strike  against  the 
Shirley  Klein,  an  associate  of  Westchester  newspapers  was  “il- 
Bloor  Schleppey,  Zionsville,  legal,”  he  said,  and  the  pub- 
Ohio,  who  was  said  to  be  in  the  lisher  was  within  his  rights  to 


IN  A  HAPPY  STATE — Mr.  and  Mrs.  Sam  Stewart  receive  the  traditional 
welcome  to  Honolulu  aboard  SS  Matsonia.  Mr.  Stewart  is  editor  of  the 
South  Bay  Daily  Breeze  at  Redondo  Beach,  Calif. 


William  J.  Isaacson,  labor  law-  papers  for  at  least  two  years, 
yer  and  committee  member,  re-  Mr.  Gish  said,  he  was  offered  an 
sponded  to  Mr.  Hanson.  Paul  R.  opjwrtunity  to  attend  the  Foto- 
Hays,  Columbia  Law  School,  the  setter  school  conducted  by  the 
third  member  of  the  committee,  Intertype  Corporation.  He  de- 
did  not  attend  the  session.  dined  but  named  two  who  ac¬ 


business  of  furnishing  workers 
for  struck  newspapei-s;  Jerry 
Gay  and  Tom  Bosch,  two 
printers  allegedly  brought  into 
New  York  to  work  for  the  West¬ 
chester  newspapers  after  union 
printers  struck  in  December, 
1957. 

Mr.  Hanson,  who  is  general 
counsel  for  the  American  News¬ 
paper  Publishers  Association,  at¬ 
tended  the  New  York  City  hear¬ 
ing  with  Christopher  Hoey,  at¬ 
torney  for  the  We.stchester  pub¬ 
lishers. 

Itinerant's  Story 

Mr.  Hanson’s  comments  fol¬ 
lowed  swom  testimony  of  Gerald 
E.  Gish,  now  an  ITU  member  in 
good  standing  at  the  Cleveland 
(Ohio)  Plain  Dealer.  Mr.  Gish, 
26,  son  of  an  Oklahoma  school 
teacher,  described  how  itinerant 
printers  moved  from  one  struck 
newspaper  plant  to  another 
across  the  country  at  the  direc¬ 
tion  of  Mr.  Schleppey  and  Miss 
Klein.  At  times  some  collected 
more  than  $600  weekly  with 
overtime,  he  said.  On  arrival  in 
Westchester,  he  said,  several 
printers  were  on  a  “stand-by” 
basis  before  the  strike  began. 
He  quoted  Miss  Klein  as  telling 
him  “we  may  be  able  to  force 
the  printers  out  on  strike”  and 
at  another,  “according  to  ANP.^, 
Westchester  newspapers  were 
being  made  a  testing  ground.  If 
we  can  break  this  strike  we  can 
do  it  anywhere  else  in  the 
country.” 

He  said  Miss  Klein  told  him 
she  had  bought  a  nibber  plant 
in  Ohio  expecting  to  take  it  as 
a  tax  loss,  but  “the  damn  thing 
is  making  money.” 

The  committee  gave  Mr.  Han¬ 
son  and  Mr.  Hoey  an  opportun¬ 
ity  to  crossexamine  this  witness 


continue  publication  in  any  way 
he  could  rather  than  to  conspire 
with  the  union  to  break  the  law 
by  acceding  to  unlawful  contract 
clauses. 

Mr.  Hanson  produced  the  May 
1958  issue  of  the  Typographical 
Journal,  published  by  ITU, 
which  contained  a  picture  of 
Brother  Cornelius  Justin,  FFC, 
of  Manhattan  College,  special 
committee  chaiiman,  attending 
a  Westchester  rally  supiwrting 
the  striking  printers. 

.4uthenticity  Challenged 

The  attoiTiey  also  offered  a 
letter  from  the  Secretai*y  of 
State  of  New  York  which  de¬ 
clared  that  diligent  search  had 
failed  to  produce  evidence  that 
the  three  members  of  the  spe¬ 
cial  committee  had  ever  been 
swoni  in  to  handle  the  duties 
assigned  them  by  the  Industrial 
Commissioner  Irving  Lubin, 
since  succeeded  by  Commissioner 
Martin  P.  Catheiwood. 

Mr.  Hanson  entered  into  the 
record  a  statement  by  Mr.  Fan¬ 
ning  which  declared  the  com¬ 
mittee  “has  proceeded  on  a 
course  of  at  least  vei-y  doubtful 
objectivity  or  legality  in  re¬ 
sponse  to  the  demand  of  an 
organization,  the  ITU,  which  is 
under  court  restraint  for  having 
attempted  to  impose  unlawful 
practices  on  many  employers.” 

The  ITU,  Mr.  Fanning  pointed 
out,  has  no  standing  before  the 
'  National  Labor  Relations  Board, 
the  tribunal  for  hearing  labor 
disputes  in  interstate  commerce, 
;  because  its  officers  have  refused 
!  to  qualify  by  filing  non-Com- 
;  munist  affidavits. 

“No  charge  of  violation  of  law 
has  ever  been  preferred  against 
Westchester  County  Publishers, 
;  Inc.,”  Mr.  Fanning  stated. 


Will  Seek  Witnesses 

Mr.  Isaacson  said  he  would 
confer  with  Commissioner 
Catherwood  on  the  manner  of 


cepted  as  Thurston  Patterson 
and  Robert  Spearman. 

‘Saw  the  Light' 

He  went  at  Miss  Klein’s  sug- 


making  the  publisher  witnesses  gestion  to  work  for  the  struck 


available. 


weeklies  of  the  Griscom  Publi- 


The  caption  with  the  picture  cations  on  Long  Island.  It  was 
of  Brother  Cornelius  in  the  here,  he  testified,  that  he  finally 
Typographical  Journal,  he  said,  “saw  the  light.”  First  he  organ- 
was  that  he  had  delivered  the  ized  the  strike-breakers  to  seek 
invocation  at  a  printei’s  I’ally.  more  money  and  improved  work¬ 
ing  conditions.  Failing  to  make 


After  the  hearing,  newspaper¬ 


men  were  infoi-med  that  the  W 

committee  members  had  been  others  jom^  the  ITU  picket 
duly  swom  and  their  names  and  I?®;  got  his  union  card  in 

the  evidence  of  the  oath  filed  in  i  i.  i.  j 

.,1  He  later  had  further  a.ssocia- 

tions  with  Mr.  Schleppey  and 

Mr.  Isaacson  cross-examined  Klein,  notably  at  the  Poiit- 

both  witnesses  produced  by  Sid-  )  Republican,  where 

ney  Sugennan,  counsel  for  the  local  union  accepted  the  pub- 
typographical  union.  He  asked  before  got  to 

if  they  had  been  offered  any  ^^rk.  He  said  he  told  Mr. 
inducements,  financial  or  prom-  gchleppey  he  had  come  out  of  a 

union  shop  in  Cleveland  which 
ITU,  for  testifying.  He  received  with  printers, 

negative  responses. 

Mr.  Gish  related  that  he  had  Reported  to  Union 

started  his  strike-breaking  ca-  The  second  ITU  witness,  Mr. 

reer  at  the  Oklahoma  City  Okla-  Qzer,  testified  he  was  referred 
homan  in  1951.  His  first  ac-  ^  ^lein  and  to  the  West- 
quaintance  with  Mr.  Schleppey  newspapers  by  the  pro- 

came  in  November  1955  Mr.  auction  manager  of  the  Horf/ord 
Schleppy  hired  him  at  $125  a  (Conn.)  Co2irant.  He  woi-ked  at 
week  plus  overtime  and  $42  a  Portchester  Item  for  three 
week  for  food  to  work  for  the  months  at  $105  a  week,  paying 
struck  Zanesville  (Ohio)  Times-  ^nd  board  himself. 

Signal.  There,  he  said,  his  gross  Before  he  took  the  West- 
eamings  were  never  1^  than  ^^ester  job,  he  said,  he  had  been 
$200  a  week,  and  reached  $627  with  Francis  G.  Bari-ett, 

in  one  week.  v«rV  Citv 


in  one  week.  president  of  the  New  York  City 

Followed  Strikes  Typographical  Union.  It  was 

with  his  knowledge  that  he  went 
Publishers  of  struck  papers,  to  work  as  strike-breaker.  He 
he  said,  would  train  local  people  reported  from  time  to  time  to 
to  take  over.  The  pay  of  the  union  officers  but  was  not  paid 
strike-breakers  would  drop,  and  anything  by  the  union,  he  testi- 
they  would  move  on.  fied.  He  eventually  joined  the 

If  he  had  promised  to  remain  union  and  now  is  employed  m 
with  the  Westchester  news-  a  union  shop. 
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It  says/'lImvAC®  is  spelled  with  a  capital  U* 


Yes  . . .  the  news  is  getting  around  that  the  So  when  you  mention  our  Univac  Compu- 


word  “Univac”  is  a  registered  trademark, 
used  to  designate  the  world-famous  elec¬ 
tronic  data-processing  systems  made  only  by 
Remington  Rand. 


ters  in  print,  won’t  you  please  use  the  word 
“Univac”  as  an  adjective,  not  a  noun? 

And  please . . .  with  a  capital  U.  Thanks. 


DIVISION  OF  SPERRY  RAND  CORPORATION 
The  FIRST  Name  in  Electronic  Data  Processing 
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,  Parade’s 

Virginia  Pope  is  one  big  reason  Parade  is  the  favorite  Sunday  reading  of  women 
in  more  than  nine  million  homes  served  by  some  sixty  fine  newspapers.  1  o  a  newspaper’s  F 
own  fashion  reporting  she  adds  the  excitement  of  on-the-spot  coverage  of 
fashion  wherever  it  is  news  . . .  Paris,  London,  Rome,  New  York  or  California.  She 
appeals  to  the  practical,  budget-conscious  viewpoint  of  the  average  woman. 
Her  authority  in  her  field  is  widely  recognized.  One  of  the  leaders  of  the  Mayor’s  Committee 
for  a  World  Fashion  Center  in  New  York,  former  Fashion  Editor  of  the  New  York 
Times,  and  creator  of  that  newspaper’s  "Fashion  of  The  Times”  shows, 
Virginia  Pope  is  known  everywhere  as  "Fashion’s  First  Lady." 
Virginia  Pope  is  one  of  many  big  name  newsmen  and  women  who  add  to  the  pace,  the 
punch  and  the  editorial  vitality  of  Parade's  distributing  newspapers  and  make 
Parade  one  of  the  brightest  spots  in  their  Sunday  package. 
How  Sunday  newspaper  readers  respond  to  Parade  is  shown  by  the  record.  In  1949  Parade 
went  into  a  little  over  four  and  a  half  million  homes  with  22  distributing  newspapers. 
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Today  it  reaches  nine  million  families  with  62  distributing  newspapers. 
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Parade’s  fashion  coverage  follows  a  formula  of  "five  bread-and-butter 
fashion  features  and  then  one  to  dream  on.”  Recent  "bread-and- 
butter”  features  include  one  on  inexpensive  blouses,  and  reports  on 
little-girl  party  fashions,  lounge  wear,  popular-priced  resort  wear.  And 


typical  of  features  to  "dream  on”  is  Virginia  Pope's  on-the-spot 
report  on  the  highlights  of  the  Paris  mid-season  collection. 

Parade’s  covers,  too,  frequently  feature  smart  fashions,  as  these 
three  recent  covers  illustrate. 


. . .  The  Sunday  Magazine 
section  of  62  fine  news¬ 
papers  reaching  nine 
million  homes  every  week 


Chemises?  Men  say  NO 


Adding  to  her  many  fashion  awards,  Virginia  Pope  recently  won  the  Fur  Information  and  Fashion 
Council’s  First  Annual  "Editor’s  Award.”  Her  citation  is  for  "distinguished  fashion  reporting  to 
the  American  public.’’  One  more  star  in  the  crown  of  "Fashion’s  First  Lady.” 


Drawing  Power?  Virginia  Pope  was  over¬ 
whelmed  by  3000  letters  just  three  days 
after  she  asked  male  Parade  readers  for 
their  opinions  on  the  sack  dress. 


Fashion  Editor,  Adds  To  A  Sunday  Newspaper! 


C^t  Mimmi  H*rmU 

Parade 


SUN-TIMES 

Parade 


Qit|o  fliioii 

Parade 


pAr*4l«  1960  vaeatloii 
turnpik*  gisid«b«ok 
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FAIRCHILD 

n  ews 


Hundreds  of  profil-niakinp  and 
money-saving  ideas,  tested  in  actual 
competition,  will  be  narrated  in 
newscast  format  by  Julian  H.  Han¬ 
dler,  editor  of  Sl'PElRM  XRKKT 
NEWS,  at  the  convention  of  Super 
Market  Institute  in  Atlantic  City. 
N.  j..  May  24-27.  Mr.  Handler  will 
organize  ideas  which  have  been 
submitted  by  SMI  members  in  the 
IL  S.  and  Canada  as  a  means  of 
developing  the.  convention  theme: 
“The  Big  Idea  Exchange:  How  to 
Harness  the  Power  of  People  and 
Ideas.” 


The  Rome-Utica  Section  of  the 
Institute  of  Radio  Engineers  pre¬ 
sented  ELECTRONIC  NEWS  with 
its  1958  award  for  “outstanding 
public  service  to  the  electronic 
sciences.”  Presentation  was  made 
recently  in  Rome,  N.  .,  to  Mrs. 
Mary  O’H.  .Asher,  Utica-Rome  area 
correspondent  for  the  paper,  who 
accepted  the  plaque  on  behalf  of 
Alfred  D.  Cook,  editor. 


Marshall  Jacobson,  clothing  editor 
of  DAILY  NEWS  RECORD  since 
1928,  relinquished  his  duties  on 
May  15  in  accordance  with  the 
Fairchild  Publications  retirement 
plan.  Mr.  Jacobson  has  been  a 
newspaperman  for  50  years,  having 
served  as  a  reporter  on  the  old 
Brooklyn  Standard  L'nion.  the 
Journal  of  Commerce  and  the  N.  Y. 
Evening  Journal  before  joining  the 
Fairchild  organization. 


Harriet  Mackintosh,  h’aircitild's 
director  of  correspondents,  started 
a  two-week  swing  through  the 
midwest  on  May  15.  She  will  be 
visiting  company  news  representa¬ 
tives  in  Pittsburgh.  Oeveland. 
Detroit,  Chicago.  Cincinnati,  among 
other  cities. 


From  May  12  to  14.  (Ju'%es  Ligon. 
head  of  Fairchild’s  Charlotte, 
N.  C.,  bureau,  attended  the  (Cotton 
Research  Qinic  sponsored  by  the 
National  Cotton  Council  in  Ashe¬ 
ville,  covering  for  the  D.AILY 
NEWS  RECORD.  From  there  he 
hopped  over  to  Pinehurst  for  the 
annual  outing  of  the  Carolina  Yarn 
Assn.  Then,  with  Arnold  Pedersen, 
Greenville,  S.  C.,  bureau  chief,  he 
will  cover  the  convention  of  the 
South  Carolina  Textile  Manufac¬ 
turers  Assn.,  May  28-.'W). 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publi§h0n  of 

Doily  Newt  Record,  Supermarket  News, 
Women's  Wear  Doily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 
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I  Critic  Gels  Ovation 

CLEVE1,A.\I) 

'  The  Cleveland  Oiche.stra  re¬ 
cently  gave  a  premiere  of  the 
new  work  of  Herbert  Elwell, 
music  critic  of  the  Cleveland 
Plain  Dealer.  After  the  orches¬ 
tra  completed  Mr.  Elwell’s  “Con¬ 
cert  Suite  for  Violin  and  Orches¬ 
tra,”  the  critic  was  called  to  the 
stage  to  receive,  the  ovation  of 
the  audience. 

*  *  * 

Paul  Avery,  foimer  reporter, 
San  Luis  Obispo  (Calif.)  Tele¬ 
gram-Tribune — to  San  F rnnrisrn 
(Calif.)  Chronicle. 

*  ♦  ♦ 

John  Rohe.n,  formerly  with 
the  Perea  (Ohio)  h'eirs  —  to 
Cleveland  (Ohio)  Plain  Dealer. 

Evelyn  Murphy— to  the  li¬ 
brary  staff,  Cleveland  (Ohio) 
Plain  Dealer  and  Xews. 

*  *  * 

Clide  Farnsworth  —  to  the 
KIJxo  (Nev.)  Daily  Free  Press 
as  makeup  editor.  Mel  Stenin- 
<;er — now  city  editor. 

*  *  * 

Ross  W.  Phipps,  news  editor, 
Fargo  (N.  D.)  Forum  since  1958 
— pi-omoted  to  ME,  succeeding 
John  D.  Paulson — now  editor. 
,  *  * 

Bill  Burrus,  San  Antonio 
(Tex.)  Express  and  Xeivs- — re¬ 
signed. 

*  ♦  ♦ 

'  George  Remington,  formeily 
on  the  news  staff,  Fresno 
(Calif.)  Bee — to  Montana  man¬ 
ager  for  UPI,  .succeeding  Rich¬ 
ard  ChARNOCK — transferred  to 
Boise,  Idaho. 

«  « 

Ted  Neville,  local  new’s  e(|i- 
tor,  Phillips  County  News. 
Malta,  Mont. — to  the  news  staff, 
(treat  F'alts  (Mont.)  Tribune. 
♦  *  ♦ 

Harland  \A'.  Warner,  Rock¬ 
ville,  Conn.,  correspondent,  Hart¬ 
ford  (Conn.)  Times  —  to  city 
staff.  Jonathan  M.  L.\mbert, 
city  rejioi'ter  —  succeeds  Mr. 
Warner  in  Rockville. 


SENATE  SALUTE— C.  C.  Clifton, 
legislative  reporter  for  the  Des 
Moines  (Iowa)  Register  since  1921, 
is  beaming  as  members  of  the 
State  Senate  cheer  him.  A  resolu¬ 
tion  honored  him  for  his  "many 
years  of  valuable  service." 

Honor  2  Veterans 

Salt  Lake  City,  Utah 
Salt  Lake  City  newsmen  re¬ 
cently  honored  two  40-year  news- 
l)aper  veteians:  A1  W.  Feigu- 
-son,  reporter  for  the  Salt  Lake 
Tribune,  and  Lesley  Goates,  edi¬ 
torial  writer  and  columnist  for 
the  Deseret  News  and  Salt  Lake 
Telegra  m. 

«  4:  iU 

E.  L.  Pippin — to  ad  manager 
of  the  Oak  Ridge  (Tenn.)  Oak 
Ridger,  succeeding  MALCOLM 
Jones — to  the  Orlando  (Fla.) 
Sentinel-Star  ad  department. 

*  *  * 

JAME.S  A.  Reynolds,  formerly 
w'ith  the  Washington  staff.  Wall 
Street  Journal — to  the  National 
deographir  as  an  editor-writer. 
*  *  * 

Fi  rnad  Denls,  Le  Petit  Jour¬ 
nal  —  elected  president,  Mont¬ 
real  Men’s  Press  Club. 


ersonal 

Prince  Philip’s  Visit 
Covered  by  76 

Hamilton,  Bermuda 
More  than  four  months  of 
planning  preceded  the  press 
handling  facilities  for  the  two- 
day  official  State  visit  to  Ber¬ 
muda  by  Prince  Philip,  the 
Duke  of  Edinburgh,  in  connec¬ 
tion  with  this  island’s  350th 
Bii-thday  celebration. 

Some  76  local  and  visiting 
press,  radio,  TV  and  magazine 
writers  and  photographers  were 
accredited  for  the  visit.  Local¬ 
ly,  the  Bermuda  News  Bureau 
had  14  pei*sons  covering  the 
story.  The  Royal  Gazette  as¬ 
signed  12  repoi’ters  and  photog- 
raphei-s;  the  Mid-Ocean  News, 

5  reporters  and  photographers; 
ZBM  Radio,  a  staff  of  10;  ZBM- 
TV,  a  staff  of  5. 

Other  accredited  reiiorters 
l)hotographers  included  May- 
belle  Fullei-ton,  Quincy  (Mass.) 
Patriot  Ledger;  Marjorie  Watts 
Sherman,  Boston  (Mass.) 
Globe;  James  H.  Winchester, 
King  Features  Syndicate;  Jack 
Solomon,  Associated  News;  Ber- 
mard  Brown  and  Tommy  Hall, 
Associated  Press;  Michael  Buck- 
master,  Toronto  (Ont.)  Globe 
and  Mail;  Bill  Reisinger,  Wash¬ 
ington  (D.  C.)  Evening  Star; 
John  Rendel,  New  York  Times; 
Mr.  and  Mrs.  William  Gordon, 
Norwich  (N.  Y.)  Sun;  Ray- 
monde  Alexander,  Atlanta 
(Ga.)  Constitution;  and  Maiy 
Malone,  London  Daily  Mirror. 

*  *  * 

Russell  Dyche,  editor  emeri¬ 
tus  of  the  London  (Ky.)  Sen¬ 
tinel-Echo — honored  with  “Rus- 
.sell  Dyche  Day”  at  London. 

*  *  * 

Charles  Cates,  foimer  edi¬ 
tor,  Rutherford  Courier,  Mur¬ 
freesboro,  Tenn. — to  the  Decatur 
(Ala.)  Daily  as  city  hall  re¬ 
porter. 

♦  *  * 

Art  Capell — to  city  editor, 
Selma  (Ala.)  Times-Jotimal, 
.succeeding  Octavia  S.  Wynn,  on 
indefinite  leave  because  of  ill¬ 
ness. 

*  * 

Bruce  Banke,  foimer  Marine 
Ckirps  correspondent  in  the  Far 
East  —  to  reporter  for  the 
Lebanon  (Ore.)  Express. 

*  «  * 

Jim  Vincent,  staff  photogra¬ 
pher,  Portland  Oregon  Journal 
—  new  president  of  Oregon 
Press  Photographers. 

♦  *  ♦ 

Martha  Stranahan  — 
reporter  for  the  Redmond  (Ore.) 
Spokesman,  replacing  LUCILIE 
Jordan,  resigned. 


Take  a  Tip  .  .  .  Try 

NEWS  TIPS 

The  Best  Source  of  Local 
News  Ideas  Ever  Developed 

No  newspaper  can  progress  without  a  steady  supply  of  fresh 
ideas.  .  .  .  NEWS  TIPS  is  tailor-made  to  meet  the  insatiable 
demand  for  creative  ideas  facing  every  editor.  Created  by  a 
staff  of  high  trained  working  newspaper  editors,  this  useful 
service  offers  10  to  15  pages  weekly  of  proven  ideas  for  the 
best  possible  local  news  coverage.  For  details,  write  or  wire 
GENERAL  FEATURES  CORP.,  250  Park  Ave.,  N.  Y.,  17. 

N.  Y. 
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27  to  Attend 
Cost  Seminar 


PROMOTER — Moved  from  adver¬ 
tising  production,  Eugene  Martin 
is  now  promotion  manager  of  the 
Dallas  (Tex.)  Times  Herald,  re¬ 
sponsible  for  programs  for  both 
editorial  and  circulation.  He 
joined  the  TH  ad  staff  in  1954. 

Heads  Travel  Agency 

Vancouver,  B.  C. 

W.  A.  Moscarella,  fonner  pub¬ 
lisher  of  the  Province,  has  taken 
over  presidency  of  World  Wide 
Travel  Agency.  He  remains  a 
director  of  the  Southem  Com¬ 
pany  and  Pacific  Press  Ltd. 

*  *  « 

Edward  C.  Lucey,  who  has 
covered  the  courthouse  for  the 
Cleveland  (Ohio)  Preits  five 
years  —  entered  private  law 
practice. 

♦  *  * 

Doug  Munsinger  —  to  ad 
.alesman  for  the  Albany  (Ore.) 

Democ  rat-He  raid. 

«  *  « 

Margaret  Magee,  Salem 
(Ore.)  Capital  .Journal  repoider 
—  president  of  Oregon  Press 
Women. 

*  «  « 

Frank  Cline,  on  sports  staff, 

Hartford  (Conn.)  Courant  eight 
years — to  sports  editor,  Willim- 
antic  (Conn.)  Daily  Chronicle, 
succeeding  Wells  A.  Twombley 
— to  the  Pasadena  (Calif.)  In¬ 
dependent  as  spoi’ts  editor.  Mike 
Caruso — replaces  Mr.  Cline. 

*  *  * 

Manfred  Schonfeld,  special 
assignments  and  feature  writer, 

La  Prensa,  Buenos  Aires,  Argen¬ 
tina  —  to  Hartford  (Conn.) 

Courant,  under  U.  S.  State  De¬ 
partment  Exchange  program. 

*  ♦  ♦ 

Robfrt  J.  McCullough  — 
from  assi.stant  classified  ad  man¬ 
ager,  Stamford  (Conn.)  Advo¬ 
cate  —  to  CAM,  Greenwich 
(Conn.)  Times,  succeeding 
Helen  V.  Winkler,  retired. 
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Twenty-seven  newspaper  ex¬ 
ecutives  will  participate  in  the 
Management  and  Costs  Seminar 
at  the  American  Press  Institute, 
Columbia  University,  May  18- 
29.  They  are: 

J.  Oliver  Amos,  Sidney  (Ohio) 
Daily  News. 

David  Brickman,  Malden 
(Mass.)  Evening  News  and 
Medford  Daily  Mercury. 

Bruce  Brown,  Kankakee  (Ill.) 
Daily  Journal. 

Paul  R.  Bumbarger,  Charles 
City  (Iowa)  Press. 

Walter  Chambers  Jr.,  New 
Castle  (Ind.)  Courier-Times. 

William  B.  Chawgo,  .Aurora 
(Ill.)  Beacon-News. 

Robert  W.  Chowning,  .Mag- 
yiolia  (Ark.)  Banner-Netvs. 

Donald  W.  Diehl,  Endicott 
(N.  Y.)  Daily  Bulletin. 

Robert  R.  Eckert,  Binghamton 
(N.  Y.)  Press. 

Lloyd  G.  Eder,  Savannah 
(Ga.)  News-Press. 

William  J.  Garner,  I'eter- 
horough  (Ont.)  Examiner. 

Tom  Hamilton,  C  olumb  u  s 
(Ind.)  Evening  Republican. 

Fled  R.  Hamlen,  Easton  (Pa.) 
E-rpress. 

Ixirenzo  A.  Hill,  Pittsburgh 
(Pa.)  Courier. 

David  Ker,  Ottawa  (Ont.) 
Citizen. 

William  H.  Leopard,  Sioux 
Falls  (S.  D.)  Argus-Leader. 

James  Lewis,  Port  Huron 
(Mich.)  Times-Herald. 

William  C.  Lontz,  Fargo 
(N.  D.)  Forum  and  Moorhead 
News. 

Davis  U.  Mei-win,  Blooming¬ 
ton  (Ill.)  Daily  Pantagraph. 

Harry  S.  Milligan,  Middle- 
town  (N.  Y.)  Daily  Record. 

John  R.  Nixon,  Peru  (Ind.) 
Daily  Tribune. 


Carroll  W.  Parcher,  Glendale 
(Calif.)  News-Press. 

George  W.  Siwicke,  Quincy 
(Mass.)  Patriot  Ledger. 

Philip  M.  Stern,  Arlington 
(Va.)  Northern  Virginia  Siin. 

Robert  Wells,  Garden  City 
(Kans.)  Telegram. 

Bertram  Willoughby,  Santa 
Barbara  (Calif.)  News-Press. 

T.  Eugene  Worrell,  Bristol 
(Va.)  Herald  Courier  and  Bris¬ 
tol  Virginia-Tennessean. 

*  *  * 

Bruce  C.  Rogeils,  assistant 
circulation  manager  since  1936 
— promoted  to  circulation  man¬ 
ager  of  the  Charlotte  (N.  C.) 
Observer,  succeeding  James 
Granbery  Ward  who  has  been 
given  other  management  duties. 
Edward  J.  Rigler — named  cir¬ 
culation  manager  for  the  Char¬ 
lotte  News. 

*  «  * 

Reed  Sarratt — from  execu¬ 
tive  editor  to  assistant  to  the 
geneial  manager,  \V inston-Salem 
(N.  C.)  Journal  and  Sentinel, 
with  James  B.  L.  Rush  becoming 
executive  news  editor  and  Rob¬ 
ert  F.  Campbell,  etlitorial  page 
director. 

«  *  * 

Robert  F.  Greenway,  editor 
of  the  DeKalb  (Ill.)  Chronicle 
— re-elected  president  of  Illinois 
Editor  and  Publisher  Highway 
Traffic  Safety  Seminar. 

♦  ♦  * 

J.  J.  Jameson,  foimerly  as¬ 
sistant  auditor — named  person¬ 
nel  director  of  the  Chicago  Trib¬ 
une  Company. 

*  *  * 

Westbrook  Pegler,  King  Fea¬ 
tures  Syndicate  columnist,  and 
Mrs.  Pearl  W.  Doane  of  New 
York  City — maiTied  May  11. 
Mr.  Pegler’s  first  wife,  Julia 
Harpman,  died  in  1955.  This  is 
Mrs.  Doane’s  third  marriage. 

*  *  * 

Philip  G.  Kehoe  —  from 
Woonsocket  (R.  1.)  Call  staff 
after  five  years  to  Ford  Motor 
Company  pr  office  at  Natick, 
Mass. 

(Continued  on  page  46) 


Like  Something  Different? 


.  .  ,  or*  raports  on  dolii't  la  Hia  eld  hoaie  tewa.  Absolatr 

eora,  outrogaoasly  faaay.  If  yoa've  aaea  Charley  Weaver  (Cliff 
Arquette)  ea  Jaeh  Pear's  TV  shew,  yea  koew  hew  iafectleus  these  letters 
saw. 

33  IllustratecJ  Instalments 
From  The  BrancJ  New  Book 

Seed  fer  saaiples,  terms 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 
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NOTEWORTHY 

NEWSBEAT#2 

Some  ^  newspapers 
scooped  The  N,  Y,  Times 
by  over  a  month. 

See  evidence  below. 

Netti  JJork  Stimes. 

! 

DAY,  APRIL  27,  1959. 


Prisoners  Name  Arias  as 
Leader-Invaders  Said 
to  Sail  From  Cuba 

Sivcial  to  The  Nfw  Terh  Timm. 
PANAMA.  April  26— The 

March  25,  1959 
FOR  THE  RECORD 
"How  To  Lose  The 
Panama  Canal", 
by  Alice^Leone  Moats. 
Once  these  forces  have  suc¬ 
ceeded  in  pictihg  across  the 
idea  that  anybody  who  approves 
of  the  Monroe  Doctrine  is  in  Uie 
same  class  as  a  person,  who 
wishes  to  return  to  the  days  of 
slavery,  the  next  step  will  he 
to  create  an  atmosphere  in 
which  it  will  seem  pure  Jingo¬ 
ism  to  want  to  hang  on  to  the 
Panama  Canal. 

....."Unless  we  wake  up  and 

[begin  to  face  facts,  unless  we 
stop  stupidly  repeating  the 
leases  put  in  out  mouths  by 
the  misguided,  we  will  have 
lost  the  Canal  before  we  even 
realize  that  there  is  any 
danger  of  losing  it." 

©  1959  "r^*"**  wxwDn  «tk  in 


Many  more  case  histories 
of  notewoctiiy  newsbeats 
will  appear  in 
Editor  St  Publisher  hence- 
faith.  Watch  for  them. 
(Alice^iCone  Moats  full 
text  available  on  request) 

SPADEA  SYNDICATE,  Inc. 
Stirling  Spadea,  Sales  Mgr, 
120  W,  31st  St,.  New  York  1. 
LOngacie  5-0478, 
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(Continued  from  page  45) 


Vladimir  J.  Mandl,  formerly 
with  \ew  York  AVm’s*  and 
Reuters  —  to  director  of  news 
bureau  and  publications,  Rollins 
College,  Florida. 

*  *  * 

Mike  Morgan,  Miami  (Fla.) 
Herald  reporter  and  feature 
writer — now  ■with  the  Herald’s 
Broward  County  bureau  as  a 
daily  columnist,  succeeding 
Henry  Kinney — to  pr  work. 

*  *  * 

Richard  C.  Sheldon — from 
McCann-Erickson  agency  to  the 
.Vcic  York  Herald  Tribune  as 
director  of  research. 

♦  *  * 

Vera  Halloran,  librarian  of 
the  Bureau  of  Advertising  — 
elected  president  of  the  New 
York  chapter.  Special  Libraries 
Association. 

*  *  * 

J.  Harold  Mintun,  produc¬ 
tion  manager  of  the  Pittnhurgh 
(Pa.)  Press  for  10  years — now 
assistant  business  manager. 

«  *  « 

Walter  A.  Barker — from  Des 
Moines  (Iowa)  Register  and 
Tribune  ad  staff  to  national  ad¬ 
vertising  manager,  Peoria  (Ill.) 
Journal  Star,  succeeding  Orville 
Summers,  now  credit  manager. 
*  *  * 

Harry  Gage  —  from  Dallas 
(Tex.)  Morning  Nev's  sports 
staff  to  golf  editor,  Atlanta 

(Ga.)  Constitution. 

*  *  ♦ 

Raymond  I.  Borst,  .Albany 
legislative  correspondent  for  the 
Ruffalo  (N.  Y.)  Evening  Xeu's 
—  appointed  to  the  Hudson 

River-Black  River  Regulating 
District  Board,  a  new  state  posi¬ 
tion  which  pays  $25  per  meeting 
attended. 

*  *  ♦ 

Homer  Rankin,  editor  of  the 
T  if  ton  (Ga.)  Gazette  —  pre.si- 
dent  of  Georgia  AP  News  Coun¬ 
cil. 

# 

James  E.  Mahoney,  executive 
sports  director,  Lorain  (Ohio) 
Journal  —  now  city  editor.  He 
is  succeeded  bv  Vincent  Sikora, 
sports  writer  of  the  Flint 
(Mich.)  Journal. 

*  *  * 

David  Star^.  associate  editor 
of  the  Jamaira  (N.  Y.)  Long 
I.sland  Daily  Press  —  appointed 
a  trustee  of  Nassau  Community 
College,  part  of  the  New  York 
State  University  system. 

*  *  • 

John  D.  Kendall  —  succeeds 
.4l  Wiese  as  UPI  manager,  San 
Diego,  Calif.  Mr.  Wiese  goes  to 
the  Los  Angeles  staff. 


C.  Norman  Stabler,  financial 
columnist  of  the  New  York  Her¬ 
ald  Tribune  —  elected  president 
of  the  Society  of  Silurians,  New 
York  press  group. 

*  *  * 

Bill  Macklin,  managing  edi¬ 
tor  of  the  New  Ulm  (Minn.) 
Journal  —  elected  president  of 
Minnesota  AP. 

*  *  ♦ 

Charles  R.  Miller  —  moves 
up  fiom  circulation  manager  to 
business  manager  of  the  Mor- 

ganton  (N.  C.)  Netcs-Herald 

and  is  replaced  by  James  Grady. 
George  (Iilliam  —  now  ad  man¬ 
ager. 

♦  *  * 

Pugh  Moore,  a  former  AP 
staff  executive  —  from  National 
Association  of  Life  UnderAvrit- 
ers  to  News  Ser\Mce  of  the  As¬ 
sociation  of  American  Railroads, 
Washington. 

*  *  * 

John  B.  Lauria.  fomierly 
with  the  Netvark  (N.  J.)  Eve¬ 
ning  News  fiv’e  years  —  to  the 
Lou  Smith  Organization  as  as¬ 
sistant  to  the  manager. 

*  *  « 

.\ND'tEW  E.  Beresky.  former¬ 
ly  wdth  the  Long  Island  (N.  Y.) 
Daily  Press  —  to  the  pr  depart¬ 
ment  of  Borden  Co. 

♦  ♦  ♦ 

John  Anderson,  formerly  pr 
department.  University  of  Okla¬ 
homa  —  to  the  Hutehinson 
(Kans.)  News  as  reporter-pho¬ 
tographer.  Roger  Myers  —  from 
armv  to  the  News  as  reporter- 
photographer. 

*  *  * 

Virginia  Tre.nchard,  assist¬ 
ant  women's  page  editor,  Wil¬ 
mington  (Del.)  News-Journal 
for  five  years  —  moved  to  Miami 
and  is  replaced  by  Carolyn 
Fritts. 

«  ♦  4t 

Vivian  Swain  —  succeeds 
Hi’LDa  Warren  as  manager  of 
the  Dallas  (Tex.)  Morning 
News  travel  department. 

«  *  * 

Herbert  E.  O’Keef,  editor  of 
the  Raleigh  (N.  C.)  Times  — 
award  of  merit  from  the  Alumni 
Association  of  North  Carolina 
.State  College. 

*  *  ♦ 

Richard  C.  Robarts  —  to  the 
city  staff  of  the  Portland  (Me.) 
Press  Herald. 

*  *  * 

J.  D.  Kailer,  former  sports 
editor  of  the  Albuquerque 
(N.  M.)  Journal  for  nine  years 
—  to  sports  director,  KDEF  and 
KGGM-TV,  Albuquerque. 

*  *  * 

Myram  Borders — transferred 
from  the  UPI  bureau,  Reno, 
Nev.,  to  the  San  Diego,  Calif., 
bureau. 

*  *  * 

Everett  T.  Rattray,  grad¬ 


uate  of  Dartmouth  and  of  the 
Columbia  Graduate  School  of 
Journalism  (1958)  —  succeeds 
his  mother,  Mrs.  Jeannette  Ed¬ 
wards  Rattray,  as  editor  of  the 
weekly  East  Hampton  (N.  Y.) 
Star.  Mrs.  Rattray  remains  as 
publisher,  reporter  and  general 
worker. 

*  *  * 

Ai.an  Harvey  —  from  Cana¬ 
dian  Press,  Ottawa,  to  his  for¬ 
mer  post  as  Bureau  Chief,  Lon¬ 
don.  Ken  Metheral  —  from 
London  to  Ottawa  as  Day  Edi¬ 
tor. 

*  *  * 

James  II.  Shumaker  —  from 
managing  editor  of  the  Durham 
(N.  C.)  Morning  Herald  to  gen¬ 
eral  manager  of  the  Chapel  Hill 
(N.  C.)  Weekly,  effective  June 
1.  Orville  Campbell,  president 
of  Chapel  Hill  Publishing  Co., 
will  become  publisher.  Mr.  Shu¬ 
maker,  a  1949  graduate  of  Co¬ 
lumbia  School  of  Journalism,  is 
sk  former  AP  staffer. 

*  *  * 

Ransom  O’Burke,  formerly 
with  the  Derby  (Kans.)  Star  as 
editor  —  new  manager  and  edi¬ 
tor  of  the  Burns  (Ore.)  Times- 
Herald. 

*  *  * 

Ada  Schell  —  new  reporter 
for  the  Fossil  (Ore.)  Journal. 

• 

Military  Post 
Papers  Organize 

St.  Louis 

■••Publishers  of  newspapers  at 
military  installations  organize<l 
the  National  As.sociation  of 
Armed  Forces  Newspapers  at  a 
meeting  here  April  17.  About 
20  publishers  attended  the  meet¬ 
ing.  It  was  reported  there  are 
about  100  major  military  posts 
and  air  bases  with  newspapers. 

The  association  named  the 
following  officers:  President, 
Robert  B.  Sapinsley,  Fort  Camp¬ 
bell  (Ky.)  Courier;  vicepresi¬ 
dent,  Frank  Bemheim,  Fort 
Carson  (Colo.)  Mountaineer,  Air 
Force  AcaAemy  Falcon  and  Ent 
Air  Force  Base  Skyliner;  sec¬ 
retary-treasurer,  Roger  Ber- 
quist,  Forbes  (Kans.)  Air  Force 
Base  Sky  Scooter. 

• 

Aiito-Boal  Show 

Gary,  Ind. 

Over  60,000  people  were  on 
hand  for  the  opening  of  the  first 
annual  outdoor  Auto  and  Boat 
Show  sponsored  jointly  by  the 
Gary  Post-Tribune,  the  Gary 
Downtown  Council  and  the  Auto 
Trades  Council.  The  Post-Trib¬ 
une  published  a  72-page  edition 
featuring  the  different  aspects 
of  the  show.  A  special  section 
was  distributed  to  an  additional 
60,000  homes. 
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Charity  Must 
Show  Budget 
To  Get  Space 

Tucson,  Ariz. 

The  Tucson  Daily  Citizen  has 
adopted  a  new  policy  governing 
allocation  of  news  space  to  pub¬ 
licity  of  charity  fund  drives. 
The  policy  is  similar  to  one 
adopted  recently  by  Gannett 
Newspapers  in  Rochester  (E&P, 
April  4). 

The  Citizen  pledges  major 
support,  both  in  news  columns 
and  editorials,  to  the  United 
Community  Campaign  and  its 
member  agencies.  Publicity  for 
individual  fund-raising  drives 
will  include  legitimate  news  of 
the  campaign  efforts.  No  request 
for  publicity  will  be  honored  un-  i 
less  the  goal  and  budget  are  | 
submitted  to  the  Citizen  in  writ¬ 
ing. 

The  complete  and  final  results 
of  any  group’s  fund-raising 
campaign  must  be  brought  to 
the  Citizen  for  publication.  If 
they  are  not,  no  further  pub¬ 
licity  wil  be  given  to  future 
fund-raising  activities  of  that 
group. 

News  stories  about  campaigns 
will  describe  the  exact  objectives 
of  each  drive,  telling  where  he 
money  goes  and  how  much  it 
costs  to  raise  it. 

Blackman  Favors 
‘Country  Approach’ 

Minneapolis 

The  “country-boy”  approach, 
“A-B-C  writing”  designed  to 
reach  the  average  reader,  is 
greatest  need  in  news  writing 
today  according  to  Samuel  G. 
Blackman,  general  news  editor 
of  the  Associated  Press. 

Speaking  at  the  annual  News 
Executives  Conference  (May  1 
and  2)  at  the  University  of 
Minnesota  School  of  Journalism, 
Mr,  Blackman  said  the  days  of 
“dead-panning”  a  story  are  gone. 

Simplifying  and  explaining 
the  news  doesn’t  mean  “hard” 
news  must  suffer,  he  told  more 
than  60  editors  and  publishers 
from  a  five-state  midwestem 
area  that  it  means  greater  em¬ 
phasis  on  interpretation  and 
background  in  news  stories. 

On  the  other  hand,  he  warned 
there  is  “too  much  ‘free¬ 
wheeling:’  writing,  writers  and 
editors  who  have  forgotten  the 
necessity  of  attribution  in  news 
stories.  Too  many  papers  often 
take  some  news  as  the  gospd 
and  say  many  things  on  their 
o'wn.” 
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Dial,  then  type — that’s  Western  Union  Telex,  latest 
development  in  instant,  written  communications. 

Telex  messages  now  flash  customer  to  customer 
between  subscribers  in  key  cities  in  the  United  States 
and  Canada.  Progressive  expansion  of  the  system 
will  interlink  principal  cities  of  this  country  .  .  . 
provide  instantaneous  two-way  written  communica¬ 
tions  world  wide. 


Speed  of  Telex  is  unbelievably  swift  because  of 
automatic  electronic  selection.  The  possibility  of 
wrong  connections  and  uncertainty  is  minimized, 
because  you  get  instant,  automatic  verification;  no 
mistakes  are  possible. 

Telex  is  just  one  more  of  the  many  examples  of 
new  developments  in  electronic  communications 
pioneered  by  Western  Union. 

Telegraph  Services 
Private  Wire  Systems 
\  Facsimile 
^  Microwave 
Data  Processing 
Special  Services 
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CONFIDENCE 


PRICELESS! 


PHILADELPHIA  IS.  PENNSYLVANIA 


J(K  RWLISM  EDUCATION 


Be  Wary  of  Guild,  Students  Advised 


student  in  1919,  said  he  has  “Go,” 
seen  few  competent  newspaper  city  or 
people  who  were  helped  by  the  where 
Guild.  exercisi 

Mr.  Norlander  discussed  jour-  of  our 
nalism  as  a  career  and  told  the  School  of  Jounialism  is  teach- 
students  to  find  their  challenpre  ing  you.  Once  you’ve  latched  on 
in  places  besides  New  York  and  to  a  payroll,  set  your  goal.” 
Chicago.  He  wouldn’t  be  honest  in  any 


ne  aavisea,  to  that  talk  on  newspaper  work,  Mr. 
town,  wherever  it  is,  Norlander  said,  if  he  didn’t  dis- 
Du  think  that  you  can  cuss  the  Guild.  It  has  done  much 
best  the  noble  tenets  for  the  salaries  of  the  lower- 
profession  which  this  people  and  it  has  brought 

some  benefits  to  newspaper  peo¬ 
ple  which  would  not  have  come 
for  a  long  time  without  the  un¬ 
ion,  he  said. 

But,  the  Chicago  editor  said, 
he  doesn’t  believe  the  Guild  has 
created  a  happier  atmosphere 
in  the  editorial  offices  nor  hat 
it  improved  the  lot  of  the  com¬ 
petent  men  and  women  there. 

Incompetents  Held  in  Jobs 

“In  my  40  years  in  the  new* 
room,”  Mr.  Norlander  said,  “the 
competent  men  and  women  have 
always  received  their  reward*, 
and  incompetent  men  and  women 
have  been  weeded  out.  Since  the 
Guild  came,  the  incompetent* 
can  no  longer  be  weeded  out, 
except  under  great  difficulty.  A 
natural  law  in  economics  then 
goes  into  operation  and  some 
who  should  cannot  get  their  full 
rewards  because  what  they  de¬ 
serve  to  get  must  be  shared  with 
the  incompetents  who  linger  on. 

“I  say  to  you  with  honesty 
that  I  have  seen  few  competent 
newspaper  people  who  were 
helped  by  the  Guild.  I  have  seen 
some  people  who  were  misfit* 
in  the  business  —  who  might 
well  have  found  fame  and  for¬ 
tune  in  some  other  profession 
—  who  were  held  in  their  jobs 
by  the  Guild  ...  to  their  own 
detriment,  and  to  the  detriment 
of  the  newspaper  business. 

A  Barricade 

“The  Guild  has  been  virtually 
a  barricade  against  the  closer 
rapport  that  should  exist  be¬ 
tween  the  editorial  boss  and  the 
staff.  It  has  sought  as  a  mat¬ 
ter  of  policy  to  become  a  buffer 
between  the  two. 

“A  great  newspaper  must 
based  on  a  professional  and  dedi¬ 
cated  relationship  between  the 
editorial  boss  and  the  staff.  K 
cannot  be  based  —  in  the  edi¬ 
torial  room  —  on  the  labor- 
management  level  the  Guild 


Your  Confidence  starts  in  our  Laboratory,  whsra  Constant  Scientific  Controls  assure  you  of  Dependable  Perfection  Products. 


PERFORATOR  TAPES  (All  channels  and  variety  of  colors) 
ADDING  MACHINE  and  CASH  REGISTER  ROLLS 
ROLLS  FOR  BOOKKEEPING  AND  TABULATING 
SINGLE  AND  MULTI  COPY  TELEPRINTER  ROLLS 
ROLLS  FOR  MAILING.  LISTING  AND  SPECIAL  RECDRDING 


Dependable,  uniform  quality 
for  Telecommunication, 
Data-Processing,  and  all 
types  of  office  machines. 


Sal«  «*pr*Hn,ativ«:  ATLANTA  •  CHICAGO 
ClEVtLAND  •  DALLAS  •  KANSAS  CITY  •  LOS  ANGELES 
NEW  ENGLAND  •  NEW  YORK  •  SYRACUSE 
WorahouMi:  LOS  ANGELES  -  SAN  FRANCISCO 
Plonlc  PHILADELPHIA  •  INDIANAPOLIS 
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WHO’S  A  “BEAST  OF  BURDEN’’  NOW?  Nut 

our  Cub  Scout  den  mother.  Not  in  this  efficient  day  and 
age.  It’s  Monday  afternoon.  The  wash  is  done.  The 
house  is  clean.  She’s  free  to  spend  leisure  time  in  many 
rewarding  ways  —  like  taking  her  boys  on  an  outing. 


And  what  has  oil  to  do  with  this  new  freedom?  Oil 
helps  the  appliances  run,  the  detergents  clean,  the 
synthetic  fabrics  dry  fast  and  smooth,  and  powers  the 
family  car.  In  fact,  the  everyday  miracles  of  oil  supply 
over  two  thousand  products  that  serve  us  all,  every  day. 


Helping  to  build  a  better  future  .  . .  Standard  Oil  Company  (New  Jersey)  (^SS^ 


If  One  of  a  8erie$  of  messages  appearing  monthly  in  newspapers  from  Matn^  to  Louisiana— the  area  served  by  Esso  Standard  Oil  Company.' 


Jersey  Standard  affiliates  and  their  distributors  market  elsewhere  in  the  United  States  and  134  other 


(:iRCLL\TION 


Lyons,  France,  discussing  Euro-  sisted  by  these  panel  speakers: 
pean  circulation  practices.  Wiley  Bly,  Arlington  (Va.) 

\orthem  Virginia  Sun,  (under 
('x>uniy  Fair  Displays  25,000  circulation) ;  Frank  Geog- 

The  New  Orleans  convention  hagen,  Quincy  (Mass.) 
will  also  feature  the  popular  Ledger,  (25,000_  to  75,^0); 
“County  Fair”  displays  under  Clark  F 
the  general  chairmanship  of  Tribune 
G.  R.  Kershaw,  St.  Louis  (Mo.)  1^50,000) 

Post-Dispatch,  in  cooperation 

with  the  various  - 

groups.  An  added  feature  will  be 
a  County  Fair  roundtable  dis¬ 
cussion,  moderated  by  Mr.  Ker¬ 
shaw  and  assisted  by  County 
Fair  sectional  chairman  on  Mon¬ 
day  afternoon  precetling  the 
opening  of  the  convention 
proper. 

President  James  M.  Rankin, 

Topeka  Daily  Capital  and  State 
Journal,  will  preside  at  the  con-  a  pre-convention  reception  and 
vention  general  and  business  buffet  dinner  on  Monday  eve- 
sessions.  A  maximum  amount  of  ning.  Church,  Rickards  &  Co., 
time  has  been  set  aside  for  has  arranged  a  moonlight  cruise 
roundtable  discussions  covering  on  the  Mississippi  River  for 
circulation  problems  and  activi-  Tuesday  evening,  and  Hickey- 
ties.  Cyrus  Favor,  Utica  (N.  Y.)  Mitchell  Co.,  will  be  host  at  the 
Daily  Press,  and  Tiuman  Kahl-  leception  preceding  the  annual 
er,  Rome  (N.  Y.)  Sentinel,  co-  convention  banquet  on  Wednes- 
chaiiTnen  of  the  roundtable,  as-  day  night. 


Youth  Reading  Panel 
Set  for  ICMA  Parley 


to  75,000); 
rber,  Tampa  (Fla.) 
nd  Times,  (75,000  to 
and  Stewart  Woods, 
^ _  Toronto  (Ont.)  Star,  (over 

sectional  150,000). 

Convention  delegates  wdl  be 
treated  to  ample  “after-sunset 
activities”  planned  by  Donald 
W.  Coleman,  local  entertain¬ 
ment  chairman.  At  the  Tuesday 
luncheon,  guests  will  hear 
Charles  Defour,  New  Orleans 
Sfates-Item  columnist,  describe 
“New  Orleans  A  La  Mode.” 
Whitlock  &  Co.,  will  be  host  to 


A  panel  discussion  on  the  (AN PA  joined  with  ICMA  in 

ICMA-ANPA  Youth  Reading  sponsorship  of  the  youth  reading 
and  Teacher  Workshop  program  program  last  February.  Pub- 
will  be  one  of  the  highlights  of  lishers  are  invited  to  offer 
the  International  Circulation  teacher  workshop  scholarships 
Managers  Association’s  60th  an-  at  $225  each  for  the  four  Sum- 
nual  convention  at  the  Jung  Ho-  mer  workshops  scheduled  at 
tel.  New  Orleans,  June  15-18.  State  University  of  Iowa,  Syra- 
Taking  part  in  the  discussion  cuse  University,  Duke  Univers- 
will  be  C.  K.  Jefferson,  Des  ity,  and  University  of  Cali- 
Moines  (Iowa)  Register  and  fornia,  Los  Angeles  branch.) 
Tribune,  chairman  of  the  ICMA  Other  guest  speakers  head- 
Youth  Reading  Porgram,  who  lining  the  ICMA  convention 
will  serve  as  moderator.  Panel-  program,  arranged  by  Louis 
ists  will  include  M.  E.  Fisher,  Colvey,  Montreal  (Que.)  Ga- 
Minneapolis  (Minn.)  Star  and  zeffe,  first  vicepresident,  include : 
Tribune,  reporting  for  partici-  William  I.  Nichols,  editor  and 
pating  teachers;  Dale  Kelly,  publisher.  This  Week  magazine, 
Topeka  (Kas.)  Daily  Capital  speaking  at  the  opening  associa- 
and  State  Journal,  telling  the  tion  breakfast,  June  16;  John 
“Topeka  Story”  about  news-  F.  Tims,  president,  Times-Picay- 
papers  in  the  classrooms;  Joyce  une  Publishing  Co.,  Tuesday 
A.  Swan,  executive  vicepresi-  luncheon  speaker  at  which  the 
dent,  Minneapolis  Star  and  New  Orleans  newspapex-s  will 
Tribune,  presenting  the  pub-  be  hosts;  Clayton  Rand,  Gulf- 
lisher’s  view^;  and  Dr.  Merrill  port.  Miss.,  editor,  columnist  and 
F.  Hartshorn,  executive  secre-  humoiust,  banquet  speaker;  I.ieo 
tary.  National  Council  for  Spe-  H.  Smith,  chief  auditor.  Audit 
cial  Studies,  giving  the  educa-  Bui'eau  of  Circulations;  and 
tor’s  view.  Jean  Biemond,  f.e  Proiires, 


.  .  .  when  you  let  Whitlock  men  tackle  your 
circulation  problems. 

Ask  us  to  show  you,  at  no  obligation  or  cost,  how 
we  can  bring  more  revenue  to  your  newspaper. 


742Q  Lake  Street  River  Forest,  Illinois 

Years  Of  Successful  Circulation  promotion 


- TELETYPESETTER  USER  REPORT:  Dallas,  Texas  - 


Oval  layout  at  Dallas  Morning  Nows  steps  up  efficiency 
of  composing  room  for  both  maintenance  and  monitoring. 


at  the  Dallas  {Texas)  Morning  News — 

Type  production  practically  doubled 
with  Teletypesetter" 


Production  of  straight  type  matter 
has  practically  doubled  at  the  Dallas 
(Texas)  Morning  News  since  instal¬ 
lation  of  Teletypesetter  equipment  a 
year  ago.  Employees  prefer  it  to  man¬ 
ual  operation,  and,  as  Cliff  Wright, 
Composing  Room  Foreman,  says, 
“It  gives  us  more  type  when  we  need 
it”  More  type  for  a  lower  cost,  too. 

Here’s  an  idea  for  composing  room 
layout  in  which  other  papers  may  be 
interested.  Teletypesetter  operating 
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units  on  7  machines  are  arranged  in 
an  oval.  It  is  very  practical  both  for 
monitoring  and  maintenance. 

Obviously,  there’s  a  substantial 
dollar  and  cents  saving  behind  this 
production  story  at  a  large,  metro¬ 
politan  daily  like  The  Dallas  Morn¬ 
ing  News.  If  you  want  these  “hard 
cash”  facts,  get  off  a  letter  at  once  to 
Dept.  7,  Fairchild  Graphic  Equip¬ 
ment,  Fairchild  Drive,  Plainview, 
Long  Island,  N.  Y. 


Porforating  units  ore  installed  next  to  oper¬ 
ating  machines,  oil  connected  by  transmitters 
and  reperforators  through  a  switching  panel. 


fOiv.  of  fairehiU  Comoro  and  Instrument  Carp. 


r  Dittricf  Offices:  Eastchester,  N.  Y.; 
'  Atlanta,  Ga.;  Chicago,  III.; 

Los  Angeles,  Cal.;  Toronto,  Onl. 


AMONG 

THE 

\^1NNERS 

OF 

E&P 

PROMOTION 

AWARDS 


COLOR  LINAGE  BOOSTER  won  top  honors  for  the 
Houston  Chronicle  in  the  national  presentations  cate¬ 
gory  for  newspapers  over  50,000  circulation,  '^he  New 
York  World-Telegram  &  Sun's  "What's  Happening 
to  the  Liquor  Business"  and  Canton  Repository's 
"Moneyland,  U.S.A."  earned  certificates  of  Merit. 


TOP  HONORS  for  trade  paper  ads  for  papers  over 
50,000  went  to  the  Philadelphia  Inquirer  for  its  "Good 
Mornings"  campaign.  Merit  certificates  were  given 
to  the  Portland  Oregonian  (top  left)  and  Indianapolis 
Star  and  News. 


WAUKEGAN  (III.)  News-Sun's  na¬ 
tional  advertising  presentations  won 
both  First  Prize  (bottom)  and  Certi¬ 
ficate  of  Merit  (upper  right)  in  the 
under-50,000  circulation  classification. 
A  Cerificate  of  Merit  was  awarded  to 
the  Charleston  (W.Va.)  Gazette  & 
Daily  Mail  (upper  left). 


SPECIAL  FRONT  PAGE  of  market 
data  won  first  place  for  direct  mail 
promotion  for  the  New  Brunswick 
(N.J.)  Home  News  for  newspapers 
under  50,000.  Certificates  of  Merit 
were  awarded  to  Kalamazoo  (Mich.) 
Gazette  and  Port  Arthur  (Tex.)  News. 


MINIATURE  EDITION,  with  overprint,  won  first  prize  in  direct  mail  classifi¬ 
cation  (newspapers  over  50,000)  for  the  Wall  Street  Journal.  Certificates  of 
Merit  went  to  Portland  Oregonian  (top  left)  and  Philadelphia  Inquirer 
(upper  right.) 


FIRST  PRIZE  IN  THE  RESEARCH  Classification  (papers  over  50,000)  went  to 
the  New  York  Journal-American  for  its  "Sales  Control"  study,  center  and 
lower  left.  Philadelphia  Bulletin  and  Philadelphia  Inquirer  took  certificates  of 
Merit  in  the  category  for  research  studies. 
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Up  and  down  and  across  the  U.S, 


trucks  keep  up  a  steady,  night 


and  day  movement  of  goods  of  all  kinds 


Serving  farm  and  city. 


housewife  and  industrialist,  trucks 


provide  many  advantages, 


the  greatest  of  which  is  mobility 


the  ability  to  deliver  the 


goods  tvhere  and  ivhen  they’re  needed- 


and  quickly! 


PROPER  TIMING  IS 
BEFORE  THE  EVENT 

Before  you're  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  A  Tenth  Kansas  City  Mo 
New  York  Chicaeo.  San  Francisco 
lOT  Ailham  175  W  100  Bush 

St  latkson  St 


BOOKS  IN  REVIEW 


myself  unusually  remunerative 
and  congenial  work  which  has 
a  great  future.  •  .  .  Also  I 
realize  that  there  is  no  further 
financial  recognition  that  the 
Associated  Press  will  give  me. 

“But  I  began  something  here 
that  is  not  finished.  A  lot  of 
young  men  who  are  devoting  the 
best  years  of  their  lives  are 
counting  on  me  to  continue. 

Having  gotten  up  a  blind  alley 
financially  myself,  I  at  least 
want  to  see  the  undertaking 
here  succeed.” 

This  is  a  fine  and  significant 
autobiography  of  an  unusual 
journalist-executive.  The  book  is 
lively  w'ith  reportorial  anecdotes 
and  never-obtrusive  light  shed 
_  -  upon  the  Boss’s  problems,  strug- 

jousting  of  gles,  and  solutions. 

Mr.  Cooper,  41  years  an  em¬ 
ployee  of  the  AP  —  not  man 
Kent  Cooper  has  been  called  and  boy,  because  he  was  30 
in  his  pro-  when  he  left  the  United  Press 
‘ to  begin  his  slogging,  uphill,  and 
Cogent  and  strategic”  may  be  distinguished  career  with  AP  — 

was  50  years  a  continuous,  full¬ 
time  newsman.  Before  joining 
the  UP,  he  had  been  a  reporter 
in  Indianapolis  for  nine  years. 

At  79,  he  has  written  this  re¬ 
vealing,  stimulating  saga  of  a 
man  and  his  career. 

Mr.  Cooper  retired  as  execu-  .  . 

tive  director  of  the  Associated  ”  study  and  intensive  and 
Press  when  he  was  71.  Now,  complete  presentation  of  the  re- 
many  journalists  are  “retired”  search  material, 
at  65  —  their  physical  furnace  Philadelphia  Inquirer,  for 
at  full  draft,  their  judgment  their  Research  Analysis  of  the 
and  knowledge  brimming  over.  Philadelphia  Newspapers,  pre- 
•  pared  by  Sindlinger  &  Co. 

.  .  ui  A.11  entries  submitted  in  the 

Identity  in  isiue  E&P  Newspaper  Promotion 

Los  Angexes  Awards  Competition  will  be  ex- 
The  Los  Angeles  Evening  hibited  at  the  NNPA  conven- 
Mirror  News  has  changed  the  tion. 

color  of  its  masthead  ear  from  ~ 

red  to  blue  The  top  banner  line  Niagara’s  Power 
in  the  final  10-Star  edition  also  ¥  d  i  j 

appears  in  blue.  Hugh  A.  Lewis,  History  Is  Related 
editor  and  publisher,  said  the  Niagara  Falls,  N.  Y. 

switch  to  blue  was  made  to  estab-  compact  history  of  Niagara 
lish  a  separate  identity  for  the  developments  has  been 

Mirror  News  among  other  Los  ^^ritten  by  two  Niagara  Foil* 
Angeles  newspapers  using  the  gazette  editors  and  will  be  pub- 
traditional  red. 


Promotion 

(Continued  from  page  10) 


Strategic  Retreats 
Key  KC’s  Successes 

By  Prof.  Roscoe  Ellard 


dated  Press”  is  therefore  the 
iphy.  By  dramatic  story  of  the  touma- 
Random  ment  of  ideas  —  not  jousted  for 
with  lances  and  chargers  —  but 
diplomatically  worked  out,  stra¬ 
tegic  retreats  so  that  successful 
advances  could  later  be  made. 
(E&P,  April  11,  page  12.) 

This  should  encourage  bright 
young  men.  The  j 
ideas  today  is  seldom  won  by 
open  warfare. 


This  is  more  than  the  fasci¬ 
nating  story  of  the  Associated 
Press  during  the  41  years  Kent 
Cooper  worked  of  it  —  26  of 
them  as  its  boss.  It  is  also  the 
stoi'y  of  change,  and  of  how  hard 
even  the  best  of  change  is  to 
come  by. 

It  is  the  autobiography  of  an 
idea  man  —  who  had  not  only  *  militant  and  blunt’ 
sound  ideas  that  at  long  last  posals  of  new  ideas  for  the  AP. 
proved  themselves,  but  of  a  dis- 
ciplined,  well-oriented  man,  sen-  more  correct  adjectives, 
sitive  to  the  objections  of  his  Kent  Cooper  was  not  only  a 
board  of  directors.  creative  thinker  and  effective 

Kent  Cooper  had  wisdom  staffer  and  leader  of  AP.  He 
enough  to  withdraw  enthusiastic  was  also  a  dedicated  one.  In 
proposals  of  which  he  was  cer-  1930,  David  Sanioff  asked  him 
tain,  when  superiors  of  great  to  join  the  Radio  Corpoi'ation 
prestige  opposed  them.  But  he  of  America.  The  remunei'ation 
didn’t  give  up  the  ideas.  He  was  extremely  tempting.  Mr. 
argued  for  them  factually  and  Cooper  declined  the  offer  with 
gently  —  and  bided  his  time,  these  words: 

“Kent  Cooper  and  the  Asso-  “I  recognize  I  am  denying 


^  ABOUT  ^ 
FOUR  OR  FIVE 
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;ilM!  WHEN  DID 
(YOU  DIG  UP  -THIS 
FINE  REPORT  ? 


lished  May  15. 

Authors  are  Cliff  Spieler,  as¬ 
sistant  city  editor,  and  Tom 
Hewitt,  Sunday  editor. 

Title  of  the  volume  is  “Niaga¬ 
ra  Power:  From  Joncaire  to 
Moses.”  The  Joncaire  is  Chabert 
Joncaire  Jr.,  a  Frenchman  who 
utilized  the  Niagfara  River  flow 
for  power  purposes  in  1757.  The 
Moses  is  Robert  Moses,  chairman 
of  the  New  York  State  Power 
Authority,  now  engaged  in  the 
$720,000,000  redevelopment  of 
the  area’s  power,  parks  and 
parkway  facilities. 

The  handbook,  which  will  have 
an  initial  run  in  a  soft-covered 
edition,  includes  about  86  photos, 
maps  and  sketches,  some  of  them 
more  than  100  years  old.  It  i* 
priced  at  $1. 
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It  is  never  too  late  to  start  a  file  of  valuable  E&P 
information  and  it  may  pay  off  sooner  than  you 
think.  Clip  and  mail  this  coupon.  It  means  money 
in  the  bank — for  you! 

Name  . 

Address  . 

City .  Zone .  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

t6.50  a  year,  U.  S.  and  Canada — alt  other  countries,  $10.00 


fey  coiMiant,  pIceMW^arror  In  fact  or 
kinntfey;  nr  of  Mvoey  or 

Cnpyrlglit,  Riraqr  of  notiof  nr  formiil 

FORTIPY 

oetrfnst  ombarroMlng  Ion 

with  our  kpoeiai  OMM* 

INSURANCE 

'  covorins  tlwM  borordt  — 

,  «ttl<(go,  offoctho,  inoxpOAtIvo 


RCA  ELECTRONICS 
CUTS  DOWN 
THEC 
0 
U 
N 
T 
D 
0 
W 
N 

To  our  missile  experts,  “is  it  ready”  is  al¬ 
most  as  important  as  “how  far  can  it  go.” 
For  retaliatory  power,  missile  crews  must 
be  able  to  launch  a  maximum  number  of 
missiles  in  rapid  fire  order. 

America’s  intercontinental  ballistic  mis¬ 
sile,  the  Atlas,  had  already  proved  itself 
for  distance  on  a  5500-nautical-mile  range. 
But  checkout  and  launching  took  several 
hours.  So  the  next  step  in  turning  the  mis¬ 
sile  into  an  operational  weapon  was  to 
make  it  ready  for  quick  action.  RCA  was 
selected  to  build  an  electronic  system  that 
would  radically  rerluce  the  countdown 
time  at  the  Atlas  Operational  Bases  now 
under  construction. 

Now,  in  a  matter  of  minutes,  this  elabo¬ 
rate  electronic  system  can  determine  if 
any  part  needs  attention— or  signals  that 
the  missile  will  be  ready  to  go. 

This  automatic  checkout  equipment 
and  launch  control  system  for  the  Atlas  is 
one  more  of  the  many  ways  in  which  RCA 
Electronics  works  to  strengthen  our 
national  defense. 

RADIO  CORPORATION 
OF  AMERICA 
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"COLOR  MAKES  THE  DIFFERENCE"  says  the  Washington  Post  and  Times 
Herald's  retail  advertising  promotion.  It  made  enough  difference  to  earn 
First  Prize  for  newspapers  over  50,000.  Campaigns  by  the  Philadelphia 
Bulletin  and  Philadelphia  Inquirer  earned  Certificates  of  Merit  in  the  group. 


CIRCULATION  promotion  top  honors  went  to  the  Louisville  Courier-JouriMl 
&  Times  (bottom  right)  for  newspapers  with  over-50,000  circulation.  Certifi¬ 
cates  of  Merit  were  awarded  to  (clockwise  from  lower  left)  San  Diego  Union 
and  Tribune,  Washington  Star,  Denver  Post,  and  Philadelphia  Bulletin. 


ALTOONA  MIRROR'S  pitch  for  ROP 
Color  earned  first  prize  for  trade 
paper  ads  by  newspapers  under  50,- 
000.  Riverside  (Calif.)  Press-Enter¬ 
prise  campaign  of  market  promotion 
earned  a  certificate  of  Merit. 


CALIFORNIA  took  over  in  the  circu¬ 
lation  promotion  group  under  50,000. 
Costa  Mesa  Globe-Herald  &  Pilot's 
house  ad  series  took  top  honors,  and 
campaigns  by  Hollywood  Citizen  News 
and  Riverside  Press-Enterprise  won 
certificates  of  Merit. 


CLASSIFIED  promotion  campaign  of 
the  Bloomington  (III.)  Pantagraph 
(bottom)  earned  First  Prize  for  news¬ 
papers  under-50,000.  Yuma  (Ariz.) 
Sun  and  Riverside  (Calif.)  Press- 
Enterprise  took  certificates  of  Merit. 


INDUSTRIAL  SALUTE  entry  of  the 
Marshall  (Tex.)  N ews- M esseng er 
copped  top  prize  (under  50,000)  in 
the  Public  Relations  classification.  Cer. 
tificates  of  Merit  went  to  the  Victoria 
(B.C.)  Daily  Colonist  and  Rock  Hill 
(S.C.)  Evening  Herald. 
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Mrs.  Peff,  President,  Superior  Air  Products  Co.,  Newark,  N.  J.,  shown  in  her  office  with  Supairco’s  recently  developed  liquid-oxygen  "vacuum  trattle.” 

meet  Mrs.  Peter  Peff 

talented  executive  and  a  good  custonner  of  Anaconda 


Many  a  tough  problem  has  been  solved  by 
Mrs.  PefiF  and  her  company  since  1952, 
when  she  assumed  the  presidency  after 
her  husband’s  death. 

Specialists  for  thirty  years  in  building 
low-temperature  apparatus  and  complete 
plants  to  produce  oxygen  and  other  gases, 
"Supairco”  was  called  on  recently  to 
develop  a  small,  compact,  lightweight  con¬ 
tainer  to  supply  oxygen  for  aircraft  crews 
at  high  altitudes.  Supairco  did  just  that 
— with  its  ingenious  design  for  a  "vacuum 
bottle”  which  holds  liquid  oxygen  at  297 
degrees  below  zero,  Fahrenheit!  One  of  the 
key  questions — what  metals  would  do  the 
job  best? 


After  cqreful  research  and  testing, 
Supairco  chose  Anaconda’s  special  cop¬ 
per-silicon  alloy,  Everdur®,  for  the  inner 
sphere  which  contains  the  liquid  oxygen. 
Everdur  was  selected  because  of  its  ready 
workability,  corrosion  resistance  and  high 
strength — a  combination  of  properties 
which  withstands  the  vibration  and  fatigue 
stresses  aloft,  plus  the  shocks  associated 
with  catapult  launchings  and  carrier- 
based  landings. 

For  the  outer  sphere,  a  shell  of  highly 
polished,  heat-reflecting  Anaconda  Copper 
was  used  to  maintain  the  vacuum  which 
keeps  the  liquid-state  oxygen  at  the  ex¬ 
tremely  low  temperature  necessary. 


The  "vacuum  bottle”  shown  above, 
when  fully  valved  and  charged,  weighs  only 
H  as  much  as  the  heavy,  cumbersome 
cylinder  it  replaces,  and  requires  only  a 
fraction  of  the  space.  Yet  Supairco’s  new 
product  provides  a  high-flying,  eight-man 
crew  with  all  the  oxygen  it  needs. 

Anaconda,  through  its  subsidiary  The 
American  Brass  Company,  produces  more 
than  100  standard  alloys  of  copper,  each 
providing  its  own  combination  of  proper¬ 
ties.  Special  alloys  are  regularly  devel¬ 
oped  to  meet  specific  applications.  This  is 
in  keeping  with  the  continuing  aim  of 
Anaconda  research  in  the  whole  non- 
ferrous-metal  field:  Better  ways  to  do 
things,  in  home  and  industry.  ssitsa 


Anaconda 


PRODUCERS  OP:  COPPER  •  ZINC  •  LEAD  •  ALUMINUM  •  SILVER 
GOLD  •  PLATINUM  •  PALLADIUM  •  CADMIUM  •  SELENIUM  •  TELLURIUM 
URANIUM  OXIDE  «  MANGANESE  •  ARSENIC  •  BISMUTH  •  INDIUM 
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Letters 

{Continued  from  page  14) 


Reporting  from  Washington: 


{Continued  from  page  14)  Following  is  a  list  of  the  Sena- 

- - - - tors  and  Members  of  the  House 

of  Representatives  who  re¬ 
boy  fighting  the  forces  of  big  sponded  to  an  E&P  question- 
city  evils  to  the  boastful  “I  have  naire,  showing  whether  they 
everything  under  control  ap-  newsletter  services  to  their 

proach.  constituents  and  local  news- 

Some  of  the  language  and  pre-  papers,  or  don’t : 
sentation  is  labored.  For  the 

most  paid,  however,  free  of  the  State  and  Member  Party  Send? 
constriction  of  newspaper  “style”  >^laSKA 

the  writer  moves  easily  and  com-  Sen.  Ernest  Sruening  . . .  D  Y 

fortably  into  his  dissertation.  Rep.  Ralph  J.  Rivers  . . .  D  Y 

Humor,  conscious  and  otheinvise,  ALABAMA 

sometimes  creeps  into  the  news  Rep-  Huddleston,  jr.  D  N 

letter  output.  i  nL  j  n  v 

^  ,  ,  .  ,  i  Rep.  John  J.  Rhodes  . . .  R  Y 

Probably  mirroring  what  the  ARKANSAS 
lawmakers  think  will  interest  Sen.  John  L.  Me  Clellan  D  N 

the  constituents  rather  than  al-  Rep.  E.  C.  Gathings  . .  .  D  Y 

ways  reflecting  their  own  news  CALIFORNIA 
evaluating,  are  the  following  ex-  Sen.  Clair  Engle  D  Y 

rernts-  Sen.  Thomas  H.  Kuchel  ..  R  Y 

Rep.  Joseph  F.  Baldwin  .  .  R  Y 
Nepolism,  Deficits,  Etc.  Rep.  E.  W.  Heistrand  .  .  R  Y 

Rep.  George  A.  Kasem  .  D  Y 

“In  my  first  lean  years  of  law  Rep.  John  E.  Moss  .  D  Y 

practice  in  Eugene  (Ore.)  I  Rep.  James  Roosevelt  ..  D  Y 

practiced  a  not  uncommon  form  Rep.  H.  Allen  Smith  .  R  Y 

of  nepotism.  My  secretary  was  |e*9“e  R  Y 

my  wife,  Priscilla.  I’ve  never  had  S®’’'  • i?7i^  o  v 

a  better  one.  Whom  a  Confess-  Wilson  .  R  Y 

man  employs  is  between  himself  COLORADO 
and  his  constituents.”  —  Rep.  Sen.  John  A.  Carroll  .  D  N 

Charles  Porter,  Oregon  (who  Rep.  Byron  L.  Johnson  . .  D  Y 

employs  no  relatives ) .  CO  N  N  EC  f  I C  U  T 

“Much  of  the  high  deficit  in  S  I 

the  current  budget,  expected  to  Do^ld^J.'^l'.^^'in  D  Y 

be  between  $12  and  $13-billion,  r^;  j„h„  s.  Monagan  : :  D  Y 

can  be  accounted  for  by  a  drop  FLORIDA 

in  income  tax  revenues  during  Sen.  Spessard  L.  Holland  D  Y 

our  recent  recession.  Unem-  Rep.  Dante  B.  Fascell  D  N 

ployed  workers  and  corporations  Rep.A.Sydney Herlong, jr.  D  Y 

with  low  profits  don’t  pay  very  . . . .  D  Y 

much  in  taxes.”  Rep.  Don  Irwin,  Dworshalt  R  Y 

Connecticut.  TDe^rwinsIci  R  Y 

“I  wonder  if  you  happened  to  ILLINOIS 
notice  that  when  Eisenhower  Rep.  Sidney  R.  Yates  . . . .  D  Y 

and  MacMillan  attended  church  INDIANA 

together  at  Thurmont,  Mary-  I®"-  '(.®'J5®  .  .  ?  v 

land,  during  their  meeting  the  J®  J;  ^  ^ 

text  of  the  sermon  preached  by  r^^  wi|,r  „  S.  Bray  . .  R  Y 

that  country  minister  was  taken  Rgp.  Winfield  K.  Denton  D  Y 

from  the  first  verse,  twelfth  IOWA 

chapter  of  St.  Paul’s  Epistle  to  Rep.  Ben  J.  Jensen .  R  N 

the  Hebrews :  ‘Let  us  run  with  Rep.  Leonard  G.  Wolf  . .  D  Y 

patience  the  race  that  is  set  KANSAS 

before  us.’  ”  Rep.  Howard  W.  ®e®f9e  D  Y 

Robison,  Wa.shington.  Rep^^  S  W.  Burke  .  D  N 

“My  bill  filed  for  the  citrus  in-  Rep.  Frank  A.  Stubblefield  D  Y 

dustry  to  permit  coloring  of  LOUISIANA 
oranges,  has  been  passed  by  the  Sen.  A.  J.  Ellender  D  Y 

Senate  without  objection,  and 

similar  action  on  the  House  bill  ^®XiNE^'‘’  ° 

introduced  by  Congressman  Jim  ^  C.  Oliver  D  Y 

Haley  appeares  likely.”  —  Sen.  MA<;«;ArHip;FTT'; 

Spessard  Holland,  Florida.  Leverett  Saltonstall  R  Y 

“A  great  part  of  the  atomic  Rep.  Silvio  O.  Conte  R  Y 

energy  program  is  devoted  to  Rep.  Hastings  Keith  R  Y 

defense,  so  a  lot  about  this  field  MICHIGAN 
is  hidden  from  public  view.  On  Kep.  Alvin  M.  Bentley  R  Y 

the  other  hand,  there’s  a  great  Cederberg  .  R  Y 

deal  of  information  that  can  be  E  Johnansen  R  Y 

and  IS  disseminated.  The  com-  i^iississiPPl 
mittee  (Atomic  Energy)  is  in  R^p.  e.  Smith  ....  D  Y 

a  position  to  translate  from  tech-  k/IISSOURI 

nical  language  into  layman’s  Sen.  Thomas  E.  Hennings.  D  Y 

language  the  facts. — Rep.  Jack  Rep.  Clarence  Cannon  . .  D  N 


State  and  Member 


Party  Send? 


Rep.  Thomas  B.  Curtis  .  .  R 

Rep.  W.  R.  Hull .  D 

Rep.  Paul  C.  Jones .  D 

MONTANA 

Sen.  James  E.  Murray  ...  D 

Rep.  Lee  Metcalf .  D 

NEBRASKA 

Rep.  Larry  Brock .  D 

Rep.  Glenn  Cunningham  .  R 
Rep.  D.  F.  McGinley  ....  D 
NEW  HAMPSHIRE 

Rep.  Perkins  Bass .  R 

NEW  JERSEY 

Sen.  Harrison  Williams  .  .  D 
Rep.  Cornelius  Gallagher  D 
Rep.  Frank  C.  Osmers  ...  R 
Rep.  Frank  Thompson,  jr. .  D 
Rep.  William  B.  Windnall  R 
NEW  YORK 

Sen.  Kenneth  Keating  ...  R 
Rep.  Victor  L.  Anfuso  ...  D 
Rep.  Charles  A.  Buckley  .  D 
Rep.  Emanuel  Celler  ....  D 
Rep.  Harold  C.  Ostertag  R 
Rep.  Howard  W,  Robison  R 
Rep.  Katharine  St.  George  R 

Samuel  S.  Stratton  .  D 

NORTH  CAROLINA 
Sen.  B.  Everett  Jordan  .  D 
Rep.  Carl  T.  Durham  .  .  D 
NORTH  DAKOTA 

Rep.  Don  L.  Short .  R 

OHIO 

Sen.  Stephen  M.  Young  D 
Rep.  Jackson  E.  Betts  R 

Rep.  Frank  T.  Bow .  R 

Rep.  J.  E.  Henderson  ...  R 
Rep.  R.  W.  Levering  .  .  D 
Rep.  W.  M.  McCullough  .  R 
OKLAHOMA 

Rep.  Tom  Steed .  D 

OREGON 

Rep.  Edith  Green .  D 

Rep.  Charles  O.  Porter  .  .  D 

PENNSYLVANIA 

Sen.  Joseph  C.  Clark  .  .  D 

Sen.  Hugh  Scott .  R 

Rep.  Robert  J.  Corbett  .  R 
Rep.  Daniel  J.  Flood  ....  D 
Rep.  James  M.  Quigley  .  D 
SOUTH  CAROLINA 
Sen.  Strom  Thurmond  ...  D 
Rep.  William  J.  B.  Dorn  .  D 
SOUTH  DAKOTA 

Sen.  Karl  Mundt  .  R 

Rep.  E.  Y.  Berry  .  R 

Rep.  George  S.  Me  Govery  D 
TENNESSEE 

Rep.  Robert  A.  Everett  .  D 

Rep.  Joe  L.  Evins .  D 

Rep.  James  B.  Frazier  .  .  D 
TEXAS 

Rep.  Bruce  Alger .  R 

UTAH 


Westland,  Washington  (member 
of  the  committee). 

Greetings  to  Home  Folk 

“From  this  little  bit  of  Colo¬ 
rado  known  as  Room  442,  House 
Office  Building,  let  me  send 
greetings  to  all  my  constituents 
in  northeastern  Colorado.  It  is 
my  privilege  to  represent  you  all, 
and  I  want  you  to  know  what 
I’ve  been  doing  here  nearly  1700 
miles  away.  —  Rep.  Byron  L. 
Johnson,  Colorado. 

“The  $77  billion  budget 
(which  some  have  called  ‘in¬ 
adequate,’  ‘unrealistic,’  ‘pinch- 
penny,’  ‘unsafe,’  etc.)  divided 
among  the  total  poulation  of 
the  United  States  represents 
$442  for  every  man,  woman  and 
child  in  the  country.  Those  who 
w'ant  to  ‘bust  the  budget’  might 
do  well  to  ponder  the  figures.” 
— Rep.  Richard  H.  Poff,  Virgin¬ 
ia. 

“You  should  be  interested  to 
know  that  on  the  key  vote  that 
would  have  prevented  the  $97 
million  increase  (in  the  Federal 
Airport  Bill) ,  all  the  New  Jersey 
Republicans  voted  to  sustain  the 
Administration  request  and  all 
the  New  Jersey  Democrats  voted 
to  break  the  budget  by  $97 
million.” — Rep.  William  B.  Wid- 
nall.  New  Jersey. 

“Shortly  after  the  last  elec¬ 
tion,  my  wife  and  I  agreed  that 
w’hen  I  w'as  returned  to  office, 
we  would  have  to  consider  some 
way  whereby  I  might  see  our 
children  and  reas.sume  my  re¬ 
sponsibilities  as  a  father.  This 
I  have  done — which  I  want  to 
report  to  you.  .  .  .  This  I  did 
by  purchasing  a  modest  home  in 
Maryland.  —  Rep.  Arch  Moore, 
West  Virginia. 

“One  of  the  greatest  problems 
in  our  economy,  which  in  many 
instances  is  dominated  by  giant 
corporations,  is  that  these  giants 
no  longer  compete  with  each 
other  in  the  old-fashioned  free 
enterprise  way.”  —  Rep.  Joe.  L. 
Ervin,  Tennessee. 

Off  to  Europe 

“During  the  recess  of  Con¬ 
gress,  I  have  been  assigned  to 


Sen.  Frank  E.  Moss .  D  (intends  go  to  Europe  with  a  committee 

to)  staff  member  and  Senator  John 

VIRGINIA  Butler  of  Maryland.  We  are 

Sen.  A.  W.  Robertson  . . .  D  N  going  to  discuss  shipping  prob- 

Rep.  Richard  H.  Poff  . . . .  R  Y  lems.  I  also  plan  to  talk  to 

WASHINGTON  government  officials  there  to  see 

Sen.  Warren  Magnuson  D  N  promote  American  ex- 

Rep.  Russell  V.  Mack  .  R  Y  ^  i  • 

Rep.  Don  Magnuson  D  Y  aluminum  (five  plante 

Rep.  Catherine  May  R  Y  m  Indiana)  and  coal  (a  basic 

Rep.  Jack  Westland  . . . .  R  Y  industry  in  Indiana.)  —  ben. 

WEST  VIRGINIA  Vance  Hartke,  Indiana. 

Rep.  Arch  A.  Moore,  jr.  .  R  Y  “Space  research,  combined 

Rep.  John  M.  Slack .  D  Y  with  research  now  being  carried 

„  on  in  other  direction-drilling 

Sen.  William  Proxm.re  . . .  D  Y  deepest  wells  ever  drilled 

Rep.  R.  W,  Kasfenmeier  .  D  Y  j  j  j  • 

Rep.  Clement  J.  Zablocki  0  y  digging  ocean  flwrs,  travrt 

V/YOMING  under  water  and  beneatn  uie 

Sen.  Gale  W.  McGee  . . .  D  Y  {Continued  on  page  60) 
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Rep.  Roosevelt  of  California  news  about  me  back  to  my  dis-  competitive  (with  the  press)  if 
LcttGr^  confines  his  newsletter  mailings  trict,  it  just  wouldn’t  get  back.”  the  coverage  was  adequate.”  He 

^  gjjj  weekly  newspapers  of  Barr  does  not  compete,  or  sup-  made  it  emphatic  that  he  does 
{Continued  from  page  which  two  use  the  copy  regularly  plement,  and  he  confesses:  “I  not  regard  newspaper  coverage 

— and  others  run  it  occasionally.  have  been  able  to  extract  more  of  his  office  satisfactory. 

ice  in  nuclear  submarines _ can  Senator  Carroll  of  Colorado,  information  from  my  particular  At  least  100  New  Jersey  news- 

cause  a  greater  change  in  the  I'cplied  he  sends  no  news  letters  correspondents  than  they  have  papers  have  indicated  interest 
world  than  the  steam  engine,  o’"  releases  but  has  a  newspaper-  been  able  to  get  from  me.”  in  news  letters  sent  twice- 

the  electronic  tub  or  the  atomic  trained  man,  Maurice  W.  Lwk-  Rep.  Denton  of  Indiana  serv-  monthly  from  the  office  of  Sen. 
bomb.” _ Sen.  Leverett  Salton-  enby,  on  his  staff.  (There  are  ices  five  dailies  and  10  weeklies  Williams.  The  letter  covers  spot 


stall  Massachusetts.  members  of  Congress  who  in  his  district  and  reports  re-  news — "lacr,  not  opinion." 

‘‘They  separated  the  ‘men’  employ  a  person  of  news  action  of  publishers  ‘‘often  de-  Sen.  Keating  of  N.  Y.  sends 

from  the ‘boys’  in  the  House  of  background  to  handle  oral  pends  upon  their  political  align-  material  only  to  weeklies  because 
Representatives  last  week.  It  queries  from  the  press.)  ment.”  he  has  ‘‘no  complaint  whatever" 


news — ‘‘fact,  not  opinion." 

Sen.  Keating  of  N.  Y.  sends 


Representatives  last  week.  It 
was  the  first  major  test  in  the  Rep.  Johnson  is  the  Congress-  «  «•  o  i  ir 

House  this  year  on  the  Risen-  Juan  from  a  Colorado  district  Matter  of  Political  Faith 
hower  budget  and  the  willingness  which  has  no  central  newspaper  Rep.  George  came  to  Congress 
of  Congress  to  keep  expenses  service,  he  rejwrted,  so  he  sends  this  year  to  represent  a  Kansas 


,  r.  .  1  ou  daily  paper  coverage  of  his 

Matter  of  Political  Faith  office.  Fifty-five  weeklies  have 

Rep.  George  came  to  Congress  asked  for  the  copy. 


Rep.  Ostertag  of  New  York 


within  figures  requested  by  the  uiaterial  to  nine  dailies  and  61  district  long  held  by  the  Repub-  reports  the  news  he  sends  is 

Administration.”— Rep.  Samuel  weeklies.  It  includes  releases  Hcans.  Adopting  a  philosophical  welcomed,  but  as  to  its  newspa- 

S.  Stratton,  New  York.  which  he  regards  supplementary  attitude,  George  had  this  to  say  Per  use:  “Vanes  with  material 

to  office  coverage  and  newslet-  of  editorial  office  reaction :  from  0  to  20.” 

Blanket  Mailings  ters  which  he  labels  as  competi-  “Mostly  File  13 _ but  this  is  Sen.  Young  of  Ohio  claims 

There  is  no  pattern  of  dis-  c®miug  t®  Washing-  strictly  a  matter  of  political  credit  for  pioneering  the  field  of 

tribution.  For  example  Sen.  My  district  is  strongly 


Gruenine  mails  conies  to  all  Vipers  to  find  what  gOP  as  far  as  the  papers  are  first,  “Straight  from  Washing- 

uruening  mails  copies  to  all  i  Senator  wrote 


the  State  of  Alaska  their  needs  are  and,  he  said,  he  concerned.” 


Ld  about  400  other  addresses,  has  tried  to  fill  the  requirements  Rep.  Burke  of  Kentucky  has  a  witW  elaboration:  “It  (the 
Rep  Rivers  also  blankets  the  Daddario  of  Connecticut  plausible  reason  for  not  sending  maded  material)  does  not  sup- 

press  of  the  new  state  It  is  ‘=®"siders  his  letter  “in  the  na-  material  direct  to  newspaper  of-  plement  coverage  not  is  it  com- 
customarv  for  a  Senator  to  cover  accounting”  to  his  flees:  “My  district  is  almost  petitive  with  newsgathering  and 

all  or  substontially  all^of  a  state  A  first-termer,  he  said  wholly  urban.  The  daily  newspa-  transmission.” 

while  Representatives  normally  J^om^toe"  dgM  dIil1es''T^d°15  f  T  ^ w  .Service  Discontinued 

confine  their  mailings  to  their  ^  ^  competent  and  alert  Washing-  t  c.  x.  i 


districts.  In  the  case  of  Rivers 
and  a  few  others,  however,  the 
whole  state  comprises  a  “dis¬ 
trict”  —  they  are  Representa- 
tives-at-large. 


weeklies  served. 


ton  Bureaus.  I  would  not,  even  if 


Robert  J.  Corbett  of 


I.arge  Mailing  List 


Senator  Holland  of  Florida  erage.” 


I  wanted  to,  attempt  to  ‘compete’  Pennsylvania  said  he  formerly 
w'ith  this  good  professional  cov-  sent  a  newsletter  to  weeklies  but 


they  were  using  it  so  infre- 


tives-at-large.  ^  newsletter  mailing  list  of  Sen.  Ellender  of  Louisiana  quently  that  he  discontinued  it 

P  p.  j  ,  .  .  .  ,  45  dailies  and  140  vreeklies.  has  the  assistance  of  two  former  Sen.  Karl  Mundt  of  South  Da- 

f  ^  riz.)  w  o  pie-  ■\\reejjljeg  generally  run  the  ma-  newsmen  who  were  on  staffs  of  kota  has  been  mailing  news  let- 

ers  s  raig  news  s  y  e  u  oc-  ^flije  dailies  excerpt  it  Louisiana  newspapers  and  he  re-  ters  for  20  years  and  reports  al- 

casiona  y  injec  comm^  s,  re-  gfli^orial  comment,  he  finds,  ports  75  percent  of  the  15  dailies  most  100  per  cent  favorable 


ported  many  weeklies  in  his  area 
use  the  material  in  whole  or  in 
part.  He  has  12  dailies  and  46 
weeklies. 


Florida  and  122  weeklies  use  the  mate-  response 


serves  an  area  of  rural  newspa-  rial  they  assist  him  in  prepar- 
pers  and  reports  editors  seem  to  ing. 

appreciate  receiving  the  mate-  Rep.  Oliver  of  Maine  is  one  of 


partisan  criticism  from  a  very 
few  opposition  papers.” 

Rep.  Magnuson  of  Washing- 


Rep.  Gathings  of  Arkansas  rjal  in  lieu  of  attempted  office  the  few  who  sends  copy  only  to  ton  sends  copy  to  one  daily  and 


sends  copies  to  five  dailies  and  coverage. 


weeklies.  Eleven  receive  it  and  80  weeklies  but  seldom  gets  com- 


25  weeklies,  as  suppleinentol  Senator  Dworshak  of  Idaho  six  use  it,  he  reported.  It  may  ment.  As  a  reporter  of  18  years 

matter.  His  analysis  of  editorial  understandably  finds  good  re-  be  typical  New  England  econo-  experience  he  is  one  of  the  few 

department  reaction :  “Some  few  ception  among  the  newspapers  my  of  expression  that  caused  who  personally  write  their  en- 
favorable.”  of  his  state.  He  is  a  former  Oliver  to  answer  the  query  as  tire  news  letters. 

Senator  Clair  Engle  of  Cali-  president  of  the  Idaho  Editorial  to  newspaper  attitude:  “No  par-  Fen.  Proxmire  of  Wisconsin, 

foiTiia  blankets  the  state  with  a  Association.  He  sends  material  ticular  reaction.”  didn’t  recall  ever  receiving  a 

mailing  list  of  118  dailies  and  to  12  dailies  and  76  weeklies  *  -j  •  •  negative  reaction  to  newsletters 

213  weeklies.  On  technical  and  estimates  “60  per  cent  Avoids  Competition  editors  or  publishers— 

The  ultimate  in  avoiding  com- 


213  weeklies.  On  technical  and  estimates  “60  per 
matters  he  employs  the  straight  usage,  with  little  editing.” 
news  method  but  on  “issues”  he  Rep.  Derwinski  of  II 


Fen.  Proxmire  of  Wisconsin, 
didn’t  recall  ever  receiving  a 
negative  reaction  to  newsletters 
sent  to  editors  or  publishers— 
40  dailies,  325  weeklies. 

The  Senator  said  Jack  Hamed, 


news  method  but  on  “issues”  he  Rep.  Derwinski  of  Illinois  petition  with  the  “thorough  and  The  Senator  said  Jack  Harned, 

comments.  The  Senator  finds  his  supplies  four  dailies  and  18  excellent”  newspaper  coverage  ^  graduate  in  political  scienc® 

writings  noncompetitive  with  weeklies.  He  included  this  com-  of  his  office,  is  expressed  by  Rep.  the  University  of  Wiscon- 

usual  reportage,  and  favorably  ment:  “Good  reaction;  construe-  Conte  of  Massachusetts:  “The  sin  and  a  reporter  for  two  years 

received.  tive  comments  as  to  journalistic  news  letter  is  primarily  a  means  ®'^  the  Wisconsin  State  Journal 

style.”  The  Congressman,  a  of  communicating  directly  with  staff,  helps  him  prepare  report 
Only  to  Weeklies  freshman  member,  obviously  constituents  on  the  more  per-  manage  his  relations  with 

Engle’s  colleague.  Senator  welcomes  the  professional  guid-  sonal  level  and  therefore  it  is  the  press  corps  in  Washing". 
Kuchel,  covers  100  dailies  and  doubtful  that  anything  would  Jack’s  wife  is  a  Washington 


Kuchel,  covers  100  dailies  and  doubtful  that  anything  would  Jacks  wile  is  a  wasningw 

480  weeklies  with  “large  usage  More  than  85  percent  of  the  ever  appear  that  had  not  already  fashion  model, 

and  gratifying  results.”  The  newspapers  in  Indiana  have  told  been  sent  to  the  newspapers.”  “Well  received  by  wire  serv- 
Senator  said  editors  express  Senator  Vance  Hartke  they  use  Sen.  Murray  of  Montana  gets  ices  and  non-partisan  newspa- 

satisfaction  and  inquire  for  the  mailed  material  and  wish  to  little  newspaper  reaction  be-  pers,”  was  the  report  from  Sen- 

more  despite  the  fact  that  cover-  have  it  continued,  he  reported,  cause,  he  explains  the  letter  that  ator  McGee  of  Wyoming.  The 

age  of  his  office  by  “specials”  He  covers  the  entire  state  list,  goes  to  the  newspapers  (none  Senator’s  staff  includes  a  press 


and  association  correspondents  345  dailies  and  weeklies.  having  a  Washington  corre-  aide,  K.  Richard  Cook,  and  uses 

was  termed  excellent.  Kuchel  is  Rep.  Barr  of  Indiana  com-  spondent)  goes  at  the  same  time  mail,  telephone,  and  telegraph 
assisted  in  this  phase  of  his  men  ted:  “We  are  fortunate  in  ^  6000  other  addresses,  includ-  to  transmit, 

work  by  Warren  B.  Francis,  being  represented  here  by  the  state  officials,  civic  Rep.  Keith  of  Massachuseti 

former  chief  of  the  Washington  correspondents  of  the  Indianap-  ^nd  political  leaders.  jg  “surprised”  his  letters  didn 

Bureau  of  the  Los  Angeles  olis  Star,  News  and  Times.  Un-  Rep.  Curtis  of  Missouri  be-  get  a  good  play.  He  expects  be' 

Times.  less  these  gentlemen  get  the  lieves  his  news  letters  “would  be  ter  use  of  them  by  newspapers 


g  city  and  state  officials,  civic  Rep.  Keith  of  Massachusetts 
td  political  leaders.  jg  “surprised”  his  letters  didn't 

Rep.  Curtis  of  Missouri  be-  get  a  good  play.  He  expects  bet- 
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This  Capital  is  important 
to  the  State  of  South  Carolina 

★ 


Aik  for  il  eWier  teat . . .  both 
Irade-marki  mean  the  lame  thing 


This  Capital  is  important 
to  ovir  trade-mark 

When  you  have  occasion  to  refer  to  our  product 
by  its  friendly  abbreviation,  you’ll  keep  your 
meaning  clear  if  you  make  it  "Coke”. . . 
with  a  capital  "C”  please.  And  you'll  help  us 
protect  a  valuable  trade-mark. 

Next  time  thirst  creeps  up  on  you,  be  really 
refreshed  . . .  pause  for  Coca-Cola.  The  cold  crisp 
taste  of  Coke  is  the  all-time, 
anytime  favorite  in  49  states  and  more  than 
100  countries  the  world  over. 


SIGN  OF  GOOD  TASTE 

Copyri^  1959  THE  COCA-COLA  COMPANY 
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PRESS  AWARDS 


Medical  Research  Help  Appreciated 


Many  reportorial  achievements 
receive  recognition  in  the  multi¬ 
tude  of  awards  and  citations 
which  various  organizations  in 
and  out  of  journalism  sponsor. 
For  example: 

The  Louisiana  State  Medical 
Society  this  week  presented  its 
first  annual  press  award  to  the 
New  Orleans  States-Item  for  an 
editorial  and  news  campaig^n  to 
have  stray  dogs  given  to  medi¬ 
cal  schools  for  scientific  research 
purposes.  Vivisection  has  been 
the  subject  of  considerable  con¬ 
troversy  in  New  Orleans,  in¬ 
volving  the  City  Council  and  the 
Society  for  the  Prevention  of 
Cruelty  to  Animals. 

Editor  Carl  Corbin  accepted 
the  award,  Dr.  Richard  L.  Buck, 
the  society’s  public  relations 
chairman,  saying:  “We  salute 
you  and  the  States-Item  for  the 
contribution  your  newspaper  has 
made  to  the  advancement  of 
medical  science.”  AMA  Presi¬ 
dent  Gunnar  Gundersen  said 
New  Orleans’  reputation  as  a 
medical  research  center  would 
move  steadily  downhill  if  ani¬ 
mal  experimentation  was  limited 
because  of  a  short  supply  of 
laboratory  animals. 

Singling  out  a  weekly  news¬ 
paper  for  recognition,  the  medi¬ 
cal  society  gave  an  award  to 
Mr.  and  Mrs.  J.  P.  Sandker  of 
the  Plaquemines  Gazette  for 
“unrelenting  opposition  to  so¬ 
cialism  in  general  and  social¬ 
ized  medicine  in  particular.” 

The  Baton  Rouge  State-Times 
and  Morning  Advocate  were 
mentioned  for  “excellent  cover¬ 
age  of  medical  news.” 

Mental  Health  Bell 

The  Logans  port  (Ind.) 
Pharos-Tribune  has  been  ad¬ 
judged  the  winner  of  the  1959 
National  Mental  Health  Bell 
Award  for  its  consistent  edi¬ 
torial  support  in  the  fight 
against  mental  illness.  The 
bronze  plaque  which  will  be  pre¬ 
sented  to  the  paper  is  a  replica 
of  the  300-pound  Mental  Health 
Bell  cast  in  1953  from  chains 
and  handcuffs  formerly  used  to 
restrain  mental  patients. 

A  special  citation  of  merit 
was  voted  for  the  Albany 
(N.  Y.)  Knickerbocker  News 
for  its  efforts  in  bringing  about 
the  establishment  of  the  Albany 
County  Mental  Health  Board. 

*  *  « 

HONORS  LIST 

Among  other  recent  recipients 
of  honors  we  salute: 

JOSEPH  KAHN,  New  York 
Post — ^the  Albert  I^sker  Medi¬ 
cal  Journalism  Award  for  “pa¬ 


tient,  persistent  investigation 
and  exposure  of  the  unw’ritten 
ban  against  therapeutic  contra¬ 
ceptive  practices  in  New  York 
City  hospitals  and  other  agen¬ 
cies;  for  overcoming  a  barrier 
of  indifference,  evasion  and  hos¬ 
tility  in  developing  his  story 
without  distorting  the  human 
facts  of  this  health  controver¬ 
sy.” 

GEORGE  E.  (GEM)  MOR¬ 
TIMER,  Victoria  (B.C.)  Colon¬ 
ist — the  Powell  River  Co.  award 
of  $500  for  a  52-article  series 
on  “The  Strangers,”  the  B.  C. 
Indians.  JACK  CAHILL,  Van¬ 
couver  Sun — mention  for  a 
series  on  beach  pollution. 

KITTY  HANSON,  New  York 
News  —  the  Humanitarian 
Award  of  the  American  Correc¬ 
tional  Chaplains  Association  for 
a  series  on  the  employment 
problems  of  prison  paTOlees. 

JUDY  BONNER,  Dallas 
(Tex.)  Times-Herald — the  An¬ 
son  Jones  Award  ($250)  of  the 
Texas  Medical  Association  for 
medical  reporting.  LOUISE 
EVANS,  Amarillo  Globe  Times 
— the  association’s  bronze  plaque 
for  community  service. 

HENRY  BELK,  Goldsboro 
(N.  C.)  News-Argtis — a  Cham¬ 
ber  of  Commerce  merit  award 
for  editorials  promoting  travel 
in  North  Carolina.  HAL 
TURNER,  publisher,  and  EU¬ 
GENE  PRICE,  managing  edi¬ 
tor — cited  for  series  of  features 
on  developments  along  the 
Carteret  coast. 

Authors’  Friend 

DAVID  APPEL,  Philadel¬ 
phia  (Pa.)  Inquirer  book  critic 
— an  Athenaeum  award  for  giv¬ 
ing  encouragement  to  Philadel¬ 
phia  authors  during  the  past 
13  years. 

HOWARD  BRODIE,  AP  ar¬ 
tist — a  citation  of  the  National 
Religious  Publicity  Council  for 
his  art  series,  “The  Power  of 
Faith.” 

LESTER  HEINS,  Toledo 
(Ohio)  Blade — a  special  citation 
for  his  work  as  religion  editor. 
Also  HOWARD  COWAN,  Al¬ 
lentown  (Pa.)  Call-Chronicle. 

GEORGE  GETZE,  Los  An¬ 
geles  (Calif.)  Mirror-News  sci¬ 
ence  editor — ^the  American  Os¬ 
teopathic  Association’s  award 
for  stories  dealing  with  osteo¬ 
pathy. 

ED  COSGROVE.  New  West¬ 
minster  (B.  C.)  British  Columi 
bian — top  Winnipeg  Press  Club 
prize  for  his  coverage  of  the 
Second  Narrows  bridge  collapse 
in  Vancouver.  KEN  MAC 
GRAY,  Port  Arthur  News- 


Chronicle — citation  for  report 
on  irregularities  in  municipal 
affairs. 

ROD  MAC  DONALD,  Boston 
(Mass.)  Traveler — New  Eng¬ 
land  AP  citation  for  stories  on 
delinquent  city  taxes;  RICH¬ 
ARD  JACOBSON,  reporter,  and 
FRANK  KELLY,  photographer 
— cited  for  reports  on  conditions 
in  nursing  homes. 

LYNN  LANDRUM,  Dallas 
(Tex.)  Morning  News  editorial 
columnist — the  Merit  Award  of 
the  Southern  Memorial  Associ¬ 
ation  for  his  fight  against  com¬ 
munism  and  all  its  atheistic 
teachings. 

Trip  to  Europe 

PAUL  A.  TIERNEY,  Lotig 
Island  Star-Jmimal  editor — 
cited  by  the  American  Hellenic 
Educational  Progressive  Associ¬ 
ation  for  fostering  better 
Greek-American  relations.  He 
and  his  wife  will  be  guests  of 
AHEPA  on  a  six-weeks  tour 
of  Europe. 

JACK  NELSON,  Atlanta 
(Ga.)  Constitution — the  sweep¬ 
stakes  news  award  of  Geoi-gia 
AP  News  Council  for  articles 
on  malpractices  in  .state  gov¬ 
ernment. 

NADIA  ZIGALKA,  Eliza¬ 
beth  (N.  J.)  Daily  Journal — 
first  prize  of  New  Jersey  Asso¬ 
ciation  of  Newspaperw'omen  for 
coverage  of  a  commuter  train 
wreck.  MARIN  K.  PINSDORF, 
Bergen  Evening  Record — for 
column  on  teenage  mothers. 

IDA  MAE  ROEDER,  Camden 
Courier-Post  —  for  Christmas 
story  seeking  homes  for  dogs 
and  cats. 

JOSEPHINE  ROBERTSON, 
Cleveland  (Ohio)  Plain  Dealer 
— citation  of  the  United  Church 
Women  for  stories  on  the  work 
of  Christian  medical  missions 
around  the  world. 

MARVIN  MILES,  Los  An¬ 
geles  (Calif.)  Times  —  Theta 
Sigma  Phi  Matrix  Table  award 
for  series  of  five  stories  on 
hidden  fuel  system  icing  in  jet 
planes;  described  as  “an  ex¬ 
haustive  reportorial  job  .  .  .  su¬ 
perb  example  of  making  a  tech¬ 
nical  subject  readily  compre¬ 
hensible.” 

PETER  REICH,  Chicago 
American — dubbed  Newspaper¬ 
man  of  the  Year  by  Illinois 
Wing  of  the  Air  Force  Associa¬ 
tion  for  stories  describing  his 
ride  in  a  B-52  jet  bomber. 

ROD  HARRIS,  Augusta 
(Ga.)  Chronicle — Georgia  AP 
prize  for  story  on  the  industrial 
rebirth  of  Augusta. 


CRUSADER 

The  Newspaper  Guild  of  New 
York  will  give  its  citation  for 
crusading  journalism  to  the 
New  York  Post  at  Page  One 
Award  ceremonies  June  26.  Spe¬ 
cifically  mentioned  are  William 
Haddad’s  stories  about  the 
Building  Department  investiga¬ 
tion,  Joseph  Kahn’s  stories  on 
Birth  Control,  and  Jack  0’- 
Grady’s  reports  on  TV  Quiz 
Shows. 

Other  Page  One  winners:  Lo¬ 
cal  reporting,  Wayne  Phillips, 
Times,  city  slums;  national  re¬ 
porting,  Gertrude  Samuels, 
Times,  integration;  internation¬ 
al  reporting,  Joseph  Martin  and 
Philip  Santora,  News,  Cuba  un¬ 
der  Batista;  feature,  Seymour 
Marks,  Long  Island  Press,  sub¬ 
urban  transit. 

*  *  ♦ 

PHOTOGRAPHY 

For  the  second  year  in  a  row, 
Earl  Seubert  of  the  Minneapolis 
(Minn.)  Star  and  Tribune  won 
the  sweepstakes  award  in  the 
Minnesota  AP  Newsphoto  con¬ 
test.  He  took  top  honors  with  a 
sequence  of  a  dirty-faced  waif 
being  given  a  pumpkin  for 
Hallowe’en. 

There  were  146  entries  in  the 
contest.  Larry  Schlick  of  the 
Worthington  Daily  Globe  scored 
with  three  out  of  four  possible 
first  place  awards  in  the  non¬ 
metropolitan  competition. 

Other  metropolitan  winners: 
sports — Ray  Derickson,  St.  Paul 
Dispatch  and  Pioneer  Press; 
feature — John  Croft,  Minneap¬ 
olis  Tribune;  spot  —  T.  J. 
Straser,  St.  Paul.  Only  other 
outetate  winner  was  H.  Woody 
Bailey,  Fairbault  Daily  News, 
for  spot  news. 

In  the  Boston  Press  Photog¬ 
raphers  contest,  Paul  Connell  of 
the  Globe  took  first  prizes,  two 
seconds  and  three  mentions. 
Paul  Maguire,  also  of  the 
Globe,  was  ininnerup  in  points. 
Other  winners  were  Joseph 
Runci,  Globe,  series;  Charles 
Carey,  Globe,  hockey;  Daniel 
Sheehan,  Daily  Record,  news; 
George  P.  Cocaine,  Worcester 
Telegram,  feature;  Edward  A. 
Cournoyer,  Worcester  Telegram, 
personality;  Leo  Tiemey, 
ord,  sports;  David  Crowley, 
UPI,  pictorial;  Hai-ry  Trask, 
Traveler,  sequence. 

Bill  Ro.se,  Winnipeg  Free 
Press,  received  first  prize  in  the 
Winnipeg  Press  Club’s  awarfs 
for  photography.  His  winning 
picture  show^  the  wreckage  of 
a  car  in  a  fatal  accident,  a  pair 
of  dice  stopped  at  “snake-eyes 
visible  through  the  windshield. 
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ORLON 

WEC.  U.  S.  PAT.  OFF. 

and 

DACRON 

(*EG.  U.  ».  PAT.  OFF. 

are 

trademarks, 

too! 


As  his  peaked,  feathered  cap  identifies  Robin 
Hood,  our  trademarks  identify  the  unique 
qualities  and  characteristics  of  two  of  our 
modem-living  fibers.  “Orion”*  distinguishes 
our  acrylic  fiber;  “Dacron”*,  our  polyester 
fiber.  As  we  use  and  protect  these  trad^arks, 
they  become  more  meaningful  and  valuable 
both  to  consumers  and  to  the  trade. 

For  handy  folders  on  proper  use  of  the  trade¬ 
marks  “Orion"  and  “Dacron,"  urrite  Product 
Information,  Textile  Fibers  Dept.,  Section 
EP,  E.  I.  du  Pont  de  Nemours  &  Co.  (Inc.), 
Wilmington  98,  Delaivare. 

TEXTILE  FIBERS  DEPARTMENT 


BETTER  THINGS  FOR  BETTER  LIVING  .  .  .  THROVOH  CHEMISTRY 
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Personnel 
Parley  Set 
June  11-13 


Stewart  Hooker,  Philadelphia 
Inquirer;  William  Thomas,  De¬ 
troit  News ;  Andrew  T.  Ringeon, 
Worcester  Telegram  and  Ga¬ 
zette;  G.  Duncan  Bauman,  St. 
Louis  Globe-Democrat;  Jesse 
Simons,  New  York  Post. 


The  11th  annual  conference  of 
the  Newspaper  Personnel  Rela¬ 
tions  Association  will  take  place 
June  11-13  at  the  Savoy-Hilton 
Hotel,  New  York  City. 

Speakers  and  topics  include: 
Donald  Dissly,  research  direc¬ 
tor  of  the  Louisville  Courier- 
Journal  and  Times,  will  discuss 
new  processes  and  their  impact 
on  newspaper  personnel  and  la¬ 
bor  relations  people.  A  panel 
will  assist  him.  Members  are: 
Frank  Kelly,  Milwaukee  Jour¬ 
nal;  Andrew  Fisher,  New  York 
Times;  Donald  Miller,  Allen- 
tou'n  (Pa.)  Call  and  Chronicle. 

A.  H.  Raskin,  labor  reporter 
for  the  New  York  Times,  will 
discuss  how  the  national  labor 
picture  affects  newspaper  em¬ 
ployee  relations. 

Cleve  Rumble,  employee  rela¬ 
tions  director,  Louisville  Cour¬ 
ier-Journal  and  Times,  will  chal¬ 
lenge  the  delegates  to  take  a 
fresh  look  at  their  personnel 
function. 

Saul  W.  Gellei-man,  director 
of  psychological  services  for  the 
Personnel  Laboratory,  Inc.,  New 
York,  will  discuss  “Common 
Sense  Psychology  for  the  News¬ 
paper  Executive.” 

Robert  H.  Shaffer,  vicepresi¬ 
dent  of  Fred  Rudge  Associates, 
Inc.,  will  point  out  ways  to 
“Overcome  the  Barriers  to 
Change.” 

Dan  Hall,  St.  Petersburg 
Times,  will  lead  a  “fringe  bene¬ 
fits”  panel.  Members  of  this 
panel  include:  Robert  L.  Jones, 
the  Copley  Press;  Fred  M.  Hop¬ 
kins,  Detroit  Netvs;  Raymond  J. 
Mitchell,  Wall  Street  Journal; 
Howard  S.  Wilcox,  Indianapolis 
Star  and  News. 

Two  labor  panels  are  planned. 
One  for  organized  departments, 
another  for  unorganized. 

Richard  Robinson,  Los  .Ange¬ 
les  Times-Mirror  will  head  the 
“unorganized”  panel;  panelists 
are:  Russell  Waide,  London 
(Ont.)  Free  Press;  Tenal  S. 
Ck)oley,  Jr.,  Oklahoma  Publish¬ 
ing  Co. ;  Henry  J.  Conland, 
Hartford  Courant;  Andrew  Mil¬ 
ler,  Newsday;  Edwin  P.  Young, 
Providence  Journal  and  Evening 
Bulletin. 

The  “organized”  panel  will  be 
headed  by  William  N.  Far¬ 
rar,  executive  secretary  of  the 
Cleveland  Newspaper  Publish¬ 
ers  Association.  Panelists  are: 
George  N.  Dale,  chairman, 
ANPA  Special  Standing  Com¬ 
mittee;  Donald  R.  McVay,  ex¬ 
ecutive  secretary.  Publishers 
Association  of  New  York  City; 
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Fresno  Journalism 
School  Accredited 


Hartford,  Conn. 

Fresno  State  College’s  De¬ 
partment  of  Journalism  has 
been  added  to  the  list  of  ac¬ 
credited  schools  and  depart¬ 
ments  of  journalism  by  recent 
action  of  the  American  Council 
on  Education  for  Journalism. 

Herbert  Brucker,  editor  of  the 
Hartford  Courant  and  president 
of  the  council,  announced  also 
that  the  council  had  extended 
the  accreditation  of  three  other 
institutions.  The  list  of  accred¬ 
ited  schools  now  includes  47  in¬ 
stitutions  and  108  sequences. 

The  list  of  institutions  and  se¬ 
quences  approved  at  this  time 
are: 

Fresno  State  College,  Fresno, 
Calif. — News-editorial. 

Ohio  State  University,  Colum¬ 
bus,  Ohio — News-editorial. 

Rutgers  University,  New 
Brunswick,  N.  J. — Editorial  and 
Advertising. 

San  Jose  State  College,  San 
Jose,  Calif. — News-editorial  and 
Advertising. 


F.  X.  Rooney  Dies 

Boston 

Francis  X.  Rooney,  79,  who 
retired  last  December  as  super¬ 
intendent  of  the  Boston  Globe 
composing  room,  died  May  5.  He 
had  been  chief  of  the  composing 
room  for  44  years,  and  was  as¬ 
sociated  with  the  Globe  for  more 
than  half  a  century  under  four 
generations  of  Taylors. 


Employees  Edition 

The  Pampa  (Texas)  Daily 
News  recently  published  a 
“Saluting  the  Employees”  edi¬ 
tion  of  64  pages  containing  56,- 
210  lines  of  advertising  accord¬ 
ing  to  E.  Roy  Smith,  publisher. 
It  was  the  paper’s  largest  edi¬ 
tion  since  Feb.  22,  1952.  Readers 
cast  54,422  votes  in  choosing 
Pampa’s  52  honored  employees. 


Retirement  Report 

San  Francisco 
The  first  retirement  fund  re¬ 
port  issued  by  representatives 
of  the  San  Francisco  newspaper 
publishers  and  the  Guild  shows 
total  assets  of  $420,375.  Retire¬ 
ment  benefits  paid  33  persons 
for  the  year  ended  Dec.  31  last 
were  $31,708. 


editorial  WORKSHOP  mmmmmmmm 

By  Roy  H.  Copperud 

Down  for  the  Count 

Is  there  anything  to  the  notion  that  sportswriting  is 
more  creative  than  other  kinds  of  newswriting,  and  that 
the  sports  page  has  been  the  launching  pad  for  numerous 
literary  rockets?  One  cynic  said  nothing  more  is  required 
to  demolish  this  idea  than  to  lay  a  number  of  sports 
stories  beside  other  kinds  of  news  stories,  all  selected 
at  random,  and  compare  them  for  evidences  of  creativity. 

It  is  true  that  sportswriters  generally  enjoy  more 
latitude  in  choice  of  language,  and  in  exhibiting  in¬ 
dividuality,  if  any,  in  their  work.  What  use  do  they 
make  of  this  latitude?  We  have  two  opinions,  separated 
by  more  than  30  years.  One  of  them  was  expressed  by 
H.  W.  Fowler  in  Modem  English  Usage  in  1926,  inci¬ 
dental  to  his  discussion  under  the  heading  sobriquets: 

“.  .  .  games  &  contests  are  exciting  to  take  part  in, 
interesting  or  even  exciting  also  to  watch,  but  essentially 
(i.  e.  as  bare  facts)  dull  to  read  about,  insomuch  that 
most  intelligent  people  abandon  such  reading;  the  re¬ 
porter,  conscious  that  his  matter  &  his  audience  are 
both  dull  enough  to  require  enlivening,  thinks  that  the 
needful  fillip  may  be  given  if  he  calls  fishing  the  gentle 
craft,  a  ball  the  pill  or  the  leather,  a  captain  the  skipper, 
or  a  saddle  the  pigskin,  &  so  makes  his  description  a 
series  of  momentary  puzzles  that  shall  pleasantly  titil¬ 
late  inactive  minds.” 

The  following  comments  were  made  by  Bergen  and 
Ck)i-nelia  Evans  in  their  Dictionary  of  Contemporary 
American  Usage,  published  in  1957,  under  the  heading 
Sports  English: 

“Because  it  deals  with  struggle,  sports  writing  is  re¬ 
quired  to  be  vigorous,  and  because  it  scorns  formality 
it  must  be  slangy  and  colloquial.  But  slang  is  particularly 
unfitted  for  frequent  repetition  and  sports  writing  is, 
above  any  other  type  of  contemporary  writing,  repe¬ 
titious,  laden  with  cliches.  The  wretched  sports  writer, 
with  slight  material  and  often  (one  suspects)  even 
slighter  interest,  is  compelled  to  assume  concern  he  does 
not  feel  and  to  conceal  his  yawns  under  forced  shouts 
of  excitement.  ...  No  one,  apparently,  using  only  the 
nonnal  resources  of  the  richest  language  known,  can 
make  sports  interesting.  .  .  . 

“A  legend  has  grawn  up  that  the  sports  pages  have 
produced  an  immense  number  of  writers  who  have  gone 
on  to  literary  triumphs.  But  as  Nunnally  Johnson  asked, 
after  Lardner,  Broun,  Kieran,  Pegler,  Gallico,  Reynolds, 
and  Considine,  who  is  there?  Johnson’s  characterization 
of  sports  writing  is  not  flattering:  ‘Bad  writing,  gram¬ 
mar-school  humor,  foolish  styles,  threadbare  phrases, 
spurious  enthusiasm  and  heavy-footed  comedy  .  .  .  nau¬ 
seating  sentimentality  and  agonized  slang  .  .  .  [and] 
above  all,  breeziness,  breeziness,  breeziness!’” 

An  able  newspaperman  of  my  acquaintance,  who 
started  his  career  as  a  sportswriter,  asked,  after  two 
or  three  years,  for  another  assignment,  even  though 
it  would  mean  loss  of  income  in  the  form  of  overtime. 
When  I  asked  him  his  reason,  he  said  he  could  no  longer 
endure  to  deal  with  and  write  in  awestruck  tones  about 
sports  figures,  whom  he  characterized  as  phonies,  cases 
of  arrested  development,  or  both  at  once. 

*  *  * 

As  an  adjective  in  the  sense  of  pertaining  to  sports, 
sporting  is  now  usually  old  hat.  Sporting  editor  is  r^ 
dolent  of  a  generation  that  is  all  gone;  the  sporting  edi¬ 
tor’s  successor  is  the  sports  editor.  Sporting,  in  the  sense 
of  sports,  may  bring  a  snicker,  because  it  suggests  the 
sense  of  sporting  house.  That,  however,  is  also  an  ana¬ 
chronism.  Yet  all  this  does  not  impugn  such  expressions 
as  a  sporting  proposition  and  Sporting  goods,  which 
survive  without  a  shadow. 
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Automation  cut  its  teeth  on  the  telephone 

how  ITT*s  early  work  in  telephony  aided  the  advancement  of  automation 


The  dial  telephone  exchange  was  one  of 
the  first  examples!  Today,  automatic 
switching  and  new  electronic  techniques 
for  automation  are  altering  the  opera¬ 
tions  of  virtually  every  business  and 
industry. 

It  was  natural  that  ITT  System  com¬ 
panies,  pioneers  in  the  first,  should  be 
leaders  in  the  second. 

Customers  have  ranged  from  mail¬ 
order  houses,  railroads,  libraries  and  oil 
companies  to  the  air  forces  of  several 
NATO  governments. 

There  have  been  dramatic  results. 

One  example  is  the  automatic  check¬ 
processing  system  developed  by  ITT 
System  companies  for  one  of  the  na¬ 
tion’s  largest  banks.  It  codes,  sorts  and 
verifies  checks.  It  performs  all  normal 
bookkeeping  and  accounting  operations 
for  demand  deposits. 

Another  is  the  automation  system  for 


a  large  steel  mill  which  records  the  pro¬ 
gram  of  requirements  for  every  job,  then 
feeds  back  information  to  production 
control  centers  as  each  phase  is  com¬ 
pleted. 

Still  another:  the  first  automatic  U.S. 
post  office,  now  under  construction  in 
Providence,  Rhode  Island. 

Hundreds  of  others  could  be  cited. 
Each  required  a  complete  understand¬ 
ing  of  automation  from  the  design  of  a 
simple  switch  to  the  functioning  of  a 
fully-integrated  electronic  complex. 

The  ITT  System  has  many  specialists 
in  this  field.  Among  them:  Intelex  Sys¬ 
tems  Incorporated  in  retained -document 
automation;  Kellogg  Switchboard  and 
Supply  Company  in  automatic  switch¬ 
ing;  Airmatic  Systems  Corporation  in 
automatic-switch  pneumatic  tube  and 
document  conveyor  systems;  and  ITT 
Federal  Division  in  automatic  test 


equipment,  both  military  and  industri¬ 
al.  ITT’s  European  subsidiaries  add  to 
this  experience. 

To  learn  more  about  ITT’s  abilities 
in  the  area  of  automation,  write  for 
further  information. 


.  .  .  the  largest  American-owned  world-wide 
electronic  and  telecommunication  enterprise, 
with  101  research  and  manufacturing  units,  14 
operating  companies  and  130,000  employees. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION  6T  Broad  Str««t,  N»w  Vork  4,  N.  V. 

•TT  components  division  •  ITT  FEDERAL  DIVISION  •  ITT  INDUSTRIAL  PRODUCTS  DIVISION  •  ITT  LABORATORIES  •  INTELEX  SYSTEMS  INCORPORATED 
airmatic  SYSTEMS  CORPORATION  •  KELLOGG  SWITCHBOARD  AND  SUPPLY  COMPANY  •  ROYAL  ELECTRIC  CORPORATION  •  AMERICAN  CABLE  a  RADIO 
CORPORATION!  •  FEDERAL  ELECTRIC  CORPORATION  •  ITT  COMMUNICATION  SYSTEMS.  INC.  •  INTERNATIONAL  ELECTRIC  CORPORATION  •  INTERNATIONAL 
STANDARD  ELECTRIC  CORPORATION  •  LABORATORIES  AND  MANUFACTURING  PLANTS  IN  20  FREE-WORLD  COUNTRIES 
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Dean  Olson  Reports  Press  Privations 


Under  sponsorship  of  the 
State  Department,  Coleman 
Harwell,  editor  of  the  Nashville 
Tennessean,  and  Kenneth  E. 
Olson,  retired  dean  of  North¬ 
western’s  Medill  School  of  Jour¬ 
nalism,  have  been  holding  semi¬ 
nars  and  working  with  news¬ 
papers  in  underdeveloped  coun¬ 
tries  where  they  have  been 

Greece:  ISeicsprint 
Limitation  and  Subsidy 

By  Kenneth  E.  Olson 

American  newspapers  would 
not  like  it  if  they  were  limited 
to  40  pages  a  week  nor  would 
they  enjoy  the  uneasy  freedom 
which  comes  with  government 
subsidy,  yet  these  are  twin  prob¬ 
lems  which  Greek  newspapers 
face. 

All  newsprint  has  to  be  im¬ 
ported  from  Scandinavia  or 
Canada  and,  in  order  to  main¬ 
tain  a  favorable  balance  of 
trade,  the  import  of  newsprint 
is  limited.  Sufficient  newsprint 
to  print  40  pages  a  week  is  now 
permitted  without  import  duty 
but  this  limits  papers  to  four 
six-pagers  and  two  eight-pagers 
a  week.  However,  those  papers 
which  publish  Sundays  would 
like  more  pages  on  that  day  so 
the  usual  formula  is  five  six- 
pagers  and  10  on  Sunday. 

A  more  serious  problem  is 
government  subsidy.  Greece  suf¬ 
fered  more  than  any  other  Euro¬ 
pean  country  for  it  went  through 
a  war  with  Italy,  a  war  with 
Germany,  a  tough  four-year 
German  occupation,  then  a  war 
of  liberation  plus  two  civil  wars 
so  that  peace  did  not  come  till 
1949.  Many  newspaper  plants 
had  been  damaged,  equipment 
had  been  destroyed  or  carried 
away  by  both  Germans  and 
Communists.  To  get  a  press 
started  the  government  had  to 
extend  loans  to  help  them  get 
plants  operating.  But  later,  after 
they  had  gotten  on  their  feet, 
newspapers  felt  they  had  to 
raise  their  prices  to  meet  rising 
publishing  costs.  This  the  gov¬ 
ernment  would  not  permit  be¬ 
cause  it  felt  this  would  con¬ 
tribute  to  a  rise  in  the  cost  of 
living;  instead  it  said  it  would 
give  them  money  to  take  care  of 
costs.  To  play  fair  this  was 
given  to  all  papers,  even  the 
communists  sheets.  The  problem 
is  complicated  by  the  fact  the 
government  must  extend  news¬ 
papers  credits  for  the  import  of 
newsprint,  which  are  to  be  re¬ 
paid,  and  I  think  many  papers 
try  to  keep  these  loans  repaid 
on  a  regular  basis  but  in  some 


asked  for  help. 

Dean  Olson  has  sent  back  re¬ 
ports  from  several  of  the  coun¬ 
tries  with  the  hope  that  readers 
of  E&P  might  become  acquaint¬ 
ed  with  some  of  the  trials  and 
problems  of  the  press  abroad. 
Highlights  from  his  repoi*ts  in¬ 
clude  the  following: 


cases  papers  are  not  pressed  to 
repay  even  these  loans.  There 
is  unhappiness  because  some 
papers  are  given  a  better  deal 
than  others  and  some  papers 
are  being  kept  alive  which  have 
no  economic  justification.  But 
up-country  many  a  small  daily 
which  is  most  vehement  in  its 
denunciation  of  national  govern¬ 
ment  subsidy  is  getting  help 
from  the  local  municipal  gov¬ 
ernment  or  politicians  or  local 
business  interests.  As  we  have 
moved  about  the  country  it  has 
seemed  to  us  that  here  are  more 
pro-govemment  papers  than  op¬ 
position  papers.  The  latter  do 
criticize  the  govemment  but  to 
an  American  it  would  seem  that 
this  criticism  must  often  be  tem¬ 
pered  because  of  the  govemment 
“loans”  which  hang  over  their 
heads. 

This  situation  extends  even 
to  the  working  newspaper  men. 
Greek  newspaper  men  ai-e  poorly 
paid.  They  start  at  the  equiva¬ 
lent  of  $40  a  month  and  even 
after  years  of  experience  may 
be  getting  only  $100  a  month 
though  some  top  editors  get  as 
much  as  $1,000  a  month.  The 
average  Greek  newspaper  men 
cannot  supjwrt  a  family  on  his 
pay  therefore  he  must  put  in 
hellish  hours  working  at  two  or 
three  jobs  or  accepting  subsidy 
from  a  local  politician  or  busi¬ 
ness. 

Greek  newspapers  are  handi¬ 
capped  because  they  do  not  have 
the  advertising  which  our  Amer¬ 
ican  papers  have.  Advertising 
rates  will  average  $9  a  column 
inch  and  these  rates  are  pur¬ 
posely  kept  high  to  limit  the 
amount  of  space  given  to  ad¬ 
vertising  so  that  they  may  have 
more  room  for  news. 

I  am  not  discouraged,  how¬ 
ever,  about  the  Greek  press. 
There  are  many  fine  newspaper 
men  and  women  with  high  ideals 
...  If  they  are  once  allowed  to 
publish  more  adequate  newspa¬ 
pers,  with  more  pages  so  they 
can  carry  more  advertising  and 
to  sell  their  papers  at  a  higher 
price  they  will  in  time  be  able 
to  stand  on  their  own  feet  fi¬ 
nancially  and  make  possible  a 
strong  and  independent  Greek 
press. 


Israel:  13  Political 
Parties  Have  Organs 

The  Israeli  press,  while  young, 
is  rapidly  growing  into  a  sturdy 
tree.  Of  the  18  morning  and  two 
evening  papers  only  two,  the 
Jerusalem  Post,  the  only  Eng- 
lish-lang;uage  paper,  and  Davar, 
the  organ  of  the  General  Fed¬ 
eration  of  Labor,  date  back  to 
1925.  There  were  four  started 
in  the  1930’s.  All  the  rest  were 
launched  since  Israel  became  a 
nation. 

The  curious  thing  about  this 
country  is  that  its  press  is  al¬ 
most  entirely  a  daily  press  and 
all  but  one  of  these  dailies  are 
located  in  Tel  Aviv.  Haifa  the 
great  port  and  industrial  city 
with  a  population  of  210,000  has 
no  paper  of  its  own.  Two  at¬ 
tempts  have  been  made  to  start 
dailies  there  but  they  succumbed 
to  Tel  Aviv  competition  for  its 
papers  can  all  be  on  the  news¬ 
stands  in  Haifa  by  5  a.m. 

There  is  another  interesting 
wrinkle  in  that,  since  a  daily 
paper  must  have  a  license  to 
publish,  there  are  several  papers 
in  Polish,  Bulgarian,  Roumani¬ 
an,  Yiddish  and  French  which 
publish  three  days  a  week  under 
one  title  and  three  alternate 
days  under  another  so  that  in 
effect  they  are  dailies  though 
not  included  in  the  official  list. 

Perhaps  because  this  nation 
has  been  so  busy  building  and 
because  there  have  been  so  many 
different  ideas  about  what 
should  be  done,  this  press  re¬ 
minds  one  of  the  political  party 
press  period  in  our  own  coun¬ 
try.  There  are  13  political  par¬ 
ties  here  and  each  must  have  its 
organ. 

For  Americans,  who  cannot 
read  Hebrew,  the  Jerusalem 
Post  is  our  life-saver.  For 
though  it  publishes  only  four 
pages  it  is  a  pretty  good  little 
paper  and  keeps  us  fairly  up  to 
date  on  foreign  and  Israeli  of- 


fairs.  It  has  a  circulation  of 
16,000  daily  and  22,000  on  Fri¬ 
day.  I  think  it,  too,  makes 
enough  money  from  circulation 
and  advertising  to  stand  on  its 
own  feet.  Its  editor,  Ted  R. 
Lurie,  is  a  graduate  of  Cornell 
university.  Its  founder,  Gershon 
Agron,  is  now  the  mayor  of 
Jerusalem.  Incidentally  he  is  the 
uncle  of  Martin  Agronsky,  well 
known  radio  and  TV  commen¬ 
tator  in  the  U.S. 

From  Back  to  Front 

This  press  is  handicapped  by 
lack  of  newsprint.  There  is 
a  newsprint  mill  here  but  it 
does  not  meet  the  needs  and  some 
paper  has  to  be  imported  from 
Scandinavia.  The  average  price 
is  about  $175  a  ton.  Since  the 
govemment  must  hold  down  on 
imports  the  size  of  newspapers 
is  limited.  The  larger  papers  ap¬ 
pear  writh  six-pagers  three  days 
a  week;  eight  pagers,  two  days 
a  vreek  and  up  to  14  pages  on 
Friday.  The  Friday  issues  take 
the  place  of  our  Sunday  papers 
but  are  issued  on  Friday  b«ause 
their  “Shabath”  rules  are  strict 

When  you  w'alk  into  the  back 
shop  of  a  Hebrew  newspaper 
before  press  time  you  think 
someone  has  made  a  terrible  mis¬ 
take  for  here  what  would  be  our 
back  page  is  their  front  page 
and  they  read  their  papers  from 
back  to  front  and  their  lines 
from  right  to  left. 

Since  the  back  and  front 
pages  are  always  read  first,  pa¬ 
pers  get  high  rates  for  these 
pages  ranging  from  $5  to  $10 
an  inch,  depending  upon  circu¬ 
lation.  Morning  papers  sell  for 
20  piastras  or  about  10c;  eve 
ning  papers  10  piastras  or  5c. 
The  larger  papers  tell  us  they 
get  up  to  35%  of  their  income 
from  advertising.  The  rest  say 
20%  or  less. 

Only  the  Communist  paper  is 
anti-western.  All  the  rest  of 
the  press  is  very  pro-western 
and  very  pro-American. 


Afghanistan:  Tight  Government  Control 

American  editors  who  prefer  only  a  “half  afghani,”  about  a 
writing  editorials  about  far-  cent  in  our  money,  but  since 
away  problems  rather  than  fac-  the  average  worker  makes  only 
ing  up  to  local  issues  are  re-  from  $8  to  $12  a  month  a  sub- 
ferred  to  as  indulging  in  “Af-  scription  to  a  newspaper  is  a 
ghanistanism.”  In  Afghanistan,  luxury.  Many  of  Afghanistan  s 
editors  indulge  in  the  same  prac-  10  million  never  see  a  newspa- 
tice  in  reverse.  per. 

In  the  mountainous  land  there  For  the  present  Radio  Kabul 
are  12  dailies,  five  weeklies  and  has  to  be  the  principal  news 
30  magazines.  Total  daily  cir-  medium.  I  was  stuck  in  a  small 
culation  does  not  exceed  50,000.  mountain  village  the  other  night 
The  poverty  of  the  people,  poor  The  streets,  bazaars  and  tea 
communications  and  illiteracy  shops  were  crowded  with  mffl' 
hold  dowm  circulations.  The  It  was  a  completely  stag  affair, 
price  of  these  small  dailies  is  for  women  are  not  permitted  m 
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public  places.  When  the  news¬ 
cast  came  on,  everyone  stopped 
shouting,  talking,  laughing,  eat¬ 
ing  or  drinking  as,  in  silence, 
they  strained  to  get  the  news. 

These  people  know  about  the 
Cold  war,  about  the  Berlin  crisis, 
about  the  revolt  in  Tibet  and 
in  their  endless  “bull  sessions” 
they  argue  about  world  events 
no  matter  how  ill  infoi-med  they 
may  be. 

Yet  the  influence  of  the  press 
must  not  be  minimized  for  it 
goes  to  the  literate  leadership; 
newspapers  are  passed  from 
hand  to  hand  and  read  to  those 
who  cannot  read  till  it  reaches 
many  more  than  circulations 
would  indicate. 

There  are  three  dailies  in 
Kabul,  the  capital  city  of  200,- 
000,  and  they  are  considered  I 
their  national  newspapers.  They 
are  limited  to  four  pages. 

The  government  owrns  all  the 
stock  in  the  papers  and  makes 
up  the  deficits  each  year.  The 
Kabul  papers  manage  to  earn 
about  55  percent  of  their  costs;  I 
the  government  makes  up  the  ' 
rest  in  outright  subsidy.  The  j 
government  in  fact  sets  up  the 
annual  operating  budget  for  ' 
each  paper,  but  if  a  paper  man-  | 
ages  to  earn  more  than  has  ; 
been  budgeted  that  surplus  goes  I 
into  that  paper’s  capital  ac-  j 
count.  There  is  little  advertising  ! 
and  the  government  is  now  con¬ 
sidering  setting  up  advertising 
departments  with  the  hope  that 
in  a  few  years  it  can  get  its  i 
papers  on  a  self  sufficient  basis.  ' 
The  constitution  declares  for  , 
the  principle  of  press  freedom 
but  Press  Acts  since  1960  limit 
this  freedom  through  controls 
given  the  director  general  of 
the  Press  Department,  who  holds 
cabinet  status.  Only  men  loyal 
to  the  government  are  entinisted 
with  editorships. 

*  *  * 

Cey  lon :  Papers  Pass 
Family  to  Family 

The  press  of  the  beautiful 
I  island  nation  of  Ceylon  is  far¬ 
ther  advanced  and  more  progres¬ 
sive  than  that  of  any  of  the  new 
nations  we  have  visited  thus  far. 

It  is  concentrated  largely  in  the 
capital  city  of  425,000  for  all 
of  Ceylon’s  eight  dailies  and  17 
of  its  24  w-eeklies  are  published 
in  Colombo.  Since  Ceylon  is 
about  the  size  of  West  Virginia 
'ts  dailies  can  fan  out  over  the 
whole  island. 

This  is  of  necessity  a  tri- 
'“'Pial  press.  There  are  three 
dailies  serving  the  remaining 
British  and  the  many  English 
Mucated  Ceylonese  who  have 
•'old  political  and  economic 
power.  But  there  are  over  5,- 
(Continued  on  page  68) 
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Ceylon:  All  But  One  Daily  Are  Controlled  By  Two  Newspaper  Chains 


(Continued  from  page  67) 
000,000  Singhalese  who  are 
served  by  three  dailies.  In  ad¬ 
dition  there  are  over  2,000,000 
Tamils  who  include  some  of  the 
original  natives  and  many  im¬ 
ported  from  South  India  to 
work  in  the  big  plantations. 
They  have  two  dailies  of  their 
own. 

With  a  literacy  rate  of  70 
percent,  high  for  this  part  of 
newspaper  circulations  to  be 
high.  But  the  literacy  test  in¬ 
volves  only  the  ability  to  sign 
one’s  name.  Furthermore,  while 
the  per  capita  income  is  $122  a 
year,  many  nevertheless  can¬ 
not  afford  to  buy  newspapers. 
They  are  passed  from  hand  to 
hand  and  from  family  to  family. 
Publishers  estimate  15  readers 
per  copy  sold.  Great  numbers 
rely  on  the  news  broadcasts  of 


government  owned  Radio  Cey¬ 
lon. 

There  are  no  newsprint  re¬ 
strictions  hence  papers  can  ap¬ 
pear  with  as  many  pages  as 
they  can  afford.  Thus  the  Eng¬ 
lish  papers  regularly  publish  10 
to  16  pages,  the  native  papers 
usually  eight.  All  ai’e  well  sup¬ 
ported  by  advertising  and  derive 
60  percent  or  more  of  their  in¬ 
come  from  this  source.  Thus 
they  are  all  independent  finan¬ 
cially  and  can  therefore  be  in¬ 
dependent  of  government.  This 
frequently  worries  the  govern¬ 
ment  which  resents  their  inde¬ 
pendence.  For  six  months  dur¬ 
ing  the  serious  Singhalese-Tamil 
riots  last  year  a  very  strict  cen¬ 
sorship  was  imposed  but  the 
“state  of  emergency”  was  lifted 
last  month  and  since  then  the 
newspapers  have  been  free  and 


many  of  them  do  not  hesitate 
to  attack  the  government. 

The  govemment  has  talked  of 
nationalizing  the  press  but  the 
latter  is  too  strong  to  permit 
that.  The  govemment  is,  how¬ 
ever,  putting  through  an  adver¬ 
tisement  tax  under  which  the 
first  70  percent  is  free  of  tax 
but  the  balance  is  taxed  40  per¬ 
cent. 

One  peculiarity  of  this  press 
is  that  all  but  one  daily  are 
controlled  by  two  newspaper 
chains,  yet  there  is  considera¬ 
ble  difference  of  policy  among 
newspapers  in  the  same  chain. 

Americans  would  probably 
feel  most  at  home  in  the  Times 
of  Ceylon  and  would  appreciate 
its  fine  news  coverage.  It’s  a 
good  newspaper,  but  it  may  be 
a  bit  over  the  heads  of  many  of 
the  people  of  the  island  which 


may  account  for  the  fact  that 
its  circulation  has  dropped  from 
28,000  in  1950  to  16,000  today. 
They  would,  however,  take  their 
hats  off  to  the  Observer  for  it 
has  more  “guts”  than  any  other 
paper  in  Ceylon.  It  too  provides 
good  news  coverage  but  it  is 
the  crusader.  Its  editor,  Tarzie 
Vittachi,  is  probably  the  most 
influential  newspaperman  here, 
the  man  most  fear^  by  the  gov¬ 
emment.  His  paper  is  a  real 
watchdog  of  govemment  and  is 
a  real  friend  of  the  West.  It 
has  a  circulation  of  better  than 
20,000.  The  Daily  News  is  more 
popular  than  the  other  two,  a 
bit  flashier  and  makeup,  plays 
a  bit  more  to  human  interest 
but  it  is  a  good  paper.  It,  too, 
is  anti-government.  It  has  the 
largest  circulation  of  all  English 
language  papers,  with  48,000. 
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168-Page  Edition  for  75th 


Louisville,  Ky. 

The  Louisville  Times  cele¬ 
brated  its  75th  birthday  Tues¬ 
day,  May  12,  with  a  special  168- 
page  anniversary  edition. 

It  was  on  the  afternoon  of 
May  1,  1884  that  the  Times  first 
appeared  in  Louisville  with  the 
promise  “to  stay  and  grow  up 
with  the  town.”  The  paper  was 
the  brainchild  of  Walter  Halde- 
man,  publisher  of  The  Courier- 


Journal.  Etnmett  Garvin  Logan, 
a  36-year-old  native  of  Shelby 
County,  Kentucky,  was  the  first 
editor. 

The  anniversary  edition  was 
filled  with  stories  and  pictures 
reliving  the  milestones  of  Louis¬ 
ville’s  history  in  the  past  three- 
quarters  of  a  century. 

The  anniversary  issue  was 
distributed  at  regular  price  with 
all  editions  of  the  Times  on 


Year 

Tuesday.  Extra  copies  are  avail¬ 
able  for  mailing  at  25  cents. 

Managing  Editor  Norman  E. 
Isaacs  said  the  Anniversary  edi¬ 
tion  began  as  a  64-page  project. 
A  letter  from  Publisher  Mark 
F.  Ethridge  to  advertisers 
opened  the  flood-gates  and  a 
large  staff  was  assigned  to  pre¬ 
pare  the  200,000  words  of  text 
and  300  pictures  in  the  168-page 
achievement. 


. . . .  . . . . mill . . . . 


Wood  via  Pipeline 
To  Mill  Tested 

Pipelines  may  some  day  take 
over  the  job  of  moving  wood 
from  the  forests  to  newsprint 
mills. 

An  experiment  with  an  eight- 
inch  pipeline  has  been  made  al¬ 
ready,  the  Newsprint  Informa¬ 
tion  Committee  reports.  The 
wood  is  chipped  and  flushed 
through  the  line  by  water. 

The  tests  have  shown  that  it 
is  possible  to  supply  a  700-ton- 
a-day  mill  with  all  the  wood  it 
needs,  but  the  newsprint  indus¬ 
try’s  research  institute  is  not 
yet  ready  to  announce  whether 
the  pipeline  method  would  be 
less  expensive  than  cartage  and 
flotation  of  logs. 

• 

Seaway  Cargo 

Cleveland 

The  first  of  a  flotilla  of  ships 
designed  especially  for  the  St. 
Lawrence  Seaway  has  arrived 
at  the  Port  of  Cleveland  and  un¬ 
loaded  931  tons  of  newsprint  for 
the  Cleveland  Plain  Dealer.  The 
ship’s  cargo  came  from  New¬ 
foundland. 


Texas  Daily  Moves 
To  Its  New  Plant 

Midland,  Tex. 

The  Midland  Reporter-Tele¬ 
gram  has  occupied  its  new  plant 
in  downtown  Midland,  one  block 
east  of  the  former  plant. 

Publisher  James  N.  Allison 
said  the  paper’s  issue  of  Monday, 
April  13,  was  printed  on  a 
multi-unit,  96-page  Scott  press. 
The  new  structure  contains 
more  than  30,000  square  feet  of 
floor  space,  three  times  the  size 
of  the  old  building. 

Mr.  Allison  said  the  new  one- 
story,  with  basement  and  pent¬ 
house,  building,  designed  espe¬ 
cially  for  a  newspaper  plant,  is 
a  major  part  of  a  million  dollar 
expansion  program. 

• 

H.  P.  Sullivan 
Heads  Press  Group 

WiLLiSTON,  N.  Dak. 

Henry  P.  Sullivan,  editor-pub¬ 
lisher  of  the  Renville  County 
Farmer  at  Mohall,  was  elevated 
to  president  of  the  North  Dakota 
Press  Association. 

Mr.  Sullivan  became  the  sec¬ 
ond  member  of  his  family  to 
hold  this  post.  In  1923,  it  went 
to  his  father,  Edward. 


DeAndrade  Heads 
Pressmen’s  Union 

Anthony  J.  DeAndrade  of 
Boston,  a  vicepresident  since 
1946,  has  been  elected  president 
of  the  International  Printing 
Pressmen  and  Assistants’  Union, 
succeeding  the  late  Thomas  E. 
Dunwoody.  A  referendum  will 
be  conducted  among  the  112,000 
members  within  the  next  few 
months. 

• 

Bars  Obstruction 

Cleveland 
The  Cleveland  Press  has  pur¬ 
chased  an  additional  100  feet  of 
property  from  the  Pennsylvania 
Railroad,  just  east  of  its  new 
$12,000,000  plant,  for  parking 
purposes  and  to  see  that  no  other 
building  is  put  there  to  obstruct 
the  view  of  Lake  Erie. 

• 

Section  for  Golfers 

Cleiveland 
The  Cleveland  Plain  Deader 
has  published  a  golf  special  sec¬ 
tion,  which  carried  the  names 
and  handicaps  of  more  than 
7,000  men  and  women  golfers  in 
district  clubs  throughout  Great¬ 
er  Cleveland  and  Northern  Ohio. 


Newspaper-Radio 
Separation  Asked 

Washington 

The  Kankakee  (Ill.)  Daily 
Journal  Co.,  licensee  of  radio 
station  WKAN  in  that  city,  has 
asked  the  Federal  Communica¬ 
tions  Commission  for  permission 
to  dispose  of  the  radio  facility 
to  WKAN,  Inc.,  a  wholly  owned 
subsidiary.  The  application  said 
the  newspaper  operated  entirely 
on  a  cash  basis,  whereas  the 
radio  operation  did  not.  For  ac¬ 
counting  reasons  the  change  is 
desirable,  the  publishing  com¬ 
pany  said. 

M.  D.  Bruce,  publisher  of  the 
Dyersburg  (Tenn.)  Gazette  and 
principal  stockholder  of  the 
State  Gazette  Broadcasting  Co^ 
has  asked  the  Federal  Communi¬ 
cations  Commission  for  autho^ 
ity  to  dispose  of  his  stock  in  the 
broadcasting  facility,  AM  sta¬ 
tion  WDSG,  in  order  that  he 
might  “devote  full  time  to  news¬ 
paper  publishing.” 

• 

Air-Conditioning 
Clipsheet  Issued 

Washington 

’The  Air-Conditioning  and  Re¬ 
frigeration  Institute,  trade  as¬ 
sociation  of  the  industry,  has 
prepared  a  six-page  clipsheet  on 
residential  air  conditioning,  for 
the  use  of  publications  requm 
ing  editorial  material  for  spe¬ 
cial  sections. 

The  clipsheet  is  being  mail^ 
out  to  all  daily  papers  with 
culation  of  25,000  or  over. 
tra  copies  may  be  obtained  by 
writing  to  the  Public  Relations 
Department,  Air  -  Condition^ 
and  Refrigeration  Institute, 
Connecticut  Avenue,  N. 
Washington  6,  D.  C. 
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ORDER  FORM  ON 


CENTENNIAL  HEADQUARTERS  •  American  Petroleum  Institute 
50  West  50th  Street  •  New  York  20,  New  York 

(icntlcnien:  Please  send  me  the  following  advertising  and  editorial  materials  for  Oil's 
Centennial  Celebration. 

□  FREE  Mat  Book  □  FREE  Editorial  Package 

Newspaper _ _ 

Address _ 


Attention. 


editor  &  PUBLISHER  for  May  16.  1959 


51  Ads  designed  especially  for  oil’s  i(K»rh  birthday, 
to  be  run  by  oil  jobbers,  dealers,  producers,  refiners, 
suppliers,  transportation,  pipeline  companies  and  other 
businesses  outside  the  industry. 


Free  Features,  Articles ! 


Three  8-CoIumn  Paiges  of  industry  feature  stories 
and  photos,  spanning  the  exciting  history  of  oil. 

Centennial  Snapshots:  50  representative  pictures 
from  the  .\PI  Historical  Photo  Library;  '‘Wicni  'u:ith 
oil  Idea"  features:  picture  stories  of  12  pioneers  of  oil 
—  3  columns. 

Centennial  Sketches:  A  selection  of  line  draw  ings 
for  drop-in  art;  Vipiettes  from  the  colorful  history  of 
oil:  a  collection  of  folklore,  fact,  and  fiction  about 
people  and  events  in  oil’s  first  century;  Lije  in  iS^g: 
The  social  and  economic  background  of  the  era  in 
w  hich  oil  was  discovered. 


One  Hundred  Years  of  Oil:  A  brief  history  of 
the  oil  industry;  Centennial  Logo:  Reproduction  of 
the  official  (Centennial  slogan. 

Order  your  FREE  .\dvertising  and  Editorial  .Material 
now. 
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cause  he  didn’t  have  his  heart 
in  it. 

His  heart,  for  the  reasons 
given,  is  certainly  in  “Adam 
Ames.” 

Lou  gives  a  good  deal  of  credit 
for  his  artistic  skills  to  Harvey 
Dunn  of  the  Grand  Central 
School  of  Art  and  Frank  Reilly 
of  the  Art  Students  League.  He 
left  an  electrical  engineering 
course  to  study  under  them. 

After  school,  Lou  started  his 
career  as  a  writer — illustrator. 
“Then,”  he  said,  “I  graduated 
into  advertising  art.”  Lately 
he’s  been  drawing  for  the 
American  Weekly. 

His  mouth  smiled  the  third 
time  during  the  luncheon.  “I 
relax  from  drawing  by  boating 
(in  a  14-foot  outboard),”  he 
said.  “Then  I  relax  from  boating 
by  gardening.  And  finally  I  re¬ 
lax  from  gardening  by  drawing. 
It’s  a  nice  cycle.” 

The  name  of  his  boat?  “Adam 
Ames,”  of  course. 


NDICATEi> 


Hall’s  ‘Adam  Ames 
Fine  on  Edneation 


By  James* 


Bob  and  Shirley  Sloane 

The  creators  are  Bob  and 
Shirley  Sloane,  who  do  a  travel 
column  for  GFC.  S.  George 
Little,  headmaster,  thus  explains 
the  product: 

“Dipping  into  a  vast  reservoir 
of  travel  lore,  gathered  throuf^ 
many  years  of  conscientious 
rubbemecking,  the  Sloanes  come 
up  with  humorous  situations 
recognizable  to  any  traveler,  and 
Weakley  lends  them  appropriate 
artistic  fonn.” 

The  Sloanes  have  been  writing 
their  weekly  column,  “Going 
Places,”  for  seven  years.  In  that 
time  they  figure  they’ve  covered 
more  than  a  million  miles.  Jim’s 
been  around  too — mostly  as  a 
purveyor  of  cartoons  to  the 
slicks.  He  started  out  with  the 
Chicago  Sun-Times  and  joined 
the  St.  Petersburg  paper  in 
1956. 


But  I  don’t  like  to  talk  about 


^  ^ .  ,  His  wife  Mai-y,  to  whom  he  ^ 

.  inir^  deeply  attached,  died  in  ^ 

1957.  They  had  two  children,  a 
.  boy  and  a  girl,  whose  fair  ap- 

ite  in-  proximations  appear  in  AA.  Lou 
a  per-  remarried  November,  1958.  He  M 

and  his  new  wife,  Sarah,  and 
^  her  two  children  live  in  Man- 

there’s  Hig  son,  by  the  way,  doesn’t  Jim  Weakley  Benj.  Fine 

n  Ames’  want  to  be  an  artist  any  more 

(In  the  than  the  boy  in  the  strip  does.  F^DUCATIONAL  SPOTLIGHT 
a  Por-  And  to  complete  the  paraUel  The  second  Fine  is  Benjamin, 
canvas  i^u  himself  wanted  to  be  a  former  education  editor  of  the  Ivan’s  Wife,”  by  Marilyn 

realize  portrait  painter.  iVew-  York  Times  and  now  dean  Meroer  (New  York  Herald  Trib- 

ject  his  This  is  the  second  time  around  of  the  graduate  school,  Yeshiva  a"®  News  Service),  six  articles, 
the  tilt  for  Lou.  He  and  another  artist  University.  He’s  doing ’a  weekly  •  *  ♦ 

t>een  his  created  “Taylor  Woe”  in  1949.  column,  “Spotlight  on  Educa-  SHOCK’S  SPOOFS 

The  family-situation  strip  didn’t  tion,”  for  North  American  New.s-  '  King  Features  Syadicate  on 

paper  Alliance,  available  now.  f  ^jggi^s  relea.se  of  16  of 

The  writings  run  600-900  the  text-gags  in  the  humor  book, 
words  and  deal  with  education  »what  Dr.  Spock  Didn’t  Tell 
in  news.  Occasionally,  aside  from  yg  »  The  items  are  in  the  form 
the^  column,  he  11  do  a  .series  of  ^  mimeographed  text  running 
articles.  ...  between  100-150  words  accom- 

Mr.  Fine  started  with  the  ponied  by  a  two-column  rcpro- 
Times  in  1937  as  an  education  Auction  proof  or  mat  of  the 
reporter.  He  became  education  drawings  by  Whitnev  Darrow. 
editor  in  1941.  While  he  was  The  writing’s  bv  B.  M. 
editor  the  newspaper  won  a  Atkinson  Jr 
Pulitzer  Gold  Medal  for  its  sur-  ’  • 

vey  of  the  teaching  of  American  n  ^ 

hi.story.  He  wrote  the  findings  Chicago  PrcMS  Groups 
of  the  survey  in  a  series  of  Elect  Hall  ailtl  Owen 
articles.  CHICAGO 

A  graduate  of  the  University  ^^.^^ur  E.  Hall,  Chicago  Daily 
of  Rhode  Island,  the  columnist  manager,  was 

holds  a  masters  degree  and  a  president  of  the  Chicago 

Ph.D.  from  Columbia  Umver-  Newspaper  Publishers  Associa- 
sity  He  «  the  author  of  many  succeeding  Russ  Stewart, 

books  on  education.  Sun-Times  general  man¬ 

ager.  at  the  annual  meeting  here 
SLOANES  PANEL  this  week. 

Jim  Weakley,  St.  Petersburg  Stewart  D.  Owen,  Chtea^> 
(Fla.)  Times,  artist  has  teamed  Tribune  night  managing  editor, 
up  with  a  couple  of  international  was  chosen  president  of  the  City 
roamers  to  do  a  weekly  humor  News  Bureau  of  Chicago,  soc- 
panel,  “Traveling  Light,”  for  reeding  Everett  Norlander, 
General  Features  Corp.  Daily  News  managing  editor. 
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Millions . . .  millions! 


Despite  days  of  extreme  heat,  torrential  rains,  and 
frigid  nights,  Billy  Graham  drew  725.000  in 
Melbourne  this  year,  in  Australia’s  greatest  religious 
revival!  Everywhere  he  tops  records  — was  heard 
by  more  than  2.000,(XK)  in  New  York,  with  .55,000 
making  decisions . . .  spoke  to  2,047,333  in  London,  ^ 
303,800  in  Western  Europe,  660,000  in  Nashville,  6.50.000  in 
Portland... millions  more  nationwide  on  radio  and  TV! 

Aoswer” 

by  Billy  Graham  is  a  powerful  newspaper  feature,  matching 
the  tremendous  faith  revival  in  the  U.S. ...where  103.224,9.54 
people  are  church  members,  growing  by  3,000,000  a  year! 
Millions  find  solace  and  sound  sense  in  his  column... which 
adds  prestige  as  well  as  circulation— and  meets  a  current  need!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Ch^aga  Tribune^JVew  YarkJVews 

BuHdhtg,  Neu)  YoHt 

9gnaBe4Bte»  mne*  Trihun«  Tomer,  Chitm^o 


Needed: 

“One-Paekage 

Transportation 


instead  of  being  considered  on  the  same  basis  as  the  appli¬ 
cations  of  others,  are  generally  denied  or,  if  granted,  are 
specially  restricted  because  the  applicant  is  a  railroad. 

Shouldn’t  railroads  be  permitted  to  use  the  highways, 
airways  and  airports  and  waterways  which  railroad  taxes 
help  build  for  the  use  of  their  competitors?  This  equality  of 
treatment  and  opportunity  would  enable  the  railroads  to 
provide  top  quality  transportation  service  at  minimum  cost. 
It  would  benefit  shippers  and  the  public  alike. 


The  many  and  varied  needs  of  shippers  require  the  use  of 
many  and  varied  “tools”  of  transportation,  including  trains, 
planes,  trucks  and  vessels. 

Shippers  should  be  able  to  call  upon  one  transportation 
service  to  supply  all  of  these  “tools”  of  transportation,  singly 
or  in  combination  to  fit  particular  shipping  needs. 

Railroads  want  to  offer  their  customers  this  “one-package” 
service.  But  thev  are  not  now  permitted  to  do  so.  Their 
applications  to  engage  in  other  forms  of  transportation. 


ASSOCIATION  OF  AMERICAN  RAILROADS  •  Washington  6,  D.C. 
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Printers  Veto  Paet;  Union  Eleetion  Near 


A  union  political  campaign  What  would  you  get  from  a  discharge,  or  tenure  of  employ-  dent,  signed  on  May  19,  1953  an 
raged  in  the  background  this  strike?  Maybe  $8  instead  of  $7  ment.”  agreement  with  William  Mapel, 

week  as  printers  declined  a  new  after  a  long  and  costly  strike.”  jjj  report  of  the  imion  president  of  the  publishen 

contract  with  10  New  York  City  Herbei-t  Seelig,  New  York  committee,  it  w’as  stated  association,  which  red^M  th« 

newspapers  which  had  been  Times  chapel,  running  for  re-  that  39  meetings  were  held  with  pay  for  apprentices.  This  k- 
recommended  by  their  top  of-  election  as  a  member  of  the  fUg  nuhlisher  from  Oct.  22.  1958  auction  has  bwn  restored, 
fleers.  local  executive  committee,  was  to  April  30.  1959.  Negotiations  “Copies  of  this  M^ 

The  election  of  officers  in  the  only  dissenting  member  of  broke  off  flve  times.  ment  have  been  nled  with  tlw 

New  York  Typographical  Union  the  scale  committee.  He  joined  McClellan  Committee  of  the 

No.  6  is  schedul^  May  20.  Mr.  Horan  in  objecting  to  the  Pressmen’s  Contract  U.  S.  Senate  as  an  example  of 


No.  6  is  scheduled  May  20.  Mr.  Horan  in  objecting  to  the 
Francis  G.  Barrett,  incumbent  proposed  agreement,  declaring 
president,  who  urged  acceptance  the  union  should  get  shorter 


S  with! 

oke  Off  flve  times.  McClellan  Committee  of  the 

Pressmen’s  Contract  U.  S.  Senate  as  an  example  of 

a  ‘sweetheart  contract’  ”,  Mr. 
A  revised  apprentice  scale,  in  Mahoney  said. 

Idition  to  the  $7  package  and  “No  comment”,  said  Donald 


of  the  negotiated  agreement  as  hours,  longer  vacation  or  other  addition  to  the  $7  package  and  “No  comment’ ,  said  Donald 

the  best  that  can  be  obtained  benefits  to  compensate  for  bereavement  lea'll  ^  of  three  R.  MeVay,  executive  secretary 

without  striking,  is  opposed  by  losses  on  reproduction  of  adver-  days  on  the  death  in  the  of  the  publishers  association. 

William  J  Horan  of  the  Wall  tising  mediate  family,  was  obtained  by  The  publishers  obtained  a  new 

Street  Journal  chapel.  Mr.  Mr.' Selig  urged  members  to  v  section  in  the  contract  on ‘‘trip 

Horan  exhorted  the  printers  to  “fight  to  the  limit”  and  to  m  concem  by¬ 


street  Journal  chapel.  Mr. 
Horan  exhorted  the  printers  to 
reject  the  proposed  contract. 


‘Trip  ups”  concem  pay 


‘‘make  the  necessary  sacrifices  8  by  a  vote  of  539  to  ment  for  holiday  work.  There 

make  the  necessary  sacrifices  bad  been  some  complaint  that 


James  Mahoney,  local  union  pressmen  were  taking  holiday 


TOA.  AAa  to  improve  the  contract”.  He  „  ,  ,  ,  -  Tu-  ^iZ 

704  to  443  maintained  members  on  strike  Mahoney,  local  union  pressmen  were  taking  holjby 

The  vote  at  a  special  meeting  could  get  along  on  less  than  the  president,  had  claimed  that  af-  pay  ^om  one  Puper  w  en 

of  the  union  on  Sunday  was  704  regular  ITU  strike  benefit  of  ter  a  contract  was  signed  April  they  did  not  work  and  on  the 

to  reject  and  443  to  accept.  $88.  1.  1953  with  the  publishers,  same  day  working  for  another 

About  2,000  printers  attended  The  $7  package  was  declared  . 

the  meeting.  ‘‘Big  Six”  has  10,-  inadequate  by  several  speakers.  ^  i  -r-i  i  -w-k  •  Tki 

500  members,  2,900  of  them  em-  Field  Extcnds  PcnSlOn  Plan 

ployed  by  the  10  dailies  for  New  Effort 

which  the  Publishers  Associa-  ,,  =..:h  Chicago  tract.  (E&P,  Jan.  17,  page  49.) 

tion  of  New  York  City  negoti-  x-  *  A  -if  ttit  •  •  ir  Directors  of  Field  Enterprises,  The  Sun-Times  will  make 

ates  a  contract.  The  printers  ®  upon  recommendation  of  contributions  sufficient  to  meet 

have  remained  at  work  under  ^  ^  ^  the  newspaper  management  the  nonnal  cost  of  the  plan  with 

the  contract  which  expired  Dec.  xu  ^  i?  board,  have  authorized  the  Chi-  out  requiring  employee  contri 

7.  sume  e  ocal  s  reques  or  Sun-Times  to  establish  a  butions. 


New  Effort 


I.  •  •  X  X  1  X  -1  i  rago  bun-i  imes  to  estaoiisn  a 

The  proposed  contract  would  UplH  Jn  pension  plan  for  its  500  office 

grant  the  same  $7-a-week  pack-  and  sales  employes,  and  admin- 


„  X  •  J  *  request  was  made  March  15, 

age  over  a  two-year  period  ac- 

r-  4,  _ • _  _  rta _ o_  1 _ 


cepted  by  other  mechanical  un-  ,,  •  >»  t  _  _  _ x  .  -  .  ^  .  . 

ions  and  the  Newspaper  Guild,  l^^at  “reaction”  had  begun  to  -pbe  extended  program  is  simi-  pone  retirement  but  no  pensior. 
Latest  to  ratify  was  the  press-  after  Sunday’s  vote.  Af-  j^j.  ^be  plan  approved  for  edi-  benefits  accrue  after  age  65. 

men’s  union.  ter  the  election  members  would  torial  members  of  the  Sun-Times  Full  vesting  after  completior. 

The  proposal  made  no  change  view  proposals  in  a  qJ  ^be  Chicago  New’spaper  of  15  years  of  service  is  pro¬ 
in  the  section  on  reproduction  frame  of  mind,  it  was  guild  as  part  of  a  two-year  con-  vided. 


At  union  offices,  E&P  heard  1959 


pension  plan  for  its  500  office  The  plan  provides  for  nor 
and  sales  employes,  and  admin-  mal  retirement  date  at  the  age 
istrative  personnel,  effective  of  65,  but  with  consent  of  the 
Jan.  1,  1959.  newspaper  employee  may  post 


The  extended  program  is  simi-  pone  retirement  but  no  pensior. 
lar  to  the  plan  approved  for  edi-  benefits  accrue  after  age  65. 
torial  members  of  the  Sun-Times  Full  vesting  after  completior 


or  “bogus”,  granted  a  bereave-  '  . . . . . . . . . . . 

ment  leave  of  three  days  on  contr^t  as  proposed  con-  rp.  d  „„ 

a  specially  worded  solution  to  section  on  repro-  * i\yan  i^iaxes, 

the  death  of  an  immediate  mem-  flection  of  advertising,  subject  IPI  Names  Cassidy 

J!':  ‘".l wal^r  cassidy,  „at,o„aUy 


the  question  of  foremen  com¬ 
plying  with  union  laws. 

Brown’s  Warning 


tained  the  old  section  on  repro-  Tim  Ryan  Relaxes,  New  Reporter  Pay 

duction  of  advertising,  subject  IPI  Names  Cassidy  0\’er  S80  in  6  Cities 

to  arbitration  awards  as  to  ^  ..  x-  u  r  <  cm  x  x  r 

which  store  ads  are  local  (to  ,  Walter  Cassidy  nationally  In  137  contracts  covering  L 

Ha  rA<;Ai I  nr  nation'll  knowTi  in  the  news  ink  trade,  has  new.spapers,  the  starting  salarie- 

been  named  to  head  IPI  national  for  reporters  and  photographer' 
Another  obstecle  between  the  ^ews  ink  sales.  He  succeeds  range  from  $41.33  to  $93.80,  the 

publishers  and  the  scale  com-  Timothy  A.  Ryan,  who  has  de-  American  Newspaper  Guild  ro- 


Elmer  Browm,  international  HHttee  was  the  compliance  of  take  life  easier  after  ports, 

president,  urged  acceptance,  foremen  to  union  laws,  years  in  the  ink  business.  The  starting  minimum  i-' 

warning  the  members  that  the  J.  ®  publishers  explained  they  jbjg  appointment  was  an-  above  $80  in  six  cities — Ne« 
ITU  strike  benefit  fund  totals  did  not  want  to  be  party  to  a  uounced  by  W.  F.  Cornell,  Di-  York,  where  the  Times  lead? 


only  $538,000.  This  would  fi¬ 
nance  a  strike  for  only  a  little 


contract  deemed  unlawful  by 
the  National  Labor  Relations 


more  than  two  weeks,  he  said,  ^o^^'d- 

It  was  his  opinion  that  ITU  In  the  old  contract  the  pub- 


vision  President  of  Interchemical  the  list  at  $93.80;  St.  Lom 
Corporation,  Printing  Ink  Di-  Chicago,  Philadelphia,  Sacra- 
vision  (IPI),  mento  and  San  Francisco. 

Joining  IPI  in  1921,  Mr.  Cas-  The  lowest  entry  on  the  sch«d- 


members  in  other  cities  W'ould  lishers  assured  the  union  they  sidy  has  spent  the  last  quarter  ule  is  New  We.stminster,  B.  C- 
be  most  reluctant”  to  vote  an  had  “no  intention  to  use  any  ^  century  in  the  news  ink  with  $41.33.  Thirty-five  contrad' 
assessment  on  their  earnings  to  law  as  an  instrument  to  destroy  fieij  His  early  yeai*s  included  are  under  the  $60  scale  for 
finance  a  strike  on  the  repro-  the  union  or  to  jeopardize  the  sei-vice  in  the  old  IPI  Brooklyn  starters, 
duction  issue.  union’s  security.”  fart/irv  and  a  term  as  traffic 


duction  issue. 

With  Congress  in  session,  a 


nion  s  security.  factory  and  a  term  as  traffic 

Under  the  negotiated  agree-  manager  for  the  company. 


strike  on  the  reproduction  issue  rnent  this  paragraph  was  added:  Working  with  him  in  national 
might  result  in  legislation  out-  “The  words  ‘journeymen’,  ‘ap-  news  ink  sales  are  Robert  Fip- 
lawing  reproduction  entirely,  he  prentices’  and  ‘employees’  as  pinger  and  Dale  Welsh,  all  with 
®^^d.  used  in  this  contract  in  no  way  headquarters  in  New  York. 


S2l,000  for  Kills 

Albany,  N.  L 
The  annual  appeal  for  fun® 
to  aid  “The  Kid  Around  ft' 


“A  strike  is  not  something  to  shall  be  understood  to  apply  ex-  Mr.  Ryan  will  continue  to  de-  Corner,”  conducted  by  Charfe 
take  lightly,”  he  declared.  “It  clusively  to  members  of  the  vote  attention  to  those  news-  Young,  sports  editor  of  t®* 

is  something  to  consider  soberly.  Union.  Membership  or  non-  papers  with  which  he  has  been  Knickerbocker  News,  this 

weighing  the  costs  and  using  membership  in  the  Union  shall  closely  associated  for  many  netted  $21,000.  The  entire  pro" 

arithmetic  as  well  as  emotion,  not  be  a  factor  in  their  hiring,  years.  ceeds  go  to  children’s  charities- 
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a  6-billion-dollar  company  that  has 
never  made  a  profit . . .  and  never  intends  to 

That’s  the  story  of  Mutual  Of  New  York  .  .  .  providing  policyholder.  Nothing  is  paid  out  to  stockholders,  be- 

more  than  a  million  people  with  well  over  6  billion  cause  a  mutual  insurance  company  has  no  stockholders, 

dollars’  worth  of  life  insurance  protection  at  cost.  And  But  the  policyholders  in  such  a  company  are  not 
that  has  been  our  aim  and  our  achievement  since  1843,  the  only  people  to  benefit  from  their  company’s  invest- 
when  we  became  the  first  company  in  America  to  offer  ments.  These  investments  help  finance  homes  and 

mutual  life  insurance  to  the  general  public.  farms,  roads  and  schools,  medical  research  and  manu- 

A  mutual  life  insurance  company  is  a  nonprofit  organ-  factoring.  This,  in  turn,  creates  jobs,  goods  and  services 

ization,  owned  by  its  policyholders  and  operated  solely  that  benefit  the  individual  citizen,  the  local  community, 

for  their  benefit.  The  policyholders,  in  effect,  insure  and  the  national  economy. 

one  another.  They  share  the  expenses  of  this  mutual  This  concept  of  mutuality  has  worked  well;  so  well, 
protection,  making  regular  premium  deposits  in  their  in  fact,  that  the  vast  majority  of  all  life  insurance 
mutually  owned  company.  policyholders  throughout  the  United  States  and  Canada 

TTiese  deposits  are  carefully  invested  by  the  company.  are  mutual  policyholders,  following  the  path  pioneered 

The  returns  help  reduce  the  cost  of  insurance  for  each  by  Mutual  Of  New  York  more  than  116  years  ago 


Mutual  Of  NewI^rk 

Tile  Mutual  Life  Insurance  Company  Of  New  York,  New  York,  N.  Y. 

Sales  and  service  offices  located  throughout  the  United  States  and  in  Canada 

For  Life,  Accident  &  Sickness,  Group  Insuronce,  Pension  Plons,  MONT  TODAY  MEANS  MONfT  TOMORROW  I 
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flew  to  Los  Anpeles  to  roport 
Jnd*Ee  IPrw  Lana  Tumer-Stompanato- 

JUVK  M’ tfX  Chei-yl  Crane  custody  hearings 

{Continued  from  page  13)  and  inquest.  He  repoi'ted  the 
,  I  .  Dodf^ers  opening  game  on  the 

interesting  facts,  before  he  sits  West  Coa^,  and  during  May  and 
down  to  compose  the  actual  story  he  '^•as  writing 

as  it  will  hit  the  wires.  the  trial  and  conviction  of 


Like  many  another  school  of  Editor  Sees  Greater 
ar,h:  Call  for  SpeciaUM 

top  and  in  the  center  of  things,  The  specialist  reporter  who 


Washington,  D.  C.  With  his  explains  and  backgrounds  the 
roommate,  Roger  Bridwell,  an  news — rather  than  the  old  fash- 


about  the  trial  and  conviction  of 
Charles  Starkweather,  the  Lin- 


Spot  news  coverage,  of  course,  oiai  k.w  earner, 

is  a  different  matter.  At  the  ^^h.,  mass  killer. 

Connie  Nicholas  trial,  for  in-  Ix?banon  lo  Little  Rock 

stance,  he  wTiuld  dictate  about 

800  words  fast  by  telephone  to  Returning  from  the 


Returning  from  the  war  that 


the  UPI  bureau  from  the  court  wasn’t  a  war  in  Lebanon,  UPI’s 
house  during  10-minute  breaks,  roving  corre-spondent  was  dis- 
With  the  help  of  a  friendly  patched  to  Little  Rock.  It  was 
bailiff  he  got  the  UPI  phone  September,  1958,  and  the  special 
in.«5talled  directly  behind  the  legislative  session  w^as  in  prog- 
Judge’s  bench.  Thus  when  the  less  giving  Gov.  Orval  Fauhus 
verdict  was  I'ead  he  was  able  power  to  close  the  schools.  Mr. 
to  repeat  it  woi-d  for  w'ord  as  Fox  was  asked  if  his  integration 
Judge  Thomas  J.  Faulconer  gave  stories  were  as  well  received  by 


it  at  2:15  A.M. 


‘I’m  sure  that  was  the  fa.stest  in  the  North. 


Southern  new'spapers  as  by  those 


a  verdict  ever  reached  the  “I  honestly  believe  they  were,” 


wires,”  Mr.  Fox  commented,  he  said.  “I  tried  to  be  objective.” 


‘Judge  Faulconer  proved  to  be  Southerners  headed  a  three- 


engineering  graduate,  he  hitch-  ioned  straight  newsman — will 
hiked  to  the  national  capital.  In  become  increasingly  important 
his  pocket  w’as  $50  his  dad  had  to  newspapers  as  they  loam  to 
given  him.  In  Washington  he  co-exist  with  television,  accord- 
went  straight  to  the  State  De-  ing  to  Ben  W.  Gilbert,  city  edi- 

partment’s  press  room  and  asked  tor  of  the  Washingt^m  (D.  C.) 

the  first  correspondent  he  met:  Pont  and  Times-Herald. 

‘‘How  do  you  get  a  job  like  ‘‘The  fellow  who  sees  a  new? 
this?”  event  on  television  expects  to 

He  was  told  to  go  back  home  get  something  extra  from  the 
and  get  a  job  on  the  New.s-Press.  printed  page,”  ho  .said.  ‘‘Only 
That  night  he  slept  under  news-  by  giving  meaning  and  dimen- 
papers  in  the  shadow  of  the  sion  to  the  news  can  the  news- 
Washington  Monument.  Then  he  man  satisfy  the  demand  pro¬ 
hitch-hiked  on  to  New  York,  vided  at  television’s  ringside 
There  he  got  a  telegram  that  seat.” 

United  Press  had  a  job  open  Jbe  specialist  reporter,  he 

for  him  back  in  Kansas  City  as  said,  winds  up  doing  more  inter- 
a  copy  boy  at  $15  a  week.  He  pretive  reporting  than  his  gen- 
spent  the  rest  of  his  money  on  cral  assignment  counterpart, 
a  bus  to  get  back  and  take  it.  Delivering  the  annual  John 


a  newsman’s  dream.  He  was  part  story  he  w'rote  “An  Out- 
decidedly  friendly  to  the  press,  sider  Looks  at  the  South.”  UPI 
permitting  anything  that  did  brought  A1  Kuettner,  manager 


not  interfere  with  the  decorum  of  the  Atlanta  bureau  North  to 


of  the  court.” 


K.C.  to  liOndon 


report  on  integration  in  New 
York  schools.  This  was  headed 
“A  Southerner  Looks  at  the 


Mr.  Fox  worked  on  the  desks  North. 


at  UPI  from  1941  when  he  “After  20  y^rs  reporting  for 


started  in  Kansas  City,  Mo.,  ^  press  association  with  1500 
until  1949  when  he  was  trans-  fl'fferent  newspaper  clients  in 


ferred  to  London,  England,  the  U.  S.  of  so  many  varying 


There  he  covered  No.  10  Down-  '^'ews  you  learn  to  be  objective, 
ing  Street,  the  House  of  Com-  commented, 

mons,  and  the  Foreign  Office.  In  December  last  year  he  re- 
“Covering  the  Prime  Minis-  visited  Little  Rock  for  a  series 
ters,  firet  Clement  Attlee  then  on  how  private  schools  were 
Winston  Churchill,  was  very  working. 

frustrating  to  an  American  Sometimes  he  writes  a  de- 
new.spaper  man,”  Mr.  Fox  said,  tailed  story  when  he  is  unable 
“There  were  no  press  confer-  to  get  more  than  a  dozen  words 
ences  such  as  our  Pre.sident  from  the  personality  he  has  been 
gives.  You  never  saw  the  Prime  sent  to  interview.  UPI  published 
Minister  at  10  Downing  Street  one  of  these  in  pamphlet  form  to 
except  at  social  affairs.  'That  send  to  all  clients  and  prospects, 
meant  you  had  to  establish  It  was  captioned:  “Return  to 
friendly  inside  contacts  to  get  Lincoln,”  and  told  of  Sherman 
the  news.  I  was  able  to  get  what  Adams  life  in  retirement  in  Lin- 
you  might  call  ‘guidance’  by  coin,  N.  H.,  after  he  had  left 
taking  Queen  Elizabeth’s  assist-  the  White  House.  All  Mr.  Adams 
ant  press  attache  to  lunch  at  told  him  was  to  be  cautious 
the  American  Embassy.”  driving  on  the  slippery  counti-y 

Some  of  the  London  .stories  roads.  Mr.  Fox  queried  towns- 
Jack  covered  were  frem  the  desk,  people  and  put  together  a  re- 
re-writing  telephoned  descrip-  markably  human  and  interest- 
tion.s.  He  became  manager  of  ing  yarn, 
the  UP  bureau  in  London  and  .  ^  • 

held  the  post  until  he  returned  Mis.soun  Graduate 

to  New  York  in  August  1953.  Mr.  Fox  made  quite  an  effort 
Starting  then  he  was  feature  in  the  first  place  to  get  into 
editor  until  assigned  to  his  pres-  newspapering. 
ent  job  of  roving  repoi-ter  in  1940^ 

February  1958.  the  School  of  Journal- 

On  this  new  trick,  his  first  ism,  University  of  Missouri.  His 
assignment  took  him  to  Havana  late  father  was  an  accountant  in 
for  a  series  on  the  Cuban  politi-  St.  Joseph,  Mo.,  and  could  not 
cal  situation.  Batista  was  then  have  inspired  the  hankering  he 
in  power.  always  had  to  be  a  reporter.  In 

The  next  month  Jack  was  back  high  school  he  was  editor  of  the 
in  New  York  describing  the  school  paper,  however,  and  was 
funeral  of  the  celebrated  jazz  a  stringer  for  the  St.  Joseph 
writer  W.  C.  Handv.  Then  he  Xews-Press. 


Just  before  he  was  trans-  N.  Finley  Lecture  in  Journalism 
feired  from  Kansas  City  to  at  the  City  College  of  Now  York 
Denver,  he  went  back  to  St.  May  7,  Mr.  Gilbert  said  th( 
Joseph  to  marry  his  high  school  reporter  who  is  a  round^  news- 
sweetheart,  Feryle.  Mr.  and  Mrs.  nian  and  offers  “something  else 
Fox  have  two  children,  Stephen,  himself  very  much  in 

14,  and  Linda,  7.  From  Denver  demand, 
he  eventually  came  to  the  New  • 

York  bureau.  The  ai-med  forces 
would  not  take  him  because  of  Missouri  9  Hall 
one  useless  eye,  and  he  followed  Qf  Honor  Opene<l 
the  w^ar  on  the  war  cable  desk  in  „ 

New  York.  Columbia.  Mn. 

MT  1-1  i-i.-  •  1.  i  J  1  ..  The  Hall  of  Honor  of  the  Uni- 

‘  I  like  this  job  tremendously,’  Mls.souri  School  of 

Mr.  Fox  concluded  the  inter-  ^as  dedicated  Fri- 

view.  Wherever  you  go  on  a  ,  «  j, 

sto^  you  always  find  a  tailor-  ^  recognition  in 

made  fraternity  of  well-mfoim^  jjall  are  more  than  100 
newspaper  ^le  ready  to  help  Journali.sm  medalists 

you  I  dont  know  what  I’d  do  39 

without  my  colleaj^es  in  this  distingui.shed  jourealists 

wonderful  business.  photogi-aphs  will  be  on 


Columbia.  Mo. 
The  Hall  of  Honor  of  the  Uni¬ 
versity  of  Mis.souri  School  of 


wonderful  business.' 


•  display  in  Neff  Auditorium.  Ad- 

tT’  I  17  0  ditional  selections  for  the  Hall 

1  ask  r  orre  Keporls  of  Honor  will  be  made  annually. 

On  Mexican  Officials  In  the  first  group  is  James 

a.  A  ^  rr  Wright  Brown  of  Editor  4  Prt- 

San  Antonio, 'Tex.  ,  1935  recipient  of  an 

>rce  ®  Honor  Award  for  Di-stinguished 


‘task  force”  from  the  San 


Antoyiio  Express  and  News  and  e  •  •  t  y 

T,,,  j  j-  i  Service  in  Journali.sm. 
the  papers  TV  and  radio  sta¬ 


tions  has  returned  from  a  flying 
trip  to  Mexico  where  they  inter-  2  Fircs  in  3  Days 
viewed  officials  in  the  new  ad-  »  tvt  v  ’T'«  ni  > 
ministration  of  President  Adolfo  •  Times  Plant 

Lopez  Mateos.  Press  runs  of  the  New  Yorl' 


The  party  included  Bill  Bel-  7* /wes  were  delayed  twice  in  tin' 
lamy,  assistant  to  the  president  past  week  by  fires  in  the  plajt 
of  the  publishing  company ;  On  Saturday  night,  carbon  de- 
Frank  G.  Huntress  III,  treas-  posits  in  a  duct  leading  fp"” 
urer;  Charles  0.  Kilpatrick,  ex-  the  stereotype  foundry  to  the 
ecutive  editor;  Ed  Ray,  editor;  sub-basement  ignited  and  spark' 
Clarence  J,  LaRoche,  Express  .shot  from  a  tower  on  the  iw' 
managing  editor;  Wayne  Kearl,  of  the  14-story  building.  Nearly 
manager  of  KENS-TV;  Richard  400  men  left  the  press  and 
Roll,  news  director,  and  Rex  stereo  rooms  and  late  Sunday 
Stanley,  news  cameraman  for  editions  were  held  up  an  hour, 
the  TV  station.  Flying  with  the  Times  Square  crowds  were  at- 
group  to  Mexico  City  were  Mex-  tracted  to  the  newspaper’s  plan* 
ican  Consul  General  Lauro  Iza-  again  Monday  night  as  fire  ap- 
guirre,  and  Joel  Quinones,  man-  paratus  gathered.  This  time  a 


ager  of  the  Mexican  government  fire  broke  out  in  the  stereo  melt- 


tourist  bureau  in  San  Antonio,  ing  pot.  It  was  extinguished. 
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PHOTOGRAPHY’ 


Right  Exposures  Are 
Tough  at  Missile  Site 


Kv  Jumrfi  I-  ('-oliings 


Chuck  Rogers,  a  young  still 
cameraman  for  the  RCA  docu- 
mentarj*  photographic  produc¬ 
tion  section.  Air  Force  missile  ' 
test  center,  Patrick  AFB,  Flor¬ 
ida,  has  probably  made  more 
pictures  of  missile  launchings 
at  Cape  Canaveral  than  anyone 
else.  His  work  has  been  excel¬ 
lent. 

The  ex-news  photographer  is 
author  of  at  least  10,000  such 
photos,  and  by  now  we  figured 
he’d  had  enough  experience  to 
tell  how  he  does  it.  This  was  his 
reply: 

“In  my  particular  case  the 
first  thing  I  do  on  arrival  at  the 
pad  is  to  .set  up  the  still  sequen¬ 
tial  cameras  (aerial)  which  will 
be  operated  remotely  and  will 
record  the  launch  at  a  rate  of 
three  frames  a  second.  These 
cameras  provide  very  close-in 
coverage  of  the  launch.” 

Next,  he  wrote,  he  starts 
planning  his  coverage  of  pre¬ 
launch  activity.  During  this 
phase  he  usually  works  with  a 
Speed  Graphic. 

“But,"  he  .says,  ‘‘I’m  restricted 
to  using  a  tripod-type  camera  in 
contrast  to  a  more  candid  type 
which  would  allow  a  more  in¬ 
formal  approach.  I  choose  an  8  x 
10  Deardorff  because  it  allows 
for  more  control  of  perspective 
and  distortion  than  the  S.G.,  al¬ 
though  it  is  heavier  and  harder 
to  move  from  place  to  place.  And 
the  print  quality  from  8  x  10  is 
much  better.” 

Th  is  pre-launch  period  is 
when  Chuck  makes  his  docu- 
mentaiy  pictures  of  the  missile. 
This  done,  he  tries  for  some¬ 
thing  different.  For  instance, 
he’ll  show  the  technicians  get¬ 
ting  the  missile  ready.  Adding 
the  human-interest  touch  is  im¬ 
portant,  he  feels. 

“On  daylight  shoots  exposures 
range  from  1/500  at  f.  8  on  color 
sequence  cameras  on  the  pad  to 
1/800  at  f.  11  on  the  black-and- 
white  camera  at  the  tracking 
site  which  is  usually  outside  the 
danger  zone  (about  2000  to  3600 
feet,  depending  on  the  missile 
type),”  he  explains. 

Final  Check 

“After  completing  pre-launch 
coverage  on  the  pad  we  make  a 
final  check  of  the  operational 
status  of  our  remotely-operated 
cameras,  set  exposures  and  clear 
the  area. 


“Exposure  estimating  for 
these  remote  cameras  is  some¬ 
times  very  difficult  because  oc¬ 
casionally  the  shoot  is  sched¬ 
uled  for  a  time  of  day  when  the 
light  changes  rapidly  (dusk  or 
dawn)  and  a  hold  for  15  minutes 
could  mean  the  difference  in  the 
amount  of  light  as  much  as  200 
percent.” 

Sometimes,  he  said,  they  are 
set  up  for  a  daylight  shoot  that 
holds  into  darkness.  And  at 
other  times  they  have  been  pre¬ 
pared  for  dark  days  only  to  have 
the  sun  break  through  and  shine 
on  the  pad  five  minutes  before 
T-time. 

"We  can  and  do  compensate 
for  under-exposure,”  Chuck 
writes,  “but  we  find  over-expo¬ 
sure  results  in  loss  of  good 
coverage.” 

When  the  “long  guns”  are  set 
up  at  the  tracking  site,  he  pre¬ 
fers  a  Graflex  with  a  40-inch, 
f.8  lens. 

“On  night  shoots,”  Chuck 
says,  “the  pad  remotely-operated 
color  cameras  are  exposed  1/150 
at  f.  2.5  and  black  and  white  at 
1/150  at  f.  4.  The  black-and- 
white  tracking  camera  is  op¬ 
erated  at  1/125  at  f.8  on  Tri-X. 


Chuck  Rogers  at  Canaveral 


DERBY  COLOR 

The  Nashville  Tennessean  last 
week  proudly  told  on  page  one 
the  story  of  how  two  of  its  pho¬ 
tographers  shot  the  Kentucky 
Derby  in  full  color. 

It  was  an  accomplishment  in 
positioning  and  timing  and  de¬ 
sire,  and  it  was  brought  off  by 
Jimmy  Holt  and  Joe  Rudis,  staff 
photographers,  to  say  nothing 
of  editorial  and  technical  as¬ 
sistance. 

“I  knew  I  had  it  (the  photo 
finish)  the  minute  I  shot,”  Mr. 
Holt  said  in  the  story.  “I  looked 
across  at  Joe.  He  was  smiling 
in  that  way  of  his.  I  knew  he 
had  a  good  one  too.  But  our 
problem  had  just  begfun  ...” 

The  problems  consisted  of 
making  a  fast  break  out  of  the 
crowd,  racing  to  the  airport  in 
a  cab  and  having  everything 
ready  at  the  plant  after  a  quick 
flight  home  in  the  newspaper’s 
plane. 

The  results  seem  to  justify 
the  labor  pains.  'The  Tennessean 
ran  Mr.  Holt’s  picture  eight  col¬ 
umns  wide  across  the  top  of  the 
sports  section. 


KSU  IJNEDP 

The  theme  of  Kent  State  Uni¬ 
versity’s  18th  annual  short 
course,  June  16-19,  will  be  the 
relationship  between  news  pho¬ 
tography  and  photography  in 
other  media. 

Robert  Fleming,  ex-newsman 
now  with  ABC’s  Washington, 
D.  C.,  bureau,  is  the  main  speak¬ 
er.  Others  include  Gordon  N. 
Converse,  chief  photographer, 
Christian  Science  Monitor;  Car¬ 
men  Reporto,  Chicago  Suv- 
Times;  Dr.  Curtis  D.  Mac- 
Dougall,  Northwestern  Univer¬ 
sity;  Vem  Cady,  chief  photogi-a- 
pher,  Cleveland  Plain  Dealer. 

And:  Bill  Drenton,  news  di¬ 
rector,  WNBS-TV,  Columbus, 
Ohio;  Joe  Clark,  freelancer,  De¬ 
troit;  Lou  Chiesi,  sports  editor, 
Sagmaio  (Mich.)  News;  and 
George  Tames,  photographer, 
Washington,  D.  C.,  bureau.  Nor 
York  Times. 


CANNES  C4N 

The  Cannes  Film  Festival  has 
lived  up  to  expectations  this 
year  by  giving  the  photogra¬ 
phers  a  semi-nude  field  day, 
reports  out  of  there  indicate. 

According  to  one  wire  storj-: 
“Half  a  dozen  girls  peeled,  a 
photographer  fell  into  the  water 
and  one  actress  became  so  terri¬ 
fied  she  ran  aw’ay  and  hid  in  a 
cave.” 

Official  reaction:  “Something 
will  be  done  next  year  to  stop 
these  occurrences.  They  lower 
the  tone  of  the  whole  festival 
and  turn  it  into  a  beer  garden.” 
«  »  » 

EXPENSIVE  HAND 

A  cari)enters’  union  leader 
had  to  pay  a  $25  fine  for  laying 
a  hand  on  Warren  Roll,  Hono¬ 
lulu  Star  Bulletin  photogi’apher, 
in  an  airport  .=cufflo. 


Press  Bids 
For  Facts  on 
Steel  Talks 


A  Steel  Curtain  separates 
newspapermen  from  collective 
bargaining  negotiations  between 
the  United  Stqelworkers  and  12 
steel  companies,  newsmen  cov¬ 
ering  the  big  story  complained 
this  week. 

The  labor  writers  on  May  12 
gave  both  si«les  in  the  negotia¬ 
tions  at  the  Roosevelt  Hotel, 
New  York,  this  manifesto: 

“The  representatives  of  the 
press,  a.ssigned  to  keep  the  pub¬ 
lic  informe<l  of  the  progress  of 
the  contract  negotiations  in 
steel,  protest  the  refusal  of  the 
parties  to  provide  regular  and 
comprehensive  information  on 
what  is  happening  behind  the 
closed  doors  of  the  conference 
room.  .  .  . 

“At  the  .start  of  the  meetings 
between  the  four-man  teams 
representing  .steel  manag^ement 
and  labor,  a  joint  communique 
promised  that  the  press  would 
be  kept  ‘fully  informed’  on  the 
progress  of  the  negotiations. 
Two  meetings  have  now  been 
held  and  both  sides  have  refu.sed 
to  say  anything  more  than  that 
they  will  meet  again.  We  are 
once  again  confronted  with  the 
familiar  declaration  from  the 
negotiators  that.  ‘We  oannot 
negotiate  in  the  press.’ 

“This  is  an  attitude  that  im¬ 
plies  that  the  parties  are  dealing 
with  a  private  matter,  rather 
than  one  in  which  every  citizen 
has  as  direct  a  stake  as  the 
eight  negotiators.  .  .  .  We  feel 
that  it  is  as  unthinkable  for 
these  negotiations  to  proceed  be¬ 
hind  any  variation  of  an  iron  or 
steel  curtain  as  it  would  be  to 
shut  off  all  information  about 
the  course  of  developments  in 
the  foreign  ministers’  meeting 
at  Geneva.” 

’The  statement  was  signed  by 
A.  H.  Raskin,  New  York  Times; 
Ted  Hall,  Ncimrfc  (N.  J.)  News; 
Tom  Brooks,  Business  Week; 

■  George  Shrustrom  Jr.,  American 
Metal  Market;  Sidney  Fish, 

•  .Journal  of  Commerce;  Pete 

^  Bradley,  Pittsburgh  (Pa.) 

Press;  Robert  A.  Bedoli.s,  New 

'  York  Herald  Tribune;  John  N. 

*  Wilford  and  Ed  Lally,  Wall 

■  Street  .Journal;  Robert  G. 

I  Shortal,  United  Press  Interna¬ 
tional. 

Mr.  Raskin  said  these  10  re¬ 
porters  happened  to  be  present 
when  the  manifesto  was  issued, 

■  but  that  he  felt  sure  all  report- 

'  ers  covering  the  story  would 

-  have  signed  it. 

,  The  register  in  the  press  room 
has  been  signed  by  54  reporters. 
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Mayor  Has 

Reporter 

Arrested 


Galveston,  Tex. 

A  lepoi'ter  ordered  arrested 
here  after  a  tow  with  Mayor 
George  Roy  Clough  was  granted 
a  jury  triad  in  city  court,  sched¬ 
uled  for  May  15,  three  days 
after  the  municipal  election. 

Joel  B.  Kirkpatrick,  32,  Gal¬ 
veston  Bureau  manager  of  the 
Houston  Chronicle,  was  arrested 
at  City  Hall  May  8  on  a  charge 
of  disturbing  the  peace  after  he 
tried  to  question  Mayor  Clough 
about  shortages  at  city-owned 
Stewart  Beach  Park  and  the 
mayor’s  appointments  to  city- 
owned  Galveston  Wharves. 

Mr.  Kirkpatrick,  who  was 
ordered  out  of  a  city  commis¬ 
sion  meeting  last  year  when  he 
brought  a  tape  recorder  to  the 
pi-oceedings  after  the  mayor  ac¬ 
cused  him  of  mis-quoting  him, 
spent  an  hour  in  custody  at 
police  headquarters. 

Mayor  Clough  ordered  the  im¬ 
porter’s  arrest  when  the  ques¬ 
tioning  by  Kirkpatrick  le<i  to 
name-calling  by  lioth  men. 

Police  Commissioner  Waltei- 
Rourke  Jr.,  who  two  years  ago 
was  Clough’s  running  mate  but 
has  since  come  under  the  mayor’s 
fire,  was  the  first  to  offer  to 
make  bond  for  the  reporter. 
However,  Jack  Callahan,  foi*mer 
Corporation  Court  judge,  posted 
a  $250  bond  set  by  Judge  James 
Piperi. 

W’hen  Kirkpatrick  appeared 
before  Judge  Piperi,  he  pleaded 
not  guilty  and  asked  for  a  jui-y 
trial,  on  advice  of  the  Chronicle 
attorney,  Charles  R.  Vickery. 

Mayor  Clough,  who  appointed 
Piperi  to  the  bench,  objected, 
saying,  “It  is  just  a  simple  little 
disturbing  the  peace  case  and 
I  don’t  think  a  jury  trial  is 
neces.sary.’’ 

Judge  Piperi  replied:  “I  can’t 
help  it.  Mayor.  It  is  his  consti¬ 
tutional  right  to  trial  by  jury.” 
♦  ♦  * 

Keporler  Chartjes  Assault 

Milledgeville,  Ga. 

A  physician  -was  arrested 
May  12  on  a  charge  of  assault¬ 
ing  a  reporter  for  the  Atlanta 
Constitution. 

The  reporter.  Jack  Nelson, 
was  covering  a  meeting  of  the 
Baldwin  County  Medical  Society. 
He  said  he  was  struck  on  the 
jaw  and  chest  by  Dr.  Charles 
Jordan,  who  operates  a  private 
hospital.  Dr.  Jordan  was  released 
in  $500  bond. 

Mr.  Nelson’s  articles  touched 
off  the  recent  investigation  of 
the  Milledgeville  State  Hospital. 


Press  Critic 
Is  Silenced 
By  Kefauver 

Washington 
Senator  Estes  Kefauver  stood 
up  for  the  press  this  week  and 
challenged  a  committee  witness 
on  his  assertion  that  much  of 
press,  radio  and  television  is 
communist-infiltrated. 

The  Tennessee  Democrat,  pre¬ 
siding  at  a  hearing  on  a  pro¬ 
posed  constitutional  amendment 
giving  states  exclusive  control  of 
schools,  declared  the  statement 
by  Merwin  K.  Hart,  president 
of  the  National  Economic  Coun¬ 
cil,  was  repulsive. 

(x>miminications  Mrslia 

Mr.  Hart  had  mentioned  the 
communications  media  in  the 
same  breath  with  “every  com¬ 
munist  and  socialist-infiltrated 
organization”  that  opposed  the 
I’esolution.  He  said  only  about 
30  of  the  country’s  daily  news¬ 
papers  were  “independent”  and 
he  named  the  New  York  Timet 
and  Washington  Post  and 
NEWLYWEDS — Westbrook  Pe9ler,  65-yeer-old  King  Features  Syndicate  Tinies-Herald,  specifically,  in  a 
columnist,  poses  with  his  bride,  the  former  Mrs.  Pearl  W.  Doane,  47,  suggestion  that  they  were 
after  marriage  at  the  home  of  friends  in  New  York  May  1 1,  Mr.  Pegler's  among  those  that  are  corn- 
first  wife  died  in  1955.  Mrs.  Doane,  mother  of  two,  was  divorced  two  munist-infiltrated. 

years  ago  from  an  actor's  agent.  This  is  her  third  marriage.  “I’m  sorry  to  hear  you  make 

"  that  statement”  Senator  Ke¬ 

fauver  admonished  Mr.  Hart 

San  Jose  Guild  Lynching  Reward 

Rebuffs  Sackett  Ad  Run  in  South  no  more  testimony  of  this 

nature.” 

Sheldon  F.  Sackett,  publisher  Two  newspapers  and  a  radio  • 

of  the  H’orW  o/ Coos  Baj/  (Ore.),  station  in  the  locality  where  Firm  Executives 

in  New  York  City  this  week  for  Mack  Charles  Parker  was  ab-  _ .  •  oi  PI 

former  President  Harry  S.  Tru-  ducted  from  jail  and  murdered  Uie  in  Plane  l.irasll 
man’s  75th  birthday  celebration,  have  accepted  paid  advertising  Two  executives  of  Interchem- 
said  he  is  ninning  contests  in  on  the  WMCA  (radio.  New  ical  Corporation  who  were  well 
San  Jose,  Calif.,  Oakland,  Calif.,  York)  reward  of  over  $5000  for  known  in  the  printing  ink  trade 
and  Portland,  Ore.,  to  determine  infonnation  leading  to  the  ar-  died  in  the  New  York-Atlanta 
whether  residents  want  him  to  rest  and  conviction  of  the  un-  airliner  that  exploded  and 
establish  new  daily  newspapers  identified  lynchers.  crashed  near  Baltimore  May  13- 

in  the  three  cities.  (E&P,  May  9,  The  Bogalusa  (La.)  News  ran  By  coincidence,  F.  Jack  Jeuck, 
page  62).  a  quarter  page  ad  placed  by  sales  vicepresident  of  the  Print- 

Mr.  Sackett  said  he  was  dis-  WMCA  on  Sunday,  May  10,  ing  Ink  Division  (IPI). 
tributing  circulars  in  San  Jose,  containing  the  following  copy:  Maurice  D.  Cleary,  director  of 
offering  a  $10,000  prize  for  “$5,190  Reward  for  infonnation  industrial  relations  for  Inter- 
letters  for  or  against  a  new  daily  leading  to  the  arrest  and  con-  chemical  Corp.,  were  passengers 
there.  He  said  he  had  wired  all  viction  of  the  person  or  persons  on  the  same  flight, 
of  the  Mercury-News  (Ridder)  responsible  for  the  murder  of  j^r.  Jeuck  53,  had  been  with 
employees  who  are  on  strike  a.sk-  Mack  Charles  Parker — WMCA  company  33  years;  Mr. 

ing  how  they  like  the  idea  of  a  Reward  Fund,  Radio  WMCA,  deary,  47,  for  18  years.  Mrs- 
new  paper  and  whether  they  New  York.”  Cleary’ also  died  in  the  crash, 

would  work  for  it.  The  Popularville  (Miss.)  • 

Immediate  negative  reaction  Weekly  Democrat  accepted  the  |Tp|  AcaiffnTiiPiit 
came  from  Robert  Hickey,  presi-  same  copy  for  insertion  on 

dent  of  the  San  Jose  Newspaper  Thursday,  May  14.  This  paper  Appointment  of  John  G- 
Guild,  on  behalf  of  members  who  is  published  in  the  town  where  Warner  of  Dallas  as  manager 
recently  joined  the  picket  lines.  Parker  was  abducted  from  his  of  the  New  Orleans  bureau  of 
Guild  members.  Mi-.  Hickey  cell.  United  Press  International  w^ 

said,  are  interested  only  in  re-  WRJW  radio.  Picayune,  announced  this  week  by  Wart 

turning  to  their  jobs  and  the  (Miss.),  servicing  the  Pearl  Colwell,  Southwest  division  news 

guild-published  San  Jose  Re-  River  area,  scheduled  a  two-day  manager.  He  succeeds  Harry 
porter  will  be  abandoned  once  saturation  campaign  of  spot  an-  Trimbom,  who  will  assume  » 
the  Mei  cury-News  resumes.  nouncements.  nost  on  the  West  Coast. 
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Editor  &  Publisher  announces  a  special  editorial 
event  culminating  three-quarters  of  a  century  of 
service  to  the  newspaper  industry  . . .  E&P’s  75th 
Anniversary  Edition  . . .  devoted  to  the  theme  of 


r  , 


Now  at  last  newspapers  can  sell  for  themselves  as  effectively  as  they  sell  for 
their  advertisers.  Here  is  a  complete  roundup  of  modern  sales  information 
designed  for  newspaper  selling  —  general,* retail,  classified.  Backed  up  editorial 
analysis  of  newspapers  as  the  total  selling  medium  —  case  histories,  success 
stories,  statistics.  Nine  sections  of  great  significance  to  newspapers  .  .  . 


1.  Newspapers' 

2.  Newspapers' 

3.  Newspapers' 

4.  Newspapers' 

5.  Newspapers' 

6.  Newspapers' 

7.  Newspapers' 

8.  Newspapers' 

9.  Newspapers’ 


Total  Market  Coverage 
Total  Flexibility 
Total  Affordability 
Total  Usability  by  Advertisers 
Total  Merchandisability 
Total  Family  Appeal 
Total  Believability 
Total  Effort  in  the  Community 
Total  Advertising  Leadership 


Plus  a  one-of-a-kind  editorial  review  and  perspective  of  the  newspaper  indus¬ 
try,  its  development  over  the  last  75  years  and  its  potential  for  the  future. 
Every  phase  of  the  industry  is  thoroughly  discussed  and  analyzed.  Must  read¬ 
ing  for  anyone  interested  in  the  newspaper  business  in  any  way.  Special 
distribution  to  leading  advertisers  and  agencies. 

Don’t  miss  this  truly  unusual  opportunity.  Your  advertising  in  these  pages 
will  be  carried  along  on  an  editorial  current  that  will  keep  it  fresh  and  excit¬ 
ing  all  year  long  —  and  longer.  Reserve  your  space  today. 

Published  June  27,  1959.  Deadline  for  space  reservations  —  June  1.  For  copy  or 
plates,  June  9.  Regular  .space  rates  apply. 
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WASHINGTON  FOCUS 


Ba’  Janies  J.  Butler 


10290  F.ASKl) 

A  Presidential  pmclamation 
which  has  the  effect  of  erasing 
the  “Classified"  stamp  from 
many  government  files  and 
opening  records  for  Iwna  fide 
historical  research,  also  adds 
two  agencies  to  those  having 
peimission  to  classify. 

The  net  re.sult,  despite  the 
additions  of  the  Fann  Credit 
Administration  and  the  Federal 
Coal  Mine  Safety  Board  of  Re¬ 
view,  will  be  to  ease  the  impact 
of  Executive  Oi'der  10290  signed 
by  President  Tniman  in  1951 
and  revised  by  President  Eisen¬ 
hower. 

The  rule  that  only  government 
agencies  having  dirt*ct  responsi¬ 
bility  for  national  defen.se  could 
exercise  the  classification  power 
thinned  the  list  but  made  no 
provision  for  decla.ssification  by 
those  dropped.  The  new  order 
provides  that  such  restricting 
stamps  be  removed. 

Access  to  classifitid  infonna- 
tion  had  been  confined  to  persons 
whose  official  duties  required  it 
in  the  interest  of  “promoting 
national  defense."  That  proved 
to  be  narrower  than  intended; 
it  excluded  research  by  histor¬ 
ians  on  the  theory  that,  while  it 
was  not  contrary  to  defense  it 
could  not  be  shown  that  it  pi*o- 
moted  that  goal.  Hereafter  ex¬ 
amination  of  records  will  be  per¬ 
mitted  by  “tinistv'oi-thy  persons 
engaged  in  historical  re.search 
so  long  as  such  access  is  ‘clearly 
consistent  with  the  interests  of 
national  defen.se’." 

An  operational  amendment 
will  permit  transmission  of 
“Confidential”  defen.se  material 
by  ordinary  first  class  mail.  The 
foimer  rule  required  registered 
mail  handling.  The  President 


concluded  this  involved 
less  expense. 


KKSTRUTTION  lIPflEU) 

The  right  of  the  Patent  Office 
to  forbid  persons  who  practice 
before  it  from  advertising  in 
newspapers  and  other  publica¬ 
tions  has  been  upheld  by  District 
Judge  John  J.  Sirica  who  ruled 
that  confining  patent  practi¬ 
tioners  to  the  same  advertising 
standai'ds  that  apply  to  attor¬ 
neys  before  the  federal  courts 
is  legal.  Meilin  M.  Evans  has 
sought  an  injunction  to  annul 
the  Patent  Office  directive  to 
non-lawyers  to  stop  advertising 
or  face  revocation  of  their  per¬ 
mits  to  represent  clients. 


microphones.  He  reserves  the 
a  need-  right  to  delete  or  clip  but  this 
is  not  censorship,  he  contends. 
The  purpose,  he  explained,  is  to 
insure  that  no  offhand  comment 
human  boo-boo  which  the 
Communists  could  exploit,  goes 
on  the  air. 


W  AGE-HOUR  DEBATE 

The  annual  debate  over  broad¬ 
ening  the  Wage-Hour  Law  got 
under  way  with  AFL-CIO  Presi¬ 
dent  George  Meany  singling  out 
for  criticism  newspaper  pub¬ 
lishers  and  retail  store  manage¬ 
ment. 

“You  will  remember,”  Meany' 
suggested  to  the  Senate  Labor 
Committee,  “in  the  early  days 
of  wage-hour  legislation  there 
were  any'  number  of  operations 
who.se  ownera  claimed  they  could 
not  function  if  the  40-hour  w'eek 
became  law.  There  was  the  news¬ 
paper  business,  to  name  only 
one.  And  yet  the  newspaper 
business  today,  and  those  others 
w'ho  raised  the  same  cry,  are 
operating  efficiently  and  profit¬ 
ably  with  a  work-week  of  40 
hours  or  less.” 

The  pending  Kennedy  Bill 
would  raise  minimum  wages 
from  $1  to  $1.25  an  hour.  It 
affects  newspapers  in  these 
ways : 

1.  Abolishes  the  wage-hour  ex¬ 
emption  for  employees  of  news¬ 
papers  with  a  circulation  of 
4,000  or  less; 

2.  Establishes  a  minimum  age 
of  16  for  newspaperhoys. 

3.  Grants  the  Children’s  Bu¬ 
reau  jurisdiction  over  news- 
papeilx)ys. 

4.  Increases  the  minimum 
wage  of  covered  employees  to 
$1,25  an  hour. 

*  *  * 

BOO-BOO  PROTECTION 

As  long  as  James  C.  Hagerty 
remains  as  White  House  press 
secretary,  he  promises  there  will 
be  no  live  coverage  of  Presi¬ 
dential  press  conferences  by 
radio  or  television.  Hagerty  was 
responsible  for  permitting  broad¬ 
casters  to  set  up  cameras  and 


FA.ST  AND  LI  CE 
“What  the  Deuce,  Zeus!”  or 
“Forgive  Us  Our  Press  Passes,” 
the  show  written  and  acted  by 
member's  of  the  Women’s  Na¬ 
tional  Press  Club  delighted  a 
blue-ribbon  audience  at  the 
Club’s  annual  dinner-and-skit. 
In  costumes  of  the  ancients  and 
parodies  on  songs  of  the  moderns 
the  ladies  of  the  press  ran  the 
gamut  of  topical  interests.  One 
of  the  hits  depicted  the  recently 
appointed,  confirmed  and  re¬ 
signed  Ambassador  to  Brazil, 
Claire  Luce,  vocalizing  this  pre¬ 
diction:  “I  know  that  Morse 
will  rue  the  day  he  had  those 
ugly  words  to  say;  for  Time  and 
Life  will  make  him  pay.” 

*  *  * 

RETURN  TO  FORM 
The  wisecracks  which  pep¬ 
pered  the  Roosevelt  and  Truman 
White  House  press  conferences 
have  been  missed  since  President 
Eisenhower  took  over,  but  the 
newsmen  agreed  Ike  fielded  a 
fast  one  in  the  style  to  w'hich 
they  had  been  accustomed  when 
a  question  concerning  the 
Churchill  visit  was  put  to  him. 
Spencer  Davis  of  Associated 
Press  asked  whether  there  had 
been  any  conversations  between 
the  President  and  the  visiting 
Britisher  about  Field  Marshall 
Montgomei'y.  Ike  nifted:  “Well, 
[  think  w'e  tried  to  talk  about 
important  things.” 


papers  to  suspend  publication 
for  not  more  than  two  issues  in 
any  one  calendar  year  without 
loss  of  second-class  mail  privil¬ 
eges.  The  argument  made  for 
predecessor  bills  has  been  that 
the  country  editor  should  be 
entitled  to  a  vacation  now  and 
then  but  the  customary  one-man 
operation  means  stay  on  the  job 
or  the  paper  doesn’t  come  out 
«  *  « 

(MANNEL  SOUGHT 

Owensboro  Publishing  Com¬ 
pany  has  protested  to  the 
Supreme  Court  that  the  Federal 
Communications  Commission, 
without  notice,  eliminated  the 
Hatfield,  Ind.,  television  channel 
for  which  it  was  an  applicant 
and  has  asked  the  court  to  de¬ 
clare  the  action  of  no  effect 
Owensboro  On  the  Air,  Inc., 
was  the  other  applicant.  The 
former  competitors  have  joined 
together  in  this  litigration. 

*  *  * 

HOOVER  FOR  PUBLICITY 

In  testimony  before  the  House 
Appropriations  Committee,  made 
public  this  week,  J.  Edgar 
Hoover,  the  FBI  chief  for  35 
years,  lashed  out  again  at  social 
workers  and  juvenile  court 
authorities  who  would  keep  the 
names  of  young  offenders  out  of 
print. 

“I  see  no  reason  for  secrecy,” 
he  said.  “I  feel  that  when  a 
felony  is  committed,  there  is  no 
reason  for  withholding  the  name 
of  the  youthful  offender.  He 
ought  to  be  treated  in  the  same 
manner  as  an  adult. 

“Youth  should  not  be  treated 
cruelly,  but  when  they  do  not 
measure  up  to  their  responsibil¬ 
ity  of  obeying  the  law,  they 
must  be  made  to  accept  the  re¬ 
sponsibility  for  their  acts. 

“We  can  no  longer  afford  to 
let  ‘tender  age’  make  plunder 
into  a  trifling  prank,  reduce 
mayhem  to  a  mischevous  act,  and 
pass  off  murder  as  a  boyish 
misdemeanor.” 


COMMON  INTEREST.S 
Newspapering  in  Wyoming 
was  the  subject  of  discussion 
when  Ted  Olson,  foreign  service 
officer  visited  Senator  Joseph  C. 
O’Mahoney.  Before  entering 
government  service,  from  which 
he  now  is  retiring,  Olson  w'as 
editor  of  the  Laramie  (Wyo.) 
Boomerang,  and  43  years  ago 
Wyoming’s  senior  Senator  was 
editor  of  the  Cheyenne  Leader. 
Olson  recently  returned  from  a 
tour  of  duty  in  the  U.  S.  Em¬ 
bassy  in  Iceland. 

*  «  * 

TIME  TO  GO  FISHING 


Fulton  Lewis  Libel 
Verilicl  Set  .48ide 

W’A.SHINGTON 

A  libel  verdict  of  $145,0W 
against  newscaster  Fulton  Le^ 
Jr.,  has  been  set  aside  by  Dis¬ 
trict  Judge  George  L.  Hart  on 
the  ground  of  excessiveness  and 
a  new  trial  has  been  ordered. 

The  judgment  of  the  jury 
had  been  in  favor  of  Pearl  A. 
Wanamaker,  an  educator  m 
Washington  State.  Mr.  Lewis 
had  confused  her  w'ith  a  person 
of  similar  name  when  he  com¬ 
mented  in  a  manner  which  h« 
A  Capitol  Hill  y^rennial  has  admitted  in  a  subsequent  broad- 
bloomed  again,  this  time  nur-  cast  was  “a  horrifying  mistake, 
tured  by  Rep.  Leonard  Wolf  who  Judge  Hart  said  the  broadcast 
asks  revision  of  the  postal  regu-  was  libelous  but  pointed  to  the 
lations  to  permit  weekly  news-  absence  of  proof  of  damage. 
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Sam  Williams 
Dies  at  91; 
Pulitzer  Aide 

Hkndersonville,  N.  C. 
Samuel  H.  Williams,  a  fonner 
sticretary  to  Joseph  Pulitzer, 
died  here  Mav  11  at  the  age  of 
91. 

Mr.  Williams  began  his  news¬ 
paper  career  as  a  reporter  for 
the  Cleveland  Press.  After  a  few 
years,  he  went  to  the  New  York 
H'or/d,  and  became  city  editor. 

While  working  for  the  World, 
Mr.  Williams  met  the  late  Ar¬ 
thur  Brisbane  and  joined  him 
"hen  Brisbane  was  made  editor 
of  the  old  New  York  Evening 
I'lumal,  which  had  just  been 
started  by  William  Randolph 
Mearst.  Mr.  Williams  became 
the  first  managing  editor  of  that 
newspaper. 

Mr.  Williams  stayed  with 
Hearst  for  five  years,  much  of 
the  time  as  his  representative  in 
Europe.  He  then  rejoined  Pulit¬ 
zer,  then  completely  blind,  as  his 
^retary  and  confidant.  During 
these  later  days  with  Pulitzer 
he  spent  some  time  in  Washing¬ 
ton  as  a  special  correspondent 
of  the  World  and  later  became 
oianager  of  the  newsprint  prop¬ 
erties  Pulitzer  had  acquired. 

I  .'^hort  Retirement 

When  Pulitzer  died,  Mr.  Wil¬ 
iams  retired — for  the  first  time. 
“Ut  when  the  National  Recovery 
administration  insisted  that  the 
A^y  newspapers  frame  a  code 
1*0  govern  their  operations,  a 
of  publishers  persuaded 
Mr.  Williams  to  come  out  of  re- 
■lafce.  and  look  after  their 

adcsst  ij^rests  in  Washington.  When 
to  the  killed  two  years  later 

ure.  \  Supreme  Court,  Mr.  Wil- 
p  again  retired. 

5.1’  at  PUBLISHER 


TOTAL  TURNOUT — Story,  Brooks  &  Finley,  Inc.  brought  its  sa'es  staff 
together  May  9-10  in  New  York  for  discussion  of  the  "Total  Se'ling" 
effort,  problems  of  Sunday  magazine  selling  and  development  of  new 
business  in  ROP  color.  The  group,  left  to  right,  includes:  Seated — 
Anthony  Esposito,  Chicago;  Ted  Cronin,  Chicago;  Larry  Pingaro,  New 
York;  John  Piner,  Chicago;  Howard  C.  Story,  Philadelphia,  president; 
Howard  C.  Story  Jr.,  New  York,  executive  vicepresident;  William  Backer, 
Thomas  Bennis,  John  Schlamp,  Frank  Coyle,  all  New  York;  Robert  Carew, 
Boston;  Arthur  Mott,  San  Francisco;  Standing — Roger  Geissinger,  Los 
Angeles;  Van  Timpson,  New  York;  Rod  Matteson,  New  York;  Fred  Heg- 
man,  Chicago;  Robert  Thiebauth,  New  York;  Richard  Holloway,  Phila¬ 
delphia;  Stephen  Czufin,  Miami;  Robert  Degen  Jr.,  New  York;  Karl 
Klimcheck,  New  York;  Arthur  Daly,  New  York;  James  Farrell,  Cleveland; 

Robert  Carney,  Atlanta;  and  Stanley  Cloutier,  Detroit. 
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But  in  1935,  he  was  asked  by 
what  is  now  the  National  Asso¬ 
ciation  of  Food  Chains  to  handle 
their  press  relations.  He  served 
the  Association  as  Press  Rela¬ 
tions  Counsel  until  his  third — 
and  final — retirement  in  1950. 

Mr.  Williams  was  highly  re¬ 
garded  as  a  spinner  of  tales  and 
once  told  a  reporter  this  version 
of  a  famous  one: 

Williams  said  he  joined  the 
Hearst  organization  just  before 
the  Spanish-American  War.  He 
said  Hearst  sent  him  with  the 
late  Fi-ederick  Remington,  best 
know’n  for  his  paintings  of  the 
old  West,  to  Key  West,  Florida, 
to  await  w-ord  of  war  in  Cuba. 
After  several  days.  Remington 
became  impatient  and  a.sked 
Williams : 

“Sam,  why  is  Willie  Hearst 
keeping  me  dow-n  here?  There 
ain’t  no  war,  there  ain’t  no  cli¬ 
mate  and  there  ain’t  no  pictures. 
How  about  wiring  him  to  take 
me  out  of  here.  He  has  been 
paying  me  too  much  money  for 
this  loafing.” 

Williams  reported  he  wired 
Hearst  Remington’s  plea,  word 
for  word.  And,  said  he,  Hearst’s 
reply  read: 

“Tell  Remington  if  he  will 
stay  there  and  make  the  pic¬ 
tures,  I’ll  furnish  the  war.” 

3  Quiet  Wars 

Williams  also  liked  to  recall 
that  he  covered  two  wars  with¬ 
out  ever  hearing  a  shot  fired. 
He  said  that  Hearst  became  con¬ 
fer  May  16,  1959 


viiu-e<l  that  the  Spanish-  Ameri¬ 
can  War  would  be  fought  on 
Spanish  soil,  so  he  dispatched 
Williams  from  Key  West  to  Gi¬ 
braltar.  By  the  time  Williams 
reached  Ixindon,  the  war  was 
over. 

While  awaiting  further  orders 
in  London,  Williams  recalled, 
the  Boer  War  broke  out  in  South 
.\frica.  Williams  said  he  ai- 
ranged  with  the  British  govei-n- 
ment  to  get  to  Capetowm  and 
from  there  to  the  scene  of  the 
action.  But  there  was  a  hitch: 
the  British  refused  him  cable 
space  for  his  dispatches.  So  he 
covered  this  war  from  London. 
Williams  .said  the  London  pa¬ 
pers,  complete  with  on-the-spot 
dispatches  from  South  Africa, 
hit  the  streets  at  3  a.m.  London 
time,  10  p.m.  in  New  York.  This, 
he  said,  gave  him  i)lenty  of  time 
to  rewrite  and  cable  his  own  ac¬ 
count  to  Hearst’s  afternoon 
papers  in  the  United  States. 


Jameii  E.  Cutlip; 
Wunliinjifton  Etiitoi* 

Washington,  D.  C. 

James  E.  Cutlip,  59,  assistant 
managing  editor  of  the  H'a.s/i- 
ington  Post  and  Times  Herald 
who  started  his  career  as  a  car¬ 
toonist  with  the  Charleston 
(W.  Va.)  (iazette,  died  May  10 
after  40  years  of  newspaper 
work. 

Mr.  Cutlip  had  been  hospital¬ 
ized  several  times  in  the  past 
three  yeai-s  for  cancer  treat¬ 
ment.  A  former  news  editor  of 
the  Washington  Herald,  he  join- 
e<l  the  Post  in  1936.  He  moved 
from  copy  desk  to  makeup  to 
news  editor  and  then  to  assist¬ 
ant  managing  editor. 

• 

Guild  Elertioii  Set 

Pro\tm:nce,  R.  I. 

More  than  200  editorial  em¬ 
ployees  of  the  Providence  Jour¬ 
nal  and  Bulletin  have  been  de¬ 
clared  eligible  to  vote  May  27 
in  an  NLRB  election  to  deter¬ 
mine  whether  the  Newspaper 
Guild  shall  be  the  bargaining 
agent.  The  guild  group  has  been 
on  a  dues-paying  basis  for  two 
years. 


Wa^ism 

f  THE  COPYRIGHT  LAWS  OF 

I  THE  UNITED  STATES  (Con¬ 

densed)  ARE  FREE  TO  YOU 
UPON  YOUR  REQUEST. 

A  “must”  for  authors  and  writers, 
playwrights,  publishers,  lecturers, 
songwriters,  etc.  Published  in  the 
interests  of  an  informed  America 
by  this  agency.  No  obligation! 
Write  today!  Entirely  free! 
LITERARY  AGENT  MEAD 

Dept.  EP,  9IS  Broadwey,  N.Y.  10.  N.Y. 
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Senate  Payroll 
Gag  Defended 


Washington 
The  courts  lack  power  to  com¬ 
pel  the  U.  S.  Senate  to  reveal 
its  payroll  records,  a  Depart¬ 
ment  of  Justice  Attorney  con¬ 


its  payroll  records,  a  Depart-  ANNOUNCEMENTS _  _ ANNOUNCEMENTS  i  j 

ment  of  Justice  Attorney  con-  _ ISeicspaper  Brokers  _ Publications  For  Sale  ! 

tended  in  a  brief  asking  dis-  may  brothers,  Binghamton.  N.  Y.  vv^pt  t  pkt  fypt  ttsivf  ' 

missal  of  a  suit  brousrht  bv  a  BitabU^ed  ISU.  Newspapers  bought  I  SEVERAL  EXraLLEOT  EXCLUSIVE 

Ii.issoi  Ui  a  auiu  oiuuKui.  uy  <x  ^  without  Publicity  Newspapers,  priced  right.  Also  quali- 

newsman  who  is  writing  a  series  -  .  _  - apppaioat  m - r  buyers.  Inquiries  invited.  Prompt 

nn  pppptiam  ^LES,  APPRAISALS.  Management  gervico.  Intermountain  Newspaper  i 

on  nepotism.  _  ,  .  .  Agency,  Box  367,  Littleton.  Colorado. 

George  Cochran  Doub,  Assist-  Bank  Bldg.,  Atlanta,  (Operated  by  former  publishers).  I 

ant  U.  S.  AttoiTiey  General,  re-  ^  30  years  on  the  Pacific  Coast.  1  y®**  considering  the  IW- 

lied  on  the  doctrine  of  separation  A.  W.  Stypes  &  Co..  Inc..  625  Market  1  chase  of  a  western  weekly  or  daily 

of  powers  to  support  his  motion  ■ -  1  ^e  'offer  ®an  "outstanding  1^  “ 

for  dismissal  of  the  suit  filed  J!!^^pi?^We  h^S^S'm^f'^omTaTge  I 

by  Scripps-Howard  Reporter  to  small  weeklies  gabbert  j  jack  l!  stoll  &  AaSSOCTATES 

Vance  Trimble  P-  Arlington  Ave.,  |  Newspaper  Brokers 

mu  V  ,  •  n  *  *  California. _  6381  Hollywood  Blvd. 

Ine  Justice  Department  wj;  handle  only  proven  properties  I  Hollywood  28.  California 


MACTI INERT  and  SUPPUES 
l.ontposing  Room _ 

I  L.  &  B.  HEAVY  DUTY  Newsw 
I  Turtles  are  in  use  all  over  the  Uniud 
States  and  foreign  countries.  "Ask  tin 
man  who  uses  them.**  $84.50  to  S97JI, 
none  better  at  any  price.  Write  for 
literature.  L.  &  B.  Sales  Co.,  Box  M4, 
Phones  27  and  96.  ESkin,  N.  C.  Worldi 
i  largest  di.stributor  of  Newspaiier  Font 
;  Trucks. 


spokesman  said  the  situation  ' He^an  Koch,  - ^ ; - 

might  be  dmerent  if  Trimble  pV to x~dpo~ u — j  ~  - 

ii-ovo  to  occoet  ‘Mieoof  Jolloea  SALES-PURCHAS^  handled  With  dw-  editor-manager  multi-weekly,  job 

weie  to  assert  direct  dollais-  eretion.  Write  Publishers  Service,  P.  O.  ,  ghpp  operation  in  $300,000  gross  cla.ss 

and-cents  injury’^  to  himself  by  3132,  Gr^nsboro,  N.  C _  _  ,  looking;  for  challensrinf?  opportunity 

rpnonn  nf  fViA  nnlinv  t  WESTERN  NEWSPAPERS  leading  to  purchase  or  substantial  in- 

leason  OI  oenate  policy.  Snyder.  2234  East  Romneya  !  vestment  in  large  weekly  or  small  daily. 

Service  to  his  newspaper  and  Drive,  Anaheim,  Calif.  Day  or  Nite.  Replies  confidential.  Box  2028,  Edi- 

possible  promotion  professionally  _  3-1361. _  |  tor  and  Publisher. _ 

do  not  fuiTlish  an  adequate  basis  -America^No^^f^Hleii^p*^  Broker**  1  former  editor  ex-ad 

1  »r  TV  u  J  1-^1  1  a  -A  A  I  want  small  daily  or  large  weekly.  Chart 

in  law,  Mr.  Doub  argued.  is  Waverly,  Detroit,  Mich.  *rO.  5-5864  Areas  2.  6  or  7.  Good  shop,  growth 


FORMER  EJDITOR,  ex-ad  manager 
want  small  daily  or  large  weekly.  Chart 


15  Waverly,  Detroit.  Mich.  *rO.  5-5864  Areas  2.  6  or  7.  Good  shop,  'growth 
CONFIDENTIAL  INFORMA*nON  !  possibilities  essential.  Box  2022,  Bdi- 


The  government  contends  the  confidential  INFOBMA*nON  possibilities  essential.  Box  2022,  Bdi- 
,  J.  ^  ii.  Cl  A  •  Daily  Newspaper  Properties  tor  &  Publisher. 

annual  report  of  the  Senate  is  W.  H.  Glover  Co..  Ventura.  Calif.  - - : - ;; - ^ - 7-: - 

adequate  disclosure  until  the  it*s  not  the  down  payment  that  Ifusmess  Opportunities 

Senate  decides  othei-wise;  that  bnys  the  ne^aper  —  it*s  ^e  per^n-  DIRECrrORY  PUBLISHING 

the  matter  is  within  that  body  S  is  why  we  insist  on  personal  contact  i  Rare  opportunity  for  man  desirous  of 

jui-isdiction.  ‘"’is'XT  rTiiowMFD  AC'fxrc'v  I  buying  and  operating  growing  Direc- 

x..  1  i  1  .1  .  AA  LEN  FEIGHNER  agency  1  forv  Piihlislilncr  Rn.siness  In  New  Entr- 


Mr.  Doub  suggested  that  Mr.  Box  192 


buying  and  operating  growing  Direc¬ 
tory  I^bliahing  Business  in  New  Eng- 


Trimble’s  relief,  if  any,  rests 
with  the  Senate,  not  with  the 
Courts. 
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Line  Attain  lOl  outstanding  makers,  gross  about  $42.-  *5  hour)  based  on  27  years*  work.  , 

coverage  of  a  fast-breaking  000  (combined),  good  net.  fine  equip-  Box  2115,  Editor  &  Publisher,  I 

story  under  pressure  of  a  dead-  j  Nereid  “’n^  Yo?k  '’'■®’'®"’-  _ FeMtures-Smdicates _ 

Irici  S  S"  smiS’S.'  S  M ' 

v™..  Thie  awavds  |  P.rljdv 

sponsored  by  the  Unifomied  '  county -SEA*r  weekiv  in  Upper  dous  reader  interest.  Amazing  low  cost. 
Pieorvion’c  A  ceneiatirm  nf  XT  our  i  Great  Lakes  citv  of  5,000.  Grossing  Aids  a  low  overhead  operation.  For 
riremens  Association  OI  ixew  1*5.7,000  and  good  for  more  if  pushed,  full  free  information  write  Mrs.  Sarge 
York  City  went  to  Robert  Alden,  I  About  $15,000  down  bandies.  *rhe  Ruck,  1146  Carol  Lane,  Glencoe.  III. 
.Vew  York  Times;  Joseph  Cot-  mAL  Agency,  15  Waverly.  Detroit  3.  Presx  Engineers 

femiork  Po";  Mike  pTl'^d  '  UPECO.  INC. 


_ Press  Engineers 

UPECO.  INC. 

Move — Erect — Anywhere 


Joseph  Polser,  New  York  Daily  i  state  Parkway  in  New  Jersey.  Soiui  Move — Erect— Anywhere  .  .  . 

•  »  •  I  Money-maker.  Good  National  and  Food  _ 

Mirror.  ,  Accounts.  Ripe  for  dailv.  Fair  staff  Specializing  in  Newspaper  Presses. 

•  .  but  new  blood  needed.  Publisher  whe  DupiCT  and  Gom  ^atbeds 

rt  •  ¥>  •  I  seeks  retirement  will  stand  bv  until  Rotancs--^bulara 

0  4  t\aiS€  i  riC©S  Enl!  to  advise  and  assure  smooth  psv-  „  Lvlinders. 

T  e  i  p  cbologieal  and  fiscal  changeover  to  Eyndhuret.  N.  J.  Phone  GEnwa  8-3744 

In  the  first  four  months  of  qualified  buyer.  $25,000  cash  down  re-  20  minutes  from  New  York  City 

1959,  ANPA  has  received  no-  P,'I^  Newspaper  Press  Installations 

tices  of  increases  in  circulation  iisher'^  ' 

prices  by  87  dailies  in  28  states,  large  Florida  weekly  in  Cen-  skidmore  and  mason  'inc. 


order)  4  times  @  50e  per  line  *•[ 
insertion;  3  times  @  55t:  2  @  wi 
1  @  65c.  Add  20c  for  Box  Semet 
JOB  APPLICANTS  may  have  a  sumI) 
of  printed  employment  application  for* 
by  sending  self-addressed  8c  staiep" 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  iMto*!' 
3  times  @  $1.00;  2  times  ®  Sl»; 
1  @  $1.10.  3  line  minimum.  Add  OT 
for  Box  Service. 

pt.oo  SERVICE  CHARGE  FOR  AIRMW- 
DEADLINE  FOR  CLASSIFIED  AD> 
VERTISING,  tWedmsday,  4  PA 
Count  30  units  per  line,  no  abbrenatsij 
(add  1  line  for  box  information.)  W 
holders*  identities  held  in  strict 
fidence.  Replies  mailed  daily.  EdiW* 
Publisher  reserves  the  right  to  edit  w 
copy. 

DISPLAY  RATES 


4.cat« 

1 

6 

13 

26 

Linn 

Time 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

282 

290 

240 

228 

210 

141 

165 

140 

128 

123 

70 

105 

95 

84 

72 

35 

62 

54 

48 

45 

Last  year  403  dailies  raised  1 

!A.  C.  Santo,  724  N.  Mills  St.,  Or- 
their  prices.  .  lando,  Florida. 


Newspaper  Presa  Inatallationa 

MOVING— REPAIRING— TRUCKING  rj.,  t>  n  l.f..Uar 

Expert  Service— World  Wide  tdltOr  &  HuOUSner 

1^00  Tim*.  Tow.r  N.  T.  3$.  H.  t. 
New  York  38.  N.  Y.  Phono  BRyont  T-3052 

BArclay  7-9776  _ _ _ 

EDITOR  8C  PUBLISHER  for  May  16.  195^ 


machinery  and  SUPPUES 

Mail  Room 


FOR  SALE 

Cutler-flaminer 
Heavy  Duty  Gbain  Drive 
Newqw>er  Conveyor  Parts 
Also 

Two  Milwaukee  Journal  Pushers 
and  Jampol  Hailing  Room 
Line  Equipment 
Bargain  Price 
Write  Roy  Burks 
Fort  Worth  Star-Telegram 
Fort  Worth,  Texas 


MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPUES 


HELP  WANTED 


Press  Room 


Wanted  to  Buy 


SCOTT  PRESSES 


WANTED :  Addres8ograi>h  Machine 

dass  1100  or  1900,  that  will  use 
frames  E  2200.  Must  be  in  good  con¬ 
ation.  Write  Circulation  Manager, 
GAZETTE  TELEGRAPH,  Colorado 
Springs,  Colorado.  _ 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
-  1  t,  mat  ROLLERS 

6  Identical  Octuple  Pres^  STEREO  EQUIPMENT 

,  Each  Press  consists  ol  4  Steel  Cylinder, 

:  !l2ve%UK3''l  f^'Jir  Cytnder.'H*,;*  :  BEN  SHULMAN  ASSOCIATES 

I  Duty  0  to  2  Double  Folders  with  C-H  '  6u  E.  42  St.,  N.  Y.  17  —  OX  7-4690 

i  Conveyors.  3  Arm  Reels  and  Auto-  | _ _ 

I  maUc  Tensions.  Traclmge  and  Turn-  -i-qp  PRICES  for  PlanU  Anywhere, 
table.  Steel  Floor  Decking.  Color  Foun-  GENERAL  PRINTING  EQUIPMENT, 
tains.  5708  N  W  2nd  Ave.,  Miami  37,  Fla.  or 

- -  I  1508  Terminal  Tower,  Cleveland  13,  O. 

BOSTON  HERALD  TRAV- 


Newsprint 


Located 
ELER. 

Available:  On  or  about  August 
Priced:  For  quick  sale  or  lease 


Direct  Mill  Shipments  Fine  quality 
Newsprint.  All  sizes  Rolls  and  Sheets. 
Brootoan  Paper  Corp.,  656  West¬ 
chester  Ave.,  New  York.  MO  5-6022. 


NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  *  PAPER  OO. 

70  E.  45  St.,  N.  Y..  N.  Y.— MU  6-5«75 


Press  Room 


HOE  32  Page  Magazine  Rotary  Press. 
Product  11x15%*,  2  colors  one  side, 

1  color  reverse.  Additional  folds  added 
for  digest  size  books. 

SCOTT  Archtype  Octuple  Press  (late 
style  1950).  Double  width,  double 
folder,  23-9/16*  cutoff.  Substructure, 
reels,  pensions,  pasters.  Motor  equip¬ 
ment. 

(12)  GOSS  Archtypc  (Headlinere  1949) 
Units.  3  folders,  23-9''16*  cutoff.  Sub- 
itiucture,  reels,  etc.  Motor  equipment. 

HOE  Double  Plate  Tail  Cutter.  ZIJ.I*. 

HOE  Full  Page  Flat  Shaver. 

HOE  Stereotype  .Saw. 

HAMMOND  Full  Page  Saw  Trimmer 
vith  router  and  jigsaw. 

MORRISON  Power  Router. 

INTERTYPE  Model  CSM-.I  with  gas 
rot,  AC  Motor. 

All  Priced  For  Quick  Sale  I 
For  further  information  contac  t : 

APEX  PRINTING  MACHINERY 
CO..  INC. 

210  Elizabeth  St.,  New  York  12 
WOHh  8-0070 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 


WILL  Buy  for  Cash.  Complete  Plant 
also  Individual  Machine  and  Equipment 
anywhere  in  U.S.A. 

PRINTCRAFT  REPRFISENTATIVES 
277  Broadway  New  York  7.  N.  Y. 


Name  your  own  price 
Must  vacate  building  at  once 
4  or  6  Units  Hoe — 23-9/16  in.  cutoff 
F'our  units  (64-32  pages)  Arch  type, 
cylinders  roller  bearing,  steel,  bronze 
fabroil  gearing,  spray  fountains,  dou¬ 
ble  folders  shaft  driven,  tabloid  slitters, 
offside  subway  delivery  to  conveyor, 
substructure  two  roll  positions,  electric 
hoists,  automatic  tensions,  two  Cutler- 
Hammer  78-7.5  H.P.  two  motor  ball 
bearing  drives,  220  v,  3  ph,  60  cycle, 
now  geared  32,800,  ink  tank,  plate 
hoist,  now  using  68  in.  rolls  (9  cols. 

11  ems)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con-  I 

struction,  like  substructure,  gives  80-  WANTED :  Wood  Heavy  Duty  Pony 
40  pages.  Sell  4  or  5  units.  Will  denti-  i  Autoplate.  23-9/16  cutoff,  .4375  plaU. 
onstrate.  (7rane  rail  over  press,  unit  |  State  age,  condition,  price  and  date 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5,  Mo. 

WANTED:  8-page  Duplex  or  Goss  flat 
jed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works.  323 
N.  4th  St.,  Phila.  6,  Pa. 


Circulation 


transiiortation  bases  available. 

W.  B.  Pape — Republican-American. 
Waterbury  20,  Conn.  PLaza  4-0 1 4  L _ 

PRESS  MOTOR  DRIVES  of  25.  40, 
50,  60.  75,  100,  150  H.P.  AC.  George 
G.  Oxford.  Box  903,  Boise,  Idaho.  _ 

HOE  PRESSES 


available.  Frank  Mack,  Victoria  Press 
Limited,  Victoria,  British  Columbia. 


MAT  ROLLER  WANTED 

I  WILL  PAY  CASH  for  dry  mat  roller. 
1  Write  fully.  Duquesne  Times,  Duquesne, 
I  Penna. 


4 — 6  or  8  Units — Suiier-Production  Steel 
Cylinder-Roller  Bearing — Ink  Pumi>— 
Columnar  Mounted  Reels  and  Tensions 
—  C-H  Conveyors  —  Portable  Color 
Fountain.s. 


Located:  BOSTON  GLOBE 
I  Available:  Immediately 
Priced:  For  quick  sale  or  lease 

BEN  SHULMAN  ASSOCIATES  i 

60  E.  42  St.  New  York  17  OXford  7-4590  ^ 


WANTED  TO  BUY 
2  and  3  unit  single  width 
Scott-Hoe  or  Goss 
Semi-cylindrical  Rotary 
Presses.  East  of  the 
Mississippi  preferred. 
Stereo  E<iuipiment  Optical 
Contact 

Sam  S.  Puntolillo 

UPECO,  INC. 

Lyndhurst,  N.  J. 


CIRCULATION  MANAGER— for  now 
bowlets  weekly  newspaper.  Excellent 
opportunity  for  intelligent  man  with 
exiierience.  Many  promotional  avenuea 
open  for  quick  profitable  circulation. 
100%  cooperation  from  all  organiza¬ 
tion  bowling  lanes.  Please  tell  ua  about 
yourself,  salary  desired,  etc.  We 
lish  four  other  profitable  weekliee. 
Large,  efficient  plant.  Write  to  Tanpin 
Journal,  1471  Hodiamont  Avenue,  St. 
Louis  12,  Missouri. _ _ 

CrRCaiATlON 

MANAGER 

We  need  a  man  who  is  thoroughly 
experienced  in  all  phases  of  circula¬ 
tion  with  a  successful  management 
background.  We  are  growing  fast. 
Will  offer  attractive  salary — bonu^ 
plan  to  right  man.  Unusual  oppor¬ 
tunity.  Reply  Dale  L.  Rather,  Daily 
News  Tribune,  Flillerton,  Oalifomia. 

EXCITING 

OPPORTUNITY 

We’ll  start  you  off  in  your 
own  business — finance  your  op¬ 
eration — pay  you  a  good 
weekly  salary — offer  other  in¬ 
centives — in  a  unique  method 
of  selling  large  Chart  Area  2 
metropolitan  daily  newspaper. 

If  you  are  a  go-getter,  per- 
sonaUe,  highly  promotion- 
minded,  have  experience  in 
carrier  promotion  and  Little 
Merchant  Plan,  can  handle 
boys  (and  ^ults),  have 
drivers  license,  and  want  to 
work  with  an  eye  opening 
dramatic  new  concept  of  saleB. 
this  is  an  exciting  c4iance-of- 
a-Iifetimel  Must  be  college 
graduate.  Send  full  reaume 
Box  2102,  Flditor  &  Pub- 
li^er. 


Classified  ddrertisinf 


HELP  WANTED 


GOSS  COX-O-TYPE  Serial  CO-168. 
Color  attachments,  16  one-page  chases, 
one  double-truck  cdvase,  six  spare  roller 


Administrative 


?O0TT  4-DECK  PRESS.  Late  22%  , 

cores.  Complete  seta  rollers  for  four, 

'  ^  *''cb  plat«.  late  AC  drive,  I  eight  page  runs  and  one  extra 

roller.  Three  roll  shafts,  chucks  and 
one  ink  pump.  Assortment  spare  parts, 
etc.  10  H.P.  G.E.  Motor  Model 
5M326E5,  No.  6M2432.  G.E.  variable 
speed  control  panel  with  two  switch 
boxes.  Has  been  maintained  under 
Goes  Go.  service  contract. 

Offered  as  is  at  Gallup,  New  Mexico, 
for  $13,000  cash  total  asked.  $2,000 
down.  Available  about  July  1.  Box  2039, 
Editor  &  Publisher. 


necessa.-y  stereo  equipment.  $15,000  as 
h  (XlURIER.'nMES,  C.  Clyde.  Jr., 
Trier.  Texas. 

duplex  TIJBTirAr^ESSES" 


—  Delivered  new  1948-1953 
in  n  J^^’tibility— Cbmplete  Stereo 

AC  Solenoid  Drive  Available  June  1 


— 1  *o  1 — Quarter  Folder 
AC  Drive  —  Stereo  —  Available  Now 

—  2  to  1  —  Located  San  Diego 
AC  Dnve — Stereo — Available  July  1 

ben  SHULMAN  ASSOCIATES 

<2  St.  New  York  17  OXford  7-4.190 


DUPLEX  TUBULAR  PRESS  in  daily 
production,  16  page  capacity,  one  to 
one  ratio,  with  related  stereo  equip¬ 
ment,  all  in  good  condition.  Available 
mid-summer,  where  is  and  aa  Is.  Di¬ 
rect  inquiries  to  M.  L.  Brueggeman, 
Business  Manager.  Northern  Virginia 
Sun,  3409  Wilson  Blvd..  Arlington.  Va. 

sTaGE  FLATB~EDS 


MANAGER  larger  weekly,  well  popu¬ 
lated,  high  class  area  not  far  from 
large  city,  upper  midwest.  Work  under 
present  manager  one  year,  then  com 
plete  charge.  Absentee  owner.  Nc 
competition.  City  6,000,  circulatioi. 
4.600  paid,  good  equipment.  Must  be 
dependable,  iMndable.  References  need¬ 
ed.  Box  2016,  Editor  &  Publisher. 


PERSONNEL  MANAGE31  wanted  for 
middle  size  morning-evening  combina¬ 
tion  in  Chart  Area  4.  Excellent  oppor¬ 
tunity  for  advancement.  Must  be  un¬ 
der  33,  aggressive.  This  person  will 
be  heading  up  newly  formed  Personnel 
Department  for  fast  growing  newspa¬ 
per  operation.  Reply  ^x  2135,  Editor 
and  Publisher. 


Circulation 


Goss  Comet — New  York  City 
Gosa  Oox-O-Type — California 
Duplex  AB — New  York  City — Utah — 
North  Carolina 


*  V  .i^SS  5  UNIT  PRESS 

Type.  End  Feed.  Double  Folder, 
i2*  TT  Oo^or  Hump.  Reverse, 

^  H.P.  AC,  C-W  drive,  web  break 
Alico  Form  Roller  Adapters. 

Wlable  January,  1960. 

111.1  o’^YAL  S.  DIXON  CO. 
tm,  Newspaper 

^Valley.  Calif.  Press 

?2P^ar  5-0610 _ Erectors 

SCOTT  5  UNIT  PRESS 

Full  HOP  Color 
AC  Motor  Drive 

JOHN  GRIFFITHS  CO.  INC. 

HjUglngton  Ave..  New  York  17,  N.Y. 

QC®LLBNT  FLAT-BED  PRESS  #E- 
uJi  shape  together  with  chaaes 

equiwnent.  Located  In  New 
Box  190$,  Editor  ft  Pob- 

^DITOR  ac  PUBLISHER  for  May  16,  1959 


A.M.  NEWSPAPER  franchise  locaii-n 
suburban  area  Union  County,  New  Jer¬ 
sey.  Will  net  over  $100  per  week.  Can 
be  doubled  and  tripled.  $6,500.  Wru. 
Box  2010,  Editor  &  Publisher. 


COUNTRY  aRCULA'nON  MAN¬ 
AGER.  Must  be  above  average  on  per¬ 
sonal  production  with  carrier  boys. 
Chart  Area  11.  Box  2013,  Editor  &  Pub- 
,  lishar. 

BEN  SHULMAN  ASSOCIATES  !  - 

60  E.  42  St.  New  York  17  OXford  7-4590  I 


OLASSIFIEO  SALESMAN  —  Expert 
etice  necessary,  car  essential,  salary 
and  commission.  Give  all  details  in 
first  letter.  Strictly  confidential.  Write 
Classified  Manager,  Pittsburgh  Sun- 
Telegraph.  Pittsburgh  30,  Pa.  _ 

PHOi^  ROOM 
SUPERVISOR 

The  man  or  woman  we  are  looking  for 
is  presently  exiieriencing  success  with 
a  small  newspaper  or  is  an  assistant 
supervisor  on  a  metropolitan  paper. 
This  is  an  excellent  opportunity  for  a 
capable,  ambitious,  trainer  and  super- 
viaor  for  a  large  metropolitan  paper  in 
Chart  Area  6.  Salary  open.  Write  full 
Iiarticulars.  Box  2002,  Editor  &  Pub¬ 
lisher. 


Stereotype 


FOR  SALE:  Duplex  Tubular  vacuum  i 
box,  22%  cut  off.  Duplex  tubular  plate  I 
finisher.  Duplex  router.  Two  ton  metal  I 
pot  with  Kemp  emersion  burner.  Two 
metal  hand  pumps,  one  Goss  one  Du-  I 
plex.  Chipping  block.  This  equipment  i 
is  in  excellent  condition,  and  will  sell 
reasonable.  Write  B.  E.  Levick,  Ga¬ 
zette  Telegraiih,  Colorado  Springs, 
Colorado. 


AGGRESSIVE 

CIRCULATION 

MANAGER 


Thorough  knowledge  of  A.B.C.  records 
and  completely  experienced  in  all 
phases  of  promotion.  Elxpanding  week¬ 
ly  in  Chart  Area  2.  Start  at  $5,500 
with  increfwe  when  proven.  Tell  all  in 
your  letter  which  will  be  kept  con- 


CALIFX>RNIA  BECKONS  —  aaaaified 
salesman,  21-40  with  minimum  1-2 
years  experience  to  handle  auto  and 
real  estate  on  evening  daily.  Take 
over  established  accounts,  develop  new 
business.  Rapidly  growing  area  in 
Southern  California  (near  Disneyland) 
needs  capable  man  to  share  in  its 
prosperity.  Salary  commensurate  with 
experience,  plus  commission  and  ex¬ 
penses.  You’ll  feel  right  at  homo  with 
all  the  other  Blasterners  here!  Wire 
or  air  mail  qualifications  to:  R.  B. 
Zamaria,  Classified  Manager.  News 
Tribune,  Fullerton,  California. 

ONCE  IN  A  LIFETIME  opportunity 
for  the  right  Clasaified  Advertising 
Manager.  Promotion  minded,  ener¬ 
getic,  ready  for  career  with  outstand¬ 
ing  publication.  Location  Chart  Area 
2.  All  employee  benefits.  Send  resume 
and  salary  requirements  to  Box  2148, 
Editor  ft  Publisher. 


nisjdnr  ddrertlsing 


ADVERTISING  SALESMAN  strong 
on  copy  and  layout.  Send  complete 
resume,  including  salary  expected  to 
Wallace  Miller,  Dothan  (Alabama) 
Eagle. 


ALASKA  DAILY  has  cmening  for  ad 
salesman  strong  on  layout  and  copy 
writing.  Located  in  midrt  of  Amariea’s 
fast-growing  frontier.  Prefer  man  in- 
fidential,  of  course.  Box  2106,  Editor  terested  in  selling  color  advertising, 
and  Publisher.  Box  1934,  Editor  and  Publisher. 


81 


_ HELP  V^AM  El) _ 

_ Display  Advertising _ 

SALESMAN  experienced  in  lellinK, 
la>'Out.,  copy.  Chart  Area  11.  Addition 
to  staff,  salary  plus  bonus.  Send  de¬ 
tailed  information  in  confidence  to  Box 

19:i3,  Elditor  &  Publisher.  _ 

— AJ>V*RTiSIN(riiJANAGER— Prom^ 
tion  minded  and  acquainted  with 
Bureau  of  Advertising  Material.  Sal¬ 
ary  and  bonus  arrangement.  Tribune, 
Bay  (Sty,  Texas — Phone  Cl  6-4639. _ 

BXPERIENCTED  DISPLAY  Ad  Sales¬ 
man  wanted  for  17,000  Daily,  Chart 
Area  11.  Send  resume  and  salary  re- 
quirementa  to  Box  2008,  Editor  &  Pub¬ 
lisher. 


HELP  \^.\.NTEU 
Editorial _ 


EREE  I 

JOB  MAKEFT  letter,  with  list  of  avail-  | 
able  jobs  and  nationwide  emiJoyment 
eonditiona.  Bill  McKee  Birch  Personnel, 

69  E.  Masson,  CSiicago,  Illinois. _  i 

BUITOR-INST^CTOR :  *8.000  TO 

START;  Chart  Area  6  daily,  5,000  i 
circulation  bracket  seeks  combination 
editor- journal  ism  instructor  to  head  up 
paper’s  editorial  staff  and  supervise  < 
lo<^  University’s  journalism  student  ' 
extern  program.  Misters  degree  neces¬ 
sary.  Must  have  solid  newspaper  back¬ 
ground  and  ability  to  build  and  direct 
strong  local  staff.  Box  1938,  Editor  A 
Publisher.  _ 


HELP  WANTED 
Editorial 


FLORIDA  VACATION 
REPLACEMHRIT 

Weekly  tabloid  gulf  coast  resort  town 
needs  experienced,  capable  deakmw  to 
substitute  for  month  in  July  while  he 
is  on  trip  north.  Job  includes  man¬ 
aging  small  staff,  some  writing,  eat¬ 
ing  and  dummying  all  copy,  writing 
headlines  and  cutlines,  etc.  Prefer  uni¬ 
versity  journalism  instructor  with 
practical  background,  consider  others. 
Ctnnpenaation  includes  adequate  salary 
plus  free  use  of  four-bedroom  home 
in  beach  area.  Airmail  resume,  refer¬ 
ences  to  Pete  S.  Conover,  Editor,  The 
I  Gondolier,  Venice,  Florida. _ 


HF.IJ>  WANTED 

Editorial _ 


WANTED:  Managing  Editor  for  enk. 
ly  newspaper.  Develop  local  news  Is 
city  and  trading.  Aggreasiveneit  ii( 
know-how  can  earn  stock  and  opps 
tunity  to  buy.  Chart  Area  3.  Bo 
2145,  Editor  A  Publisher. 

_  Eraa  Lance _ 

FREE  LANCERS  I  Sell  your  pholab 
the  huge  house  organ  market.  iM 
company  magasines  buy.  Payment  ins 
*10  to  *100  for  single  pictures  and  a». 
tions.  IVee  information.  Uebbie  Pns 
Pictures,  151  W.  48tli,  N.Y.C. 

Mechanical 


IF  YOU’RE  YOUNG,  like  to  sell  and 
good  on  layout,  opportunity  awaits  you 
on  small-college-town  Illinois  daily.  Not 
leas  than  *100  to  start,  (jonfidential. 
Now  open.  Box  2023,  Editor  A  Pub¬ 
lisher^ _ _ 

PERMANENT  SPOT,  fast  growing  5- 
day  daily,  for  top  caliber  ad  salesman. 
Good  pay,  excellent  future.  Apply  fully 
prior  to  interview.  Roseville  Press- 
Tribune.  Roseville,  California. 

WANTED:  Display  advertising  sales¬ 
man,  prefer  someone  with  experience, 
in  a  fast  growing  community  in  north¬ 
ern  Illinois.  Write,  giving  experience 
to  Thomas  E.  West,  Herald,  Morris. 
Illinois. 


AD  MEN,  including  classified,  for 
daily  newrspapers  in  Clhart  Areas  6,  7, 
8  and  Rocky  Mountain  states.  Write 
fully.  Inland  Daily  Press  Association, 
7  South  Dearborn,  Chicago,  Illinois. 

ADVER’nSING  SALESMAN-MANAG¬ 
ER  for  old  established  Tennessee 
Weekly,  must  be  good  on  developing 
new  accounts  and  promoting  si)ocial 
weekly  pages.  Give  pest  experience, 
salary  expected  and  when  available, 
reply  to  Box  2101,  Editor  &  Pub¬ 
lisher. 


ENERGEmc  ADVER’nSING  SALES¬ 
MAN  who  can  also  take  charge  of 
carrier  boys  in  circulation  departoent. 
Top  semi-weekly  in  f^stern  North 
Cimlina.  Good  town,  all  benefits.  Box 
2140,  Editor  A  Publisher, 

KPiaUBNCED  DISPLAY  Advertis¬ 
ing  Salesman.  Excellent  opportunity 
for  an  Ad  Salesman  on  weekly  to 
move  up  to  a  last  growing  New  Jersey 
daily.  Layouts,  copy,  etc.  Excellent 
company  benefits.  Give  all  informa¬ 
tion.  experience,  salary  requirements. 
Write  to  Box  2138,  Editor  A  Pub¬ 
lisher. 


FLORIDA  niOPICAL  GARDENING 
AND  HOMEMAKING  MAGAZINE  of¬ 
fers  grand  opportunity  of  enjoyable 
living  and  accomplishment  to  Adver¬ 
tising  Man  or  Woman  who  has  built 
a  succesful  career,  but  wants  more 
out  of  life  than  mere  existence  in 
snow  and  sleet.  Mature  person  with 
experience  and  some  private  income 
preferred.  No  investment  necessary. 
(Commission  basis  allows  you  to  deter¬ 
mine  number  of  working  hours,  and 
income.  Box  2107,  Editor  A  Pub¬ 
lisher. 


food  man — National  Advertising 
Department  of  large,  growing  metro¬ 
politan  daily.  Highly  competitive  sit¬ 
uation.  Prefer  man  with  some  experi¬ 
ence  calling  on  brokers  and  repre- 
sratatives.  Excellent  opportunity  for 
right  man.  Good  company  benefits. 
Chart  Area  Two.  Write  Box  2110,  Edi¬ 
tor  A  Publisher.  All  details  in  first 
letter. 

IMMEDIA’TBLY — Display  space  serv¬ 
icemen  of  proven  ability.  You  know 
what  a  progressive  weekly  needs.  We 
have  the  accounts  to  service  and  the 
money  to  pay  for  it;  what  have  you 
got?  Let’s  hear  from  you  right  quick. 
Ocean  County  Citizen,  LAkewo;^ 
C-OlOO,  New  Jersey. 


NATIONAL 

We  have  an  opening  for  an  experi¬ 
enced  National  Advertising  Salesman 
of  proven  ability;  one  who  is  alert, 
capable,  unbitious,  and  wants  to  live 
in  Miami. ^  Perhaps  you’ve  heard  of 
us.  We’d  like  to  hear  about  you.  Send 
oornplete  information  to  Personnel 
Manager. 

’THE  MIAMI  HERALD 
204  S.  Miami  Ave.,  Miami,  Fla. 


MANAfHNG  FJUTOR  for  Wilmington, 
North  Carolina  Morning  Star.  Staff  of 
14.  Oyngenial  working  conditions  and 
benefita.  Living  expenses  rea.sonable. 
Give  review  of  background,  salary  de¬ 
sired  and  possible  reporting  date  in 
first  letter.  Write  Executive  Editor, 
Box  840,  Wilmington.  North  Carolina. 

GENERAL  REPORTER  with  at  lea-st 
two  years  experience  for  medium-sized 
daily  in  Pi^mont  Virginia.  Prefer 
married  man  with  fiouthern  background 
who  wants  to  settle  down  in  pleasant 
college  town  with  cultural  advantages 
and  good  future.  Box  2012.  Editor  A 
Publisher. _ 

FAST  GROWING  New  York  suburban 
county  seat  weekly,  seeks  editor^ 
reporter  with  more  talent  than  experi¬ 
ence.  Car  essential.  Send  one  page 
lette"  to  Editor.  Rockland  Citizen,  78 
Maple  Ave.,  New  City  (Rockland  Coun¬ 
ty)  New  York. _ _ 

NEWS  EDITOR  with  experience,  for 
8,000  circulation  p.m.  daily,  California 
desert  area.  Box  2026.  Editor  A  Pub- 
I  ishen _ 

REPOR’TER  for  large  ABC  weekly. 
’Take  own  pictures.  Tell  all.  give  ref- 
erences.  ’The  Leader.  Wildwood,  N.  J.  1 

YOUNG  NEWSMAN  with  camera 
know-how  for  live  reaort-cdty  daily. 
Features,  editing,  reporting.  Imagina¬ 
tion,  enthusiasm  count.  Send  samples. 
William  Roesgen.  Burlington  (Ver- 
mont)  News. _ 

WE  NEED  another  experienced  do  any-  i 
thing  reporter  who  can  cover  any  beat, 
write  clean  bright  copy.  Journevman 
pay.  Write  Mason  Taylor,  Utica  Daily  . 
Press.  New  York. _ i 

SPORTS  EDITOR  for  five  day  after-  ! 
noon  city  20.000  Chart  Area  3.  Need  ; 
car.  Complete  details  Box  203.7,  Editor  I 
A  Publisher.  _ 


A.SSISTANT  WIRE  EDITOR  needed 
on  fast  growing  resort  paper,  medium 
circulation  bracket.  Chart  Area  four. 
Prefer  southern  man.  *95.00  to  start 
but  only  fully  qualified  men  need  ap¬ 
ply.  Good  references  required.  Box 
2126,  Editor  A  Publisher. 


fXIMPETENT  copyreader  for  Chart 
Area  1  daily  of  17,000  circulation. 
Good  opportunity.  List  references  in 
first  letter.  Box  2121,  Editor  A  Pub¬ 
lisher. 


CONNECTICUT  PUBUSHER  launch¬ 
ing  new  weekly  in  town  of  Trumbull. 
Willing  to  pay  well  for  experienced 
editor.  Replies  confidential.  WRITE 
R.  M.  Diamond,  Stratford  News, 
Stratford,  Connecticut. 


COPY  DESK 

Immediate  opening  for  experienced  man 
seeking  permanent  spot  with  excellent 
working  conditions  on  evening  news¬ 
paper  located  in  Chart  Area  6. 

The  man  we  employ  must  be  alert, 
capable  of  fitting  into  fast  moving 
staff.  Please  submit  particulars  includ¬ 
ing  salary  requirements.  Box  2124, 
Editor  A  Publisher. 


EDITORIAL  opening,  weekly  newspa¬ 
per.  Fill  in  for  man  on  sick  leave. 
Could  be  permanent.  Give  references, 
salary  requirements.  Ticonderoga  Sen¬ 
tinel.  'Ticonderoga,  New  York. 


EXPERIENCED  women’s  news  staff 
member  for  outstanding  daily  in  ideal 
southern  California  C3ty.  Box  2133, 
Editor  A  Publi.sher. 


FLORIDA  DAILY  needs  experienced 
sports  department  deskman  who  edits 
rtharply  and  can  layout  attractive 
pages.  Box  2134,  Editor  A  Publisher. 


GOOD  REPOR’TER.  city  editor  at 
least  three  years  experience  for  8600 
circulation  daily  in  growing  pro.s- 
perous  city.  Write  experience  to  M.  A. 
Wolcott,  ’The  Daily  Iberian,  New 
Iberia,  Louisiana. _ 

JUNE  STAFF  OPENING.  College  es¬ 
sential,  knowledge  photography  de¬ 
sired.  Will  consider  beginner.  Daily 
Hub,  Kearney,  Nebraska. _ 


MEN  and  WOMEN  for  all  depart¬ 
ments  of  daily  newspapers  in  (^art 
Areas  6,  7.  8  and  R<Kky  Mountain 
states.  Write  fully.  Inland  Daily  Press 
Association.  7  South  Dearborn,  Chi¬ 
cago,  Illinois. _ 


•■TAPECO” 

TBLBTYPESETTER  OPERATOE 
PLACEMENT  SERVICE  .  .  .  NO  FB 
Top  pay  for  tjualifled  operators 

All  areas . Write  fully. 

P.O.  Boat  1078*.  St.  Petersburg  M  Fh 


lNSTKUCriO> 

tAassitied  Advertising 


NOW — it’s  up  to  318  newspapers  Iks 
nave  enrolled  students  in  the  20  lean 
Howard  Parish  Course  in  Classifia 
Advertising  I 


MIAMI  HERALD,  Florida,  seeks  an 
experienced  sub  editor  for  woman’s 
department  who  can  layout  pages  anti 
come  up  with  creative  ideas.  Send 
background  (complete)  to  George 
Beebe.  Managing  Editor. _ 

NEWS  WRITER — full  time  in  agri¬ 
culture  college  at  Cornell,  J-grad.,  un¬ 
der  30.  farm  background  preferred. 
Start  *5100.  Contact  J.  S.  Knapp,  Rob- 
erts  Hall,  Ithaca,  N.  Y. _ 


SPORTS  WRI’TER  for  top 
20.000-25.000  daily  in  east 
Tennessee.  Should  know  make¬ 
up  and  be  able  to  write  for 
sports-minded  area.  Strong  on 
outdoors  as  well  as  speot.itor 
sports.  Wonderful  opportunity 
for  man  who  has  ambition  and 
ability  to  become  sports  edi¬ 
tor.  Car  and  photography 
would  be  a  help.  No  drifters, 
drinkers  or  loafers.  Good  work¬ 
ing  conditions.  Effort  and 
ability  are  appreciated.  Write 
or  wire  Ellis  Binkley,  Kings¬ 
port  ’Timos-News,  Kingsport.  i 

Tennessee.  | 

’TOP  COPY  EDITOR  on  metroiiolitan  i 
daily,  good  future.  Chart  Area  2. 
Box  2118.  Editor  A  Publi.sher.  | 

WANTED,  a  top-flight  feature  and 
editorial  writer  who  can  give  stature  , 
to  four  growing  community  weekliea — 
circulation  over  60.009— in  metropoli-  i 
tan  Omaha.  The  pay  is  good  and  it  ; 
will  get  much  better  for  the  man  who  j 
can  produce.  Write  Sun  Newspapers,  ' 
802  Brandis  ’Theater  Bldg.,  Omaha, 
Nebraska. 


One  big  reason  it’s  a  smart  plan  is 
newspapers  .  .  .  their  salespeoplt  pi 
tup  notch  training  AT  HOME  and  0.N 
THEIR  OWN  TIME.  The  salespMp- 
go  tor  it,  becau-se  it  helps  them  do  i 
better  job  and  makes  them  worth  nos 
to  their  newspapers. 

If  you’ve  been  putting  off  enrallici 
your  Classified  people  in  this  room 
that  gets  more  linage  and  revenue  . . 
now's  a  good  time  to  quit  beini  i 
"putter-offer”  I  Write  or  phone  ui  thei: 
names  ...  or  if  you’d  rather. 
send  descriptive  brochure  and  ixnlf 
enrollment  forms.  The  tab  it  juot  S 
bucks  apiece,  and  when  your  poop* 
have  finished  the  course,  if  you  dont 
feel  it  was  one  of  the  best  inr«- 
ments  of  the  year — let  us  know,  ii( 
we’ll  send  you  a  bushel  of  fresh  Foridi 
oranges  1 

Do  yourself  a  favor.  Check  this  Is- 
portant  news  paper  executive’s  aid  la 
day. 

SCHOCL  DIVISION  OF 

HOWARD  PARISH 

ASSOCTIATES,  INCORPORATED 

riaitinfied  Advertising  Devslopmwt  | 

Services  For  Newspapers  Since  Iw 

29fin  N.W.  79th  .St..  Miami  47.  FToiidi 
PLaza  4-5691 


_ Linotype  School 

OHIO  UNOTYPE  SCHOOL 
LOGAN.  OHIO 
Lintoype,  Intertypo  Instruction 
Free  Information 
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EDITOR  4:  PUBLISHER  for  May  16. 


HELP  WANTED 


Mechanical 


SITUATIONS  WANTED 


p.XPERlENCED  MEN  for  all  deparU 
inwU,  imall  dailiea.  Chart  Areaa  6, 
7,  8  and  Rocky  Mountain  states.  Writ* 
fully.  Inland  Daily  Press  Association, 
7  South  Dearborn,  Chioaso,  Illinois. 


WANTED:  CkHnpoeinK  Room  Foreman 
for  mklwestem  daily.  Must  be  experi* 
enoed  and  qualift^  machinist  for 
iirintinK  equipment.  $135  weekly.  Write 
Box  2117,  Editor  &  I^lbliaher. 


Hroniotion—i'ublic  Relations 


PROMOTION  MANAGER 
Promotion  mansKer  who  has  proved 
himself  sourht  by  daily-^unday  combi¬ 
nation.  Must  be  ax^sssive  with  sue- 
emsful  record.  Excellent  growth  op- 
yortonity.  If  qualified  please  write  us 
fully  about  yourself.  It  will  be  held 
in  strict  confidence.  Box  1C12,  Editor 
A  Publisher. 


Display  Advertising 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Editorial 


Editorial 


ADVERTUSLNG  DIHECTUK  with  20 
years  solid  experisneo  in  iirodueuon — 
promotion — sales  on  two  msuopolitan 
dailies  seeks  cbailensinK  long-term  as¬ 
signment  with  oommsiisuratc  earnings. 
Proven  ability  to  sell  top  accounu  in 
oomiMtitive  market  and  inm^ire  best 
stall  etlorts.  Box  1804,  Editor  A  Pub¬ 
lisher.  _ 


CITY  EDITOR  —  13,000  Midwestern 
^ily,  wants  similar  position  larger 


MATURE  NEWSMAN— 24  years  in  all 
phases  of  news  including  7  years  on 


alurnoon  daily.  Vet.  4Vii  years  o”  '  48r"famUy  man. 

desk,  familiar  all  phasea  newsroom.  ;  job. 

Box  1911,  Ediuir  A  Publiaher.  “^Bo^  2139. 


NEW  YORK  CITY 


YOUNG  MAN 

WITH  A  LONG  WAY  TO  GO 

Unusual  opportunity  to  move  ahead  fast 
with  firm  doing  a  unique  job  in  indus¬ 
trial  communications. 

Frank  Associates 
Box  $37 

Tujunga,  California 


SALBISMAN-PRODUCER  currently  on 
management  aide  seeks  progressive  pa¬ 
per  as  Jfl  salesman,  assistant  or  man¬ 
ager.  Experience  with  large  dailies,  all 
phases  of  display.  Family  man  willing 
to  relocate.  Resume  and  references 
upon  your  invitation.  Box  2024,  Editor 
A  Publisher. 


REPORTER,  two  years  experience  all 
I  beats,  fast  deskman,  seeks  general  a^ 
Woman  reporter,  26,  now  on  600,000  i  signmeut  or  copydeek.  College  giad, 

age  28,  have  car.  know  camera.  Box 
2119,  Editor  A  Publiaher. _ 


daily.  Four  years  experience  city  room, 
features,  women’s  department,  radio 
and  publicity.  Master’s  degree  journal¬ 
ism.  Worldwide  travel,  toreign  lan¬ 
guages.  Editorial  or  related  fields.  In 
New  York  May  18  through  23.  Box 
1929,  Editor  A  Publisher. 


AD  MANAGEIR — Mature,  experienced 
staff  leader.  Proven  producer.  Seeking 
permanent  position  with  Midwest  daily. 
Box  2101.  E^tor  &  Publisher^ 


ADVERTISING  MANAGER  and  Sales¬ 
man  desires  display  poeition.  Ext^ri- 
enced  all  phases  newspaiier  advertising. 
Proven  ability  in  Sales  and  Promo¬ 
tion.  Strong  on  layout,  copy,  selling. 
I'amily  man,  age  34.  Florida  only. 
Box  2122,  Editor  A  Publisher. 


•SITUATIONS  WANTED 


Administrative 


ADVERTISING  MANAGER— 37.  fam¬ 
ily.  Six  years  experience  metropolitan 
and  small  dailies.  Excellent  backt^und. 
college,  references.  Complete  knowl¬ 
edge  promotions,  special  etUUons.  De¬ 
sires  iioBition  with  future.  Box  2147, 
Editor  A  Publisher. 


NEWSPAPER  CONTROLLER, 
rountsnt  desires  advancement.  6  years 

cost  control,  financial  and  analytical  ‘  u  YE.\RS  advertising  experience.  Sales 
office  pr«c^urMs  stains  on  two  reputable  dailiea.  CoHeirr, 
ABC  ^(^a.  CcNle^  rnduate.  family,  .  fiunily  man.  35,  seeks  opportunity  to 
iff*  1820,  !  prove  qu^ifications  on  asirreesive  me- 

Editor  A  Publisher.  j  dium  size  daily.  Dry  climate.  Box 

'  2113,  Editor  A  Publisher. 

AGGRESSIVE  MANAGER.  larger  _ _ 

weekly,  seeking  change,  upper  mid¬ 
west.  Over  25  years  experience  man-  Get  what  you  pay  for— pay  for  what 


desired.  Box  1909.  Editor  A  Publi^er. 


A  Publisher. 


EXECUTIVE  EDI’TOR 
News  executive  on  one  of  Americs’s 
most  diAinguished  newspapers,  in  400,- 
WO  class,  desires  top  editorial  siiot  on 

Quality  daily.  Sound  administrator.  ..n  f-o.r,  xr  i-  . 

knows  news,  outrtanding  record.  Av.  JUNE  59  GI^D.  No  ^urnalism  but 
*5.  family.  AB.  SDX.  Box  2030,  Editor  writing  Eager  a^  able  to 


Editorial 


*  PubliAer. 


EXPERIENCED  Advertising  Dlreetor- 
■snager  available  for  reloration.  Chart 
oNaa  7  or  ft  preferred.  A  lifetime  with 
new^iaiiere.  16  years  with  present  pa¬ 
per  (50.000  daily  and  Sunday).  Strong 
on  both  local  and  national  advertising 
•«es  and  proaiotion.  Capable  of  man- 
Wing  small  dally.  E.  L.  Croft.  2323 
».  Mtin  Ave.,  Sioux  Fells.  South  Da¬ 
kota. 


Artists-Cartoonists 


EXPBRIENCEID  Editorial  Cartoonist 
position  on  daily.  A-1  ideas  ef- 
Jonbvely  expressed.  For  samples,  etc. 
Box  1921,  EkBtor  A  Publisher. 


Circulation 


entCULATTON  MANAGER  and  ae- 
■oUnt  wxnild  'ike  to  relocate.  Know 
A^C.  and  Little  Merchant  Plan.  Top 
Ijjoducers  and  Home  Delivery  Special- 
Would  like  15.000  to  25.000  claas. 
2137.  Editor  A  Publisher. 


CIRCULATION  MANAGER. 
Ante  Circulation  Manager  presently 
J^oyed  as  State  Manager.  Suceees- 
™  experience  all  phases  of  dresla- 
"Qn.  Stymied  with  present  company,  so 
•“>  looking  for  newspaper  that  needs 
wvgettor  as  head  or  assistant  in 
yulatlon.  Good  references  from  re- 
JPeeW  circulation  men.  A  family  man. 

/Prtth  college  and  husineas  school 
Box  2103,  Editor  A  Pub- 


Correspondents 


5j;N.  ACCREDITED  OORRBSPOND- 
tillable  for  special  articles  at 
^Jjn«Ne  rates.  Box  2148,  Editor  A 


learn  journalism  from  the  bottom  up. 
Area  unimportant.  Quin  Wilson,  Box 
2114,  Browm  University,  Proridenee  12, 
Rhode  Island. 


’’EDITORS  &  REPORTERS” 

National  clearing  house  for  competent 
personnel  eosat-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLHIE  PERSONNEL  (Agency) 
ft  E.  4<  St..  New  York.  OCCford  7-«728 


EDITOR — Practical,  working  experi¬ 
ence  all  departments  (U.  S.  and  for¬ 
eign  newspapars)  past  18  years:  age 
38,  married,  seeks  permanent  berth 
Atlantic  aaaboard  or  mid-aouth.  Write 
Box  1928.  Editor  A  Publisher. 


REPOR’TTNG  or  feature-writing  job  on 
daily  anywhere  U.  S.  wanted  by  young 
woman  writer.  Box  1928,  Editor  A 
Publisher. 


HUSBAND,  WIFE,  both  22.  seek  chal¬ 
lenging  daily  newapaiMr  joba  anywhere. 
HE:  0>llege  news  and  feature  writer 
for  The  New  York  Times:  editor-in- 
chief  of  semi-weekly  college  newspaper  ; 
B.A.  Journalism. 

.SHE;  Assistant  aditor,  award-winning 
New  York  (Tlty  weekly ;  staff  writer, 
national  trade  magasine:  B.A.  Journal¬ 
ism.  Box  2038,  Editor  A  Publisher, 


(RTY  EDITOR,  Wire  editor  seeks  Man¬ 
aging  Editor,  News  Editor  medium  sixe 
daily  Oiart  Areas  1,  2,  3,  or  8.  Strong 
on  loealixing  news,  makeup,  training 
staff.  Metropolitan  and  community  ex¬ 
perience  all  deaks,  all  beats.  In  30s. 
Box  2017,  Editor  A  Publiaher. 


EDITOR,  so.  vet.  B.S..  M.S.J..  mar¬ 
ried,  children.  8  years’  experienoe,  seeks 
similar  or  odier  editorial  post  on  50,000 
up.  Referencea  will  testify  to  ability, 
etc.  Boot  tool.  Editor  A  Publisher. 

editor  ac  PUBLISHER  for  May  16.  1959 


PRESEa^  AS  WELL  AS  FUTURE  in 
writing  post  wanted  by  young  news¬ 
paperman,  two  and  a  half  years  me¬ 
dium  and  small  daily  experience. 
Dailies,  Public  Relations  and  industrial 
journalism  considered.  Box  2034,  Eiditor 

A  Publisher. 

NEWS  EIDITOR,  wire  editor,  desk- 
man,  capable,  sober,  steady.  Seeks 
change.  Box  2006.  Eklitor  A  Publisher. 

MANAGING  EDITOR 

STA’TE  EIDITOR  on  metropolitan  Elast- 
em  daily  desires  to  move  up  to  Man¬ 
aging  Nitor  post  on  medium  daily. 
Ten  years  varied  experience,  strong  on 
local  news,  best  references,  35,  AB. 
Box  2029,  Eiditor  A  Publisbw. 

YOUNG  WORKING  EDl’TOR  of  s 
first-class  competitive  Midwest  daily 
available  for  news  editorship  small  city 
over  15,000  anywhere  in  the  U.  S. 
Record  of  aggressive  staff  leadership, 
thorough,  imaginative  news  coverage. 
Sold  on  local  emphasis,  clean  format, 
photo  ai>paal.  but  perfectly  willing  to 
produce  the  kind  of  paper  yaur  com¬ 
munity  wants.  Family.  New  England 
background.  Box  2033,  Editor  A  Pub¬ 
lisher. 

BEGINNER  seeks  poeition  as  reporter 
on  daily — any  size.  MA  Ehiglish,  24, 
vet,  car.  Eldited  award-winning  Army 
paper.  Good  writer,  energetic,  not 
frightened  by  long  hours.  Prefers 
Ghart  Areas  10,  11  and  12  but  will  go 
anywhere.  Box  2127,  E^tor  A  Pub¬ 
lisher. 

COPYREIADEIR  on  one  of  nation’s 
largest  metropolitan  dallies  desires 
change.  Will  accept  position  anywhere 
in  U.  S.  if  salary  is  right.  Would  also 
accept  job  as  copyreader  on  sports 
desk.  Box  2128,  Elditor  A  Publish^. 
^PERIE3HJBD  NEWSMAN  —  heavy 
on  municipal  coverage,  features,  14 
years  daily  and  weekly,  work  sampler, 
references  on  request.  Box  2105,  Edi¬ 
tor  A  Publisher. 

EXPEHUENCED  REPORTER  —  Desk- 
man  ,  .  Missouri  graduate  ...  34. 
immediately  available.  Salary  $100 
minimum  .  .  .  Box  2111,  Editor  A 
Publisher. 

EX-WIRE  RERVKJE  newsman  and  bu¬ 
reau  chief  (4%  years).  Prize-winning 
feature  writer.  Smk  permanent  writing 
job  on  quality  newspaper,  preferably 
West  Coast.  Married.  30.  Top  refer¬ 
ences.  See  my  clippings.  Box  2120, 
Elditor  A  Publirfier. 

GOOD,  FAST,  exiierienoed  copy  reader. 
M.A.  J-School.  SDXer.  Working  on 
100,000  daily.  Seeks  change.  Prefers 
Chart  Area  2  or  Washimrion,  D.  C. 
Box  2131,  Elditor  A  Publisher. 

JOB  EJDITING  company  publication 
sought  by  young  reporter  with  four 
years  daily  newspaper  experience.  All 
beats,  features,  makeup,  photography. 
J-grad.  Prefer  Boston  area,  ^x  2142, 
Editor  and  Publisher. 

LOOKING  FOR  Well-trained.  Experi¬ 
enced  and  Backgrounded  Newsman  T 
Feature,  news  and  courts  specialist. 
University  'Trained.  Worked  Midwest 
Capital  daily :  Chicago  suburban  and 
Southern  dailies ;  all  local  tabloid.  Com¬ 
petent,  flair  for  writing:  sWdy.  ma¬ 
ture  and  conscientious.  20  years  work¬ 
ing.  Immediate  south,  southwest.  Write 
Box  2104,  Editor  A  Publisher. 

NEWS  EDITOR  or  telegraph  editor, 
small  tosm  background,  now  on  metro¬ 
politan  staff,  for  small  or  medium  com¬ 
munity  daily.  Box  2143,  EVHtor  A  Pub¬ 
lisher. 

SPORTS  EDITOR  on  Midwest  Daily 
with  14,000  circdlation  seeks  spot  on 
staff  on  larger  paper.  Have  two  years 
experience  on  present  job  and  three 
years  aa  number  2  man  on  paper  of 
55,000  circulation.  Experienced  in  all 
sports.  Presently  employed  but  will 
move  anytime  for  right  job.  Presently 
hindered  by  money-minded  employe, 
who  allows  leas  than  minimum  space 
for  sports.  Ambitious  and  hard-work¬ 
ing.  Am  27  years  old  and  draft  exempt. 
Write  Box  2130,  Editor  A  Publisher. 


SPOR’TS  BDI’TOR,  small  or  medium- 
small  paper.  4  years  experienoe  BAJ. 
Single.  Relocate.  Got  off  sports  track, 
want  in  again.  Salary  open.  Box  2129, 

Editor  A  Publisher.  _ 

SPORT’S  WRITER.  Editor,  10  years 
experience.  Cliart  Areas  10,  12.  Box 
2112,  Bkiitor  A  Publishor. _ 

Instructors 


Mechanical 


newer  processes  and  proeadurea,  B.S. 


I  of  new  processes  T  Do  you  need  serv- 


experienced  large  and  small  plants, 
cost  conscious,  production  minded.  Fa¬ 
miliar  new  processes,  color.  Box  1"  ‘ 
EMitor  A  Publisher.  _ 


FOREMAN  available  June  1.  know 
componing  room  production  and  Iww 
to  handle  men  or  would  accept  makeup 
or  ad  markup  job  with  future.  Box 
2021.  Editor  A  Publisher^ _ 


Production  Manager.  Specialist  in  man- 
lower  management;  well  grounded  in 
newspaper  production  techniques.  Box 
2118,  EMitor  A  Publisher, 


Photography 


PHOTYIGRAPHEK— 25.  single,  yet.  8% 
years  press  photography.  (Clippings 
and  resume  furnished  upon  request. 
Have  equipment.  Will  relocate.  Box 
2031,  Elditor  A  Publisher. _ ^ 

Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  aa  a  serv¬ 
ice  to  its  members  and  to  pgoepectivs 
employers  maintains  a  (JON KID  EN- 
TTAL  list  of  News  Photographert 
available.  i?tlll-’rV,  Film-News  real. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  (Jlarke 

4534  Towle  Avenue.  Hammond.  Indiana 
Telephone  WEJstmore  1-2908 


Promotion — Public  Relations 


ACJCURATE  NETWSMAN,  young,  vet. 
J-Grad,  experienced  large  and  small 
dailiea  and  publie  relations.  Want  latter 
post  in  Chart  Area  10.  11  or  18.  Box 
2138.  Editor^A  Polisher. _ 

WORKING  NEWSMAN  with  four 
I  yean  experienoe  top  New  Ekigland 
'  dailies  would  like  to  handle  inddie  re- 
I  tatiens  for  small  college,  business. 
NEWSMAN,  25,  seeks  permanent  spot.  >  Massachusetts  preferred.  J-grad.  all 
Experienced  news,  featurea.  sports.  ^»ts.  including  sports,  photographer, 
make-up.  desk.  Vet.  BSJ.  Now  work-  '  consider  part-time  reprnamtatioa. 
Ing.  Box  2144,  Editor  A  Publisher.  2141.  Editor  and  Publisher. 
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Shop  Talk 

By  Robert  U.  BroMU 

Marvin  M.  Midgette,  assistant 
publisher  of  the  Valley  News  of 
Lebanon,  N.  H.,  writes: 

“In  your  column  about  the 
logotype,  or  logo,  or  flag,  or 
sig,  or  vignette,  or  whatever  you 
call  it,  are  you  referring  to  the 
big  chunk  of  type  w’hich  flies 
up  off  the  top  of  Page  1? 

“We  have  one  of  those  too. 
Generally  we  call  it  the  ‘thinga- 
niabob,’  although  at  one  time  or 
another  it’s  the  ‘gizmo,’  ‘what- 
zis,’  or  the  ‘damnitall.’  ’’ 

That  will  give  you  an  idea  of 
how  serious  a  discussion  like 
this  can  get. 

♦  *  ♦ 

This  week’s  mail  brought  in 
a  few  more  votes  for  some  of 


at  Thirty 


“I’ll  settle  for  that  because 
that’s  what  it  is,”  he  writes. 
“Look  at  one.  It  contains  more 
than  the  paper’s  name;  today,  on 
many  papers,  it  is  a  variant  of 
the  actual  masthead.” 

G.  Harris  Danzberger  of 
Hingham,  Mass.,  asks  “isn’t  the 
nameplate  at  the  top  of  page  one 
properly  called  the  ‘heading?’  ” 

John  F.  Kenney,  on  sick  leave 
from  the  Lowell  (Mass.)  Sun, 
takes  us  right  back  to  where  we 
started  and  insists  it  is  a  “mast¬ 
head.” 

“A  masthead  is  and  always 
shall  be  the  newspapei-’s  own 
proud  ‘pennant’  ribboning 
straight  out  at  the  top  of  the 
newspaper — its  mast,  of  course. 


the  names  suggested  last  week 
and  added  a  few  new  ones. 

Robert  Lear,  director  of  Iowa 
Methodist  Information  in  Des 
Moines,  says  it  is  the  “flag.” 

Vick  Lindley,  managing  editor 
of  the  Bryan  (Tex.)  l^aily 
Eagle,  seconds  that  motion  but 
says  “I  don’t  advocate  trying  to 
get  ‘the  flag’  into  universal  use.” 
He’s  tried  it  unsuccessfully  in 
his  shop.  “So  maybe  we  might 
as  well  try  to  standardize  on 
logotype.  Our  flag  is  literally  a 
logotype,  and  I  believe  those  of 
most  newspapers  are.  When  we 
talk  about  the  reduced  tw'o- 
column  versions  we  use  for 
sports  and  women’s  section,  we 
always  call  them  logos,  just  as 
we  I'efer  to  signature  cuts  of  our 
advertisers.” 

Robert  A.  Juran  of  Hartford, 
Conn.,  says  it  is  “the  flag,”  but 
adds:  “The  word  ‘nameplate’ 
itself  is  far  from  incorrect.  It 
can  mean  both  the  visual  name 
of  the  paper  and  the  metal  en¬ 
graving  actually  used  to  print 
same.  But  a  more  direct  and 
more  distinctive  term  is  needed. 
‘Flag’  is  that  term.” 

Edmund  W.  Jones,  sales  rep¬ 
resentative  for  the  William  C. 
Herrick  Ink  Co.,  gives  a  nod  to 
“sig  cut.”  “It’s  the  nearest  thing 
to  a  ‘John  Henry’  an  institution 
could  hope  for  regardless  of  its 
location  in  the  paper,”  he  says. 

William  J.  Foote,  managing 
editor  of  the  Hartford  Courant, 
says  it  should  be  just  plain 
“sig.” 

So  much  for  the  agreement  on 
previously  suggested  names. 

«  *  * 

Now  for  some  additional  sug¬ 
gestions. 

R.  D.  Linton  of  Nanuet,  N.  Y. 
says  his  earliest  recollection  is 
of  pre-World  War  I  when  it  was 
called  the  “page-one  folio.” 


A  logotype  is  a  lesser  standing 
head  (a  cast)  that  can  belong  to 
anyone  else  to  use  in  paid  space 
with  no  more  status  than  any 
other  slug,”  he  -writes. 

“In  short:  Masthead  is  a 
newsman’s  expression;  logotype 
is  a  composing  iwm  wore!.  The 
typos  have  their  language;  we 
have  ours,”  Mr.  Kenney  says. 

♦  * 

And  to  top  off  the  argument 
we  are  now  told  that  the  correct 
name  for  the  nameplate  is 
“nameplate.” 

Kenneth  D.  Tooill,  executive 
editor  of  the  Toledo  Times,  says : 
“The  correct  name  for  the  name¬ 
plate  on  page  one  or  section 
pages  of  a  nerwspaper  is  “name¬ 
plate.” 

Milton  P.  Rasmussen,  man¬ 
ager  of  newspaper  relations  for 
Parade,  says:  “Your  ‘nameplate’ 
seems  clear  enough,  just  as  you 
use  it  in  Shop  Talk.” 

Furman  O.  Ruff,  president  of 
Tape  Production  Corp.,  St. 
Petersburg,  says  it  should  be 
called  “the  nameplate,  of 
course.” 

John  C.  Donahue,  Jr.,  tele¬ 
graph  editor  of  the  Washington 
Post  and  Times  Herald,  says 
“I’ve  always  presumed  that  a 
newspaper’s  nameplate  is  its 
nameplate,  which,  I  note,  is  the 
name  you  and  others  always  use 
in  asking  what  the  nameplate 
should  be  called.” 

Then  he  encloses  a  tear  sheet 
of  last  week’s  column  circling 
our  use  of  “nameplate”  six 
different  times. 

Touchd ! 

William  E.  Scrivo,  managing 
editor  of  the  Wheaton  (Ill.) 
Daily  Journal,  says  that  “flag” 
and  “nameplate”  are  inter¬ 
changeable  and  quotes  as  his 
authority  Edmund  C.  Arnold’s 
book  “Functional  Newspaper 
Design.” 


"Why  haven't  we  discovered  ROP  Color  yet?' 


On  the  theory  that  common 
usage  makes  a  thing  acceptable 
after  a  while  we  conclude  that 
the  nameplate  has  more  names 
than  a  dog  has  fleas  and  each 
one  is  accurate  in  its  own  locale. 
It  probably  never  did  have  a 
name  that  was  used  universally 
by  all  newspapei-men.  So  it  is 
foolish  to  assume  that  any  effort 
of  ours  could  make  one  name 
acceptable  to  everyone 

It  is  every  man  for  himself 
from  now  on.  As  for  us  we  will 
probably  use  at  some  time  most 
of  the  names  suggested  so  far. 
By  doing  so  we  will  be  right  at 
least  some  of  the  time. 


Beg  Your  Pardon 


A  picture  on  Page  39,  E&P, 


May  9,  was  incorrectly  identified 
as  Valentine  A.  Fallon,  retired 
executive  editor  of  the  Elizabeth 
(N.  J.)  Daily  Journal.  It  was  a 
picture  of  Donald  K.  Wylie,  his 


More  Time  Allowed 


For  Anti-Tnist  Defense 


Seattle,  Wash. 


Federal  Judge  John  C.  Bowen 
has  given  the  defendants  a  30 
day  extension  of  time  to  obtain 
infoi-mation  in  the  anti-trust 
case  involving  newspapers  at 
Pasco  and  Kennewick,  Wash. 

The  International  Typograph 
ical  Union  and  the  Columbui 
Basin  News,  sued  for  $2,412,000 
damages,  are  seeking  to  learn 
how  much  financial  support  the 
newspaper  industry  has  given 
to  Scott  Publishing  Company 
owner  of  the  Tri-City  Herald 


and  its  publisher,  Glenn  C.  Lee. 


Mr.  Lee  has  charged,  in  a  suit 
filed  four  years  ago,  that  the 
ITU  financed  the  Columbia 


Basin  News  in  a  conspiracy  to 
put  the  Tri-City  Herald  out  of 
business.  Union  printers  went 
on  strike  ag^ainst  the  Herald  in 
1950  but  it  has  continued  to 


publish. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


WASHINGTON  •  1625  Eye  St.,  N.W.  •  NAtional  8-1990 
NEW  YORK  •  60  East  42nd  Street  •  MUrray  Hill  7-4242 
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SYSTEM 


'I'hc  telephone  is  a  defense  weapon 
-and  an  important  one. 

A  inannfaeturer  of  rockets,  for  ex¬ 
ample,  needs  data  or  deli\er\  on  a 
specifie  part.  lie  pieks  up  his  tele¬ 
phone,  makes  several  Long  Distanec 
calls,  and  his  problem  is  solved. 

An  unidentified  aircraft  is  detected 
in  flight  by  a  radar  installation.  'The 
information  is  relaxed  automatically 
and  instantly  oxer  telephone  cables 
to  a  defense  center. 

It  is  then  flashed  oxer  the  netxxork 
of  special  Bell  System  telephone 
lines  xvhich  link  the  country’s  entire 
sxstem  of  continental  defense. 

'1  he  role  of  the  Bell  Sxstem  docs 
not  stop  there  or  xx  ith  the  thousands 
upon  thousands  of  calls  that  arc  a 
part  of  the  manufacture  of  countless 
items  of  defense. 

Its  Bell  lelcphonc  Laboratories  arc 
engaged  in  many  important  research 
and  dcxclopment  projects  for  the 
government.  I’hesc  include  the  Nike 
/eus  anti-missile  missile  sxstem  and 
the  guidance  system  for  the  'I'itan 


intercontinental  ballistic  missile. 

Western  Electric,  the  Bell  Sys¬ 
tem’s  manufacturing  and  supply 
unit,  is  producing  the  guidance  and 
control  cc|uipmcnt  xvhich  is  the  heart 
and  brains  of  the  mighty  Nike  Ajax 
and  Xike  Hercules  missile  systems. 

'I’hc  Sandia  Corporation,  a  subsid- 
iarx’  of  Western  Electric,  continues 
to  manage  the  Atomic  Energy  Com¬ 
mission’s  Sandia  Laboratory,  xvhich 
dcxclops,  designs  and  tests  atomic 
xxcapons. 

Among  many  other  Western  Elec¬ 
tric  defense  projects  xxcrc  the  sOOO- 
milc  Distant  Early  Warning  ( DEW') 
Line  in  the  Arctic  and  the  “W’hitc 
.Mice”  communication  sxstem  link¬ 
ing  population  centers  and  military 
installations  in  Alaska.  Both  xxcrc 
completed  on  schedule  and  turned 
oxer  to  the  Air  I'’orcc. 

Another  project  for  the  Air  Force 
was  the  design,  production  and 
supervision  of  installation  of  a  com¬ 
munications  system  fora  guided  mis¬ 
sile  test  range  extending  out  to  sea. 


'Hie  backbone  of  this  sxstem  is  the 
special  underseas  cable  that  stretches 
1  s70  nautical  miles  from  Cape  Ca- 
iiaxeral  in  I'lorida  to  Puerto  Rico.  It 
])rox  ides  au  instant,  .secret,  xveather- 
proof  means  of  traiismittiiig  data  on 
missiles  in  flight. 

Radar  installations  along  the  xxay 
sj^ot  the  missile’s  flight  position 
xvliich  is  flashed  coiitiuuously  to  the 
testing  base  by  cable.  So  arc  signals 
from  the  missile  itself. 

Recently  the  U.S.  Air  Force  asked 
ustoadd  the  commuuications  phases 
of  a  ballistic  missile  early  xxarning 
sxstem  to  the  other  military  projects 
handled  bx  the  Bell  Sxstem. 

'I’hc  Bell  Sxstem  is  primarily  en¬ 
gaged  in  providing  telephone  .serx- 
icc.  But  it  gixes  top  priority  and  its 
utmost  effort  to  the  needs  of  Goxern- 
ment  xvhencxer  it  is  called  upon  for 
xxork  for  xxhich  it  is  specially  fitted 
by  si/c  and  experience. 

Particularlx  xvhen  it  comes  to  pro¬ 
tecting  the  country,  it’s  good  to  use 
the  best  scientific  knoxvlcdgc  axail- 
ablc  in  the  communications  field. 


BELL 

TELEPHONE 


BIG  THINGS 

are  happening  in  the 

FABULOUS  SOUTHWEST 


POPULATION 

continues  to  grow  at  three  times  na¬ 
tional  average  rate.  Clearly,  the  South¬ 
west  is  on-the-grow! 

MILITARY 

installations  at  Ft.  Bliss,  Biggs  AFB, 
Holloman  Air  Center,  McGregor  Range 
continue  to  expand.  Annual  payroll 
over  $137  million!  Plus  millions  on 
maintenance  and  construction. 

BUILDING 

permits  in  El  Paso  totalled  $67  million 
in  '58— an  increase  of  97.7%,  greatest 
of  any  American  city.  4,706  new  homes 
built  in  '58  in  El  Paso— really  on- 
the-grow  ! 

OIL  AND  GAS 

booming!  Over  3  billion  cu.  ft.  natural 
gas  daily  from  Permian  and  San  Juan 
Basins  of  Texas  and  New  Mexico.  1 1-2 
million  barrels  of  oil  daily— one  fifth  of 
U.  S.  production.  The  Southwest  is 
on-the-grow ! 


Sources:  Sales  Management 
and  local  authorities 


FREE  MARKET  FACTS  FOLDER  gives  you  97  more  reasons  to  get  into 
the  two  papers  that  cover  the  Fabulous  Southwest.  Write  El  Paso  today  for 
this  fact-packed  folder. 


Ml  Jpnso 

MORNING  AND  SUNDAY 


iiuer. 

IK 

Over  104,000  Copies  Daily 


El  Paso  Herald -Post 


EVENING 


NEW  YORK.  WorM 


SAN  FRANOSCO 
INDIANAPOLIS. 


T*/*grafn  A  Th«  Sun  COLUMBUS . Citizon 


Fr«is  CINONNATI 


.  Post  S  Timos-Stor 


. KENTUCKY  .  .  .  Ktntucky  edition. 

. N«wt  Cincinnofi  Pott  A  fimef-Sfor 

. Tim«f  KNOXVILLE  ....  N«ws-5*nfin*/ 


General  Advertising  Department/  330  Bark  Avenue^  New  York  City 


DENVER  .  .  .  RocLy  Arlounfoin  Newt  EVANSVILLE .  Proa 

BIRMINGHAM  ....  Post-Horold  HOUSTON .  Proa 

MEMPHIS . Preii-Scimilor  FORT  WORTH .  Proit 

MEMPHIS  .  .  .  Cemmorchf  Appeal  ALBUQUERQUE . 


Chicago  San  Francisco  Detroit  Cincinnati  rhiledelphio 


